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CHRISTY 


BEAUTIFUL NAILS 





LA VALL 


Nail polish manufacturers, probably more 
than anyone else, know the value of strength- 
ening their selling at the Vital Point... the 
point of sale. They've found that the cleverest, 
most attractive kits get the biggest volume. 
That's one reason why most of them are steady 
users of molded Durez packages. 


Durez packages have proved their selling 
} power at the Vital Point. They have a definite 
' quality-appearance which is hard to 
match with any other material. Their 
smooth, lustrous finish is as pleasant 
to the touch as it is rich looking. They 
are permanently attractive ... the cus- 
tomer will still have a good impression 
of the package when it is emptied 
and she is ready to repurchase. 
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COME FROM 
BEAUTIFUL BOXES 





i LA CROSS 


No matter what you sell, investigate molded 
Durez packages. Let us send you samples 
of jars, boxes, display pieces and closures 
molded of this modern packaging material 
...and “Packaging News”, free each month. 
Write General Plastics, Inc., 134 Walck Road, 
North Tonawanda, New York. 


MOLDED DBUREZ PACKAGES 


STRENGTHEN YOUR 


\ 







SELLING 







AT 






THE 


VITAL POINT 



















Absorption Bases 
Alcefa Laboratories 
Th. Goldschmidt Corp 


R. W. Greeff & Co., Inc 

Chas. L. Huisking & Co 

Innis, Speiden & Co., Inc. 
I. Malmstrom & Co 


M. W. Parsons Imports 

Pfaltz & Bauer, Inc 
Adhesives 

National Adhesives Corp. 
Alcohol 


American Commercial Alcohol Corp 
Commercial Solvents Corp 
S. Industrial Alcohol Co. 


Alkaloids 
Abbott Laboratories 
J. T. Baker Chemical Co 
R. W. Greeff & Co., Inc 
Chas. L. Huisking & Co 
Mallinckrodt Chemical Works 
Merck & Co., Inc 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 


Applicators and Droppers 
Glass Products Co 
Pennsylvania Glass Products Co 


Aromatic Chemicals, 
Flavors and Perfume Specialties 
Aromatic Products, Inc. 
4 J. Bush & Co., Inc 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc 
The Dow Chemical Company 
P.R. Dreyer, Inc 
E. I. du Pont de Nemours & Co., Inc. 
Felton Chemical Co., Inc. 
Charles Fischbeck Co 
Benj. French, Inc 
Fritzsche Brothers, Inc 
General Drug Company 
Givaudan-Delawanna, Inc. 
Heyden Chemical Corp 
George Lueders & Co 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Co 
Naugatuck Chemical 
Norda Essential Oil & Chemical Co 
Orbis Products Corp 
Compagnie Parento, Inc 
Polaks Frutal Works Inc 
Schimmel & Co., Inc. 
Edwin Seebach Co 
Geo. Silver Import Co. 
A. M. Todd Co 
Ungerer & Co 
_ Ameringen-Haebler, Inc. 
Van Dyk & ¢ 
Albert fartey, ec: 


Beeswax 
Harrison Refining Co., Inc. 
Walter H Jelly & Co., Inc. 
Koster-Keunen 
Theodor Leonhard Wax Co., Inc 
M. W. Parsons, Imports 
Orbis Products Corp 
Will & Baumer Candle Co., Inc. 


Botanical Drugs 
J.L. Hopkins & Co 
Chas. L. Huisking & Co. 
S.B Penick & Co 


Bottles and jars 
-arr-Lowrey Glass Co 

Glass Products Co 
Hagerty Bros. & Co 
Hazel-Atlas Glass Co 
Maryland Glass Corp 
Owens-Illinois Glass Co 
Pennsylvania Glass Prod. Co. 
Salem Glass Works 
Swindell Brothers, Inc 


Cans 

Continental Can Co 
Cartons 

American Coating Mills, Inc. 
Chalk 


Industrial (€ mide Sales Co., Inc. 
M. W. Parsons Imports 

Peerless Whitedsime Co. 

John & Sturge, Ltd 


Citric Acid 


HJ. Baker 
J. T. Baker Chemical Co. 
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Essential Oils, 





Buyer's Guide 


The firms listed below are reliable sources of supply which we are glad to recommend to our readers. 


California Fruit Growers Exchange 
Dodge & Olcott Co., Inc 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc 

Merck & Co., Inc 


N. Y. Quinine & Chemical Works 

Chas. Pfizer & Co., Inc 
Closures 

Aluminum se Co 

Anchor Cap & Closure Corp 

Aridor Co 


Armstrong Cork Products Co 
Bridgeport Metal Goods Mfg. Co 
Dodge Cork Co 
General Plastics, Inc 
ag Ark, Inc 
No-Kap Closure Co 
Phoenix Metal Cap Co 
Sylvania Industrial Corp 


Cod Liver Oil 
P.R. Dreyer, Inc 
Chas. L. Huisking & Co 
McKesson & Robbins, Inc. 
S. B. Penick & Co 


Collapsible Tubes 
National Collapsible Tube Co 
New England Collapsible Tube Co 
Sun Tube Corp 
White Metal Mfg. Co 


Colors 
Ansbacher-Siegle Corp 
Fezandie & Sperrle, Inc 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical C O., Inc 
R. F. Revson Co 
Whittaker, Clark & Daniels, Inc 


Corks 
Armstrong Cork Products Co 
Dodge Cork Co 
Mundet Cork Co 


Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. Co 


Face Powder Base 
Gostage Lee 
M. W. Parsons, Imports 
General Drug Co. 


Glass-Lined Equipment 
The Pfaudler Co 
Alsop Engineering Corp. 
Ertel Engineering Corp. 


Gums 

Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Inc 

J. L. Hopkins & Co 

‘Innis, Speiden & Co 
Walter H. Jelly & Co., Inc. 
Orbis Products Corp 

S. B. Penick & Co 
Thurston & Braidich 
Jacques Wolf & Co 


Labels 


John Horn 


Lanolin 
Alcefa Laboratories 
Innis, Speiden & Co 
Walter H Jelly & Co., Inc. 
N. I. Malmstrom & Co 
Merck & Co 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc 


Machinery (Packaging) 

Arthur Colton Co. (Tube & Tablet) 

Economic Machinery Co. (Labeling) 

The Ludcke Corp. (Capping) 

Package Machinery Co. (Wrapping) 

Pneumatic Scale Corp., Ltd. (Capping & 
Labeling, Filling) 

Geo. G. Rodgers Co. (Tube) 

F. J. Stokes Machine Co. (Tube & 
General) 

Stokes & Smith Co. (Powder) 

U.S. Bottlers Machinery Co. (Bottle) 


Tablet and 


Machinery (Production) 

Abbe Engineering (¢ ‘orp 
Alsop Engineering Corp. 

Beach-Russ Co 

The J. H. Day Co 

Ertel Engineering Corp 

Kux-Lohner Machine Co. 

Manton-Gaulin Mfg. Co 
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Mixing Equipment Co., Inc 
Pfaudler Company 
George G. Rodgers Co 

J. Stokes Machine Co 


Machinery (Used) 
Consolidated Products Co 
First Machinery Corp 
loeb Equipment Supply Co 
Stein-Brill Corp 





Medicinal Chemicals 
Abbott Laboratories 
J. T. Baker Chemical Co 
Benz ol Products Co 
‘alifornia Fruit Growers Exchange 
D. »w Chemical Co 
Heyden Chemical Corp 
Chas. L. Huisking & Co 
Mallinckrodt Chemical Works 
Merck & Co., Inc 
Monsanto Chemical Co 
Y. Quinine & Chemical Works 
Norwich Pharmacal Co 
Chas. Pfizer & Co., Inc. 
Schofield-Donald Co 
Seydel Chemical Co 
Wilson Laboratories 


Mineral Oil 

Atlantic Refining Co., The 

W. Parsons, Imports 
S. Schwabacher & Co 
Sherwood Petroleum Co., Inc. 
L. Sonneborn Sons, Inc 
Stanco Distributors, Inc 
Standard Oil Co. of Indiana 


Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co 


Opal Jars 
Carr-Lowrey Glass Co 
Hazel-Atlas Glass Co 


Packing Material 


Kimberly-Clark Corp 


Paper Boxes 
Karl Voss Corp 
W.C. Ritchie & Co 


Plastic Molders 
General Plastics Inc 
Norton Labs 


Private Label 
Adde, Inc 
American Perfumers’ Labs. Inc 
Ehrmann-Strauss Co., Inc 
Helfrich Laboratories 
Kolmar Laboratories 
Paris Cosmetics, Inc 
Solo Laboratories, Inc 
The Vorac Co 


Stearates 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
Merck & Co 
Orbis Products Corp 
M. W. Parsons, Imports 
R.F. Revson Co 
Whittaker, Clark & Daniels, Inc. 


Talc 
Innis, Speiden & Co. 
Chas. Mathieu, Inc 
Orbis Products Corp. 
R F Revson Co 
Whittaker, Clark & Daniels, Inc 


Transparent Paper 
Riegel Paper Corp 
Sylvania Industrial Corp. 


Vials 


Kimble Glass Co. 


Vitamin Concentrates 
American Lecithin Co 
International Vitamin Corp 
Pharmaceutical Specialties Co. 
Sherwood Petroleum Co., Inc. 
Swan-Finch Oil Corp. 


Zine Oxide 
Innis, Speiden & Co 
New Jersey Zinc Co 
Orbis Products Corp 
M. W. Parsons, Imports 
R. F. Revson Co 
Whittaker, Clark & Danie's, Inc 
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/ ) } etal containers BY BRIDGEPORT impart that atmosphere of 


distinctive charm essential to the finest cosmetic products. 


JAR CAPS 

ROUGE CASES 

POWDER BOX COVERS 
EYEBROW PENCIL HOLDERS 


METAL NOVELTIES 
TO ORDER 
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The 
BRIDGEPORT 


METAL GOODS MFG. CO. 


BRIDGEPORT - CONNECTICUT 
PHONE: BRIDGEPORT 3-3125 


Est. 1909 
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BOTTLE CAPS 
VANITY CASES 
PASTE ROUGE CONTAINERS 
LIPSTICK HOLDERS 
(ALL TYPES) 
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WOMEN SAID 
“Yes 





ires tabulated by Hurdman 
and Cranstoun, Public Accountants, 
New York City 





When asked... 


“Is ‘Rouge Supreme’ finer in texture 
than the kind you are now using?” 


OMEN throughout the country 
have made tests of ‘Rouge 
Supreme’ against their regular brands. 
When asked, “Is “Rouge Supreme’ 
finer in texture than the kind you 
are now using?” 22 out of 23 said 
“Yes” (actually 1636 out of 1710). 
In practically the same proportions 
they tell us that it feels smoother . . . 


applies more evenly . . . stays on 


longer... and that it looks better. 

Here is conclusive proof that 
‘Rouge Supreme’ is a vastly superior 
product. One that sets a new standard. 

But perhaps you would like to 
make your own tests. We invite you 
to do so and will be pleased to coop- 
erate with you by furnishing samples 
of this new rouge in whatever qual- 


tities may be required. 


AMERICAN PERFUMERS’ LABORATORIES, Inc. 
Makers of the World's Finest Cosmetics 
114 Fifth Avenue, New York, N. Y. 


Canadian Laboratories: 1015 St. Alexander Street, Montreal, Quebec 


PRIVATE BRANDS EXCLUSIVELY «+ 


ROUGE * CREAM CHEEK ROUGE - FACE POWDER - 
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Lancaster 1069 
PRODUCTS LIABILITY INSURANCE 






LIPSTICKS * COSMETIQUE ° EYE SHADOW 
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e « eo We have assisted faithfully the 
drugs and cosmetic industries. 


TODAY, more than ever before, our accumulated experience 
will be of value to every member of the industries. It is 
at your disposal. 


Scientific knowledge has created our line of Com- 


pounded Perfume Bases. 


Our Flavors are true to the aromas of the respective 
fruits. 


Our Oleo Resins are largely used by manufacturing 
consumers. 


We are direct importers from countries of origin of 
BALSAMS -- Tolu, Peru, Copaiba, Styrax 













We are headquarters for a complete line of 
Essential Oils, many of which are made in 
our own plant from specially selected raw 
materials. 


For many years our Bourbon and Mexican 
Vanilla have reached many of the largest 2 aa 
“The integrity of the house 


consumers. is reflected in the quality of 
its products” 
eye.e ‘opyri 1930 
We urge you to take advantage of our facilities. i ali 
We solicit inquiries and contract arrangements. 




















DODGE & OLCOTT COMPANY 


180 Varick Street New York ESTABLISHED 


| ww Ask =) 
Branches: a 
Philadelphia i 















i 


—_—_—_ 
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a — Boston — Chicago We 2) 
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For 138 Years... 
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Between the covers of this new Pfaudler Catalog is the latest on highly acid resisting glass-lined steel 
processing equipment for the Chemical and Allied Industries. 

Never before have you been offered such a variety of standardized units and sizes. Presented for the 
first time are the new 750 and 1000 gallon reaction and distillation units, a new type of glass enameled 
impeller agitator with baffles which produce violent agitation. These and many other important de- 
velopments never before catalogued, make this the most important Catalog Pfaudler has ever issued for 
the Chemical Industry. 

Your copy awaits only a written request on your business letterhead. 


THE PFAUDLER CO., 1509 GAS & ELECTRIC BUILDING, ROCHESTER, N. Y. 


Branch Offices—330 W. 42nd St., New York City; 1442 Conway Bldg., Chicago, Ill.; 1228 Commercia! 
Trust Bldg., Philadelphia, Pa.; 122 New Montgomery St., San Francisco, Cal., and 1855 Industrial St., 
Los Angeles, Cal. (Pfaudler Sales Co.) Factories—-Rochester, N. Y. and Elyria, Ohio 


elle PLE z ee 


WAR ON CORROSION 


PFAUDLER g/ss-lined sfee/ E()LIPMENT 


The Drug and Cosmetic Industry 





Apr. ’36: 





MULTIMIXERS © STORAGE TANKS « DISTILLATION EQUIPMENT © EVAPORATING PANS © REACTION KETTLES e DOUBLE MOTION MIXERS 
38, 4 








THAT DESERVEDLY 
POPULAR ODOR/’ 










> has long been a special interest of the house of 
)  Verley. We offer a full range of Gardenia composi- 
tions in various shadings and prices — in addition toa 





a number of extremely interesting materials from which 
to develop a basis for Gardenia compositions of orig- 
& inality and distinction . .. Send for samples and prices. 





a 
ALBERT VERLEY Wi0malicsh— 


ALBERT VERLEY, INC.,. 11 East Austin Avenue, Chicago, Illinois 
114 East 25th Street, New York » » Mefford Chemical Co., Los Angeles 
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AROMATIC : | CARNATION 
RAW MATERIALS ime i IMPERIAL 


For the particular and discriminat. 


Among the numerous aromatics 
ing Face Powder. Harmony and 


which go into the compounding Bxc . 
é : : Character! 


of a well-made CARNATION Odor, - 4 
9 co $12 a pound. 


none are more important from the 
standpoint of quality than x 7 
Fe OEILLET 
@ ISO-EUGENOL 
_. y | MODERNE 


@ METHYL ISO-EUGENOL 


@ PHENYL ETHYL SALYCILATE Here’s Youth...and Spring! The 


Carnation note of outstanding 
quality. For fine extracts and 
Toilet Waters. 

$30 a pound, 


METHYL 


'SOfUGENOL | 'So-tuGENOt 


Sas Ee 7 es |) >). CARNATION P 


7 = ' , j A fresh, crisp, exquisite odor 
which enhances the appeal of qual- 


These aromatics are a few of the many co by 
| ity bath preparations. 


basic raw materials manufactured by Felton. 
Produced under rigid technical control by $7 a pound. 
skilled chemists, in modern, glass-lined equip- 

For testing samples of these items please 


ment, they assure the highest degree of 
write to Dept. DS. 


purity, uniformity and economy. 





co FELTON CHEMICAL COoMPARY 


INCORPORATED 
603 JOHNSON AVENUE, BROOKLYN, N. Y. 
Manufacturers of AROMATIC CHEMICALS, NATURAL ISOLATES, PERFUME OILS, ARTIFICIAL FLOWER AND FLAVOR OILS 
Executive Offices and Factory: 603 JOHNSON AVE., BROOKLYN, N. Y. 


Chicago, Ill. St. Louis, Mo. New Orleans, La. San Francisco, Calif. 
1200 N. Ashland Ave. 245 Union Blvd. Balter Bldg. 512 Washington St. 


ualit 
Los Angeles, Cali 


Boston, Mass. Philadelphia, Pa. Sandusky, Ohio 
515 So. Fairfax Ave 


80 Boylston St. 200 So. 12th St. 1408 W. Market St. 








PRESENTING « 


three rich, dull finish ARIDOR I-T Caps... 
SQUARETOP, CORONET, CAPITAL. Designed with 
a master’s touch, greatly enhancing the beauty 
and salability of wine and liquor packages. No less 
appealing than beauty is the new efficiency and 
utility of these better caps. No more worry about 
spinners, a special inner interlocks automatically 
with the shell. Capping is faster, bulldog grip for 
either capping tools or fingers. Consumers are 
quick to appreciate the greater ease of opening 
and closing the bottles. Here then are all the ad- 
vantages, PLUS, of costly moulded closures, yet 
they cost no more than ordinary plain double 
shell caps. Give them a critical test. Plenty of 
samples for the asking. Color and liners optional. 
Write for them NOW! 

























































































CAPITAL: 1-T 


3428-40 West 48th Place hic ago 
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VITAMIN! 


Important to Every Executive} ] 





The primary function of skin 
creams is to restore to the skin the 
lipids (fats) and their associated 
vitamins which are removed in the 
course of daily washing and cos- 
metic routine. The important and 
indispensable lipids required by the 
Dr. A. J. Pacini 
skin include Phospholipids, Choles- 


terol and the Unsaturates (called Vitamin F). 


SURVEY OF VITAMINS 
There are four accepted oil-soluble Vitamins—Vitamin 
A, Vitamin D, Vitamin E and Vitamin F. Survey of their 


relation to the skin is as follows: 


VITAMIN A—No work has been produced which shows 


why, if at all, the skin needs Vitamin A. 


VITAMIN D—Has not been shown in any researches to 


exert any influential effect upon the skin itself. 





Vitamin E—Is found in all the cells of the skin, where it 
appears to regulate their normal reproduction and 
vitality. Its value upon the skin itself, however, has still 


to be proved. 


VITAMIN F—IS FOUND AS AN ABSOLUTELY INDIS- 
PENSABLE COMPONENT, IN VERY MARKED ABUN- 
DANCE, OF EVERY CELL IN EVERY SKIN LAYER. 


This analysis significantly indicates that Vitamin F is 
best suited to meet the demands of the skin itself, and 


certainly should be present in creams. 


Lx) 
Oo 
< 
wl 
A. 
[2] 
“> 
” 
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VWF IN SKIN 


ve In The Cosmetic Industry! 








HOW TO APPLY VITAMIN F 


It would be as absurd to take Vitamin F internally in 
the hope that it might ultimately reach the skin where 
it belongs, as it would be to apply Vitamins A and D 
externally for their known internal effect. It is logical 
that Vitamin F be applied externally through the me- 
dium of skin creams. 





SIGNIFICANCE TO THE INDUSTRY 


These newer biochemical studies are remaking the cos- 
metic industry in a fashion to avoid the criticism, 
admittedly merited, in such books of propaganda as are 
undermining a brilliant industry. It becomes expedient 
and necessary for cosmetic manufacturers, both for the 
benefit of their own business, and for the industry as a 
whole, to apply these important biochemical advance- 
ments to their products. 


eM ORAS OR ao 


It is our function to make available recommendations 
directed to the improvement of your sales through the 
improvement of your products. We are in a unique 
position to give impartial information on Vitamins, 
based on our years of experimentation and production 

of all the Vitamins mentioned in this article. Your 

request for important detailed information is invited. 


hy 


PHARMACEUTICAL SPECIALTIES CO. 


(Division, Archer-Daniels-Midland Co.) 


WOOLWORTH BUILDING : ‘ ‘ NEW YORK CITY 





Apr. 36: 38, 4 The Drug and Cosmetic Industry 



















MADE FROM AMERICAN LEMONS 


by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 





Immediate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices 


on kegs, barrels or carloads, write nearest office. 





Products Department 


CALIFORNIA FRUIT GROWERS EXCHANGE 


189 Madison Street O i ll 99 Hudson Street 
Chicago, Illinois nO, Saamenemte New York, N.Y. 
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Bottling Equipment 


For 


Liquids and Semi-Liquids.. 


There is a U. S. Rotary Filling Machine 
built to handle any product filled in any size 
or shaped bottle that will stand on its own 
base. The tubes have no complicated parts— 
require no adjustment for bottles of varying 
height. There are no bottle raising tables 
used, insuring continual and smooth opera- 
tion. This ts a recognized standard machine 





used by outstanding bottlers. 


U. S. Automatic Rotary Vacuum Filler 


U. S, Machines are known for accuracy, ease 
of adjustment, their efficiency and durability. 
Only a background of years of experience in 
handling all kinds of bottling problems, could 
produce machines capable of rendering such 
satisfactory service. 

U. S. Machines will be found in successful opera- 
tion in many plants in the Drug, Cosmetic, Food 
and other lines where products are put into 
bottles. 


WASHING, FILLING and PACKAGING ENGINEERS 


Manufacturers of 


Agitators Filters Water Stills 

Belt Conveyors Pumps Vacuum Fillers 

Cappers Strainers Accurate Measure Fillers 

Corkers Storage Tanks Siphon Fillers 

Dryers Washers Piston Fillers 
U. S. BOTTLERS MACHINERY CO. 
4011-4033 No. Rockwell Street Offices in all principal cities Chicago, Illinois 
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MERCK 
we wg ; 
a C110 Chemicals | 
USED IN THE MANUFACTURE OF 


Sf, , @4 Cp 
e UHMIMEKF DG Josmette = ~adlaede 





Aft 


Other Merck Chemicals of interest to Cosmetic Industry 


Aluminum Chloride Calcium Carbonate Magnesium Carbonate 

Bismuth Subcarbonate Glycerin Magnesium Oxide 

Benzoic Acid Kaolin Colloidal Mercury \mmoniated 
7 : Tale 

Boric Acid Lanum Tine Oxide 

Salicylic Acid (Lanolin) Zine Stearate 








Preparations to be applied to skin 
prior to exposure to sun 


SUN-TAN OILS 
Acid Oleic 
Quinine Alkaloid 
Menthyl Salicylate 


SUN-TAN LOTIONS, Non-greasy 


Quinine Bisulphate 
Quinine Dihydrochloride 
Glycerin 

Zine Sulphocarbolate 


SUN-TAN CREAMS 
Lanum Anhydrous (Lanolin) 
Acid Oleic 
Quinine Alkaloid 
Menthy]l Salicylate 


Preparations to be applied to skin 
already sunburned 


SUNBURN LOTIONS 
Chlorbutanol 
Acid Picric 
Calamine 
Acid Citric 
Glycerin 
Zine Sulphocarbolate 


SUNBURN CREAMS and OILS 
Benzocaine 
Chlorbutanol 
Lanum Anhydrous (Lanolin) 
Petrolatum Liquid 


Preparations to produce sun-tan 
effect 


SUN-TAN POWDERS 


Bismuth Oxychloride 
Calcium Carbonate 
Kaolin Colloidal 
Iron Oxide Brown Precip. 

ia al 
Tale 
Zine Oxide 
Zinc Stearate 


Use these dependable Merck Chemicals 
of uniformly high quality in planning 
your production of up-to-date summer 
preparations. 


Our Chemical Service Department will be pleased to assist you with formulas. Further 
information, quotations and samples will be furnished to manufacturers on request. 





* MERCK & CO. Inc. Manufacturing Chemists RAHWAY, N. J. * 


New York: 161 Sixth Avenue + Philadelphia: 916 Parrish Street 
In Canada: Merck & Co. Ltd., Montreal and Canada 
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¢ St. Louis: 4528 S. Broadway 
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A VITAL FACTOR 


THAT BRINGS 
SIGNIFICANT 
NEW BENEFITS 


SKIN CREAMS 


IMPORTANT 


The use of Vitamin F in skin creams is espe- 
cially significant to every cosmetic manufac- 
turer since its power to restore essential lipid 
requirements to the skin provides a firm bio- 
chemical foundation for the preparation of 
beauty aids, to the greater credit of the cos- 


PARTS 
TO ‘7 TO t VITAMIN 
F OIL 


PART PHOSPHOLIPID PART (BIO-ASSAYED) 
(Veg. Lecithin) CHOLESTEROL 










Substantial research facts disclose that the skin should contain the important Phospholipid, Cholesterol, 
and Vitamin F in the 1-1-3 proportion. We offer ISO-VITAFOL FP, the proper mixture which assures 
the correct proportion of phospholipid to Vitamin F. Instantly miscible. No change in manufacturing 


procedure (merely displace oil base in percentage desired). 








IN SKIN CREAM TEST USAGE, Iso-Vitafol FP has eliminated minor blemishes and restored healthful 
resilience APPARENT TO THE USER, by restoring these NECESSARY FATS to the skin. 





We make available to cosmetic manufacturers 1 gallon of ISO-VITAFOL F 
(ready for use) at $4. Your order attached to the coupon will bring the 
gallon, post prepaid, with important additional information. 


The following are also available separately: a a a ss 
Vitamin F Oil (Bio-Assayed ) rr. 
Phospholipid (Veg. Lecithin) 5 PHARMACEUTICAL SPECIALTIES CO. : 
Vitamin E Oil (Bio-Assayed) By, cetitiin to 
—— Aleohol Esters (Fluid) os 5 — 3+ ; 
so-Vitafol F (Vitamin F Oil in Iso-Cetyl Alcohol Esters) : ai 
Iso-Vitafol FP (Vitamin F Oil and Phospholipid in Iso-Cetyl goend me 1 Gallon of Iso-Vitafol F at $45 
Alcohol Esters) vith full information. 1 
TS Fe i 
a a 
L WRN soc Sore le Heb woe eee a 
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WOOLWORTH BUILDING ° NEW YORK CITY fee wee ee ee ee ee a ee 
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Al True lily of the Valley 









































New and provocative! A floral base des- 
tined to inspire the creation of many 
captivating perfumes. 


Basically, LYLIUM is an exact reproduction of 
lily of the valley. Its composition is such, how- 
ever, that it blends perfectly with other bases 
to produce those intriguing but indefinite 
floral notes so characteristic of the modern-day 
perfumes. 


For its exquisite tragrance, its adaptability and 
its low cost, perfume and cosmetic specialists 


will welcome LYLIUMI 


Samples of the following three, select grades 
await those interested: 


LYLIUM “A” 


Recommended for perfume extracts. This is a delightful 
conception of a Muguet Base. 


LYLIUM “B” 


A universal lily base for perfume extracts, toilet waters, 
creams, powders and lotions. 


LYLIUM “C” 


Lower priced to meet the demands of general cosmetic 
work such as creams, powders, lotions and inexpensive 
extracts and toilet waters. 


Address Dept. D-363 








Fragrance Creates Sales Appeal 


FRITZSCHE 7, _//,,, 


816 WEST 8TH STREET LOS ANGELES, CAL PORT AUTHORITY COMMERCE BLDG. 
Proprietors ot PARFUMERIES de SEILLANS Seillans, France 76 NINTH AVENUE, NEW YORK, N. Y. 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 118 WEST OHIO ST CHICAGO, ILL. 
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_— : RESEARCH 


Has Made It Possible To 
Develop Our Outstanding 


PERM-INDEL LIPSTICK 


One of Our Chemists Devotes Practically Full Time 
to Lipstick and Paste Rouge Research Work 




















THAT accounts For ITs 


@ CREAMY TEXTURE 

@ EASE OF APPLICATION 

@ PERMANENCE AND INDELIBILITY 
@ SOOTHING QUALITY 


Made in 36 Shades---Many with Orange Undertone--- 
Paste Rouge to Match. 
We urge you to ask for Samples and Prices. 


PRODUCTS LIABILITY CARRIED 


KOLMAR LABORATORIES 
_ MILWAUKEE WISCONSIN 


Southern Repres Chicago Office Eastern Representative 
= ARREN CURRY, NORMAN KOLE M. C. BOYD 
2895 Peachtree Road 11-108 Merchandise Mart 246 Fifth Avenue, New York 
pence Ga. Telephone ASHIand 4-9600 































For all sorts of drug and 
pharmaceutical products as 
well as various types of 
containers and packages, 
there are Anchor Closures 
employing the Amerseal 
sealing principle to meet 
your needs. Below, left to 
right: Bottle Style, Jar Style. 
No. 67 Anchor Amerseal 
Box, Can Nozzle and Cap, 
Anchor Beacon Caps. 
Available lacquered, coated 
or lithographed with your 
own design. 
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AMERSEAL SEALING PRINCIPLE 


Look aueap.to the final step in merchandising — 
when consumer and package meet face to face. 
Can the closures you use possibly help you there? 
Can they be an inducement for buying? 

The answer is that they can and are if packages 
are sealed with Anchor Amerseals. For house- 
wives generally recognize at once the distinctive 
appearance of these caps. They have a vivid 
recollection of how easily they remove and how 
conveniently they reseal. Buyers are naturally, 
perhaps sub-consciously, prejudiced in their 
favor because for years many hundreds of mil- 
lions of Amerseals have taught them that there is 
no Cap easier or simpler to remove. Other things 
being equal, people will buy those packages and 
products that are capped by Anchor Amerseals. 


It is the Amerseal sealing principle that does 
it... but, of course, public acceptance rests ona 
broader foundation than mere convenience. The 
scientifically secure air-tight and leak-proof seal 
of Anchor Amerseals delivers the contents to the 
user pure, unspoiled and uncontaminated. Their 
ease of application makes them a favorite with 
manufacturers and packers. Their neat, trim ap- 
pearance helps sales. Even retailers will often 
explain and point out their virtues. 

For adding sales value to your packages, find 
out more about what Anchor Amerseals have to 
offer — write for our booklet describing them in 
detail. Ancuor Cap & CLosurE Corporation, 
Long Island City, New York; Toronto, Canada. 


Branch offices in all principal citics. 
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SMALL packages of perfumes, nail polish and other ex- 
clusively feminine items are peculiarly dependent on 
beauty in packaging. Containers must be attractive in 
shape and design, must be accurate in capacity and finish, 
must be clear and sparkling. Here where appearance 
counts most in final sales results, experience and ability 
count most in glass making. 

Salem with its long history of successful catering to the 
needs of the cosmetic, toiletry and pharmaccutical fields 
and with its many recent improvements in manu- 


facturing equipment and facilities is particularly well 





COunTS MOST 


adapted to meet your glass container requirements. 


Present-day conditions that so often call for glassware 
that combines distinctiveness with volume and economy 
make the selection of your source of glass supply highly 
important. 

May we at Salem show you how we can meet your re- 
quirements for appropriately beautiful styles, privately 
designed if you desire, of finely made, high quality glass- 
ware. Saremt Grass Works, Salem, New Jersey, Asso- 
ciated with Carstan Grass Company, Connellsville, 


Pennsylvania, Branch offices in all principal cities. 




















If your product requires a dropping part, 


Your PAcKAGING PROBLEMS ARE OURS 


New Perfection dropping parts 
are designed to meet the most 


exacting requirements. We will 


be glad to suggest the style of 


dropping part which we believe 
would be best suited for your 


needs. 




















Modernistic Flint Bottle 


New Perfection dropping parts 


come with Bakelite, Double or 
Single Shell Metal Caps, and 


rubber parts in the various sizes 


and colors 


desired. 


Dropper 


glasses may be obtained in any 


style or size. Write for samples 


and quotations. 


Non-rolling, extra depth, bakelite cap. Bottles can be 
furnished in 
amber, blue, flint or green glass. 





Single Shell metal Fancy Durez 
midget rubber part; 
regular straight 


cap; clutch rubber 
part; tooled blunt 
glass. glass. 





cap; 








Regular depth bake- 
lite cap; synthetic 
rubber part; semi- 
blunt glass. 


14, 1 and 2 ounce capacity in either 





Double shell metal 
cap; special thin 
flange rubber part; 
regular bent glass. 


Patented in United States, Canada and other Countries 


PENNSYLVANIA GLASS PRODUCTS CO. 


“GLASS GOODS OF THE BETTER KIND’? 
, PITTSBURGH, PA. 


410-412 NORTH CRAIG STREET 
REO NN SO NS RT NL a Re 





Non-rolling, extra 
depth, bakelite cap: 
oil-resistant rubber 
parts; Saftee ball 
glass. 
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CHYPRONE —~ I RANSLUX 


BOUQUET #601 


A Sample will be sent Upon Request 


: Norda 


| ESSENTIAL OIL 
} & CHEMICAL CoO.,, INC. 
































al 
Chicago Office 601 West 26th Street, New York City St. Paul Office 
, ! 325 W. Huron St. LAckawanna 4-4700 Pine and E. 3rd St. 
, || Los Angeles Office Canadian Office Southern Office 
7 | 685 Antonia Ave. 119 Adelaide St. W., Toronto Candler Annex Bldg., Atlanta, Ga. 
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EVERY TIME She 
buys YOUR BRAND? 





















| customers buy your cream for only one 
reason: They like it—they are convinced that 
it is pure and beneficial. If they should ever notice a 
change in it, there is always the danger of lost 
customers. 


That is why uniformity is so important. And for 
uniformity of product you must have uniformity of 
ingredients. 


Beehive Brand Beeswax is always the same—pure 
—white. Our own buyers select the finest grade of 
beeswax. It is again tested for purity and quality by 
our own skilled chemists. Then it is bleached—BY 
SUN AND AIR. This pure—and pure white—bees- 
wax has long been the base of many fine creams. 


If you want to improve the color and texture and 
uniformity of your beeswax-base products, write to- 
day for complete information. 





WILL & BAUMER CANDLE CO., INC. 
Established 1855 


Spring Street, Syracuse, New York 


SPERMACETI CERESINE YELLOW BEESWAX 
COMPOSITION WAXES RED OIL HYDISTEAR 
STEARIC ACID 





BEEHIVE BRAND BEESWAX IS ALWAYS PURE — UNIFORM 
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Adding An Important NATURAL 
Element to the Accepted Cosmetic Base: 





SHERWOOD /ntroduces 


-| KREMOL-F 


The WHITE MINERAL OIL with VITAMIN 'F 


To the same high quality white mineral oil which is 
accepted as standard in the trade, we have added biolog- 
ically standardized Vitamin F in correct proportion for cos- 
metic use. 


‘ 


VITAMIN F is found naturally in every cell of every skin 
layer, and is now acknowledged as an indispensable ingre- 
dient of cosmetic preparations. KERMOL-F provides the 
ideal combination of white mineral oil and Vitamin F for 
ready cosmetic use. With KREMOL-F, there is no manu- 
facturing problem; you merely replace your present mineral 
oil with KREMOL-F. Full information and samples of 
KREMOL-F will be forwarded on request. 


Biological Assay Standardization Certified by 
Pacini Laboratories, Inc. 


SHEROLATUM-F 


(In all grades from amber up to purwite) 


The IMPROVED PETROLATUM with VITAMIN F 


Ready for cosmetic manufacturing use. Write for full 
information and samples. 





Refinery, Warren, Pa.—Stocks carried in principal cities. 


SHERWOOD PETROLEUM CO., Inc. 


BUSH TERMINAL - BROOKLYN, N. Y. 
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Pleasant Surroundings Reflect 
ER of a BUSINESS 
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The general offices of Charles Fischbeck Co., Inc. are pleasant, light and airy. This picture, taken just after 
completion of the new decorations, is part of a series showing the extensive facilities of this company in 


office, warehouse, laboratory, etc. 


With 20,000 feet of floor space—among the largest warehouse facilities in the trade, and a 
fine modern laboratory, we are equipped to take care of the most exacting requirements and 


at favorable prices. 











To Tone Up and Impart Life to $1500 To Tone Up and Increase the 
your Floral Odors | PER POUND Lasting Qualities 
use APPLICABLE FOR USE Js 


FLORALTONE | "*Peours | al DETONE 


—A Fixative — eis for Exfoumation A Fixative of the Modernistic 
A Lovely Bouquet by Itself Trial Ounce $1.10 Aldehyde Type 
Samples on Request 2 : 

















CHARLES FISCHBECK CO., Inc. 


119 West 19th Street, New York 


ESSENTIAL OILS FLOWER OILS AROMATIC CHEMICALS PERFUME SPECIALTIES 
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, = photograph above shows Serturner’s apothecary shop 
in Einbeck, Germany. Here Serturner carried on many of his 
experiments, one of which brought to humanity the discovery 
of morphine. The shop was small and compared to present- 
day drug stores, carried a small amount of stock but it was 
noted for its neatness and cleanliness and served well the de- 
mands of the little community of that day. 






“I flatter myself” wrote Serturner in 1816 “that Chemists and 
Physicians will find that my observations have to a consider- 
able extent the constitution of Opium, and that I have enriched 
Chemistry with a new acid (meconic) and with a new Alkaline 
base (Morphium), a remarkable substance which shows much 
analogy with Ammonia.” 

Serturner’s discovery excited much interest and emulation, 
and its importance was fully endorsed when, in 1831, the 
French Institute awarded to him a prize of 2000 francs for 
having opened the way to important medical discoveries by 
his isolation of morphine and his exposition of its character. 





Specify N. Y. Q. on your orders 


GENERAL OFFICES 
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FRIEDRICH WILLIAM ADAM SERTURNER 
JUNE 19, 1783 to FEBRUARY 20, 1841 
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Yo Vanufacturers of 


Bismuth Subcarbonate 
Bismuth Subgallate 
Bismuth Subnitrate 

and other Bismuth Salts 
Brucine Alkaloid 
Brucine Sulphate 
All Salts of 
Cinchona Alkaloids 
Codeine Alkaloid 
Codeine Phosphate 
Codeine Sulphate 
Iodine Resublimed 
Iodoform 
Menthol-Y 
Morphine Alkaloid 
Morphine Sulphate 
Opium Gum 
(Gran. and Powd.) 
Potassium Iodide 
(Cryst. Gran. and Powd.) 
Quinine Sulphate 
and other Quinine Salts 
Strychnine Alkaloid 
Strychnine Sulphate 
Thymol Iodide 





THENEW YORK QUININE & CHEMICAL works 


99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT 


403 North First Street, St. Louis, Mo. 
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EXPECT THAT 
CREATIVE ABILITY 


sell uit the Vc Before 


(=. MODERN NOTE, a new and alluring odor, 


sq 


TAN 
AW 


PRC 


something distinctive for that new cream, 
lotion, powder or other cosmetic! Perfumers and 
cosmetic manufacturers find time after time that 
the creative ability of Roure-Bertrand Fils and 
Justin Dupont, their artistic conception of a beav- 
tiful popular odor, has contributed materially to 


the success of their cosmetic or perfume. 


We have, in this country, a large perfume lab- 
oratory working in coordination with our interna- 


tionally-known laboratories abroad. 


‘ ING ee A wide range of popular, beautiful odors for all 
> i ¢ 1 ee ‘ ° ° e ° 
' oy 7 ‘\ BV . perfumed products is available in various price 
WS OW\’ . 
7 27 groups. 
——f 


Individual creations have all the facilities of our 
laboratory here and our world-famous laboratories 


abroad. 


GEORGE SILVER IMPORT Co. 


351 FOURTH AVENUE . NEW YORK CITY 


Agents for: 


ROURE-BERTRAND FILS and JUSTIN DUPONT 


CHICAGO LOS ANGELES 
7922 West Austin Ave. 819 Santee St., Room 622 
Apr. °36: 38, 4 
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NEW RESEARCHES PRODUCE THE IDEAL 


“SKIN-FAT’ CREAM BASE 


HLIM GANISIWOD 


ISO-VITAFOL-L combines LEXINOL and Vitamin F 
Oil with especially selected alcohol esters, in the CORRECT 
PROPORTIONS ready for use in your creams—with no change in 
your manufacturing procedure. We will send you full information 
and formulae on the very important “SKIN-FAT” CREAM BASE; 
with Trial 1/2 Gal. of ISO-VITAFOLL-L at $9. 


AMERICAN LECITHIN CO. 


ELMHURST, L. I., N. Y. n! 
Apr. ’36: 38, 4 





Most significant in the light of new researches, LEXINOL provides the 
definitely essential lecithin (phospholipid) for creams to be patterned 
ACCORDING TO THE NATURAL FAT CONTENT OF THE SKIN 
ITSELF. LEXINOL gives the cosmetic manufacturer lecithin, NATURE'S 
OWN VITAL FAT FOUND IN ALL SKIN CELLS, in the most practical 


and effective form for cosmetic use. 


..---VITAMIN F OIL 


Vitamin F is also found naturally in every cell of the skin, and is a primary 
constituent for ‘‘skin-fat’’ formula creams. Our Vitamin F Oil is stand- 
ardized to rigid laboratory specifications to provide the utmost potency of 


these valuable unsaturates for cosmetic usage 


ee 


To AMERICAN LECITHIN co., 
Elmhurst, L. 1., N. Y. 


Send me full information on LEXI- 
NOL, with “Skin-Fat’’ Cream Formulae, 
and 1% gallon ISO-VITAFOL-L. Will 
remit $2 (or check enclosed). 


NAME... 


FIRM... 


ATER. =o sb ee ee i 


ATLANTA, GA. 


Fee. oe a co eno eee 
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This combination of three separate coordinated Pneu- 
matic units is ideal for the manufacturer whose requirements 
demand handling not only one, but many different sizes. 


Its outstanding feature is its extreme flexibility. It vacuum 
cleans and fills, caps and labels any size container from 8 to 
32 oz. Adjustments for changing from one size to another 
ate so simplified that the whole line can be adapted to new 
production in 33 minutes at the most—3 minutes to change 
the cleaner and filler, 10 to change the capper, and 20 for 
the McDonald Labeler! 


PNEUMATIC 





FLEXIBILITY | 
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Only two operators are required to attend the three ma- 


chines handling these four operations. The capper handles 
regular metal caps, smooth double-shell types or molded 
closures with equal ease. The McDonald labeler is out- 
standing as the most efficient and truly flexible automatic 
labeler available. It is the only automatic labeler which can 
correctly spot your label in relation to raised lettering if you 
use round bottles. 


The sum total of all these advantages means ‘lower cost 
per container.” Ask us to send Bulletin 43! 


PNEUMATIC SCALE CORPORATION, LTD. 
70 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 
Branch Offices in New York, 117 Liberty Street. Chicago, 360 North 
Michigan Avenue. San Francisco, 320 Market Street. Los Angeles, 
443 South San Pedro Street. Melbourne, Victoria. Sydney, N. S. W. 
and King Street Chambers, Leeds, England 


SCALE 2utdin, Sujomont 
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HE discovery of Snowtex is of vital interest to the 
Cosmetic Chemist making face powder. 


Shiny noses are of two kinds. Those that shine through an 
insufficiently heavy film of ordinary powder. And those that 
seem to shine when really it is the powder that shines. 


COVERS SHINY SKIN 


Snowtex does not depend upon heaviness of film to eliminate 
shine. Snowtex diffuses and absorbs light reflected from the 


skin, instead of trying to hide it. 
CAN’T SHINE OF ITSELF 


The particles, of which Snowtex is composed, are of such 
shape and size that they cannot shine of themselves. Each 
particle is uniform. Each is free from angular, light-reflecting 
edges. Contrast this with ordinary face powder. Contrast it 
with the usual shimmery substances containing coarse, irregu- 
lar, unrelated particles . . . some of which are many times 
larger. 


DOES NOT BECOME TRANSPARENT FROM SKIN OILS 


Snowtex particles are opaque. Contrast this, too, with ordi- 
nary powder particles which have become moistened with 








moistened until they become transparent, like 
oil on paper... until the wearer looks in the mirror and 
decides the powder must have blown off . . . when she decides 
to add another, heavier, skin suffocating layer. 


ADHESION AND GENERAL PROPERTIES OF SNOWTEX 
Snowtex produces a thin, invisible film of velvety slip and 
downy softness. A film that does not clog the pores. A film 
that clings hour upon hour without changing ... due to the 
fact that the particles are homogeneous and have an electro- 


skin oils... 


static affinity for each other. 


TRY IT ON “HER” 


Too good to be true? All right. Get your sample and make 
your own laboratory tests. Try it on your wife or your sister 
or your aunt, and get the consumer reaction. The kind of 
skin makes no difference. The same weight applies with equal 





effectiveness to all. But get 
your sample now. Just mix 
your perfume with Snowtex ay _ 
and save time from accus- ro | 19 - 
tomed routine mixing, for wo SHINE 
laboratory work. Available 
in 18 shades and white. 




















WHEN a whole organization is 
actuated by one motive, it generally 


goes places. 
By that we mean that it does things 
in a big way, in the right way and in 
the most intelligent way. 
That’s the kind of organization 
anyone would want, and the kind we have 


been building for years. 

To you, a user of our products, it means 
more than to anyone else. Steel and mortar, 
paper and ink, words and pictures, all these 
convey little as compared with what an 
organization can produce. 

Our factory makes fine aromatic chem- 
icals because our factory organization con- 
centrates on that and nothing else. There 
is nO waste-motion, no cross-purposes. 
Everybody knows he has to produce the best 
product in the line. 

And everybody does. 

That’s something you need not take our 
word for. 

The list of our products is too long to 
show here, but tell us your requirements 
and examine the samples we send. 

The answer is in the bottle, and you’re 


the judge. 
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it must go forwar 


[EAD Or trail; there’s no 


alternative. To lead means you have to 
do the new things first and best. 

Some of us know a good, new thing when we 
meet it and some don’t. Those that do will ap- 
preciate a number of these suggestions. 

PERFUME A.C. will give you an entire line, 
areal thrill, a popular success, a modern note, a 
distinctive creation. Does it sound expensive? 
It isn’t. The oil comes in 5 grades—$100, $60, 
$40, $24, $12 per lb. 

OPOPONAX SS. is that subtle yet tenacious 
character that underlies some of the leading 


The only fair LEST? Send for samples. Make 


your own tests with our materials. See how they 


improve your own products. We’!l abide by your 


results. 


perfume and powder odors. Use it alone or in 
compositions. Also ask for the one for cream 
use; especially if you want to cover lanolin. 
Both are $20 per pound. 

LILAC is April’s child, but now is a good 
time to select one. Lilacs, like the breath of 
Spring, are beloved by all. We offer an unusual 
selection this year, at all prices, for all uses. 
Also original bouquets with lilac top note. 

ROSE de MAI reproduction of the exquisite 
French Rose Absolute. This remarkable oil at 
$36 per lb. can be used to replace a goodly por- 
tion of the expensive Absolute in your com- 
positions. A great new resource for perfumers. 





used as a perfume oil. 






van Ameringen- Haebler, Inc. 





PERROL 


A beautiful bouquet when 








A wonderful freshener 
when added to other oils. 

















ESTABLISHED 1849 





















TARTARIC AcipD 


CREAM IARTAR 
ROCHELLE SALT 


CHAS. PFIZER € CO., »c 


Manufactiring Chemist. 
81 MAIDEN LANE, 


Y NEW YORK, N.¥. 
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444 W.GRAND AVE. 


CHICAGO, ILL. 
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| famished fox saw some 
iy } clusters of ripe black grapes 
| hanging from 4 trellised 
ey vine. She resorted to all 
her tricks to get at the 
aried herself in wain, 10% Gan 


\\ 
we 
could not reach them. At last she eA 


turned away: beguiling herself of ia f 
her disappointment and saying: i \ 
The Grapes are sour, and not ripe 


as I thought.” 
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FOr years, research chemists throughout 
our industry have been endeavoring to 
make finer rouge and powder compacts 
ee free from large particles and grit. 
It is now 4 well established fact that 
MICRONIZING has not only achieved 
that goal, but obtains colors ordinary meth- 
ods cannot secure. 





Naturally, such an accomplishment has cre- 
ated much discussion. Because we are the 
: only private label house having the exclu- 
sive rights from the inventor for the use © 


MICRONIZED this revolutionary method, statements have 


Rouge & Powder been made in an endeavor to confuse the 


actual facts. 
Compacts We will be glad to furnish you with sam- 
ples of MICRONIZED Rouge and Powder 
Compacts, which will enable you to make 
CREAM LIP ROUGE your own tests of its fluid-like texture. Then 
you be the judge! 





LIPSTICKS 








EYE SHADOW 
COSMETIQUE 
CREAM CHEEK ROUGE = 
ce cen PARI COSMETICS. wwe 
LOTIONS Fea: eet 
PRODUCTS Bake & a : 
FACE POWDER LIABILITY Se ecer CMW} 
INSURANCE 
CARRIED 
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DOW SALICYLATES 


Salicylic Acid, U.S.P. . . Acetyl Salicylic Acid, U.S.P. (Aspirin) . . Salol, U.S.P. .. Ammonium Salicylate, 


U.S.P. . . Sodium and Strontium Salicylates, U.S.P. .. Magnesium Salicylate and Methyl Salicylate, U.S.P. 


Even to estimate the number of 
thousands who daily find thankful 
relief from their sufferings through 
Dow Salicylates would be exceedingly 
difficult, if not impossible. 

That they do number thousands is, 
of course, obvious for Dow is a prin- 
cipal American producer of Salicylic 
Acid and its related products. 

Yet, despite the large part Dow plays 
in the lives of millions, it remains 
unknown to them. As they step to 
the counter with prescriptions or for 


A PARTIAL LIST OF DOW PHARMACEUTICAL 


Acetphenetidin, U.S.P. * Antipyrine, U.S.P. * Benzoic Acid, U.S.P. * Minor Bromides * Carbon Tetrachloride, C.P. ¢« Chloroform, U.S.P. 


a prepared product they place their 
faith in the druggist or the name 
attached to the product of their 
choice. 

But, to Dow, the reverse is, and always 
has been, true. Although Dow 
remains unknown to these millions 
of ultimate users, they are very 
important to Dow. They are our 


customer’s customers which, after 
all, is the same as saying they are 
ours. 

Thus, in its production of Salicylates 
—in working for that high point of 
purity that has given Dow the prefer- 
ence it enjoys—the satisfaction and 
benefit of the ultimate user is Dow’s 
prime consideration. 


THE DOW CHEMICAL CO., MIDLAND, MICH. 
Branch Sales Offices: 
30 Rockefeller Plaza, New York City; 


Second and Madison Streets, Saint Louis 


CHEMICALS 


¢ Epsom Salt, U.S.P., Reerystallized * Ferric Chloride, U.S.P. (Solution or Crystals) * Glycine * Magnesium Sulphate, Desiccated * Phenol, 
. a] . i ’ . . e . - “mM * “° mr: . . . Pp 
U.S.P. * Sodium Benzoate, U.S.P. * Strontium Bromide, U.S.P., IX ° Tetrachlorethylene, Purified * Trichloracetic Acid, U.S.P. 
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Swan -Finch OFFERS A 


COMPLETE VITAMIN SERVICE 


(BIOLOGICAL OILS) 





viTAMINS AX 





VITAMIN 


ss 





Biological Oils Division 


SWAN-FINCH QIL CORP. 


NEW YORK CITY 


205 EAST 42nd ST. 


Apr. ’36: 38, 4 


We can supply any desired proportion of VITAMINS A and D, made 
from a variety of marine oils, as suited to any manufacturing pur- 


pose for cosmetics, drugs, foods, ete. 


VITAMIN E (Wheat Germ Oil—Bio-Assayed), supplied in neces- 


sary proportion for any manufacturing purpose. 


VITAMIN F is furnished on a basis of biological assay, standardized 
against laboratory animals, TO ASSURE EFFECTIVENESS IN 
TREATMENT OF A VARIETY OF SKIN LESIONS KNOWN TO BE 
DUE TO VITAMIN F DEFICIENCY. We offer VITAMIN F especially 
prepared for cosmetic manufacture, in an oil base (instantly 
miscible with mineral oil or other oil base constantly used in the 
making of cosmetics). Thus, no change in your manufacturing 


procedure is involved. 


Full information on any or all of the Vitamins will be placed at 
your disposal, on request. You are invited to send for SAMPLE 


PINT BOTTLE of VITAMIN F, with particulars for cosmetic 


usage. 


To Biological Oils Division, 


BH  SWAN-FINCH OIL CORP., } 
P 905 E. 42 St., N. Y. 
Send information on Vitamins....A....D....E a 
a Send Sample Pint Bottle of Vitamin F, with par- ff 
i ticulars. ’ 
a PRP IR ES REE Cap, OP o ent A oes 
> i 
WS ee ode Ao Sow aa tel eal oa a ee et © Oo ee ae a ae aa ae 
i J RLM RR ry rrr yr ty i 


L. mma FREE SAMPLE. «= = ol 
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Some say it’s Lilac 
Some say it’s Lily of the Valley 
In fact, it’s the flower odor of both 


In truth, it’s that agreeable top note 
observed in most flowers 






~ “That's why a French perfumer calls Ter- 
penyl-Glycol “The master Florafier.” 





@ You can add Terpeny|-Glycol to a \ mpound 
for Cream Extract, Soap or any Toilet Requisite with con- 


fidence it will perform. 


$10.00 the pound—Sample ounce for $1.00 postage prepaid 


Aromatics Division 


Naugatuck Chemical 


j Sa v4 6 to Oo F UNITE OD STK SERS RUBBER PR OC DUCES, Inc. 


1790 BROADWAY NEW YORK, N.Y. 
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TO ADD 


NEW PROF DOLLARS 


to your line of 
Perfumes @ Toilet Waters @ Cosmetics Drug Products 


COLONIAL BOUQUET 


A sweet, fragrant bouquet 
for all purposes. Medium- 
priced and very popular. 


DELMAREO 


A de luxe odor. One of 
the finest of the MM&R 
perfume oils. Ideal for your 
entire line. 


GARDENIA G. H. 


A_ medium priced Gar- 
denia which will ‘hold up.” 


HYACINTH N. 


Adaptable for all toilet 
preparations. Will not stain. 


LILAS BLANC 


This highly developed lilac 
imparts the true bouquet of 
the flower. 


ey, | few new scents will add 


dollars to the sales value of your 
1936 line. These MM&R Per- 
fume Oils are recommended not 
alone for their individual odors 


lolttas Coyand ela economy of their use. 


All are highly concentrated to 
provide greater odor volume 
and to effect noticeable produc- 


eloyemmamelelelesbiace 


PWemseloyaolttdommurece(sule-telebtel-ammeyd 
your requirements will enable 
our research chemists to suggest 
profitable new odors to provide 
your products with wew and 


definite sales punch. 


TONQUIN MUSK 


MMa&R is a leading sup- 
plier of this commodity. 
Available in pods or grains. 


PINE NEEDLE 
BOUQUET V. H. 


A sweet bouquet of inten- 
sified needle character. 


PINE BOUQUET F. 
An excellent oil for bath 
salts and similar prepara- 
tions. 


SPRING FLOWER 
BOUQUET 


The freshness of spring 
blossoms is embodied in 
this new bouquet. 


ROSE BLEUE 


A very fine bouquet for 
owders, creams, hand- 
erchief extracts and toilet 

waters. Moderately priced. 


MAGNUS, MABEE & REYNARD, INC. 


QUALITY ESSENTIAL OILS, BALSAMS, A AROMATIC CHEMICALS, ETC...SINCE 1895 


32 CLIFF STREET 
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Time 


leaves its own clear record 


That is why chemists and buyers, who have used Sturges’ Stand- 
ard Precipitated Chalk for many years, know so well that 
uniformity in quality, in grade and weight according to a specific 
formula, can be confidently expected. 


Wherever precipitated chalk is used, in dentifrices, face powder 
and medicinally, you can expect from Sturge’s Standard Precipi- 
tated Chalk, absolute uniformity in the grade you specify. 


JOHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND 


Distributors: 


H. J. BAKER & BRO. 


271 Madison Ave. New York, N. 
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ACETYL SALICYLIC ACID 


SALICYLIC ACID SODIUM SALICYLATE 
METHYL SALICYLATE MINOR SALICYLATES 
Creosote Formaldehyde Benzoate of Soda 
Creosote Carbonate Para Formaldehyde Benzoic Acid 
Guaiacol Hexamethylenetetramine Benzyl Chloride 
Guaiacol Carbonate Silver Proteins Benzaldehyde 
Potassium Guaiacol Sulphonate Glycerophosphates Bromides 











HEYDEN 


CHEM — 7 


180 


N.WACKER DR. CORPORATION GARFIELD,N.J. 


CHICAGO.ILE. PERTH AMBOY,N ae 


50 UNION SQUARE 
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Also Headquarters for 


ARABIC GUM 
KARAYA GUM 
QUINCE SEED 
ORRIS ROOT 
IRISH MOSS 
(Select) 
BENZOIN 
(Sumatra-Siam) 
HENNA 
MENTHOL 
LYCOPODIUM 
and 


MORE THAN 1000 
RAW MATERIALS 
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132 NASSAU STREET, NEW YORK 


Both the parachute and the life preserver have their own special uses. 
















Excellent though the quality of these devices may be, one is worthless 


where the other may save a life. Likewise, one 


TRAGACANTh 


may be an excellent grade and yet be entirely out of place for your par- 
ticular purpose. Everything depends on where and how you want to use it. 

Since there are so many seemingly similar tragacanths, it is best, in 
selecting the type you need, to consult an expert—one, of course, in 
whose knowledge you can have full confidence. 

Our stocks of Tragacanths not only carry our guarantee of quality and 
dependability —they include every conceivable variety of, Aleppo and 
Persian — Ribbon, Flakes, Crystals, Powder and Special Millings. 

Needless to say, our facilities — expert chemists, complete milling 
equipment, long practical experience — are always at your disposal to assist 


you in selecting the ideal type of Tragacanth for your individual purpose. 
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1228 WEST KINZIE STREET, CHICAGO 








> THE worto’s LARGEST BOTANICAL ORUG HOUSE < 
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CO), goes the show of attractive containers 
... the big parade of modern packages, all 
clamoring for attention in the field of beauty, 
charm and personality. To hold the center 
of the spotlight, a package must be versatile. 
It must adapt itself to a legion of products 
entirely different in nature and appearance, 
Kimble Glass Vials . . . available for scores 
of varied closures, from corks to screw caps, 
shaker tops to droppers, slip caps to appli- 
cator rods .. . are versatile enough to win 
and hold the approval of America’s outstand- 
ing packagers of drugs, proprietaries, per- 4 
fumes, candies, chemicals, foods and oils. 























Light in weight, lustrous in finish, retempered and strain-free, 
Kimble Glass Vials hold first place among smart, conven- 
ient and popular containers. They rate the choice positions 
on counters and shelves because of their ability to attract the 


eye, stimulate sales, and speed up turnover. 


Test the versatility of Kimble Vials for any or all of your 
products. Consult Kimble FIRST . . . for the sake of pack- 


age personality and profit! 




















KIMBLE GLASS COMPANY... - VINELAND, N. J. 





NEW YORK: CHICAGO+PHILADELPHIA+>DETROIT* BOSTON 



































ABSOLUTELY AND WITHOUT QUESTION 


MOST ECONOMICAL CAP 


tHE FUNESI, 
EVER PRODUCED 


IMPROVED CONSTRUCTION WITH MANUFACTURING EQUIPMENT 
ENTIRELY AUTOMATIC PERMITS GREAT SAVINGS IN COSTS WHICH 


ARE REFLECTED IN OUR QUOTATIONS OF TWENTY TO THIRTY PER CENT 
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A STRONG STATEMENT 
AND THE FACTS THAT 
STAND BEHIND IT 








BOSTON, MASS. 








ce ee 




























A thoroughly modern plant completely equipped with every up-to-date, automatic 
device for the handling of large or small orders. 

— customers are assured of prompt delivery and the accurate completion of contract 
shipments. 








Oo 


A REGULAR FILLER 


THREADED portion cannot possibly turn independent 
of outer shell. 


Liner is positively locked in place and cannot fall out 
of shell in capping machine or become loose when in use 
by consumer. 


THE special Kep-Ark expansion ring is locked but not 
tele and immediately adjusts itself to any glass irregu- 
arities. 


M\aiNTAINs a perfect seal yet is easily unscrewed 


without excessive Friction. 





AND A MARVELOUSLY INGENIOUS 
KEP-ARK RING, WHEN ASSEMBLED 
CREATES— 


Patented No. 2,009,666 











THE KEP-ARK SINGLE CAP EQUIPMENT WILL 
START DELIVERIES IN MAY. 
A SPECIAL AUTOMATIC LITHOGRAPH COIL 


THE FINEST, MOST ECONOMICAL a ne 
CLOSURE EVER PRODUCED. 























BOSTON, MASS. 





























The New Accurate 1936 Edztzon of 


the Oil? 


with a total of 1947 stores containing 719 changes since 


last year in the toiletries depts. of the stores you sell. 


Wise sales managers demand this Dept. Store List with Toilet- 


ries’ Buyers and Merchandise Managers because they know— 


January Ist and February 15th each year). 


departments in stores not formerly carrying them. 


se It costs several hundred dollars to check their own list of department 


customers and prospects (about $60 for postage alone per mailing). 


checked 100%). 


entire year.) 


ere: The cost is only $5.00 per copy, 3 copies $10.00. 


This Edition is 
Strictly Limited 
and the supply 
is going fast. 


Place your order 


today. } > 














ity Dept. Store List 


It has ALL the stores and ALL the changes, (Most changes occur between 


It has ALL the new stores recently opened, and ALL the new toiletries 


We have the facilities to do this thoroughly and accurately. (This edition is 
(It is a worthwhile investment—useable during the 


fom rrr rrr rooccrrsrrrrease 
= — lcopy $5.00 
es st mes 3 copies $10.00 
New York, N. Y. 5 
Please send [ | copies of the new, accurate 1936 Dept. Store List. 
Payment herewith ( ) or send C. O. D. (¢ ): 


City 





zs NOW READY / 











Firm Name 


Individual 


Address 
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ILLUSTRATION OF ONE OF THE FIVE GREAT PLANTS OF COMMERCIAL 


SOLVENTS CORPORATION SUGGESTS OUR CAPACITY FOR SERVICE TO YOU. 


ae | 


(OMMERCIAL SOLVENTS (ORPORATION 


BRANCH OFFICES AND WAREHOUSES 
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THE SPIRIT OF THE NATION 


THe oe tl 


ROSSVILLE #7} 
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HELFRICH 


began production of high quality 
private label cosmetics in Chicago. 


Fi \930 





Le 


NEW YORK 
le ee 











Yon, in\93 
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LIPSTICKS 


ROUGE COMPACTS 
POWDER COMPACTS 


CREME ROUGE 
FACE POWDER 
EYE SHADOW 
COSMETIQUE 


HELFRICH 


opened their New York city lab- 
oratory for the greater service 
and convenience of their eastern 
customers. 


HELFRICH 


offers to manufacturers in Canada 
this same standard of quality and 
service associated with the name 
HELFRICH for 14 years. 


HELFRICH !ABORATORIES 
564-570 W. Monroe St., CHICAGO 


HELFRICH LABS. OF N. Y., INC. 
30-34 West 26th St., NEW YORK 


HELFRICH LABS. OF CANADA, LTD. 
690 King St. West, TORONTO 


Baldwin & Baldwin, 819 Santee St., Los Angeles, Calif. 


Herbert J. Bittman, 318 People's Bank Bldg., Seattle, Wash. Charles H. Curry, 420 Market St., San Francisco, Calif. 
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RUSSIAN MINERAL OILS 


GUARANTEED U.S.P. 


a GENUINE IMPORTED 





WHITE OIL 


Specific Gravities: 860 to 890 Viscosities 80 to 345 


Viscosity at 100° F. 








Grade Specific Gravity Saybolt 
Extra Heavy 885/890 335/345 
Special Heavy 880/885 910/290 
Heavy 875/880 175/185 
Medium 875/880 145/155 
Light Medium 870/875 120/130 
Light 870 110/115 
Extra Light 860/865 80/90 


TECHNICAL WHITE OILS FOR INDUSTRIAL USE 


NAPHTHENIC ACID SLUDGE 
| | | a a 


Stocks carried in New York and other cities 


| a a al 


Direct Importations from Refinery abroad to all American ports 


S. Schwabacher & Co., Inc. 


| 25 Beaver Street 
| New York 








| 
| Cable Address: Oiltanker Telephone: HAnover 9-2538- 2539 | 
| 


| 
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Carr-Lowrey Opal Jars meet every re- 
quirement of the particular cosmetic 
buyer. 

Now in stock for immediate delivery, in 
large or small quantities, in the follow- 
ing sizes: 1% oz., 1 oz., 1% oz., 2 02z., 
3 0z., 4:0z.,8'02., 16.02. 

Furnished from stock with black double 
shell metal caps, the jars are made to 
G.C.A. standards and therefore molded 
or any standard metal cap may be used. 
We also design and manufacture opal 
jars from private molds. 


CARR-LOWREY GLASS CO. 


Factory and Main Office: BALTIMORE, MD. 


CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: WHitehall 4326 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 
Telephone: CHickering 4-0592 
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NO-KAP* 


and 


Harriet Hubbard 
AYER 


Win the 
Wolf Award 








THE National 
Packaging Exposition of 1936 
has awarded premier honors for 
Consumer Convenience to the 
Harriet Hubbard Ayer Sun 
Cream Tube, equipped with 
the No-Kap Closure. 


To Mrs. Lillian S. Dodge and 
the Harriet Hubbard Ayer staff 





3 et we offer our sincere congratula- 
Pyaar HUBBARD 9 tions. It was fitting that this 
om. NER : house of international reputa- 
tion should further distinguish 
a fine product by the adoption 


of the No-Kap Closure. 
@ No-Kap Closures are suitable for 


all products packed in collapsible 
tubes. Write today for samples and 





Photo Courtesy National Collapsible Tube Co. particulars. 











NO-KAP CLOSURES (U. S.A.), Inc. 


PROVIDENCE, R. I.: 136 WEST EXCHANGE ST. NEW YORK, N. Y.: 331 MADISON AVENUE 
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What makes a bottle Closure seal tightly 
. . « unseal quickly and easily with a mini- 
mum of effort P 


The answer, of course, is perfect con- 
struction. 


You have only to examine Mundet Molded 
Closures—try them for yourself—to believe 
in their efficiency. 


Extra deep molding gives cameo sharpness 
to their decorative and trade-mark detail. 
Threads are precisely cut to insure perfect 
sealing and supreme ease in removal from 
the bottle. Anexclusive Mundet flange offers 
a skid-proof gripping surface for wet or 
greasy fingers. Finally—these Closures are 
sturdily constructed and stand hard usage. 
They are, indeed, a perfect Closure for the 

Crowning Performance. 


MUNDET CORK 


CORPORATION 
6§ SOUTH Iith STREET, BROOKLYN, N. Y. 
Mundet Offices and Warehouses are Located in the 
Principal Cities 


The Drug and Cosmetic Industry 


FOR THE CrowninG PERFORMANCE 


























SOLUTIONS 
TO 
CLOSURE 
PROBLEMS 





For complete information concerning 
Mundet Closures and closure service, 
write for a free copy of Solutions to 
Closure Problems,” a 16 page illus 
trated booklet describing types of 
closures and liners for a wide variety 


of products 


Apr wi wa 4 














































HARRIET HUBBARD AYER 
rewards our progressiveness in producing the 
NO-KAP COLLAPSIBLE TUBE 
;, so ONSUMER™, ‘ 4 CONVENIENCE” 
) . Tf . 1 ' 4 ‘ 4 7 ine vorr OFFICE: 391 Madison . 
* Telephone MUrray Hill 2-0339 
CHICAGO: C. J. EICHMAN COMPANY 

: Collapsible ds Co. f} 955 W. Ontario St. Telephone Superior 7939 
PROVIDENCE, R. I. s10s Pine Bucet. Toloptone Conttral 1261 
REPRESENTATIVES IN OTHER PRINCIPAL CITIES | 
) Ave. 0 fan, iene, 
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THESE sm Hee 


@ Standing on shelves or counters with fellow rivals for 
cash register action, bottles topped with bright Alseco 
Aluminum Foil Capsules catch and reflect every ray of 
light. They catch women’s eyes, too; and their smiling 
brightness says “I’m a quality product; see the pride my 
producer takes in me. And I’m sealed tight; kept fresh; 
full strength.” Thus Alseco Foil Capsules help put an 
extra turn into turnover. Try six bottles, with and without 
Alseco Foil Capsules, on any drug store counter; see what 
happens for yourself. 

The surprising part is their negligible cost! Besides 


which, they are affixed most economically, at speeds up to 
120 a minute. The special machine we furnish tailors each 
capsule into every contour of the finish; and cements it 
there. Attempts to soak it off leave telltale evidence. Yet 
the customer need only turn the cap to break the capsule; 
no broken finger nails getting an Alseco Capsule off! 

Alseco Foil Capsules come in gleaming Aluminum or 
gold and a variety of flat or brilliant colors. Write for com- 
plete information. Send labeled bottles to have capsules 
affixed, if you want to make a test. Address ALUMINUM 
SEAL COMPANY, Dept. CI-4, New Kensington, Pa. 


(At CECO 5 
TRADE MARK } 4s Geco ) REG. U.S. PAT. OFF. 


PLAIN-SKIRTED CAP IS PRESSURE-SEATED, THREADS ROLLED-ON AND ALSECO FOIL CAPSULE AFFIXED 
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Fine Chemicals, Made by Master Craftsmen, 





for Medicinal, Photographic, Analytical 
and Industrial Uses— Established 1867 










win 


ANY prominent manufacturers have 
found Mallinckrodt’s 69 years of 
experience in the production of fine 
chemicals, together with Mallinckrodt’s 
research and processing facilities, of prac- 
tical assistance in helping them solve some 


of their most vexing production problems. 


It may be that you, too, have been strug- 
gling with a production problem. Per- 
haps some minor deviation from standard 
in the physical characteristics of your 
chemical ingredient would solve it. 

Through long and intimate contact 


with manufacturers, and with a wide 





variety of manufacturing processes, the 


Bismuth Salts Benzoates  - 





Iodides + Iron Salts 


Tannic Acid 


Stearates - 


PERHAPS YOU TOO HAVE 
A PRODUCTION PROBLEM 
THAT A MALLINCKRODT 


A partial list of the Mallinckrodt 1500 pharmaceutical chemicals 


Bromides 


(U.S.P. Precip.) » Gold Tribromide - Hydrogen Peroxide - Iodine (U.S.P. Resubl.) 


Silver Salts 


Iron Chloride 




















Mallinckrodt 
much valuabie experience in fitting chem- 
icals to the particular formula or process 


organization has gained 


to which they are to be applied. Mallin- 
ckrodt chemists and Mallinckrodt crafts- 
men are adept in developing or adapting 
chemicals to meet special requirements. 


Every Mallinckrodt chemical is pro- 
duced to meet the most exacting standards 
for purity. Uniformity, the attribute so im- 
portant to manufacturers, is given special 
attention and is assured to every lot of 
each Mallinckrodt chemical by the Mal- 


linckrodt rigid laboratory control method. 


Chloral Hydrate Calomel 


Sol; CiSee. Mecurials - 


(U.S.P. Fluffy) + Salicylates. 














and price list sent upon request. 


CHEMICAL WORKS 


ST. LOUIS + PHILADELPHIA + TORONTO =: 


MANUFACTURERS OF FINE 


Requests for samples and quotations invited, Complete catalog 


CHEMICALS 











CHICAGO MONTREAL + NEW YORK 





SINCE 186! 












Simplicity 








often the 


truest beauty 








Perfumers, in selecting a lovely and appropriate design 
for their bottles, have always associated the name of 


Swindell with the finest creative glassware 





SWINDELL BROS. 


BALTIMORE NEW YORK 
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A NATURAL VITAMIN A and D CONCENTRATE 


for 


Crreams, Lotions, Cosmetics, 
Drugs and Pharmaceuticals 


The International Vitamin Corp. 


“The House of Vitamins” 


Takes pleasure in announcing the presentation of Natural 
Vitamin A and D concentrate in bulk manufactured under its 
exclusive U.S. Patent No. 1,690,091 for use by a selected group 
of cosmetic, pharmaceutical and drug manufacturers. 


Cosmetic, pharmaceutical and drug manufacturers now can 
modernize their products to meet the latest scientific develop- 
ments. No change in the character of your present products in- 
volved; only the simple addition of our specially prepared vita- 
min concentrate. 


® No special equipment necessary. 
® No change of your present formula. 


@ Just add our specially prepared vitamin concentrate 
to your product. 


® Surprisingly low in unit cost. 


INTERNATIONAL VITAMIN CORPORATION $ 0 0 0 0 
INTERNATIONAL VITAMIN CORP. 
50 East 42nd St., New York |N. ¥ 
“The House of Vitamins” 


l We want further information. 


50 East 42nd Street New York, N.Y. | Firm... 
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There was a right curious crowd at the Sixth Annual Packaging Show held in New 
York last month, and a lot of them asked us the same questions. Perhaps you, too, 
are curious on one or two of these points —so here are the answers. 





: <°7 
ss 


“Where can [ get a good design for my tin 
container without spending a lot of money?” 


Question: 


Answer: 
Continental maintains a large staff of compe- 
tent designers whose services are available 
to any manufacturer. Just let them have a 
sample of your present container and they'll 
be delighted to analyze your problems and 
offer suggestions for redesigning. 


Wt : 


“I have a hunch that a different shape would 
make my package distinctive, or that some 
sort of an easy opening gadget or unique 
closure would give my container a competi- 
tive edge. Where can I get advice on that 
sort of thing?” 

Answer : 





Question: 


The Continental Development Department 
spends its days, and many sleepless nights, 
solving problems of just that sort. They are 
the boys who dug up the one-hand opening 
and closing gadget that is selling a heap of 
Pebeco tooth powder—and developed the 
famous Cap Sealed beer can with the easy- 
opening, easy-pouring features that give it 


such a competitive edge. The facilities of 
this department are available to anyone. 


29 
Question: ‘Y 


“Why should I use lithographed cans instead 
of paper labels?” 
Answer: 

Because the rich lasting beauty of an attrac- 
tively lithographed container implies quality, 
has eye-appeal, and in every way does a 
better selling job. Your brand name is 
permanently affixed to a container which 
frequently has a secondary use in the home. 
It does not mar or tear, is water-resistant 
and virtually stain proof. To many manu- 
facturers the substitution-proof feature of a 
lithographed container whose label cannot be 
changed is a mighty important factor. 


X 
Cad £) “y 
Question: a. 


“Could you make a can for my bird seed like 
the Whoofis Company uses for sodium per- 
borate?” 

Answer: 
Of course! We manufacture a complete line 
of tin containers in every conceivable size, 
shape and style—from tiny ointment cans to 


110 lb. lard drums. 


The answers to those questions explain why Continental is able to render a complete packaging service 


CONTINENTAL CAN COMPANY 


NEW YORK 
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” SPIS(Cn/M 


Another Internationally Known Product 
Sealed with 


SYLPHSEAL 


(Reg. U. S. Pat. Off.) 


Manufactured by 
SYLVANIA INDUSTRIAL CORPORATION 


SYLPHSEAL DIVISION 
122 EAST 42nd STREET NEW YORK CITY 
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Stay Out of It 


ONFUSION and disharmony have long been rife in the 

distributive fields of this industry. And the fights 
which are constantly going on among wholesalers and re- 
tailers of all types are always thrown up to the manufactur- 
ers for solution. Just as in the recent elevator strike in New 
York City, where the tenants as innocent bystanders suf- 
fered most from the fight between elevator operators and 
owners of buildings, the manufacturers suffer to the greatest 
extent from the bitterness which exists among their dis- 
tributors. 


ND the foolish manufacturers have repeatedly allowed 

themselves to be drawn into these controversies. Not 
only have some manufacturers made promises to certain 
types of wholesalers, but they have often allowed these 
wholesale or retail groups to dictate to them as to how they 
should conduct their businesses. 


ERHAPS the greatest mistake that manufacturers make is 
that of being forced into the position of giving active 
support to legislation by which certain of the wholesale or 
retail groups seek to settle their scores with one another. It 
is truly no concern of a manufacturer as to how the dis- 
tributors conduct their business if the distributors perform 
the services for which they are paid in discounts. True it is 
that some manufacturers are concerned regarding the prices 
at which their goods are resold by these distributors, but this 
concern only results from the fact that retail and wholesale 
competition is more like a cat and dog fight than it is like 
anything else. 


[i ake seneigt vag who are wise set a definitely fair set of 
policies for distributing their goods and then steer 
clear of any controversies in the distributive branches of the 
industry. These manufacturers do not have to support all 
types of crack-brain legislation just because the wholesalers 
or retailers believe that these bills will improve their posi- 
tions at the expense of some other group. 
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Not Yet Over 


While there is great rejoicing in some 
directions over the decision of the highest 
court of the State of California finding the 
Fair Trade Act of that State constitu- 
tional, the battle is not yet over. There is 
no question but that the decision must be 
appealed to the United States Supreme 
Court before it is finally settled. And 
thereby hangs grave doubts. 

The reason why the decision must be 
appealed to the U. S. Supreme Court is 
that the due process clause of the United 
States Constitution is involved. It would 
not do to have a decision in one direction 
in New York State, and another in the 
opposite direction in California on the 
same bill. 

We express doubt as to the U. S. Court 
upholding the California decision because 
of the line of reasoning which the Califor- 
nia Court used. The California Court is of 
the opinion that it is not the function of 
the court to decide whether or not an 
economic scheme adopted by a legislature 
is wise or unwise. This does not strike us 
as the type of reasoning that has been 
prevalent in the U. S. Supreme Court. For 
in that court, on many 
court has at least discouraged at length on 
the effects upon the country of a changed 
economic policy, basing its decision largely 
upon whether or not the court deemed the 


occasions, the 


changed policy good or bad. 

If the manner of reasoning of the Cal- 
ifornia Court had been used by the U. S. 
Supreme Court, the New Deal would have 
had its way in most of its legislation. The 
U. S. Supreme Court is now considered a 
protector of the country against new 
economic schemes which in the opinion of 
the court are unsound and represent an 
abridgement of certain rights which have 
always been an inherent part of the form 
of government under which the country 
is ruled. 

Since the U. S. Supreme Court will look 
at the question of whether or not the Fair 
Trade Acts constitute good or bad eco- 
nomics, and since in the past the main- 
tenance of prices by manufacturers has 
never been given a clean bill of health, we 
do not anticipate a decision which will 
cause advocates of this legislation very 
happy. 
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NEW AND NON-OFFICIAL 


New Vitamin Use 


No less an authority than Dr. E. V. 
McCollum makes the statement that per- 
sons suffering from chronic alcoholism 
respond quickly to Vitamin B, therapy. 
Here’s a new copy hook for yeast cakes 
and other forms of vitamin B;. With the 
passage of the old time the secret prepara- 
tions that were shipped to the suffering 
wife in plain wrappers to be slipped into 
the drunkard’s coffee when he wasn’t look- 
ing, we now come to something based upon 
fact. Truly proper use of the many vita- 
mins can make these products one of the 
most important groups in improving pub- 
lic health. We fully agree with Dr. 








McCollum that what is to be guarded 
against is undue exaggeration of their uses 
and benefits. 


Should Be Checked 


Often we have given our opinion about 
the advertising of foods as medicines. We 
have always believed that remedial agents 
had no place in foods. After all drug prod- 
ucts should never be included in the regu- 
lar diet. They should be taken as drugs in 
the proper dosages. This is why we are 
heartily in agreement with the efforts of 
the Food and Drug Administration to cut 








“Yeah, | got all the men in the neighborhood buying vitamin E.” 
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short the sale of so-called ‘‘health foods.” 
A bread containing phenolphthalein as an 
ingredient should be put out of business. 
Likewise many of the products recently 
seized such as a “colon food” containing 
gum karaya and mucilaginous seeds of the 
psyllium type, is not a food, but a medicine 
for which label statements must conform 
with the facts. A product such as “Slim,” 
called a “delicious non-habit forming bev- 
erage, and containing senna, orange peel, 
anise, bladderwrack, buckthorn — bark, 
dried apple, and centaury flowers is not a 
beverage to be taken freely, but a med- 
icine to be used only as conditions warrant 
its use. 

Flooding the market with this type of 
product not only takes business away from 
legitimate manufacturers of efficacious 
remedial agents, but also tends to under- 
mine public confidence in the entire drug 
manufacturing industry. Likewise, it 
takes business away from legitimate food 
manufacturers and also undermines public 
confidence in proper claims made for 
foods. 


The U.S.P. Again 


The new U.S. P. XI, which is to become 
official June 1 of this year, is still causing 
more headaches as manufacturers find in 
it increased restrictions which are most 
difficult to conform with. The latest 
specifications brought to light are those 
concerning digitalis and ergot, which must 
be preserved “under all conditions of stor- 
age and transportation in water-proof and 
airtight containers.” 

This specification might be all right in 
certain respects, except that it is difficult 
at the present time to get a statement as to 
what is required. The Food and Drug 
Administration, which is charged with the 
enforcement of the provision, naturally 
says that it will enforce the new provision 
to the best of its ability. But the Admin- 
istration does not tell importers and ship- 
pers of ergot what constitutes water-proof 
and airtight containers. The Administra- 
tion will just let manufacturers go ahead 
and then seize the goods if, in the opinion 
of the Administration, the containers are 
not water-proof and airtight. Therefore, 
it is up to the U.S. P. Revision Committee 
to set down definite specifications as to 
what is necessary to comply with this new 
provision. 

Further than this, there arises the ques- 
tion of ergot and digitalis when it enters 
the country for import. Naturally these 
goods will not be admitted unless they are 
U.S. P., and they will not be U.S. P. after 
June 1 unless they are packed in accordance 
with this new specification. This means 
that all foreign shippers of ergot and dig- 
italis will have to learn what the require- 
ments are and then ship their goods in 
accordance with the requirements. 

This is just another instance of the 
U. S. P. Revision Committee making a 
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Our Family Album 





The little babies were crazy over the family 
size bottle of Ayer’s Cherry Pectoral if this 
advertising of the nineteenth century is any 


criterion. Just another instance of the turn 
of mind that existed at that time among ad- 
vertising men. 





change without giving due thought to how 
the thing is to be accomplished. It is ex- 
tremely difficult to work these things out 
in the space of time allotted between the 
publication date and the effective date of 
the Pharmacopoeia. The Revision Com- 
mittee would save the industry and itself 
many headaches if it would give some 
thought to the practicability of its sug- 
gestions and to the definite manner in 
which they are to be complied with. 


Wheeler Sammons--- 


Defender 


None other than the same Wheeler 
Sammons who headed the Drug Institute 
of America during its brief history now 
appears in his true role as a defender of the 
chain store business. Mr. Sammons, who 
now occupies the position of Managing 
Director of the Institute of Distribution, 
spoke at the conference on “This Chang- 
ing Distribution” recently held in New 
York. While the title of Mr. Sammons 
address—“The American Brand of Op- 
portunity and How to Save It’’—tells 
little, Mr. Sammons was described on the 
program as “One of the chain store indus- 
try’s leading ‘Defenders of the Faith’.” 

We don’t like to crow, but we do recall 
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very vividly how roundly we were crit- 
icized for our first story on the Drug In- 
stitute in 1933 when we told of the concep- 
tion of the Institute and of Mr. Sammons’ 
former connections with Charles Wal- 
green. At that time Mr. Sammons was 
supposed to be interested in the entire 
retail drug trade and particularly in the 
independent retailer. Now he is a leading 
“Defender of the Faith” for the chain 
store industry, having recently appeared 
at the House hearings in opposition to the 
Patman Bill. ‘ 

Not that we believe that chain stores 
are the evil that some would like have 
people believe, nor that Mr. Sammons is 
not a good citizen and a good friend of this 
industry in his present capacity. But we 
do like to have people tell just what they 
are and what they stand for—we object 
strongly to misbranding. 


Another Dinner 


Another Drug, Chemical and Allied 
Trades Dinner in New York has come and 
gone. This year the dinner was the larg- 
est ever, this being the same story as has 
been told every year the dinner was held. 
The official attendance was 1,595 men 
from the associated trades. 

The dinner continues to be a success be- 
cause of the purpose of the dinner which is 
sociability. Once a year men who have 
talked over the telephone and who have 
corresponded concerning business have a 
chance to meet one another in a social way. 
Unfortunately the steadily increasing at- 
tendance tends to defeat the purpose of 
meeting and talking with a large percent- 
age of those in attendance. 

To overcome this situation some have 
suggested starting the affair at lunch time 
followed by the speeches. This would be 
followed by a get-together after the 
speeches and before dinner, with the entire 
time following the dinner for further 
sociability. Another suggestion that would 
tend to accomplish the same purpose is 
that all speeches except a short talk by the 
chairman of the section sponsoring the 
dinner be eliminated. This is a very prac- 
tical suggestion that would allow those 
attending the dinner the maximum of time 
for sociability without requiring giving up 
part of the working day to attend the 
affair. 

It is virtually impossible to meet those 
whom you want to know in the short time 
before the dinner and the time between 
the end of the speeches and the time to go 
home, even though one does not leave 
until five o’clock in the morning. 

The Drug, Chemical and Allied Trades 
Section of the New York Board of trade is 
trying to do everything in its power to 
improve the dinner so that it will be of 
greater value to those in attendance. Sug- 
gestions will be welcomed by Ray C. 
Schlotterer, Secretary of the Section, who 
can be reached at 41 Park Row, New York. 
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The Annual Meeting of which the American Drug 
Manufacturers’ Association will hold May 4 to 7 at 
White Sulphur Springs will be the Silver Anniversary 
Meeting of the Association. The first meeting of the 
Association was held on February 7, 1912. 

Formed to give the manufacturers of prescription 
products an opportunity to discuss among themselves 
the problems peculiar to their own type of business, the 
American Drug Manufacturers’ Association has long 
since proven the need for its existence, and has grown 
to a position of prominence second to none in the 
industry. 

The sound basis upon which the Association was 
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established is well indicated in the preamble to the con- 
stitution of the Association: 

“WHEREAS, For mutual advancement and protec- 
tion there is a national organization for every branch of 
the drug trade of America excepting that engaged in the 
manufacture and production of pharmaceuticals, chem- 
icals, biological and other products ultimately em- 
ployed by the medical and allied profession for the cure, 
mitigation and prevention of disease, than which no 
department of the drug trade is of higher or more vital 
importance to the public; and 


“WHEREAS, It is desirable, in the manufacture and 
marketing of such products, to maintain the high 
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1931-1933 
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SR. LIGHT 
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standards generally observed by manufacturers, in- 
dividually during many years past; to encourage and 
promote still greater achievement; to insure to individ- 
ual members the just and proper reward of initiative, 
discovery and invention; to prevent fraudulent prac- 
tices in the drug trade; to encourage the lawful enforce- 
ment of sound drug legislation, and effect official ob- 
servance of the fundamental law of the land; to prevent 
the subversion of law to factional purposes; to amic- 
iably adjust differences; to advance uniform and just 
drug legislation; and in other lawful ways to promote 
the welfare of and fraternity among those engaged in 
the manufacture of therapeutic agents for the use of 
the medical and allied professions. 

“Therefore, We do form ourselves into an association 
and agree to be governed by the following constitution 
and by-laws:” 

Twenty-nine of the reputable manufacturers of that 
day were charter members of the Association. An in- 
spection of the following list of the charter members 
will clearly indicate that very close to all of the firms 
forming the Association are still leading houses in their 
particular branch of the industry. 


Abbott Alkaloid Company The E. L. Patch Company 
Allaire Woodward & Company 
Armour & Company 

Bauer & Black 

Hance Brothers & White 
Heyden Chemical Works 

Eli Lilly & Company 
Mallinckrodt Chemical Works 
The Wm. S. Merrell Company 
Merck & Company 

Monsanto Chemical Works 

H. K. Mulford Company 
Nelson, Baker & Company 
The Norwich Pharmacal Co. 
Parke, Davis & Company 


Chas. Pfizer & Company 

Pitman-Myers Company 

Powers-W eightman-Rosengarten 
Company 

Schaefer Alkaloid Works 

Seabury & Johnson 

Sharp & Dohme 

The Sorby Vaccine Company 

Frederick Stearns & Company 

Henry Thayer & Company 

The Tilden Company 

The Upjohn Company 

Henry Kk. Wampole Company 

Wm. R. Warner & Company 


Since its inception the association has been headed by 
men of sound views and broad vision. The first officers 
of the association were President: Frank G. Ryan, of 
Parke, Davis & Company; Vice-president: Adolph G. 
Rosengarten, of Powers-Weightman-Rosengarten Com- 
pany; Secretary: Charles M. Woodruff; Treasurer: 
Henry C. Lovis, of Seabury & Johnson; Members of 
Executive Committee: Alfred R. L. Dohme, of Sharp & 
Dohme; and Charles J. Lynn, of Eli Lilly & Company. 

Frank G. Ryan was president of the Association dur- 
ing the years 1912, 1913, 1914. He was succeeded by 
Henry C. Lovis who served from 1914 to 1916. Next 
came Charles J. Lynn who served from 1916 to 1919. 
Then came R. C. Stofer, of The Norwich Pharmacal 
Company, who served from 1919 to 1920; William A. 
Sailer, of Sharp & Dohme, from 1920 to 1923; Alfred S. 
Burdick, of Abbott Laboratories, from 1923 to 1925; 
S. R. Light, of the Upjohn Company, from 1925 to 
1927; Charles G. Merrell, of The Wm. S. Merrell Com- 
pany, from 1927 to 1929; S. Barksdale Penick, of S. B. 
Penick & Company, from 1929 to 1931; Nicholas H. 
Noyes, of Eli Lilly & Company, from 1931 to 1933; 
A. Homer Smith, of Sharp & Dohme, from 1933 to 
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1935; and finally Arthur C. Boylston, of Mallinckrodt 
Chemical Works, who was elected to the office in 
May 1935. 

The Association has constantly, through the years of 
its existence, sought to extend its aid as far as possible 
to all branches of the industry. The Scientific Section 
of the Association has always performed an extremely 
large amount of work to aid the Revision Committees 
of the U. S. Pharmacopoeia and the National Formu- 
lary, turning over to this work many of the scientists of 
its member houses and their laboratory facilities. Like- 
wise, the scientists of the Association’s member houses 
have been of constant aid to the Food and Drug Ad- 
ministration in working out many problems in enforce- 
ment of the Food and Drugs Act particularly through 
the Contact Committee. Likewise the Association has 
long been represented in the National Drug Trade 
Conference and has always proved a constructive and 
stabilizing force in that body. 

Conscious of the high caliber of its member houses 
and their scientific staffs, the Association at its Third 
Annual Meeting held in 1914 declared: 

“This Association submits that the facilities pos- 
sessed by the manufacturers are equal to those of the 
Government; that the experts employed by the man- 
ufacturers are equally as honest and competent as those 
employed by the Government, and there is no reason 
founded public policy why the processes and products 
approved by the experts shall be officially condemned 
because their opinion may not conform to the opinion of 
those who, for the time being, happen to be in power.” 

It is the policy of the Association to fully consider 
every aspect of a situation before deciding what course 
the Association will follow. But once the Association 
has, in the wisdom of its officers, decided upon a course 
to be followed, nothing deters them from following that 
course. This was clearly indicated in the report of the 
Secretary of the Association given at the Fourth Annual 
Meeting held in 1915: 

“That our high standing in Washington was at- 
tributed not alone to the standing of its member houses 
but to its policy of direct representation; of frankly and 
fearlessly objecting to unnecessary legislation and co- 
operating to effect reasonable and just enactments 
when the situation needs new law.” 

And further was the growing importance of the Asso- 
ciation pointed out in the Secretary's report given at 
the Fifth Annual Meeting held in 1915: 

“To determine whether this Association is worth- 
while or not one must compare the status of manufac- 
turing pharmacy in the early days of 1912 with its 
position today—in 1916. Then it had little voice 
in the council of the state or the nation. It was given 

scant hearing and the viewpoint of the medical and 
pharmaceutical doctrinaries determined administrative 
and legislative conclusions, rather than the practical 
experience of those actually on the firing line. 

“This was not because manufacturing pharmacists 
were divided in any sense of right and feeling of justice 


(Continued on page 476) 
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SCIENTIFIC 
MARKETING 


By Frank R. Coutant* 


On the airliner out of Omaha, I met an old friend who 
had made a million or so in cosmetics—but not lately. 
He travels more, sells more and knows more druggists 
than any man on his sales force. But I haven’t made a 
nickel out of him since I became a consultant. 

He wanted to know “What is this scientific marketing 
I hear so much about? I see you’re mixed up in it.” 
An attempt to explain 10 years of work in 10 minutes 
was tushed with “Nonsense. I'll sell as big a volume 
with my present methods as I could with your science.” 

“Probably,” I answered. “But it costs you too 
much.” That hit home, though it was obvious enough 
his selling methods were those of a dear dead decade. 
“What do you mean by that?” he shot back. “Simple 
enough,” was my reply “You and your men have so 
many old friend dealers that you waste time on social 
calls where there is little business and high cost to visit 
them frequently. A modern marketing man might 
show that half the places you visit cost more to work 
than you get out of them. You might, if you had facts, 
spend more time selling dealers who aren’t so cordial, 
perhaps, but hand out bigger orders and cost less to 
canvass. Another waste is that twice in the past three 
years you have brought out new products, spent heavily 
to distribute them, and then found that women didn’t 
like something about your offering. Modern marketing 
methods would have tested these products for salability, 
perhaps suggested only slight modifications, saved you 
thousands of dollars in take backs and avoided some 
dealer ill-will.” 

So long as the conversation was free, it lasted into the 
night, but when the fact unfolded that it would cost a 
little money to get specific market information about 
his business, he dozed off. What are advertising 
agencies for, if not to supply such data free? So runs 
the common reasoning. 

It is a fact that at least three-fourths of the support 
that the science of marketing has so far received has 

come from the advertising agencies. Keenly aware of 





*President, American Marketing Society; Director of Research, 
Pedlar & Ryan, Inc. 
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their responsibility for spending advertising monies 
wisely, unable 99 times out of 100 to get full and accu- 
rate information from clients, advertising agents have 
financed studies of marketing processes and presented 
them to their clients as a free service. They have gone 
as far as they can afford to go, and it is not very far. 

Management seems to realize that the responsibility 
rests upon themselves to see that: Warketing efficiency 
should receive as much attention as production efficiency. 

You have heard so much about marketing research 
that perhaps you do not realize how little is actually 
being done. Dr. Stine of Dupont Laboratories states 
that there are about 1600 research laboratories employ- 
ing 35,000 workers and costing $200,000,000 a year to 
maintain. All that is well spent to maintain production 
at a high efficiency, with products and methods con- 
stantly improving. Engaged in marketing research as 
professional practitioners, there are not more than 30 
well qualified executives (of whom about 12 are on the 
staffs of large advertising agencies), somewhat less than 
500 full-time workers, plus 1000 or so part-timers, and 
at the outside not over $3,000,000 a year in financial 
support. 

There are articles, nationally advertised for years, 
whose makers could not answer accurately the simplest 
questions about the identity of their markets. What 
proportions of the people who buy the article are old, 
young, or middle-aged? Are there more men or women 
users? How does the market divide by standards of 
living? Where would these people be most likely to see 
or hear advertising? 

Opinions they have, as firmly expressed as those 
voiced around the cracker barrel at the cross-roads 
store. Of facts they have few or none. I grant that 
companies have grown great by such rule of thumb 
merchandising. But in present day competition, their 
net earnings figure is likely to be preceded by (d) mean- 
ing “‘deficit.”’ 

Naturally, any firm that spends a few thousand dol- 
lars a year to get facts about the identity of their market 
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is not necessarily going to be successful. But if the 
product, price, and proprietors are in step with public 
desires, there is a far better chance for survival. Mar- 
keting science is no substitute for good salesmanship 
and smart management, but smart management wants 
to hear what marketing science has to say about its 
judgment. 


Explore Your Product 


For what purposes do customers use your product? 
Often they are most ingenious in finding new uses that 
could be capitalized if known. 

What do people not like about a product, even 
though they buy it? Finding out that the perfume of 
a toilet preparation was too heavy resulted in a 
change that lifted sales. 

Dozens of specific instances could be 
given of new uses discovered for old prod- 
ucts, of minor changes that proved to be 
of major importance, and of package de- 
signing by test methods. 

Look at the package goods in any store 
and you will see the shelves loaded with 
labels, bottles, and cartons that are low in 
sales appeal. Artists itch for the job of 
re-designing, but the job takes more than 
artistry. Sales sense, horse sense and 
consumer tests, coupled with good de- 
signing, have lifted many a product out of 
drabness into light. 

Our worst bothers have been from that 
most sincere form of flattery, bad imita- 
tions that have brought some discredit to 
real marketing science. There are thou- 
sands of firms who are conscious of what 
they have not in marketing information. 
They timidly approach by buying a book, 
or delegating a clerk to gather statistics, 
or reading survey reports issued as sales 
promotion by publications, or otherwise 
making gestures while gathering their 
courage to undertake the inevitable 
serious study of the best methods of dis- 
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tribution, just as they 
have sponsored the 
search for new methods 
in production. 

There are hundreds of 
firms who would like to 
know where to begin on 
the study of scientific 
marketing. Sometimes 
there are specific prob- 
lems that need analysis,. 
but for general objec- 
tives, I suggest these 
three: 

1. Identify your mar- 
ket so you will know 
better how to reach it 
economically. 

2. Explore the possibilities of your product. 

3. Test your advertising approach. 


Identify Your Market 


One of the first steps that should be taken is to 
analyze sales figures right in your own office. It is a 
job beyond the limitations of accounting departments, 
though good sales analysts can be developed out of 
accountants with natural aptitude for marketing. You 
should know the answer to at least these questions: 

What does it cost to make sales in each market? 
Would you do better to leave some of the lean and 
costly markets to competitors who are situated to work 
them more profitably? Are your salesmen selling the 
lines that are most profitable to you, or do you pay them 
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for gross sales regardless of what they sell? In what 


potentially good markets are you relatively weak? By 


what standards do you judge how much profit a 
specified market should produce? 

Then comes field work to interpret the reasons for 
your sales figures, and it sometimes startles by what it 
reveals. Nor are the findings accepted without chal- 
lenge when they run counter to the mold of executive 
convictions. 


Test Your Advertising 


Recently, Association of National Advertisers de- 
cided that pre-testing is the most important problem 
before advertising today. Some of their leading mem- 
bers have seen the results of skilled testing and become 
converts. 

Many executives have lost faith because of experience 
with bad testing. Yet they all know that it is the con- 
sumer, not advertising people, who decides what is good 
advertising, and that those who stand too close to a 
campaign cannot see it through the eyes of the con- 
sumer. 

Professionals in research have demonstrated that 
proper testing reflects the effectiveness of advertising 
copy with amazing fidelity. 

There are several organized searches under way for 
better methods, also to round up and coordinate exist- 
ing knowledge. Seven methods are now in use, which 
in competent hands, with reasonable time and money 
available, will measure advertising effectiveness—sev- 
eral of them in advance of the release of a campaign. 


Marketing Science Helps Decisions 


The executive who snaps out decisions right and left 
is a dear old tradition of the stage, but in business sound 
judgment is the result of group thinking, with much 
hard mental labor involved. At the end, chances must 
be taken. 

Gambling is a fundamental human instinct that every 
good administrator has in high degree. All that science 
can do is to give him better information. He can find 
out at small expense of time and money in which direc- 
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tion the market wants to go. Marketing science can 
eliminate a great deal of wasteful large-scale experimen- 
tation. 


An Adnministration Responsibility 


What I have to say here is for the eyes of administra- 
tive executives. You may look upon marketing study 
as a function of your sales department. Eventually it 
will lodge there, but the initiative of getting started 
must come from the top. Do you remember how fac- 
tory managers resented laboratory chemists when you 
introduced them? How production officials felt that 
they were capable of settling any matter connected with 
product or process? A similar situation exists in the 
attitude of many sales managements. I[t is human, 
understandable and mistaken, for marketing science 
exists only to help them, and does not lessen the im- 
portance of their work. You, however, must decide 
whether or not to adopt scientific marketing, just as you 
decided to put in a laboratory to assist your factory 
executives. 

Please do not be dismayed at the cost, for it can be 
managed thriftily. If your business is large enough to 
afford $25,000 or more annually for better marketing, 
you would do well to have a specialist in your own 
organization. 

Several corporations have started impulsively, by in- 
stalling an impressive looking department under a 
cheap head, and having to back track. The efficient 
plan is to look for a resourceful and experienced profes- 
sional, who will have only one or two assistants as per- 
manent staff. For periodical ‘‘audits’ of your market, 
and for special tests requiring additional workers, he 
will know where there are competent temporary field 
investigators available in any part of the country. 

For smaller companies, and to supplement the staff 
work intermittently in large corporations, there are 
several outside organizations whose services are valu- 
able and inexpensive. 

You can be assured that the young science of market- 
ing, proved worthy of its keep in depression, can do a 
great deal to bring your marketing methods closer to 
the efficiency you insist upon in your manufacturing. 
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WILL PATMAN BILL E€QUALIZE? 





EWING GALLOWAY 


Although the average retailer is of 
the opinion that the Patman Bill 
will put the chains completely out 
of business, there are many angles 
to this bill as it is reported to the 
House of Representatives that still 
give chain stores an_ excellent 
chance to operate. 


Sometimes legislation which is introduced for the 
purpose of restricting certain groups from practicing 
what are considered unfair practices proves of more 
benefit to those whom it seeks to restrict than to the 
people who are insisting upon the restrictions for their 
own benefit. It is well within reason that a bill which 
would eliminate what distributors consider discrimina- 


tory and unfair practices by manufacturers might be of 


great benefit to manufacturers. 

Suppose for instance that a bill could be passed that 
would absolutely prevent manufacturers from giving to 
distributors a lot of the foolish concessions which they 


feel forced to give because of competition. Certainly if 


manufacturers were forced to give these things to all 
distributors, they might find that they had been going 
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too far. Many of the concessions given to certain re- 
tailers result in a definite loss to the manufacturers on 
the particular pieces of business upon which they are 
given. It is a foregone conclusion that this sort of thing 
could not be extended indefinitely. 

From this point of view, a bill that would eliminate 
these practices might be an excellent thing for the man- 
ufacturers, for it is an easy thing to refuse to give con- 
cessions when the law will not allow them to be given. 

We have wondered, however, just how much will be 
accomplished in such a bill as the Patman Bill or either 
of its substitutes—the Robinson Bill or the Utterback 
Bill. 


tain fundamental factors of business in this country. 


For none of these bills are designed to alter cer- 
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The fundamentals upon which no attack is made in any 
of these bills are: 

1. The right of manufacturers to choose their 
customers. 

2. The right of manufacturers to sell at lower prices 
for large quantity purchases. 

3. The right of manufacturers to name different 
prices for different classes of trade, that is for sales 
agents, wholesalers, retailers, and consumers. 

1. The consumer, or average citizen, is entitled to 
buy things at the lowest possible price and more effi- 
cient manufacturers, wholesalers, and retailers, must be 
allowed to pass on to the public the savings resulting 
from their increased efficiency. 

But the distributors seem to be running riot in Wash- 
ington if the additions made to the Patman Bill as it 
was reported to the House are to be taken as a criterion. 
For in this draft of the bill is the requirement that price 
differentials to the same classifications of customers be 
based ‘on the character of the selling of the purchaser 
and not on the buying.”” This would prohibit discounts 
to chains and mail-order houses. However, it is likely 
that chain store organizations could set up separate 
corporations to handle their wholesale functions, or if 
this were prohibited, it is likely that several chains 
could set up a wholesale house among them. 

The bill now expressly exempts cooperatives which 
return part of their earnings to stockholders or mem- 
bers. This means that the retailer-owned cooperative 
wholesale houses as well as other forms of mutual whole- 
sale houses will continue to business as always. This 
is a point in favor of the independent retailers, and a 
point at variance with the interests of the service 
wholesalers. 

The question of not allowing discounts to chains 
brings up the point of definition of a wholesaler. Cer- 
tainly chain store organizations will see to it that the 
separate companies which they might up to perform 
the wholesale function for their many units are recog- 
nized as wholesalers. 
tional accounts beside their own units in order to be a 
wholesaler, the chains will doubtless obtain retail 
accounts after the manner of Walgreen and Whelan 
which chains already have a number of independent 
Any attempt to keep 


If it is necessary to have addi- 


stores on their books as agencies. 
the chains from obtaining the wholesale discounts will 
only mean that the chains will extend their activities to 
further detriment of the service wholesalers. Further 
than this, there is nothing in the bill that will in any 
manner restrict such companies as United Drug Com- 
pany, or other manufacturers from entering the whole- 
sale drug business. 

One change that was made in the bill that should not 
sit so well with the retailers and wholesalers who have 
been sponsoring the bill, is the deletion of the provision 
that gave the Federal Trade Commission the power to 
set quantity limits above which no additional discounts 
could be granted. The only way in which discounts are 
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limited are by the provision that they can not amount 
to more than the actual savings in manufacture, selling 
and delivery. 

Perhaps the most upsetting provision in the bill is the 
added provision that everything must be sold f.o.b. 
This is accomplished in the bill by price being defined in 
the bill as the amount the seller receives less actual 
freight cost. This means that all products must be sold 
in the manner in which automobiles are sold. It would 
mean that drugs and cosmetics would cost different 
amounts all over the country according to how close to 
the manufacturer's plant the retailer's establishment 
was located. This would bring terrific distress to 
national advertisers, a large percentage of which men- 
tion the retail prices of their items in their advertise- 
ments. 

However, this matter of enforced f.o.b. selling is so 
serious to the large industries of the countries that it 
will undoubtedly be taken out of the bill or else the bill 
will fail to be enacted. When one realizes that sales of 
such things as steel, rubber, chemicals, and a great 
many other things are sold upon the principle of all 
manufacturers of the same things selling their goods in 
the cities or towns in which their competitors are located 
at the same prices at which they sell the goods f.o.b. 
their own plants, one can see that such a practice can 
not be upset overnight without causing a great reloca- 
tion of the heavy industries of the country. 

The bill will equalize prices to some extent in that it 
will force manufacturers to make the same prices for the 
same quantities available to all buyers. Furthermore, 
allowances for services performed must not be given 
unless they represent the true value of the services and 
unless these allowances are available to all buyers on 
proportionate terms. However, it is certain that the 
independent retailers will not get any great allowances 
since the volume of business which they do with any one 
manufacturer is not large enough in the great majority 
of instances. 

Perhaps one result of the enactment of the bill might 
be that allowances to chain stores would have to be 
given to the individual units in the chains on the basis 
of how much business is done in each unit. Following 
this through would mean that an independent retailer 
doing the same volume of business as a unit of a chain 
would receive the same concessions as the unit of the 
chain with which he compared in volume. And if these 
concessions were to be granted by the wholesale divi- 
sion of a chain organization to the stores in its retail 
division which it sold, then other wholesalers likewise 
would be able to grant equal concessions to the retail 
stores to which they sold. 

The bill seems to be of questionable value to the dis- 
tributive branches of the industry as it now stands al- 
though many retailers are evidently of the opinion that 
it will do great things for them and that it will just 
about put the chains out of business. This latter 
opinion seems to be far from the fact as a proper 
analysis of the provisions will clearly show. 
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THE 


COSMETIC TAX CASE 


GENERAL COUNSEL OLIPHANT 
Issued New Ruling 


A modification of the controversial Charest ruling on 
the excise tax for toilet preparations has been announced 
by the Treasury Department. Made necessary by what 
officials termed a misunderstanding in the industry as 
to the effect of the Charest ruling, promulgated in Feb- 
ruary, 1933, the significant feature of the new ruling is 
the specific warning that such decisions are not binding 
as to all types of controversies and that each individual 
case has to be decided on its own particular merits. 

The new ruling grew out of the recent Bourjois deci- 
sion, which members of the industry contended was in 
variance with the Charest ruling. 

In explaining the ‘‘misunderstanding”’ officials of the 
Bureau of Internal Revenue said that the ruling in 
question never was intended to be binding on the 
Bureau as to all cases, but was merely intended, as are 
all such rulings, to be illustrative and explanatory of 
the law. The trouble commenced, it was indicated, 
when the industry took the effect of the ruling to be 
applicable to all transaction. 

Members of the industry arranged their business 
organization, obviously on that understanding, in such 
manner as to reduce the tax. However, the trouble- 
some ruling, issued by the then general counsel of the 
Bureau, C. M. Charest, did not cover all angles of the 
legislation under which the tax is collected, officials ex- 
plained. For instance, they pointed out, it gave no 
consideration to the provision dealing with ‘‘other than 
arm’s length transactions” under which the Bourjois 
decision was handed down. 

The revenue provision on which that decision was 
based and which was not covered by the Charest ruling 
provides: “‘If an article is sold (otherwise than through 
an arm’s length transaction) at less than the fair mar- 
ket price, the tax under this title shall (if based on the 
price for which the article is sold) be computed on the 
price for which the articles are sold, in the ordinary 
course of trade, by manufacturers or producers thereof, 
as determined by the Commissioner.” 
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Although specifically stating that in such cases as 
that involving the Bourjois decision the term ‘‘man- 
ufacturer”’ or “producer” will be considered not only as 
applicable to him who actually makes an article but also 
to him who causes it to be made, officials said that the 
new ruling does not go so far as to say that the owner of 
a trade-mark is the manufacturer in all cases. 

“There are many cases in which distributors may 
have their names put on articles,” officials conceded. 
However, they declined to elaborate on the point, falling 
back on their contention that each case must be decided 
on its own individual set of facts. 

In substantiation of their statement that the con- 
troversy growing out of the Charest ruling was based on 
a misunderstanding by the industry, officials point out 
that the same copy of the Internal Revenue Bulletin 
which carried that ruling, also carried warning that such 
rulings are not binding on the Treasury but are merely 
issued for the information of taxpayers and _ their 
attorneys. Similar warnings are carried in every issue 
of the Bulletin, they point out. The warning which 
they referred to reads as follows: 

“The rulings reported in the Internal Revenue Bul- 
letin are for the information of taxpayers and their 
counsel as showing the trend of official opinion in the 
administration of the Bureau of Internal Revenue; the 
rulings other than Treasury Decisions have none of the 
force or effect of Treasury Decisions and do not commit 
the Department to any interpretation of the law which 
has not been formally approved and promulgated by 
the Secretary of the Treasury. Each ruling embodies 
the administrative application of the law and Treasury 
Decisions to the entire state of facts upon which a par- 
ticular case rest. 

“It is especially to be noted that the same result will 
not necessarily be reached in another case unless all the 
material facts are identical with those of the reported 
case. As it is not always feasible to publish a complete 
statement of the facts underlying each ruling, there can 
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be no assurance that any new case is identical with the 
reported case. As bearing out this distinction, it may 
be observed that the rulings published from time to 
time may appear to reverse rulings previously pub- 
lished.” 

In further emphasis of this the Bureau specifically 
declared in the modification that “upon careful con- 
sideration of the various factors involved in this class of 
cases, this office is of the opinion that no general rule 
can be formulated which will be controlling upon all 
circumstances. In the final analysis, the ruling de- 
clared “the decision must necessarily rest upon the par- 
ticular facts in each case.” 

In the decision on the Bourjois case it was pointed 
out that the corporation sold the greater part of its pro- 
duction to two sales corporations which it organized in 
August, 1932, at cost plus 11% per cent., plus ten per 
cent., plus the tax. “It owned all the stock of the sales 
corporations and the brand names, trade-marks, and 
formulas used in connection with the manufacture of 
the articles, controlled the policies of the subsidiaries, 
and dictated the prices at which they could resell the 
products’’, it was pointed out. 

“Practically all of the business of the new corporation 
was the sale of these products to the public, the sale 
price being substantially the same as that for which 
they had been sold prior to the organization of the sales 
corporations. Sales between manufacturing company 
and wholly-owned subsidiaries are prima facie “not at 
arm’s length” and that presumption not having been 
met or overcome by the facts shown in this case, section 
919(b)3 of the Revenue Act of 1932 is applicable in 
determining the tax, if the sales were made at less than 
the fair market price.” 

In explaining the reference to “fair market price” it 
was said that when the manufacturer of toilet prepara- 
tions, selling its products under well-established trade- 
marks and brands, had what amounted to a monopoly 
upon their sale by virtue of such trade-marks and 
brands, and marketed substantially all its products 
through wholly-owned sales corporations whose policies 
and sales prices were dictated by the manufacturing 
company, the “fair market price” of the products can- 
not be determined by comparison with prices at which 
articles containing the same or similar ingredients were 
sold by other manufacturers, but is the price fixed by 
the manufacturer as their value in an open market. 

The modification of the Charest ruling, as promul- 
gated by Herman Oliphant, General Counsel for the 
Department of the Treasury, reads as follows: 

“Advice is requested whether the X Company or the 
Y Company should be regarded as the manufacturer or 
producer of toilet preparations, under the circumstances 
hereinafter stated, within the meaning of section 603 of 
the Revenue Act of 1932. 

“The Act imposes a tax at specified rates upon the 
sale by the manufacturer, producer, or importer of cer- 
tain enumerated articles and similar articles which are 
used or applied, or intended to be used or applied, for 
toilet purposes. 
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“The Y Company fabricated cosmetics at the request 
of, and expressly for the X Company according to the 
X Company's specifications. In so doing, it used per- 
fumes specified by the X Company and at the direction 
of the X Company placed the cosmetics in containers 
bearing the \ Company’s name or trade-mark. The 
products are presumably bought by customers because 
of the X Company’s name and the distinctive perfumes 
used in their manufacture. The X Company has a 
monopoly on toilet preparations marketed under its 
name. 

“Upon careful consideration of the various factors 
involved in this class of cases, this office is of the opinion 
that no general rule can be formulated which will be 
controlling under all circumstances. In the final 
analysis the decision must necessarily rest upon the 
particular facts in each case. 

“In advertising campaigns for the promotion of sales 
of various products, a trade name and, in respect of 
toilet preparations, a distinctive perfume are very im- 
portant factors. In the recent decision of the United 
States District Court for the Eastern District of New 
York in ‘Bourjois v McGowan’ (12 Fed. Supp., 787(Ct 
D. 1074, I. R. B. XV-10, 20), the court had occasion to 
consider such factors. In the course of the decision the 
following language was used: 

“*. . . The evidence shows that the retail prices of 
perfumes and cosmetics made by different producers 
vary largely in amount and that such prices also vary 
largely from the cost of manufacture. One witness 
testified that there were large variances in such prices 
where only perfume was added to a cream and a con- 
tainer had been changed, both involving little additional 
cost. This witness explained such differences on the 
theory that the prices are dictated by one who has a 
monopoly on the sale. Pourjois products are bought 
because they are Bourjois made. Bourjois has a monop- 
oly on the cosmetic and perfume business under that 
name. It is true the initial cost of manufacture is com- 
paratively small, but people buy Bourjois products on 
their reputation with slight regard to the prices paid. 
Bourjois products doubtless can be duplicated by other 
manufacturers. Their parts and proportions are easily 
determinable. Other manufacturers may put on the 
market the same products as Bourjois, Inc., but they 
can not be sold under the names Boujois and Barbara 
Gould. While they may sell the same article in so far as 
constituent parts are concerned, they are not the same 
articles as sold by the plaintiff by reason of the fact 
that they are not represented to be plaintiff's prod- 
ucts... 

“The term ‘manufacturer’ or ‘producer’ may well be 
considered not only as applicable to him who actually 
makes an article, but also to him who causes it to be 
made. The legal doctrine facil per alium facil per se is 
applicable. See decision in Foss-Hughes Co. v. Lederer 
(Fed., 150), in which the following language was used: 

(Continued on page 489) 
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DISPLAYS THAT S€LL 


By W. Jorgensen* 





Most of the progress in display which has been made 
during the past ten years has been due to the efforts of 
drug and cosmetic manufacturers who have realized the 
importance of proper display in the marketing program 
and set out to get proper display by preparing and 
furnishing complete displays to the retailer. You have 
only to think back to the crammed-full retailers’ 
windows of twenty years ago to realize the tremendous 
progress which has been made. At that time, every 
inch of space was used and be- 
cause everything was jammed in, 
nothing from the mass stood out 
or had any attention value. 
Unfortunately, there still remains 
all too much of this type of 
display, but where the retailer 
makes use of the material fur- 
nished by manufacturers, the im- 
provement is at once noticeable, 
and the smart retailer benefits, as 
does the manufacturer, by in- 
creased sales. 


“Se 


Among the first of the companies 
of this industry to realize that shop 
windows could be used to ad- 
vantage in the marketing program 
was Bourjois, and this company, 
therefore, was one of the first to 
furnish retailers with complete dis- 


*Bourjois Sales Corp. 


Apr. 7365: 38, 4 


>. 





play units. The advantages were 
at once apparent. The retailer was 
usually glad to have his windows 
attractively dressed with almost no 
effort on his part, while the man- 
ufacturer benefited by the attrac- 
tive presentation of his products to 
the consumer on whom the display 
registered, often without his know- 
ing it. The displays furnished a 
much-needed impetus at the point- 
of-sale and volume increased satis- 
factorily wherever displays were 
inaugurated. Displays should be 
really very much like posters. They should be colorful, 
arresting, and bring the name of the manufacturer into 
prominence at a glance. The success of any display de- 
pends upon its being truly distinctive—characteristic 
of the company and of the product displayed. An Eve- 
ning in Paris display, for example, would never be 
confused with one for Springtime in Paris, although, at 
the same time, it is entirely possible to create a display 
(Continued on page 493) 


WL DOCTOR PRESCRIPTION 1 WEALY IMPORTANT 


—é nbitiad if eo pharmacist 


Here are two popular examples on this page of displays that sell. The Bourjois display is a cur- 
rent one while the Winthrop display is one that was used with telling effect during last year. 
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IN SQUIBB’S AT 


BY JOSEPH 


The strip across the top of these two pages shows 
various operations in the production and packaging 
of ether. First is an ether tank mounted on rails, then 
copper-plating tin sheets for the cans, then making 
tops for the ether cans, testing the finished cans 
under water for leaks, filling the cans, and finally 
testing the filled cans under water for leaks. 


The mice at the left are used in testing anti-pneu- 
mococcic serum, while the rats below are used in the 
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EW BRUNSWICK 


ON MIKLOS, Ph. D. 


biological laboratory for vitamins and other prod- 
ucts. Alongside the picture of the rats, is a view of 
the incubator in which various cultures are grown. 


Some of the horses which are maintained by the 
laboratories for the preparation of anti-toxins are 


shown on this page together with a view of the % > iy 


aeration procedure for nitrogen determinators and Bg, DAS AB IAS. 


another of a corner of the physiological research 
laboratory. 
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Here is a closeup of ampuls being 
evacuated and filled, while below 
operators are labeling, wrapping 
and finishing. The strip across the 
bottom of both pages shows 
various operations in producing 
insulin. From left to right, the 
filter press, the vacuum still for 
concentrating extracts, the very 
sensitive guages for recording 
temperature and pressure, pre- 
cipitation of insulin, separation of 
insulin precipitate, and purifica- 
tion of insulin. 
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These three pictures were taken 
through glass enclosures in which 
this work is done. At the right 
and just below, operators are con- 
ducting tests for sterility, while at 
the right a powdered concen- 
trate is being filled under nitrogen. 
All of these pictures are ‘‘candid’”’ 
shots taken by Dr. von Miklos in 
the Squibb laboratories at New 
Brunswick where ether, insulin, 
various serums, anti-toxins and 
other ethical pharmaceutical spe- 
cialties are made. The Squibb 
Brooklyn plant, where the gen- 
eral line is made, has, of course, 
its own laboratories. 
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THE STRENGTH 


The price trend in Bourbon vanilla has not been as 
easily predictable in many years as it is today—and this 
trend is decidedly upward. There are no important 
stocks in France, not much more in Madagascar, and 
the American market is poorly supplied. It was gen- 
erally expected that the crop this year would be small, 
but recent developments have added further to the 
seriousness of the present crop situation. 

The primary market has been more or less stationary 
in price during the past three or four weeks. Demand 
is now nominal but the next buying wave will un- 
doubtedly raise the price level. The exceptionally firm 
position is strongly brought home by the fact that the 
Bourbon market has been able to maintain prices in the 
face of the small current demand. Very few orders 
have been placed in France from this country, the larg- 
est consumer of Bourbon beans, the market being main- 
tained by new business in Europe. This in spite of the 
fact that Germany, which ordinarily consumes from 50 
to 75 tons of beans, has only been averaging about 
> tons. 


At left are shown clusters of vanilla flowers. Below: Loading 
vanilla beans on barge. The man on the plank has 200 pounds of 
beans on his back. At Right: Pollination is done by hand, often 
—s considerable climbing as the vines grow to 30 feet in 
eight. 
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It is necessary to retrogress somewhat to get an 
actual picture of what happened and is happening in 
Bourbon vanilla. From 1927 and for several years 
thereafter, production in the Islands had increased to 
such an extent, averaging as much as 1,300 tons for 
several years, that even the Government considered 
taking drastic measures to correct the overproduction. 
However, production finally limited itself as a result of 
the low prices which prevailed for some time, ranging 
down to 60c and 70c per pound. The result of several 
years of such low prices had a disastrous effect on the wt 
plantations. It simply became uneconomical to pro- 
duce beans so that even some of the best plantations 
were neglected, vines were either destroyed and other 





crops planted, or they were just allowed to die off. 

As it takes at least three years again to reach produc- 
tion by replanting, there followed several years of sub- 
normal crops. Prices recovered in 1933-34 because of 
curtailed production and this trend has been prac- 
tically uninterrupted until today the market here is at 
a level ranging from $3.15 to $3.50 per pound as to 
quantity and quality. Quite a different picture now 
confronts manufacturing consumers who may have be- 
come accustomed to a 70c market. 

And the fact of the matter is that the immediate 
future offers no solution to the problem. The 1935-36 
crop of Bourbon beans was 30 per cent. less than 
1934-35 and the 1936-37 crop—collected in July- 
August—will be about 25 per cent. deficient as it now 
stands, according to reliable information received here. 
Production in Madagascar is not expected, to exceed 
250 tons, and in Comoros 80 tons are anticipated. 
Estimated average consumption is from 700 to 800 tons 
of which the United States takes about two thirds. 

The primary reason given for the small estimates of 
the current crop is that the blooming of the plants, 
which usually takes around four months, has taken 
only two months this year due to the unusually rainy 
weather prevailing in the Islands. The bloom is the 
fertilization of the flowers and in some of the best and 
most carefully cultivated plantations, the decrease will 
range from 25 to 30 per cent. In some of the poorer 
properties, the decrease in production is likely to be 
even greater. 

The question that arises is when can relief be ex- 
pected from the short supply and high Bourbon bean 
prices. It is quite natural that with advancing prices, 
production is increased. In the case of vanilla, how- 
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THE LEGAL ASPECT OF 
MARKETING 
FEMININE HYGIENE PRODUCTS 


By Anne Kennedy Rapport 


\ manufacturer entering the field of feminine hygiene 
preparations encounters many problems. Their mar- 
keting is complicated by various Federal and State laws, 
many of which are archaic, others salutary. There is 
comparatively little recorded case-law on the subject, 
and the State decisions establish no definite rule of law 
applicable in every part of the country. Therefore, in 
this short article, we will not attempt a detailed discus- 
sion of the statute phrasing and cases, but examine the 
custom and practice under these laws, which will show 


in general their effect and interpretation. 


Shipping 


First let us take the Federal Postal Law which for- 
bids the shipment of contraceptive supplies through the 
mails. This statute classifies contraceptives as obscene, 
and unequivocally forbids use of the mails for their 
transportation. However, a recognized exception to 
this rule is a product, incidentally contraceptive in 
effect, sold “for the cure or prevention of disease.” 

In the past decade, it has been medically and socially 
recognized that contraceptives, solely as such, are neces- 
sary for the prevention or cure of other than social 
diseases, for instance tuberculosis, heart disease and 
other circumstances in which a doctor considers preg- 
nancy threatening to the health of his patient or the off- 
spring,—in other words, that contraceptives are 
definitely valuable medical aids, and not immoral or 
obscene as classified in the present postal laws. 

To be available for distribution to patients, vaginal 
jellies, diaphragms, etc., are necessarily shipped to 
doctors, supply houses or pharmacies throughout the 
country. While such shipments are tacitly permitted 
by the postal authorities, there is no guarantee that the 
postal law will not be invoked at any time. Of course 
it is possible that the Statute would receive a liberal 
construction by the Court permitting these shipments. 
Liberal construction and interpretation have often been 
the means of circumventing the literal meaning of an 
old law that has outlived its usefulness. But indis- 
criminate mailing of contraceptives to individuals with- 
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out prescription, indulged in largely by questionable 
concerns, often with inferior products, has been prose- 


cuted and convictions obtained. 


Advertising 


Advertising of contraceptives is forbidden under the 
same Federal Postal Laws as well as various State 
Statutes. Some publications refuse to insert such ad- 
vertisements, and some firms consider direct advertising 
to the public unethical and undesirable. Yet, during 
the past three years, advertisements for suppositories, 
douches, and vaginal jellies, have appeared in the most 
widely circulated women’s magazines, newspapers, and 
catalogues of the largest mail order houses. Such ad- 
vertisements are carefully worded, it is true, but their 
purpose is apparent to the most casual reader. 

The radio, newest and most conservative of advertis- 
ing mediums, has looked with disfavor upon mention of 
contraceptive or feminine hygiene products, although 
several small local stations have permitted such pro- 
grams for atime. This attitude may be the result of the 
Federal Radio Board regulations or that of the Station 
Directors, but reflects the general conservative policy of 
radio which taboos mention of many words or expres- 
sions commonly used on the stage or screen. Having 
such a wide and unselected audience, it necessarily has 
to avoid controversial subjects which might give 
offense to any group. 


Distribution 


The logical channels for distribution of these products 
are doctors, pharmacists and professional supply 
houses. But several years ago it was found that they 
were being widely distributed by questionable agents in 
door-to-door selling or by slot-machines placed in gas 
stations or rest rooms, and many of the products thus 
sold were misbranded or of inferior quality. To 
remedy this situation, local ordinances were then 
passed in a number of cities, restricting sale of this mer- 
chandise to the logical agents mentioned above, and in 


(Continued on page 501) 
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SIMPLE AND 


Many of those in the manufacturing fields of medic- 
inals and cosmetics are not taking full advantage of the 
opportunities offered by “type” dusting powders, but 
instead are devoting their efforts along the lines of an 
“all-purpose” dusting powder. The object of this dis- 
cussion is to stress the basic facts concerning this class 
of preparation. 

All powders intended for application to the skin 
must be non-gritty to avoid mechanical irritation. The 
simple dusting powders, because of their adhesiveness, 
form a covering layer over the skin which affords some 
degree of mechanical protection against direct contact 
with the air and against friction of the clothing. They 
consequently tend to allay smarting and itching. Some 
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MEDICATED 


DUSTING POWDERS 


By A. Richard Bliss, Jr., Phm.D., M.D., LL.D. 


dusting powders have the property of taking up liquids 
from the skin surface, and thus manifest a drying 
tendency. Water is one of the essentials for the multi- 
plication of bacteria; by such drying action these 
powders tend to retard the growth and multiplication 
of microorganisms, thereby exerting some antiseptic 
power. The drying action may be accompanied by a 
slight astringent effect through causing some degree of 
condensation of tissue. 

\ number of investigators have found that kaolin 
and starch are superior to tale and chalk as water 
absorbents. The tendency of starch to decompose 
after it has absorbed body fluids may be overcome by 
the addition of an antiseptic. Some writers advocate the 
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addition of a mild antiseptic even to kaolin. From 
2 to 4% of boric acid usually prevents the decompo- 
sition of absorbed fluids. 

Some of the very fine powders possess adsorbent 
properties: i.e., they have the property of attracting and 
holding molecules from solutions. Adsorption may thus 
result in lessening irritation. Powders of this type tend 
to cake or to form a scab by mixing with secretions and 
then drying, and consequently should not be used over 
extensive, freely secreting, raw areas. 

Tale, lycopodium, starch, zinc stearate, zinc oxide 
and kaolin are probably used 
dusting powders. Because of its chemical indifference, 
kaolin is used as a diluent for many astringents and 
antiseptic powders. The percentage of fat in lycopo- 
dium causes this powder to shed water. Zinc stearate 


the most commonly 


has the same property, but possesses the advantage 
over lycopodium in being white instead of yellow. Both 
of these powders adhere better to the skin, and con- 
sequently afford better protection against the irritation 
produced by watery discharges: for example, pro- 
tection against the irritation of urine in the cases of 
infants. However, once excoriation has developed, a 
water-absorbing powder is better than a water-shed- 
ding dusting powder. 

Simple dusting powders may be converted into 
medicated dusting powders by the addition to them of 
antiseptic, anodyne, anti-pruritic, astringent or other 
medicinal agents. Boric acid, due to its mildness and to 
the fact that it may therefor be used undiluted if de- 
sired, is the most commonly employed antiseptic 
dusting powder. It is mixed in any required proportion 
with many of the simple dusting powders. 

In the treatment of bromidrosis and of offensive and 
profuse perspiration, the more powerful and irritative 
acid salicylic acid is frequently used in a concentration 
of from 3 to 10° mixed with one of the water absorbing 
dusting powders. Although thymol iodide is preferred 
by many instead of iodoform, because of the un- 
pleasant odor of the latter, as a dusting powder iodo- 
form is not only antiseptic, but analgesic as well. 

(H.) has recommended a mixture of silver 
kaolin—1:5000, as an astringent, anti- 
He believes that in this con- 


Stuart 
nitrate and 
septic dusting powder. 
centration the mixture is not only definitely antiseptic, 
but 
analgesic action. 


in addition encourages healing and exerts an 
Attention is called to the fact that 
kaglin itself is non-antiseptic and consequently should 
be sterilized. 

\ mixture containing from 5 to 20°; of ethylamino- 
benzoate and boric acid, or other dusting powder as the 
diluent, constitutes one of the simplest dusting powders 
for producing an analgesic action on painful raw areas. 

Two per cent of menthol mixed with tale or other 
dusting powder diluent presents an acceptable anti- 
pruritic dusting powder. The menthol should be dis- 
solved in alcohol before incorporation with the powder 


base. Instructions for use should include sponging of 
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the affected area with a warm solution of sodium bi- 
carbonate, followed by wiping off the excess of fluid so 
that the area may be left slightly moist to insure better 
adhesion of the powder and an enhancement of the 
refrigerant action by the evaporation of the water. 


“Pulvis Pro Pedibus” is the title of the astringent 
dusting powder of the Swiss Pharmacopoeia. It de- 
pends upon alum for its astringent effect. Fifteen per 
cent of alum incorporated with tale or other dusting 
powder yields an eligible dusting powder for purely 
astringent action. 

Dusting powder packages intended for nursery use 
should have self-closing sprinkling tops to insure against 
the possibility. of babies aspirating powder into their 
lungs. The tendency to put objects into their mouths 
seems to be instinctive in infants, and a number of 
cases have been reported in which enough powder had 
been aspirated into the lungs to produce broncho- 
pneumonia which terminated in death. 





Silver Anniversary, A.D.M.A. 


(Continued from page 459) 


but because each unit of this Association feared to draw 
down upon its individual head the displeasure of a con- 
siderable portion of the trade and profession upon 
whose good will its business success depended. There- 
fore, each held back from pleading the cause of man- 
ufacturing pharmacy, for the very doing of which this 
Association has since won not only the respect but the 
admiration of its sister associations and the official 
bodies it has come in contact with. 

“We are not always agreed with but our sincerity is 
no longer questioned; and for one to use terms now that 
were once commonly applied to manufacturing phar- 
macists as a class, is to brand ones self as a benighted 
relic of a dark age who has lived beyond his time.” 

Constantly throughout the succeeding years, the 
Association has, by adherence to sound principles, 
broadened and strengthened its influence on all matters 
affecting its member houses. Never has it failed to 
adopt a procedure that its officers and members sin- 
cerely believed was for the good of everyone dependent 
upon the products of the industry as well as for the 
good of the industry itself. 

The conventions of the association, which are at- 
tended by the leading figures in the manufacturing 
pharmacy industry of this country, are productive of 
much good. At these annual meetings results of the 
work of the Association throughout the year are re- 
ported to the member houses, and the leading minds of 
the industry are brought together to discuss those 
problems which need solution. Since the year 1929 the 
Association has held its annual meetings at resort hotels 
instead of in New York City which was formerly the 
custom. This change has proven of great benefit. 
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VIEW OF DRUG EXTRACTION INSTALLATION AT GROVE LABORATORIES 








METHODS OF DRUG EXTRACTION 


By Francis Chilson 


Production Engineer 


In spite of all that has been written on it drug extrac- 
tion is one of the most fascinating subjects with which 
the trade has to deal. In every process with which we 
have had anything to do there are demonstrable flaws 
that should not be evident in a finished, efficient 
method. 

One of these flaws is alcohol loss. Another is exces- 
sive labor. Another is variation in yield. Still another 
is the excessive amount of related processing such as 
concentration, drying, rectification, etc. The trouble 
with extraction research—and herein lies its fascination 
—is that when you get hold of a process that overcomes 
one deficiency in present methods, it emphasizes another 
or entails some of its own which offset the advantage 
gained. Another element which emphasizes the difficul- 
ties encountered in developing a completely satisfactory 
process is the cost of equipment that might be used. 
That’s a snag that wrecks many an attractive prospect. 
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Reduced to its essential element the problem of drug 
extraction is one of solution. Unlike any other solution 
problem, however, the substance to be dissolved is en- 
cased in and protected from the action of the solvent by 
a more or less pervious membrane or cell structure which 
must be penetrated before solution can take place. Ina 
few cases of course the active principle is on the outside 
of the particle as it is in vanilla. But whether the sol- 
uble ingredient is on the inside or the outside, the drug 
mass is always present to act as a sponge and hold back 
a considerable portion of the menstruum and hence of 
the dissolved active principle. One of the interesting— 
and challenging—comparisons in connection with this 
problem is a comparison of the relatively small amount 
of solvent required to dissolve the total amount of ex- 
tractive taken from a particular lot of drug, with the 
amount of solvent required to get it out of that drug. 

In dealing with an extraction problem we are dealing 
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with rates of penetration, rates of solution, rates of 
diffusion and rates of separation. The first three are 
easy to secure by any one of a number of processes. 
Upon the last one depends our yield, our alcohol losses, 
our labor and, hence, the efficiency of the method we 
employ. Some drugs like cascara and colocynth present 
few of these problems because they render up their 
active principles easily. In many of such drugs we 
don’t want all the extractive matter they could be made 
to yield. Drugs like mandrake, and nux vomica stub- 
bornly resist every effort to extract them quickly and 
thoroughly. We wonder if any one has ever succeeded 
in getting more than 90°% of the total alkaloid out of 
nux vomica. 

The traditional percolators are inexpensive pieces of 
equipment and when handled properly produce satis- 
factory yields. They require considerable time, much 
labor and entail alcohol losses ranging anywhere from 
six to twenty-five per cent. depending upon how they 
| are hooked up and handled. When grain alcohol is used 
as a solvent a figure of six per cent. is something to be 
reckoned with. And we haven’t mentioned space. 

To reduce exposure and to make a percolation system 











as tight as possible a number of expedients have been 
tried. Hooking the percolators to a still in such a way 
that the condensed vapor can be returned to the per- 
colator continuously until the drug is exhausted is one 
expedient. But the recovery of the menstruum from 
the spent mare usually involves unavoidable exposure 
that results in loss of alcohol. Another expedient is to 
move the percolators on overhead trolleys from the 
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loading point to the distillation point and from there to 
the dreg still. This method probably entails the least 
exposure, and hence the least loss of any of the methods 
yet tried. But in cases where a considerable number of 
drugs are handled in small lots the cost of trackage and 
trolleys becomes an item to be reckoned with. An 
ancient and ineffective practice is to attempt to secure a 
closed system by steam distilling the spent mare with- 
out removing it from the percolator. This not only re- 
quires a vast amount of steam—it being impossible to 
secure efficient heat penetration unless the marc is 
agitated—but it reduces alcohol to a point where recti- 
fication is necessary with the consequent expenditure of 
more steam and condenser water, and finally those who 
have tried it on a large scale have reported alcohol losses 
greater than they were before. 

Vacuum extraction in a steam jacketed mixer is useful 
and efficient where only a few different drugs are 
handled and sufficient time can be allowed for draining. 
This method provides a closed system, reduces labor 
and alcohol losses and when applicable, is a clean, easy 
way to handle drug. Such a system bogs down hope- 
lessly when it is necessary to handle a number of differ- 
ent drugs in relatively small lots. It isn’t flexible enough 
because of the time required for draining off the washes. 

Pressing the marc to hasten separation works beauti- 
fully in handling pyrethrum flowers, which are ex- 
tracted with kerosene, but the same method and the 
same type of continuous press cannot be used in con- 
nection with drugs, because the feed screw canncl grip 
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FACIAL MASKS 


By Thorpe W. Deakers 


History repeats itself! In cosmetics this age old 
maxim is again emphasized by the popular revival of a 
preparation, which some years ago had apparently died 
a natural death—the facial mask. 

This type of product saw its heyday a decade or so 
past when there were few beauty treatments in vogue 
that did not rely upon the use of a mask at one stage or 
another. Generally, it was employed for the purpose of 
removing the superficial dead layers of the skin, stimu- 
lating the subcutaneous elastic tissues, and tightening 
saggy facial muscles. The composition of these prepara- 
tions varied, and although albumen and clay were the 
most commonly used ingredients, acacia gum, casein, 
gelatine, dextrine, and flour were occasionally utilized. 

Masks are divided into two classes, fluid and plastic. 
Of the two types, the liquid mask is preferable for the 
reason that it is far less messy to apply, easy to remove, 
and as a result more convenient for home use. Women 
don’t mind a mud or clay pack when it is “‘slapped on” 
at a beauty salon, but for ordinary usage such masks 
possess evident and obvious disadvantages. 

The mask which, then, has the most salable value to 
the public is the liquid type, and therefore, I shall not 
attempt to describe the plastic preparation, but shall 
restrict myself to a discussion of liquid products of this 
nature. 

Of all the cosmetic preparations now on the market, 
the mask is perhaps the most misunderstood. Some 
beauticians maintain that the function of such a prod- 
uct is primarily of a massage character, while others 
consider the most important feature of a mask is its 
astringent action which enables the product to erradi- 
cate wrinkles, crows-feet, or other lines about the face 
and neck. Still, others are of the opinion that the ab- 
sorbing qualities of a mask are its most worthwhile 
attributes. 

What, then, is this enigmatical preparation—the 
facial mask—supposed to do? In answering this ques- 
tion in view of all the divergent theories on the subject, 
one is likely to run into difficulties. However, investiga- 
tion proves that each theory has much to recommend 
it, and all must be considered in formulating an “‘ideal 
mask.” 

A good mask should perform the following important 
functions: It should possess astringent properties, and 
when applied should cause a noticeable tightening 
effect on the skin; it must also have absorption power, 
that is, the ability to seep into the pores and draw out 
any impurities lodged there, and besides loosen the 
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superficial dead layers of the skin. Over and above 
these qualities, a mask should give the user the illusion 
of immediate benefit. The latter feature will be re- 
ferred to in the future as the “psychological angle.” 

Many substances can be used for the purpose of 
tightening the tissues, although albumen possesses the 
best astringent qualities. It should be understood from 
this point that whenever the word albumen is mentioned 
in an astringent sense, the literal meaning of the term 
is implied, namely, a drawing together, a binding, or a 
contracting of the tissues. I make this distinction be- 
cause most of the accepted chemical astringents, such 
as tannic acid and alum, precipitate this protein from 
solution, and therefore, might be confusing if no men- 
tion of the difference were made. 

Albumen, in itself, has most of the necessary physical 
properties of a good liquid mask, but contains certain 
inherent disadvantages which make the use of this 
product in a commercial article almost impossible. 
These are its ready susceptibility to spoiling, and the 
fact that some people are sensitive to this substance. 

Naturally, in looking for an ingredient to replace 
albumen, one is bound to come sooner or later to the 
various gums, such as acacia, tragacanth, quince seed 
and karaya. <A survey of these mucilaginous sub- 
stances discloses the fact that acacia gum offers the 
most interesting possibilities, for it is the only product 
which is soluble enough to make a flowing solution, and 
still capable of forming an adequate mask-layer as it 
dries on the face. A tragacanth base preparation be- 
comes too pasty, and besides does not flow or apply 
readily. Karaya and quince seed mucilages are much 
too stringy. 

According to all indications, acacia gum is the best 
base for a liquid mask. The gum is exceedingly soluble 
in water and yet can stand a fairly high concentration 
of alcohol which enables the product to dry rapidly. 
Moreover, acacia mucilage has very little tendency to 
spoil provided, of course, the proper preservative has 
been added, and in addition has no disagreeable odor. 

If acacia gum mucilage is employed solely as the base 
for the mask, the preparation is apt to coalesce when 
drying. This coalescing prevents a smooth and even 
application of the product on the face much in the same 
manner as water behaves when scattered on a greasy 
surface. 

This objection may be overcome either by the ad- 
dition of a small amount of glycerine or alcohol, or by 
making the mask layer so thick that there is no longer 
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the tendency for the mucilage to shrink into small 
globules as the water evaporates. It must not be for- 
gotten, however, that the contracting of the gum is a 
desirable and necessary feature of a facial mask, for 
this property gives the preparation its drawing powers. 
On the other hand a still more important requisite is to 
have the face covered at all times by a uniform Jayer of 
the mask. Only then will the preparation be able to 
exert a maximum drawing action. 

Dextrine and starch added to the acacia gum mu- 
cilage enhances the drawing qualities if the mere gum 
alone does not suffice. Some masks utilize gelatine, 
either by itself or dissolved in with other gums, for the 
purpose of securing an astringent action. When gelatine 
is employed the product is likely to freeze if too great a 
concentration is used. For this reason, the latter sub- 
stance is rarely included in these types of preparations. 

The consistency of a good mask should be about that 
of castor oil at ordinary room temperature. I[t must 
flow easily, and apply readily when brushed on the 
skin. The drying time is evidently a variable factor, 
and depends on a great many conditions. No mask 
should take longer than five minutes to dry completely. 
The drawing of the skin should be noticeable after at 
least two minutes have elapsed. Varying the concentra- 
tion of the alcohol will enable the manufacturer to 
achieve any desired drying time. 

An acacia gum mask will not have the absorptive 
properties of the clay type because as the latter dries, 
there is a tendency for the product to take up water 
from the skin. Clay masks, therefore, act in many ways 
like blotting paper, and have the peculiarity of ab- 
sorbing and adsorbing many impurities. Acacia does 
this to a certain extent, but not as completely as the 
clay types. If a clear product is not absolutely neces- 
sary, a small amount of colloidal clay, suspended in the 
acacia gum solution, will make the mask more ‘‘ab- 
sorptive.” 

\n essential feature of any mask is the psychological 
effect the preparation gives its users. Does the mask 
apply easily? Is it easy to remove? Is the product 
esthetic in appearance, perfumed properly, and colored 
right? Does it make the face burn or tingle? Does the 
skin feel smooth after the mask layer is taken off? 
There are many more questions which could be asked, 
ard which come under the psychological heading. 
Needless to say, these questions are just as pertinent 
as the physiological queries: Has the preparation really 
benefited the skin, removed any wrinkles, or cleared 
the pores? 

\ few masks now being sold resort to the use of 
irritants for the purpose of securing what is commonly 
described as a “tingle.” This effect is supposed to 
stimulate the sebaceous glands and sluggish pores, but 
its real value is primarily of a psychological nature. 
The greatest trouble, however, along this line is un- 
doubtedly caused by those manufacturers who ap- 
parently cannot differentiate between a tingle and a 
burn. Indeed, one product was examined and found to 
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contain approximately two per cent of terpineol for the 
ostensible purpose of “reinvigorating the subcutaneous 


tissue.” 

A properly formulated mask does not have to rely 
upon irritants, such as an unnecessarily high concen- 
tration of perfume oils or capsicum, to stimulate the 
glands. Thus, a product containing acacia gum, a 
small amount of dextrine, alcohol, glycerine, a non- 
irritating preservative like the methyl ester of para- 
hydroxy-benzoic acid, a trace of cetyl alcohol, boric 
acid, and perfumed with camphor, menthol, and laven- 
der, makes a refreshing and cooling mask. If a tingle is 
desired, increase the menthol a trifle until the right 
effect is achieved. Do not under any conditions employ 
such substances as salicylic acid for the “tingle.” 

A formula for experimentation is as follows: 


Number One 
Acacia gum (best grade). ............. 


e159 


7.00 gms. 


*Dextrme (bést. grade)... ............-62.45 2.00 
SES eee ae a are Pa Tamera Tone 0.5 
Ppistatbed WIERD... 54.266 bers eke eee 50.00 

Number Two 
AU 0 Re ae Te ea trace rem en ars ee ae 9.00 
GW GRU s siety chao rate ae once aens 1.00 
BESTS) 1) Foi 22) I nae er cee se 2.00 

p-hydroxy-methyl-benzoate.............. 0.15 
Gar cere eh re ke aes eee Og * 
OTR GMEAVONGRE. . etic ounce tts ies 0.3 
DPCM cect ta ak in eee apes a ichtiag ey eee 0.1-0.2 


Pistamled WAtEE GES. < eincss oss go eecee els 100.00 ces. 


*optional. 

A small amount of tincture of benzoin may be added 
if a more opaque product is wished. In manufacturing 
this product the ingredients comprising No. 1 and No. 2 
are mixed separately, and then No. 2 is poured slowly, 
and with constant stirring, into the aqueous mixture. 
The use of a colloid mill, if possible, will ensure a very 
fine product. 

Using this formula, and varying the different in- 
gredients, a commercial product of any desired con- 
sistency may be evolved. The above preparation is 
removed by water. 

One can understand why certain substances, such as 
lanolin and the vegetable oils, assist in keeping the 
skin soft and unchapped. Moreover, the mechanism by 
which they do so can be described quite accurately. 
The action of the facial mask is obviously far more 
difficult to explain. Offhand, there is little reason why 
putting a film, consisting mostly of acacia gum, on the 
skin should benefit it. Upon investigation, however, a 
mask, such as has been discussed, was found to fulfill 
several desirable features—the preparation kept the 
skin soft and pliable, and a noticeable improvement in 
smoothness was felt after most applications. It is 
believed, therefore, that a product of this nature does 
perform a valuable cosmetic service over and above the 
psychological angle. From this point of view, a mask 
should interest many firms which have not as yet in- 
cluded a similar preparation in their line. 


Apr. ’36: 38, 4 











PLASTIC PACKAGES 





BY HERBERT CHASE 


Some people seem to think that the only excuse for a 
plastics package is the possibility of after use, but there 
are a goodly number of other and more potent reasons 
for using plastics. 

Take the matter of the black, molded case used for a 
hypodermic kit by the MacGregor Instrument Co. It 
has a soft molded rubber lining with partitions to pro- 
tect and keep the contents from tumbling about; it is 
light and attractive; it is not easily broken and there is 
no finish to scratch or chip. The feel is pleasant and 
the shape of the case is such that it fits the pocket con- 
veniently. Corners are neatly rounded and smooth and 
not likely to catch dirt. Even hands wet in antiseptic 
solution will not result in corrosion, nor will leaving the 
case on a wet wash basin injure it in the least. Though 
not absolutely unbreakable, the case will stand a lot of 
knocking about and will never become dog-eared. A 
similar case could easily be made in color, if desired. 

Lest anybody says “‘O. K., but that’s a very special 
application” let’s consider another, which is neither 
very special nor very expensive. It’s put out by Irre- 
sistible, Inc., for tear-proof mascara and bears the 
molded-on legend, “Irresistible Eyes.” It’s a neat little 
box, suitable for any handbag which “will never get 
It is attractive as well as sanitary and has a 


soggy. 
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partition in the green molded base, to form compart- 
ments: one for the briquette of mascara and the other 
for a brush suitable for applying this cosmetic. The 
cover is molded in bright yellow and has an inexpensive 
snap-together hinge. One might expect a smart and 
attractive little package like this to retail, at several 
times the price set, but it is made for chain store sales 
and sells for 10 cents! 

This practice of combining two plastics in the same 
package is not only feasible but a growing innovation 
which still has many possibilities. The ureas, such as 
Plaskon, for example, can be had in pure white and 
light pastel tints that are translucent, which adds to 
their beauty, whereas the phenolics, like Durez, are 
made chiefly in black and dark shades. They are 
opaque and a little lower in cost. Combinations of the 
two afford striking contrasts such as are often effective 
in packaging. The metal fabricators have another way 
of getting contrast by making a box suitable for powder 
or other contents which happens to have a fluted molded 
base and a metal top. 

Anybody interested in dispenser types of containers 
should have a good look at a new form being used by 
F. W. Fitch for use with a shaving cream. As it hap- 
pens, this is not strictly a package, though it might be. 
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It is a double-bottomed shaving mug and the space 
between the two bottoms is filled with shaving cream. 
A twist of the screw plug in the lower bottom forces 
enough of the cream through a hole in the upper bottom 
to make a fine lather in the mug. After shaving, the 
mug is rinsed with hot water and is ready for the next 
shave. In this instance the mug is designed for barber- 
shop use and is given away with several pounds of the 
cream used for filling, but it seems feasible for packaged 
cream sold in the mug. A similar idea might even be 
worked with a mug to which an ordinary tube of shav- 
ing cream could be attached, using only a single bottom 
and a side opening, but it is necessary, of course, to have 
a water-resistant plastic, which will not swell or crack 
in continued contact with water or moist creams. 
Plastic containers for pills or tablets are not a strictly 
new departure, but to make them in the form of a vial, 
convenient for pocket and other use, and having a 
screw top, has certainly not been common practice. 
They are being used by George A. Brown & Company 
for Lobiodrin tablets. The same type of container with 
special applicator tops and suitable for use with any 
liquid which will not attack a highly water resistant 
material is also available. This material is not affected 
by mild alkalis and acids. The phenolic container is 
practically non-breakable and can be bounced on a tiled 
floor or porcelain lavatory without injury. It is simple, 
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of course, to fit a screw closure which will remain per- 
manently tight for pocket and other uses. 

In France, tooth powder is marketed compressed into 
cakes and packaged in plastic. The same thing is pos- 
sible here using a flat plastic box somewhat larger than 
those commonly used for rouge. Many such boxes are 
molded today and probably can be had from stock 
molds. If not, the mold for a circular box is not very 
expensive. Incidentally, it is well to remember that the 
new method of casting molds from beryllium bronze 
makes possible distinctive designs at a much lower 
mold-cost than for the steel molds heretofore the only 
type to be had. 

In choosing plastics for use in contact with wet or 
moist contents, it should be remembered that many 
such materials are hygroscopic and tend to swell and 
crack in continuous contact with moisture. Certain 
plastics are available, however, which have been used 
with much success in jars for creams. 

One of the very latest developments in plastic jars, 
which promises to be important from several angles, is 
that of Colt’s Patent Fire Arms Manufacturing Com- 
pany which has announced a plastic jar the inner sec- 
tion of which is non-hygroscopic as well as tasteless and 
odorless and reported suitable for use in packaging cos- 
metics, pharmaceuticals and formulae containing high 
percentages of natural fruit juices, water, animal fats, 
mineral and vegetable oils, glycerine and the like. The 
new jar has a double wall. Only the inner cup is made 
from the non-hygroscopic plastic. The outer bowl and 
cap, which, of course, do not come in direct contact 
with the contents (the cap having a liner) are molded 
from any of the high grade urea or phenolic compounds 
available, urea being used for white and light translu- 
cent colors and phenolic for black and darker colors. 
This new jar was completely described in the last issue of 
THE Druc AND Cosmetic INpustry. It hasmany unique 
features including fine appearance and it seems likely 
that it will find a wide use in this industry. Of course 
special designs of outer bowl and cap can be worked out 
readily when the cost of special molds is justified and in 
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any case an extremely wide range of color combinations 
can be secured. 

Single-wall jars are available in various designs and 
sizes from stock molds. Many of these are made with 
covers contrasting in color with the bowl, as in the 
Frances Woods powder box which has a light green 
cover and a black bowl. The idea that plastics cannot 
be labeled readily is exploded in this as in other cases. 
In this instance, the trade-mark is done in black, red 
and silver and is used on the bowl as well as on the cover 
of a rouge box in the same line. The size of this label 
and of the one giving the name is kept small and the 
outline irregular to prevent wrinkling. 

Packages for nail polish and manicure kits depend 
very largely for their sale on attractive packaging and 
there are several such sets selling well in plastic con- 
tainers. LaVall, has an attractive one called the 
“Beauty-Ball.” It is made in the form of a sphere with 
three smaller molded spheres for legs and one for the 
handle. Three bottles are nested with a white nail 
stick in a tray which has an integrally molded container 
for cotton. Scarlet and black are among the colors 
used. The same jar but with a different design of cover 
having a wiped-in design is employed in large quanti- 
ties by Den-Way for all-purpose cream. 

Balva cream is being put out in an unusual and very 
handy dispensing container for use in barber and 
beauty shops. It is refillable and a lot more sanitary, 
it would seem, than an open jar. A simple twist with 
the fingers on a turning threaded ring causes the cream 
to issue from an opening at the top in just the quantity 
required. The device is patented and made from mois- 
ture-resistant material. It would be a simple matter, 
however, to make a somewhat similar form of container 
into which a collapsible tube could be dropped and 
from which cream could be fed by a screw device or 
butterfly in a very handy dispenser. In such a device 
almost any type of plastic could be employed. 

There are many possibilities for dispensing pill boxes 
for pocket use which could be molded from plastics. 
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One such is for dispensing one or two tablets at a time. 
It would be molded in a very shallow cylinder with a 
flanged base and a small recess at one side just the size 
of the tablet. The cover would be fastened on by a 
tubular rivet through the center and be turnable about 
this rivet as a pivot. A slot or circular hole near the 
edge of the flat cover would be so arranged that when 
it assumes a position above the recess in the container 
and the latter was inverted, one or two tablets would 
drop out into the hand. A twist of the cover would 
seal the opening again. Such a container would fit into 
a pocket or handbag readily and be handy enough, it 
seems, to insure resales, though much more expensive 
than a metal box, of course. 

Such, then, are a few of the many possibilities of plas- 
tic containers. There are uncounted others which 
might be cited or suggested. It requires only a little 
imagination to see a much wider use of plastics in pack- 
aging work and new ideas are constantly coming to the 
front. Those who are not using plastics today might 
well inquire into their possibilities if they lack complete 
knowledge of the various forms available. 














Methods of Drug Extraction 


(Continued from page 478) 


a marc having water or alcohol as a menstruum. Besides, 
the continuous presses with which we have exper- 
imented are not tight enough to prevent vaporization 
of alcohol. But pressure seems the most feasible way of 
effecting quick separation. Problem: find the press. 

The marc can be centrifuged with fairly good results 
but the cost of vapor tight equipment rules this process 
out. 

Counter-current extraction under pressure seems to 
offer the most promising outlook at this moment. This 
system uses vacuum to secure quick penetration of 
drug particles, and, because it provides for forced circu- 
lation of menstruum upward through the marc, finely 
ground drug can be extracted. It utilizes the refluxing 
principle of the soxhlet, but makes provision for evap- 
orating the percolate under vacuum. By returning 
the condensate to the drug continuously, it requires 
very little more menstruum than an ordinary percolator. 
Once the extractor is started the process is continuous, 
fresh menstruum constantly displacing the loaded 
menstruum above it. Thus, the effect of mixing is 
obtained. 

This system makes provision for quick penetration, 
solution, diffusion and separation on a continuous basis 
with a minimum of menstruum. It is capable of ex- 
tracting finely ground drug and it does the entire job of 
extracting, concentrating and solvent recovery within 
twenty-four hours per lot. 

This is what it should be able to do with crude drug; 
it has done this in actual practice with soya beans, 
pyrethrum, spices, beets and some other materials re- 
lated to drugs. But the extractive principle of some of 
these materials is oily in nature or the menstruum used 
is of an oily character, which makes a vast difference in 
extraction efficiency and in the operation of equipment. 
We are confident it will work better than some other 
systems we have tried. Given the right kind of pump 
and sufficient pressure the menstruum must travel up- 
ward through the marc. The upward movement of the 
menstruum should prevent channeling because the 
marc will be kept more buoyant than would be the case 
if pressure were applied from the top. 

We also see a possibility of applying this system to 
small, miscellaneous—lot percolation by eliminating 
the refluxing elements and accumulating the percolate 
in storage tanks. This would cut down investment in 
equipment very materially. In cases where there are a 
vast number of different drugs to be extracted in small 
lots, several percolators could be hooked up to a single 
alcohol manifold upon which a constant pressure could 
be maintained by a single pump. Thus, one can visual- 
ize a manifold for high alcohol; another for forty per 
This 


would not provide for solvent recovery of course, but it 


cent. and still another for sixty per cent. etc. 


might be a step nearer the ideal, which is a system of 
drug extraction that can be used as efficiently for many 
small lots of drug as for a few big ones. 
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Another promising method of counter-current ex- 
traction has been tried and is still being experimented 
In some quarters this is called diffusion-cell ex- 
traction; the Germans call it diacolation, and to us, it is 


with. 


simply counter-current percolation. The method uses 
four or more percolators hooked up in series. Men- 
struum is pumped from one percolator to the other. 
First, it enters the percolator that is nearest the ex- 
haustion point. From this it passes to other less and 
less exhausted percolators, until finally it passes through 
the last percolator, which contains fresh drug. This is 
simply counter current displacement. It is applicable 
to large runs of a particular drug, and particularly to 
water extractions. According to German reports, how- 
ever, it has worked very well on a large number of 
alkaloidal drugs requiring an alcoholic menstruum. 

On the face of it, it should work very well in cases 
where it is possible to keep the unit on a particular kind 
of drug for a long time. Such a system could be made 
refluxing by hooking it up with a still and proper con- 
densing equipment. This would cut down the total 
amount of alcohol required. But still it does not make 
any better provision for alcohol recovery than any 
other system. If the alcohol could be recovered from 
the marc without transferring it... but that’s the rub. 

Some day we hope to have a go at designing a per- 
colator with an internal hollow fin construction, some- 
what like a McClellan batch mixer, so that heat can be 
transferred through the marc to vaporize the alcohol. 
We've been told that the menstruum would channel 
around the fins and would not extract efficiently. This 
might be true, but nevertheless it may be possible to 
design the fins to prevent channeling. Also, it is pos- 
sible that in a counter current extraction system, par- 
ticularly of an upward displacement type, a certain 
amount of channeling wouldn't make any difference, if 
indeed, it occurred at all. 


The Strength of Vanilla 


(Continued from page 473) 


ever, this takes several years. Not before the crop of 
1937-38 is there any likelihood of greatly increased 
production. The crop due in the Spring and Fall of 
1937-38 will be watched carefully, and, although it may 
not be again at normal, it should be larger and indicate 
what may be anticipated from subsequent crops. 

The other important crop of vanilla beans which 
must be taken into consideration are the Mexicans. 
Mexican beans lost a good part of their market when 
the Bourbons went to low levels but are now again in a 
favorable price position. Cuts are selling at from $2.75 
to $3.15 per pound and whole beans at from $3.00 to 
$4.00. It seems logical to assume that if the producers 
make efforts to maintain prices at about present levels 
and free from sharp fluctuations they have a good 
chance to regain much lost ground. If, on the other 
hand, they are influenced by the higher Bourbon mar- 
ket and advance prices unduly they may again find 
themselves sitting on their unsold production. 
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SKIN ABSORPTION OF VITAMIN D 





By R. Schuler 


Without doubt one of the most active fields of scien- 
tific endeavor today is that involving vitamin research. 
In this country and abroad, an army of investigators 
are feverishly engaged in the task of establishing the 
chemical structure of the vitamins. Similarly, other 
groups are determining the biological effects of these 
vital materials. Their efforts have been crowned with 
considerable success, as may be attested to by the fact 
that the chemical identities are rapidly being disclosed, 
thanks to the efforts of the chemists von Euler and 
Martius of Sweden, Karrer of Switzerland, Williams of 
the United States, Haworth of England and Kuhn, 
Windaus and Tillmans of Germany. Also, amazing 
progress is being made with regard to the biological 
action of vitamins by workers throughout the world 
and, in particular, in this country. 

Even the imagination of the layman has been stirred 
by these epoch-making investigations. He is an eager 
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purchaser of vitamin-containing foods and vitamin- 
bearing commercial preparations, such as vitamin milk, 
vitamin cough drops, and many others. Included 
amongst these vitamin-bearing preparations are to be 
found several cosmetic creams. 

It is beyond the scope of this discussion to speculate 
concerning the possible action of these preparations in 
improving the appearance of the skin. A brief review 
will be presented, however, of the results of several 
investigations conducted to determine the absorption 
of vitamins through the skin. These researches disclose 
sufficient evidence to indicate that vitamin D, when in- 
corporated in cosmetic creams or in vegetable oils, may 
be absorbed by the skin of animals in amounts capable 
of curing rickets. The indications are, however, that 
ten units of vitamin D is necessary to produce the same 
result obtained by one unit of vitamin D administered 
by mouth. 
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Active vitamin creams have been prepared in several 
ways by the incorporation of the following forms of 
active material in cream bases: 

1. Fish liver oil concentrates. 

2. Irradiated cholesterin. 

3. Irradiated ergosterol. 

One worker also claims to have produced an active 
preparation by irradiating a lanolin-containing cream 
with ultra-violet light. 

\ short account of the technique and results obtained 
by a few of these investigators may prove of interest. 
As early as 1927, Hume and co-workers’ of the De- 
partment of Pathology of the Lister Institute in Lon- 
don, England, fed white rats and animals on a diet 
deficient in fat-soluble vitamins until they failed to gain 
weight, and showed definite symptoms of rickets. They 
were then treated by placing ultra-violet-irradiated 
cholesterin on one square inch of shaven chest or 
shoulder, three times a week for three to eight weeks. 
The treated animals, in all cases, began to increase in 
weight, and the symptoms of rickets soon disappeared. 
This improvement contrasted sharply with the condi- 
tion of the untreated animals. The latter failed to grow, 
and continued to suffer from rickets. It is interesting to 
note that the cholesterin-treated animals compared 
favorably in health with the animals treated by a daily 
ultra-violet lamp exposure of ten minutes at a distance 
of forty-six centimeters. 

In 1934, Amrhein® of the Mass. College of Phar- 
macy in Boston, published a highly interesting paper 
on this subject. He fed groups of rats with the standard 
ricket-producing diet of Steenbock, No. 2965, until 
their vitamin D reserve had been depleted, and rickets 
had definitely appeared. He then applied the test 
materials daily for ten days on the rats’ tails, and 
allowed the material to remain for twenty-four hours, 
suitably protected by a piece of glass tubing closed at 
one end, and attached at the other with adhesive to the 
upper end of the tail. This device prevented the rats 
from licking off the test materials. The tests were con- 
ducted in a dark room to eliminate the ricket-healing 
action of sunlight. 

Daily weights of the animals were taken, as well as 
roentgengrams of the knee joints, to determine changes 
in the rachitic condition. The animals immediately 
gained in weight, and rachitic bones were healed when 
the following test materials were used: 
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1. A cosmetic cream containing 2.25 U.S. P. vita- 
min D units per gram. This product was prepared by 
mixing a mineral oil, in which a cod liver oil concen- 
trate had been previously dissolved, with water, wax 
and borax. 

2. A cosmetic cream containing cholesterin, pre- 
viously irradiated by sunlight. The cream, in this 
instance, was prepared as above, namely with oil, wax, 
water and borax. The interesting observation was 
made by the investigator in these experiments that an 
impure grade of cholesterin imparted sufficient vitamin 
D for healing, whereas a highly purified grade was en- 
tirely ineffective. 
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3. A peanut oil containing 1620 U.S. P. vitamin D 
units per gram in the form of a cod liver oil concentrate. 

During 1934, another paper appeared describing 
similar studies conducted by Fodor’, in the Depart- 
ment of Public Health, at the Royal Hungarian Peter 
Pazmany University. The experiments conducted by 
this worker, involved feeding white rats on a vitamin D 
deficient diet until rickets were induced, and then rub- 
bing on their backs, daily for eight days, small quanti- 
ties of olive oil containing irradiated ergosterol. The 
animals were completely cured, but ten times the quan- 
tity was required as that necessary to produce the same 
result by mouth. The successful daily dose applied 
externally in this investigation, contained an equivalent 
of 10 U. S. P. vitamin D units. One unit, under the 
same conditions, failed to effect any cure at all, and 
two, three, four and five units produced only partial 
cures, whereas when administered orally, only one 
U.S. P. vitamin D unit was necessary to completely 
cure the rachitic animals. 

The results of still another investigation on this sub- 
ject appeared in 1935 by von Mallincrodt-Haupt’, 
who cured white rats and guinea pigs suffering from 
rickets by the application of the following preparations: 

1. Cholesterin-containing ointments, previously ir- 
radiated with ultra-violet rays. 

2. Sesame oil containing one per cent. of irradiated 
ergosterol. 

3. Anhydrous lanolin-containing 
viously irradiated with ultra-violet rays. 

The foregoing discussion, it will be observed, is 
mainly concerned with vitamin D. The reason for this 
appears to be that vitamin A is considered unstable, 
particularly after being incorporated in a cream. In 
spite of the supposed instability of vitamin A in these 
preparations, Horn” reports that an ointment con- 
taining vitamin A, when applied to fresh injuries, con- 
siderably accelerated the process of healing. Also 
Zoltan® reports that ointments, containing carotene 
(vitamin A) and irradiated ergosterol (vitamin D), 
used in the treatment of 297 cases, resulted in the rapid 
healing of wounds without subsequent scar formation. 

In concluding this review, attention is called to a 
publication by de Navarre (7) in 1932, who claims to 
have improved the appearance of the human skin by 
the external application of a cream containing vitamin 
D. Insufficient evidence, however, is presented to fully 
justify this inference. The careful observation of many 
cases should be conducted before reaching any definite 
conclusion on this important question. 
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eH IN DRUGS AND COSMETICS 


By Joseph Kalish 


The universal symbol for hydrogen ion concentration, 
pH, is occurring with increasing frequency in cosmetic 
and pharmaceutical writings. In any study of natural 
processes, pH must be considered sooner or later and 
within recent years its application to manufacture has 
increased enormously. 

The group of phenomena which we include under the 
term acidity have one factor in common—hydrogen ion 
concentration. When this concentration is greater we 
have a more acid mixture or a stronger acid. At a cer- 
tain point we consider the mixture to be neutral; be- 
yond this it is alkaline. These divisions are all based 
upon the ionizing properties of water. The water 
molecule, H,O, dissociates into hydrogen ion Ht and 
hydroxyl ion OH™ in equal quantities. Since theoreti- 
cally pure water is considered to be neutral, any solution 
containing the same concentration of hydrogen or hy- 
When 
there is an excess of hydrogen ion, the solution is said to 
be acid while an excess of hydroxyl ion gives an alkaline 
solution. As a matter of fact, the single unit of hy- 
drogen ion concentration is used as the standard, excess 
being considered as acid and deficiency as alkaline. 

The unit used in measurement is pH, a logarithmic 
neu- 


droxyl ions as pure water is said to be neutral. 


expression for hydrogen ion concentration. At 
trality, the pH is 7. Each unit smaller represents a ten- 
fold increase in acidity while each unit larger cor- 
responds to a decrease in acidity by one-tenth (or a ten- 
fold increase in alkalinity). 


pH Acidity pH Acidily Alkalinity 
7 1 (Neutral) 7 1 (Neutral) 1 

6 10 8 110 10 

5 100 9 1/100 100 

4 1,000 10 1/1,000 1,000 

3 10,000 1] 1/10,000 10,000 

Z 100,000 12 1/100,000 100,000 

| 1,000,000 13 1/1,000,000 1,000,000 


Since a hydrochloric acid solution containing .37% of 
acid will have a pH in the neighborhood of 1 and an 
alkaline solution containing .4°% of sodium hydroxide 
will have a pH of about 13, we can see that the whole 
pH range involves very small concentrations. Never- 
theless, the difference between not only full units, but 
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even between tenths of a unit is extremely important in 
biological studies. For this reason, pH measurements 
must be made accurately. 

Two general methods of measurement are in common 
use, colorimetric and electrometric. Colorimetric 
methods depend upon the changes of color by a series of 
indicators with change of pH. Methyl orange, for in- 
stance, gives a red solution at pH of 3.1 or less. When 
the pH is greater than 4.4 the color is yellow, while for 
the range between 3.1 and 4.4 the color varies through 
shades of orange. Phenolphthalein is colorless at pH 
below 8.0 and bright red over 9.8. Between 8.0 and 9.8 
the color is pink of varying depth. Many indicators are 
available and combinations can be selected to cover the 
whole range from pH 0 to pH 14. An approximate 
measurement is first made to determine the indicator 
for the appropriate range. A series of solutions are 
then made up with this indicator, each buffered to a 
predetermined pH. The unknown is made up in com- 
parable concentration and colors are matched. By 
this procedure, the pH of the unknown can very 
easily be approximated to .1 unit and in some cases even 
more accurately. Some of the newer colorimetric 
equipment includes permanently colored match plates 
which do away with trouble of making up solutions for 
comparison. 

In some cases colorimetric methods cannot give de- 
sired accuracy, either because of the human element in 
color matching, or because the solutions to be tested are 
themselves colored or not transparent. Obviously, the 
original color of the solution will have an important 
effect in matching shades with the standards, while a 
non-transparent solution cannot be matched accurately 
at all. 

In any case where pH determinations are made often 
enough to warrant the somewhat greater cost of equip- 
ment, electrical methods are preferable. The theory of 
the method is somewhat complicated, depending upon 
electrode potentials and the earlier equipment was 
definitely cumbersome to operate. Recent devices are 
extremely compact and may be operated with very little 
technical training. Determinations can be made in a 
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few moments on all kinds of industrial and biological 
solutions, with direct readings of pH to .05 units. 

The application of pH measurement to drugs and 
under three 


cosmetics can be broadly classified 
headings: 


1. Biological effect of pH. 

2. Stability and activity of preparations. 

3. Stability of emulsions. 

In studying the subject of hydrogen ion concentra- 
tion as related to biological phenomena, we discover 
that in almost all cases the pH is very nearly neutral. 

The pH of human blood is normally 7.3-7.5 with an 
average constant value at 7.4. Very slight variations 
result in serious disturbances, a patient becoming 
comatose if a pH of 7.1 is reached or convulsive with a 
blood pH above 7.5. It is important, therefore, that the 
pH of solutions for injection be as close as possible to 
7.4 and remain stable during sterilization. 

It is nevertheless not easy to attain the desired pH 
since even distilled water varies widely from the ideal 
7.0. Water is generally distinctly acid after one distil- 
lation and soon becomes alkaline during storage in 
ordinary glass. The solids and carbon dioxide still 
present in once-distilled water lead to a pH of 5.0-5.5. 
A highly purified water after 48 hours in contact with 
Glass is well- 
In one 


air changed to reaction from 6.8 to 5.23. 
known for its effect in increasing alkalinity. 
series of tests the freshly distilled samples had a pH of 
5.65; when stored in ordinary corked glass bottles the 
water attained a pH of 9.00 in 20 days. In special re- 
sistance glass, acidity remained practically unchanged. 

Buffer mixtures are of value in bringing preparations 
to the desired pH and then keeping them there. These 
consist in general of salts of a strong base with a weak 
acid. By selecting the right mixture of salts, almost 
any hydrogen ion concentration can be obtained. This 
is only part of the buffer action, however. Buffers are so 
constituted that additions of acids or bases, sometimes 
in relatively large amounts, will make little change in 
the acidity of the solution. An example, a very small 
amount of hydrochloric acid when added to pure water 
will make a distinctly acid solution. If, however, the 
strong acid is added to a solution containing a mixture 
of mono- and disodium phosphates, the reaction will 
change very little. 

The adjusting of pH is of considerable importance in 
ophthalmic therapy since the reaction of the lacrimal 
secretions is about pH 8.0. An acid buffer solution, 
suitable for ophthalmic drugs soluble only in acid media, 
such as zine salts, phenacaine, cocaine and epinephrin, is 
made from 6.2 g. boric acid, 7.4 g. potassium chloride 
and distilled water to 1,000 cc. The pH of this solution 
is 5.5. An alkaline buffer solution is less irritating and 
is a suitable medium for atropine, homatropine, physos- 
tigmine and pilocarpine. The pH of certain ophthalmic 
preparations are 1% atropine sulfate, pH 5.8; 2% 
homatropine hydrobromide, pH 5.5: 2°7 cocaine hydro- 
chloride, pH 4.6; 1% pilocarpine nitrate, pH 4.8; 0.2% 
physostigmine sulfate, pH 6.6; 1:1000 nupercain, pH 
4.4; 4% procaine hydrochloride, pH 4.6; 1:1000 epine- 
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phrine, pH 4.6; 27 butyn sulfate, pH 5.4; 0.9°% sodium 
chloride, pH 7.0; 0.2 zine chloride, pH 5.0: saturated 
boric acid, pH 4.2. When these are dissolved in satur- 
ated boric acid their reactions vary from pH 4.2 to 5.0. 

Hydrogen ion concentration has also been proven 
important in relation to anesthesia. In general, increas- 
ing pH results in increased activity. 

The surface of the skin is generally somewhat acid in 
reaction, about pH 5. Schade and Marchionini, in- 
vestigating this pH, believed that bacterial growth is 
retarded so that the “acid cloak” serves to keep skin 
surfaces free from bacterial invasion. 

The preservative action of acids and bases is to a 
large extent a function of pH. With sodium benzoate, 
for example, to destroy fermentation organisms 47 is 
required at pH 7.0, .1°% at pH 3.5-4.0 and only .02 at 
pH 2.3-2.4. Some molds even grow in 10°; sodium ben- 
zoate solution at a pH near neutrality. With other 
preservatives, much larger quantities of sodium sali- 
cylate, sodium sulfite and potassium acetate are re- 
quired at pH 5.0 to 9.0 than at 2.0 to 4.5. From this it 
is apparent that the undissociated weak acids, rather 
than their sodium salts, are the preservatives. More- 
over, undissociated molecules penetrate more readily 
into protoplasm than do ions. 

Considerable data is available on the relation be- 
tween pH and the stability of various types of prepara- 
tions. Insulin is most stable at pH between 2.0 and 4.0, 
decomposition being extremely rapid above pH 7.0 and 
below pH 1.0. The control of pH is of special import- 
ance in the preparation of pituitary extracts free from 
animal protein. Whenever the protein is precipitated, 
a certain amount of active principle is destroyed; a 
compromise must be reached between maximum pre- 
cipitation of protein and minimum destruction of 
pituitary principles. The optimum value was found to 
be at pH 4.4, where precipitation of inert protein was at 
a maximum while decomposition was moderate. 
Enzymes represent a field of study in themselves and in 
general there is an optimum pH value for activity for 
each enzyme. 

Pepsin solutions at 38° C. are most stable at pH 5.0, 
with slow destruction at lower values and very rapid 
destruction at higher. Elixir of Pepsin of the N. F. 
deteriorated 100°; during 2 years, but deterioration 
only equalled 36°; when hydrochloric acid was omitted. 

The question of pH and digitalis stability has been a 
matter of controversy for many years and is not yet 
settled. The official tincture has a pH of 5.50 to 6.00. 
Considering the manner of dosage, it is a stable product. 
There is no distinct evidence that stability can be in- 
creased by buffering or adding acid to the product. 

Ergot preparations seem to be most stable at a pH 
between 4.0 and 5.0, with some evidence that stability 
may be increased by increasing acidity. 

Without the addition of acids the pH of the U. 5. P. 
aconite tincture lies between 5.1 and 5.6. At a lower 
pH, deterioration is decreased from the usual 90°¢ to 
only 5°7. The recommended acidity lies at pH 2.3-3.0. 
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The field of investigation of the relationship between 
pH and the stability of emulsions is still very much open 
in spite of the extensive work done. Most of the re- 
search has been done on the effect of hydrogen ion con- 
centration on the emulsifying agent, not on the emul- 
sion as a whole. 

With water-in-oil emulsions stabilized with mag- 
nesium oleate, the emulsion disintegrates at pH 2.5, 
when the emulsifier is pretty well decomposed into oleic 
acid. The most stable pH range is between 11-12.5. 
In the production of cold cream (Ointment of Rose 
Water) salts which give an alkaline reaction correspond- 
ing to pH 9.17 or greater all produce satisfactory 
creams. 

Oil-in-water emulsions produced with acacia are 
stable between pH 1.6 and 10.35, with greatest stability 
at pH 4.11-4.28. Viscosity was unaffected by pH while 
particle size was at a minimum for pH 7. Size in- 
creased considerably with increasing pH but very little 
with decreasing pH. Tragacanth emulsions were most 
stable for pH 1.9-2.3. Viscosity decreased with in- 
creasing pH. 

The stability range of gelatin emulsions lies between 
pH 3 and 6, with some emulsions containing only 0.25% 
gelatin unstable at pH 3. The most stable emulsions 
are formed at pH 5.0. 

Real advance in the theory of emulsion stability will 
follow from a study of emulsions stabilized by the newer 
emulsifying agents. This is especially true for water- 
in-oil emulsions made with absorption bases. It may 
be possible, then, to be able to study the effect of pH 
on the emulsion itself, not on the emulsifying agent. 


The Cosmetic Tax Case 


(Continued from page 466) 


“*. . . There is no claim that the plaintiff imports and 
none that he is a manufacturer, except in the sense in 
which one who has something made for him by others, 
to be sold by him, may be said to be a manufacturer. 
This is doubtless the sense in which Congress used the 
word ‘producer’ and was also doubtless the occasion for 
its use. . 

“Upon careful consideration of the facts presented, it 
is the opinion of this office that the Company, which 
controlled the production of disposition of the products 
in question, was the manufacturer or producer thereof 
within the meaning of section 603 of the Revenue Act 
of 1932. 

“G.C.M. 11522 (C.B. XTI-1,387) is modified to agree 
with the views expressed herein.” 

With their usual reticence regarding such matters, 
officials refused to make any estimate as to the amount 
of additional revenue which would be collectable under 
the Bourjois decision and the subsequent modification 
of the General Counsel’s Memorandum familiarly 
known as the Charest ruling. However, the Bourjois 
case involved $13,918.39, paid by the corporation in the 
one month of September in 1932. 
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Effects of Bath Preparations 


Bath salts and tablets are primarily useful because 
they soften water, preventing the deposition of sticky 
lime soaps on the skin and the hair, so that the skin is 
left soft and smooth after the bath. Various salt com- 
binations, simulating natural springs, are reputed to 
have medical effects, but these effects are sharply 
limited by the fact that the salts do not penetrate the 
skin. Moreover, salts are often somewhat alkaline (in 
order to soften water) and this may eventually have a 
roughening effect upon the skin. The perfume content 
of the salts is limited, so that effects from this source are 
more or less at a minimum. 

Bath oils, however, have certain definite advantages. 
In the first place, addition of the oil to the bath ‘causes 
something to happen,” the bath water turning milky or 
being colored, in contrast to bath salts which merely 
dissolve, or sometimes effervesce. Bath oils never 
leave a deposit of sharp crystals to bother delicate 
skins. The oils are generally made from perfume and 
other oils emulsified in water; thus, lime soaps which 
may be formed by soaps are held in a finely divided 
state and do not deposit on the skin. The oils are held 
in the bath water in the form of very minute droplets; 
these are deposited on the skin surface and form a pro- 
tective, emollient layer. More than this, the oils are 
absorbed to some extent and have a lasting emollient 
effect. Finally, perfumes are present in high concen- 
trations and exert influences apart from odor. It is well 
known, for instance, that many essential oils have high 
antiseptic power without the irritation that often ac- 
companies destruction of bacteria. The odor of the per- 
fume has a soothing effect upon the nerves and often 
improves conditions in the bronchial tract. Pine- 
needle odor, causes deeper breathing, promote secretion 
of the mucous membranes. The fine division of the oil 
in the water increases the effects. Perfume oils are also 
somewhat astringent and stimulating. 





“Cosmetigraph” 


By this time probably everybody has heard about the 
“cosmetigraph’’ a machine which tells the real color of 
your skin and from the measurements which it takes 
determines the correct powder shade from you. This 
machine has been used with telling effect to promote 
powder sales—in one store 62 per cent. of those tested 
bought a box of powder—and could be used to ad- 
vantage for many other cosmetic products. Color 
Instrument Co., 220 West 42 st., New York, makes the 
machine. 


Orchid 


Vimay-Chany, Inc., of Los Angeles, is introducing 
‘Los-Orchid,” a new scent. A feature of the first pro- 
motions on the product is the giving free of a fresh 
orchid with each $2.50 purchase of the perfume. 
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MERCHANDISING NEWS 


Vitamins in Cosmetics 


Vitamins, which now have a well-established position 
among the best selling drug products (the third largest 
drug preparation market) are entering cosmetics with 
a bang. Cosmetic manufacturers of every size are in- 
vestigating vitamins as never before in an effort to dis- 
cover just how best to capitalize upon the tremendous 
consumer acceptance for vitamins built up largely as a 
result of efforts of drug manufacturers. 

Just as the first article on Vitamin F in cosmetics was 
appearing in these pages last month, Woodbury was 
breaking its new, large advertising campaign based 
upon vitamins in soap. Woodbury announced “‘the 
dawn of a great beauty discovery’ and went on to say 
that, ‘‘Now science gives you filtered sunshine in Wood- 
bury’s facial soap to bring new loveliness to your skin!” 

“Nature endows the sun with two kinds of rays: 
those that burn and destroy the skin, and those that 
make it bloom with loveliness. 


“Now a way has been found to separate the good 
rays from the bad, and to irradiate the good rays into 
one of the ingredients of the world-famous Woodbury’s 
facial soap. 

“That ‘Filtered Sunshine’ ingredient is present today 
in the creamy lather of Woodbury’s facial soap—ready 
to give your skin, winter or summer, every time you 
wash or bathe, the glorious benefits equivalent to those 
of the sun’s gentlest rays.”’ 

Some of the best minds in cosmetic research believe 
that the industry is at present at “the dawn of a great 
beauty discovery” and that vitamins may furnish the 
basis for some strong therapeutic claims for skin bene- 
fits. Very definitely, there is much more to the story of 
vitamins in cosmetics than appeared at first glance, as 
those who have studied the subject will testify, and the 
developments which are fast accumulating may well 
make this the most important development in the his- 
tory of cosmetic science and of cosmetic marketing. 
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The rate of cosmetic sales was lower for February 1936, sales for the 12 months ended February 1936 being $140,- 
824,000 compared with $147,573,000 for the same length of time ending January 1936, a decrease of 4.6%. Sales 
were nevertheless higher than for the corresponding period of the previous year, exceeding by 5.1% sales for the 
12 months ended February 1935 which were equal to $134,008,000. 
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Convention Train 


On Thursday, March 26, the United Drug Co.'s 
Rexall Convention train was formally dedicated prepar- 
atory to leaving Boston on a 29,000 mile tour of the 
United States and Canada. 

Stops will be made in 109 cities where conventions of 
druggists will be held on the train. 

The train, composed of twelve streamlined cars and 
a new streamlined steam locomotive, was built espe- 
cially for the United Drug Company by the Pullman 
Company and the New York Central Railroad. Interior 
decorations and arrangements were done by specialists 
associated with the Century of Progress Exposition. 

It is anticipated that it will take eight months to 
complete the itinerary laid out at present. Two “‘con- 
vention-hall cars” of the train of twelve, will be used for 
the sessions. Buffet meals, dining, dancing and music 
by the train’s own orchestra will be part of every session. 

The public will be admitted by cards obtained at 
Rexall Drug Stores. A doll house of science, a repro- 
duction of the new control and research laboratory, and 
animated displays of the company’s products will be 
part of the convention sessions. 

The interior of one of the cars is shown above, 
while a general view of the train is below. 


THE Rexall raais 
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Continental Revue 


Those well-known producers ,“‘Herb’” Goodwin and 
“Sky” Hopper, outdid themselves at the last Packaging 
Show in their 1936 edition of the Continental Can 
Revue. Here are four of the featured players, describing 
the importance of tin containers in packaging foods, oil, 
cosmetics and beer. 


Mennen Tests Female Market 


About a year ago Mennen discontinued its Skin 
Balm for after shave. This fall, the company decided 
to include it again in the line. But during the year, the 
inquiries which had come in to Mennen for it had come 
chiefly from women. 

Consequently, when Mennen decided to add it to the 
line again, three towns were selected as test areas and a 
hook-up made with Camay by which one tube of Skin 
Balm was given with three cakes of Camay for the 
price of the soap plus one cent. Which indicates that 
Skin Balm may make its chief appeal to the beauty 
market rather than to the after shave one. 


Tattoo Mascara 


Tattoo, well-known for lipsticks, has decided to add 
a cream mascara as a companion product, thus making 
the first step in what may turn out to be a complete 
make-up line. 
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The adjusted index of department store sales of toilet articles and 
drugs for the New York Federal Reserve District (New York State, 


southwestern Connecticut and northern New Jersey) registered 99.9 
for the month of February in comparison with 98.6 for January 1936 


and 97.1 for February 1935. Actual sales in February were 16.7% 


greater than in the same month of the previous year. 


Houbigant Contest 


Houbigant has released a contest advertisement to a 
group of college magazines. Two hundred and fifty 
dollars in prizes will be awarded for the best effort of an 
undergraduate, describing the special virtues of the 
The title of the 
contribution must be “Fern, not Pansy.” The first 
prize will be $100, second prize $50, and there will be ten 
$10 prizes. 


fracrance Known as ““Fougere Royale.”’ 
SB =) 7 


S. & D. Discontinues Consumer Advertising 


This month’s consumer magazines will be the last to 
earry Sharp & Dohme advertising to the public, for 
under its new president, John S. Zinsser, the company 
has decided to go completely ethical and discontinue its 
advertising to the public. 


Russian Cosmetics 


During 1935 the Russian cosmetic industry produced 
40,000,000 boxes of face powder and there was a 50 per 
cent. gain in the production of tooth powder. Next 
year the construction of a 75,000,000 ruble cosmetic and 
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1933 1934 1935 1936 
Department store sales of toilet goods and¥drugs for the district 
which includes the state of lowa, southern Wisconsin and Michigan 
and northern Indiana and Illinois, were 12.3% greater in February 
1936 than in the same month of the previous year. The corrected 


index of sales registered 116.7 for February compared with 115.6 in 
January 1936 and 111.3 in February 193 





Opportunities for Financing 

We know of two cosmetic companies looking for 
financing. The first is a complete treatment line with 
an unusual marketing appeal, while the second is a 
small outfit with one cosmetic specialty. It would take 
considerable capital to interest the first, while the 
second is a rather modest proposition. Both have some 
department store distribution, with the first particu- 
larly well established in this respect. 


Ivory Tooth Paste 


Proctor & Gamble is said to be planning large-scale 
marketing operations on Ivory tooth paste. Ivory 
shaving cream first appeared about three years ago. 
With this report comes another which indicates that the 
company may not only be considering doing a real job 
on its tooth paste but also investigating the possibilities 
of the cosmetic field in general. 


Statistical Note 
Universit y of Wisconsin coeds use 27,800 square feet 
of lipstick during a year, according to a recent computa- 
tion. 
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The Richmond Federal Reserve District includes Maryland, Wash- 
ington, D. C., Virginia and West Virginia, North and South Caro- 
lina. For this territory, department store sales of toilet articles and 
drugs were 11.6% greater in February 1936 than in the same month 
of the previous year. The adjusted index for February 1936 was 
119.9, a full point higher than the 118.9 of January and far above 
the figure of 107.4 for February 1935. 
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1933 1934 1935 1936 
Department store sales of toilet articles and drugs for the district 
including Idaho, Utah, northern Arizona, Nevada and the coast 
states, were 3.1% greater in February 1936 than in the same month 
of 1935. This resulted in an increase of the adjusted index to 107.1 
from 106.9 for January 1936 and 104.7 for February 1935. 
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Many of the best cosmetic and drug packages of the year were on display in these two exhibits 


at the recent Packaging Show in New York. The Owens-Illinois exhibit is at the left and the 


Armstrong Cork exhibit at the right. 


Judging Drug and Cosmetic Advertising 


This is how a great newspaper, The New York Times, 
judges the acceptability of drug and cosmetic advertis- 
ing: 

Vi the advertising of any preparation which advertises 
medication or treatment is offered, The Times will ask 
the opinion of its own Medical Department and the 
recognized local and national medical bureaus of in- 
formation. 

No advertising will be accepted unless we have in- 
formation in our files from all these sources. 

These medical authorities will not exercise censorship 
over the New York Times columns. The Times will 
apply to the information the judgment of intelligent 
laymen. 

The Times will not accept the advertising of any 
preparation which might lead to self-diagnosis or self- 
medication of any serious condition or illness. 

The advertising, even of acceptable preparations, 
will be carefully censored. 

The Times will not accept medical advertising which 
contains testimonials. It will censor any copy which 
goes too far in indicating that doctors “prescribe” or 
recommend any preparation for a stated illness or con- 
dition. 

The Times will not accept the advertising of radio 
programs of non-acceptable medical preparations. 

The Times will not accept the advertising of prepara- 
tions which may be harmless in themselves but which 
either in their newspaper advertising copy or on their 
labels or in their descriptive pamphlets make grossly 
unwarranted claims. 


“Etro” Newspaper Campaign 


The General Pharmacal Co. of Cincinnati has started 
a newspaper advertising test campaign in Indianapolis 
and Ft. Wayne on “Etro,” an analgesic tablet. The 
company uses eight different small pieces of copy in this 
campaign. According to Earl F. Metcalfe, president, 
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“A)l eight of the advertisements appear in one news- 
paper the first day. The next day the four on the left 
are used. The next day all eight are inserted on differ- 


ent pages of the paper and then we run one ad each day 
for three weeks coming up with eight in each Sunday 


edition.” 





Displays that Sell 


(Continued from page 467) 


to sell both of these products. As a matter of fact, one 
of our most successful displays did this very thing— 
it suggested Springtime in Paris for daytime wear and 
Evening in Paris for evening wear and was built around 
a combination package which contained both of these 
perfumes and a box of Evening in Paris face powder. 

With the manufacturer creating and, in many cases, 
building his own displays, all dealers in all cities can 
economically be furnished with standard displays. The 
smallest independent dealer in a small town can get the 
same display as the largest metropolitan department 
store and the products become equally familiar to all 
shoppers throughout the country. It is only rarely that 
a larger, more elaborate display is necessary for a special 
high spot location. 

Many manufacturers are now carrying their display 
advertising a step further by furnishing retailers with 
counter displays which are, to a certain extent, minia- 
tures of the window displays and which are proving a 
successful method of merchandising. When a shopper, 
who has been attracted by a window display, sees a 
similar display in a store, she immediately recognizes it 
and the chances of a sale are considerably increased. 

Although displays undoubtedly increase sales they 
emphasize rather than take the place, of other forms of 
advertising. It is unlikely that displays, no matter how 
attractive, for unadvertised products would be highly 
successful. For nationally advertised products, how- 
ever, in connection with magazine, newspaper, and 
radio advertising they have definitely established them- 
selves as necessary links in the marketing chain. 


493 





















































VOROL LABORATORIES, Glens Falls, 
N. Y., has introduced a new analgesic oint- 
ment, which retails for 40 cents. Harold F. 
Ritchie represents the company and the 
maroon and ivory tube was designed by 
Merrill Anderson. Photo courtesy National 


Collapsible Tube Co. 


ALQUATRAN TAR SOAP is. attractively 
packaged in an outside carton. The cake of 
soap itself is, in addition, enclosed in trans- 
parent cellulose. 


The HOUBIGANT GARDENIA line has 
been repackaged, and in addition to the 
large bottle of Gardenia perfume, there is a 
smaller size bottle, and a large box of face 
powder, all packaged uniformly in glossy 
black with an embossed gardenia on the 
cover. 


ROBERTA MOSQUITO CREAM, §intro- 
duced for the first time last season, is getting 
ready for the heavy demand anticipated this 
year as a result of the repeat orders ex- 
perienced last year when distribution was 
not very wide. The product which is made 
by the National Drug Products Company, 
Chicago, is ofered in both tubes and jars at 
fifty cents. 








LOUISE ANDRE hes added four new items 
to the line—a sunburn cream, a soap, a dust- 
ing powder and a face powder. They are 
all $1.00 retail units but the face powder 
which sells for $1.50. The soap is deep 
rachel in color and the face powder is said 
to cling unusually long. 


JEAN PATOU’S new eau de cologne has 
been named ‘Parfum Cologne Moment Su- 
preme.”’ Available in 4, 8, 16 and 32 
ounce sizes. 


The new line of cosmetics now being pro- 
duced in this country by ARMIN VARADY, 
Inc., includes, Varady of Vienna face pow- 
der, a face cream, and Varady of Vienna Oil 
of Youth. 
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WHITE LABORATORIES, Health Products 
Corporation, has developed several new 
ethical sample units for promoting White's 
Cod Liver Oil Concentrate products to the 
medical and dental professions. Particular 
ingenuity is indicated in the Liquid Concen- 
trate package where sample bottles and giass 
droppers are attractively displayed but are 
packed so as to avoid breakage in transit 


ELIZABETH ARDEN has introduced the 
Slenderlines Reducine Lotion, which is said 


to help smooth away the most persistent 
curves. 


CARON presents a new powder which is 
called “Mademoiselle Peau Fraiche’ and 
comes in ten shades, six for daytime, in an 
ivory box, and four for evening, ina rose box. 
The new Caron powder rouge is called 
“Reflet de Beaute’ and comes in twenty 
different shades for all hours, from a glowing 
sun to candlelight. 


COD LIVER lL CONCENTRATE 







COB Uven o, 
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PROPENSIONAL Sampce 


BOURJOIS is offering a new bath duo, a full 
size box of Evening in Paris Bath Powder, 
plus a one-ounce bottle of Evening in Paris 
Eau de Cologne. 


ADMIRACION has recently introduced 
Pine-and-Olive Bath Oil, an oil which mixes 
readily and quickly with water so that one 
and the same operation cleanses, deodorizes, 
invigorates and beautifies the skin. 


PRINCE MATCHABELLI’S new perfume 
“Katherine the Great’’ is a warm, sparkling 
fragrance. The smaller package (1-oz. size) is 
parchment emblazoned in the blue of the 
order of St. Andrew, warm by the Empress. 
The white satin box is for the two-ounce size 
with the same coat of arms on it. The two- 
ounce frosted crown or the two-ounce 
white crown can be had in the satin box. 
The half-ounce sizes are in the standard 
package. 


COLQUITT’S ‘‘Par-Fum-Stix”” is a delight- 
fully fragrant perfume in solid form. It con- 
tains the equivalent of two drams of perfume 
in each stick and comes in four odors. 
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HUNT CLUB—the Essence of Men—is 
being offered by Le Baron Baltique. The 
odor is said to be something distinctly new, 
possessing a pleasant, off-sweet, masculine 
quality that is dignified, unobtrusive, appro- 
priate for both day and evening. The odor 
is available both as Essence and Toilet Water. 


ZONITORS—the vaginal suppository of the 
Zonite Products Corp.,—has been repack- 
aged as well as renamed. The new package 
strikes a modern note. 


Three new products have been introduced 
by the KURLASH CO.—the gold painted 
eye-beauty brush, and two new tones in 
Shadette, gold and mahogany, bringing the 
Kurlash Co.’s eye shadow tones up to 
twelve. 


The newest addition to the Jaquet line is 
JAQUET CREME FONDATION. It makes 
an excellent make-up dase for the dry skin 
and a foundation for rouge for either dry, 
normal or oily skins; light rachel, dark rachel 
and cereus. 


SOLON PALMER introduces florist corsage 
packages. This package contains an artificial 
flower and a bottle of perfume, both in a 
florist corsage box. 










SPOONER is offering spring odors of Lilac, 
Gardenia, Sweet Pea and Lavender to 
match the dainty floral decorated packages. 
Each package contains a generous amount of 
the Spooner powdered perfume in an at- 
tractive silk bagette. 










































YARDLEY’S HAIR TONIC is now pre- 
sented in a new large bottle. The hair tonic 
is suitable for either women or men. 


LEIGH presents a combination package 
which contains a new vitalizing eye cream 
with the “‘unguent special’ skin and tissue 
cream. This special offer is packed in an 
attractive gold chest. 


GARDENIA perfumed water softener has 
recently been announced as a new addition 
in the MECCA line. This line is offered by 
Mecca Sales Co., Cleveland, and its New 
York representative, Braude & Braude. 




















L’ORLE has introduced Creme-Hyperemia, 
on the American market. Creme-Hyperemia, 
which means circulation, helps to stimulate 
the blood in face and neck. 


GUERLAIN is introducing Shalimar in a new 
$10 size. It comes in the same lovely lyre- 
shaped glass bottle and suede box of the 
larger editions. 

The $6.50 size of Guerlain’s L’Heure Bleue 
and Mitsouko will appear in a new bottle 
that is an exact replica of the larger edition. 


HELENA RUBINSTEIN’S Novena Night 
Cream is a new item in the !ine. Left on 
overnight, the cream helps restore vitality 
and freshness. 


GERMAINE MONTEIL, the French coutur- 
iere, has developed a ‘an shaped, ivory, 
glazed, satin-paper box, which features her 
complete line of essential products for home 
treatment: cleansing cream, morning stimulat- 
ing cream, night feeding cream, cleansing 
tonic and beauty balm. 





ANTOINE presents a new Stimulation 
Creme for a spring facial treatment. Three 
new lipstick shades to harmonize with the 
new spring costume colors are also added to 
the Antoine line: Excitant, Vivant, and 
Flamboyant. 


DOROTHY GRAY’S introductory package 
of make-up items, in correctly matched shades, 
contains the Dorothy Gray transparent face 
powder, Boudoir rouge, and copper lip- 
stick. 


THEON COMPANY has created a rich 
looking molded plastic stand for its profes- 
sional manicuring set. Stand holds six bot- 
tles of polish and one bottle of remover. It 
also includes compartments for nai! white, 
cuticle salve, etc. 


DUMAS, coiffeur and cosmetician at the 
Savoy-Plaza, New York, has brought out a 
make-up kit this season in gold silk moire. It 
is to be had in 12 different color combina- 
tions of powders, rouge, lipstick and eye- 
shadow. 





























PROCTER ano GAMBLE 
CHOOSE AN f ARTMOLD CAP 








Biltowy Suds 





Lustrous Hair 


PROCTER & Ganmit, me 


ROCTER and Gamble know 

that attractive containers play 
an important role in selling pack- 
aged merchandise. When re-design- 
ing their famous drene SHAMPOO 
package, they selected an Arm- 
strong’s Artmold Cap to seal their 
Artmold 


Caps add beauty to any type of 


container. Armstrong’s 
package. They’re smart, colorful— 
and they possess a smooth, lustrous 


texture that is pleasant to the 


g Pll 
ise 


dren rene 


Ege ne - 


Lightning Riese 


Us. Par OFF. 


rene 


SHAMPOO: 


Billowy Suds 
Lightning Rinse 





touch. Artmold Caps are available 
in a wide range of rich colors and 
delicate tints—in handsome stand- 
ard designs—or, if desired they can 
be specially molded to conform to 
individual packaging requirements. 

As well 
smartest trends in closure design, 


as representing the 
Armstrong’s Artmold Caps are 
convenient. Feminine fingers can 
release them with a slight twist and 


have the package open in a jiffy. 


And they’re just as easily replaced 
to securely reseal the package. 
Next time you need closures, 
ask the Armstrong man to show 
you his demonstration kit. An Art- 
mold Cap will add “‘eye-appeal” 
and ‘“‘sales-appeal” to your pack- 
age. Write today, for samples and 
Armstrong Cork Products 
Closure Divi- 


prices. 


Company, 





sion, 913 Arch Street, 
Lancaster, Pennsylvania. 


Armstrong's ARTMOLD CAPS 


————< 
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Hinged-Tops 


The packages below are shown to illustrate a new 
type of closure which has been developed by Kep-Ark, 
Inc., Boston, a type of closure which the company feels 
has a special significance for cream and powder pack- 
ages. According to the company, these hinged-tops 
are “entirely new and patented; for use on packages 
where contents are partially used at a time; access to 
contents of package easily obtained with one finger by 
simply lifting lid; package is perfectly sealed while in 
stock and resealed when closed after using; transparent 
cellulose window is a particular feature; displays colors, 
textures, etc., while in stock with no possibility of 
damaged contents by handling; the special Kep-Ark 
window ring is easily removed for use of contents by 
consumer; package has sueh unusual utility features 
that contents will seldom be transferred to home recep- 
tacles thereby displaying manufacturers’ name, trade- 
marks, etc. until product is completely used; offers 
unlimited opportunity for clever merchandising and 
decorating effects; is bound to attract immediate and 
special attention when displayed in any company.” 

The Kep-Ark plant is located at Follansbee, W. Va. 
and the Kep-Ark offices are located throughout the 
United States with main sales office at Boston, Mass. 





PACKAGING NOTES 


The Drug and Cosmetic Industry 


“Durez for Packaging” 


Plenty of ideas for packaging tablets, creams, drugs, 
nail polish, antiseptics, cosmetics, ampuls, shaving 
soap, pills and face powder are included in a new book- 
let just issued by General Plastics, Inc., North Tona- 
wanda, N. Y. Twenty-one ways in which “Durez’’ can 
be used to package a wide variety of products ranging 
from cake to cosmetics are illustrated and described in 
this convenient accordion-folded booklet, making a very 
complete panorama of plastic applications in the pack- 
aging field. Detailed descriptions of molded ‘‘Durez” 
boxes, jars, displays, closures, and other products are 
included. Sent free on request. 


Closure Spread 


Armstrong featured a spread in the last issue of 
“Modern Closures,’ Armstrong house organ, which 
should make excellent reference material for drug and 
cosmetic manufacturers. It describes twelve types of 
closures sold by Armstrong, most of which are of par- 
ticular interest to manufacturers in this industry. 
Copies of this spread are available upon request. 


CLOSED 
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MADE FROM METAL 





Nose News 


Versatility is the keynote of the service offered by 
Waterbury’s Scovill Manufacturing Company. This 
versatility, plus the facilities and experience that Scovill 
has at its command in the field of manufacturing metal 
products, explains why Scovill is the choice of so many 


cosmetic and pharmaceutical! manufacturers when they 
wish a container or special device to be produced in 
quantity. 





Illustrated is the Nu-ha-lor, an excellent example of 
| Scovill’s made-to-order work. Although 82 operations 
| are required in the production of this combination spray 
| and inhalant device, and although a number of these 
| operations require extreme precision of workmanship, 
it retails for only $1—after allowing a substantial profit 
to the Scovill customer and his distributing outlets. 


In the field of atomizers and similar products, as well 
as in other fields, Scovill is equipped to produce effi- 
ciently and economically, particularly when a large 
number of units are wanted. 


| Standard Vanity—Special Features 


One of Scovill’s newest developments is the round 
vanity illustrated in the second column. While this is 
an inexpensive article, the workmanship is quite as 


accurate as that in Scovill’s custom-built cases. A special 





feature of this vanity is the unusual beading on the side- 
wall which makes possible the use of color effects there. 
Another feature, and an important one, is the fact that 
this vanity is made on standard tools and is, therefore, 
available in medium-sized quantities at a reasonable 
cost, as well as in large runs. 

If you have any production problems involving atom- 
izers, lipsticks, vanity cases, perfume-bottle caps or other 
closures, it is probable that Scovill’s manufacturing ser- 
vice can be of use to you. We solicit your inquiries and 
are always glad to discuss present or future production 
plans and problems. 





To Those Interested in Canadian 
and Foreign Markets 


Scovill offers the facilities of its well-established 
Canadian plant in Toronto, Ontario, to those concerns 
interested in distributing to Canadian and foreign 
markets. 

This Toronto plant, duplicating many of Scovill’s 
United States facilities, makes possible volume manu- 
facture of metal parts and products in Canada; or by 
partial manufacture in the United States and final 
fabrication, finishing and assembling in Toronto, com- 
plete service on a wide range of parts and products can 
be provided. 

A letter to Scovill at either Waterbury or Toronto 


will bring you further information. 








a 


69 MILL STREET 


SCOVILL MANUFACTURING COMPANY 


WATERBURY, CONNECTICUT 





| Boston, Providence, New York, Philadelphia, Atlanta, Syracuse, Pittsburgh, Detroit, Chicago, 
Cincinnati, San Francisco, Los Angeles * IN CaNnapA: 334 King Street, East, Toronto, Ontario WO) 

| 

= pene ee, ee = ee mien! 





500 The Drug and Cosmetic Industry 





Apr. ’36: 38, 4 























Perfume Wick 


Al Rosenfeld, Inc., New York, has developed this 
very unique dispensing container for perfume. It is 
about the size and shape of a lipstick container, is filled 
from the bottom which unscrews, and works on the 
principle of a cigarette lighter, dispensing the perfume 
from a wick. The molded tops come in two colors—red 
for ““Golliwogg” and blue for “‘Heure Intimé”’. 





Feminine Hygiene Products 


(Continued from page 474) 


some instances this restriction is embodied in the State 
laws. 

The legal limitation of sale of these articles by the 
chosen agents varies in each State according to its par- 
ticular Statute. A discussion of all of these laws is be- 
yond the scope of this article, but in general, no matter 
how strict the statute, it is tacitly recognized by failure 
to prosecute, that sales on prescription may be without 
interference, and in most instances a sale may be made 
to a customer without prescription if the pharmacist 
does not recommend the article as a contraceptive. 

This very general survey indicates that present mar- 
keting of contraceptive products is dependent upon 
tacit recognition of their social and medical value, de- 
spite old statutes reflecting a misplaced moral view- 
point. The need for revision of statutes to conform to 
modern practice is apparent. Some control or limita- 
tion of the agencies for contraceptive sales, is considered 
socially desirable, and is included in a bill seeking to re- 
vise the Federal Postal law introduced into Congress in 
the last session. 
lag behind the custom and practice, but it is time that 
the laws on contraceptives be clarified and defined so 
that they no longer stand as a potential threat to the 


As in most social progress, the statutes 


ethical practitioner and manufacturer. 
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From Australia 


We are indebted to Essex R. Picot of Sydney, 
N.S.W., Australia, for the packages shown above. Mr. 
Picot, at least, has had no hesitancy about using plas- 
tics, for both of his packages shown are made of plastics 
and constructed with much heavier walls than we are 
accustomed to seeing in this country. He uses various 
colors as well, with a heavy molded base and screw-on 
colored top for his “Nell Gwynne” manicure kit, and a 
three-piece job for his “Tudor” shaving bowl. The top 
screws on the bowl and a separate, friction-fit top, con- 
ceals a couple of styptic pencils. 


“Weekender” 


Here is a combination package with plenty of appeal 
based upon utility and appearance. And the name, 
“Weekender” is a “natural.” It is a grand idea which 


might easily be applied to other products of this field. 





























Pruastic ConrTarners 


ie. i al ? appealing 


Bringing out a new product? Re-packaging an old one? 
Then use a smart, modern container of gay molded plastic 
material, as molded by Norton Laboratories. Tests show 


that women instinctively prefer them. 


For creams, use a plastic jar like the one above, with your 
name richly engraved on the cover if you prefer. One, 
two and four ounce sizes available. Gayly colored tops 
optional. For creams of any water-content. 


For rouge and eye shadow, use one of our new designs in 
colorful screw-top boxes. They're different from other 
stock boxes, carefully made, and can be engraved or 


labelled. Standard in 1/8, 1/16, 1/30 oz. sizes. 


Whether you make drugs, cosmetics or specialties, see our 
line of boxes, jars, and special containers before planning 
new packages. Just tell us your problem, and ask us for 
suggestions and samples. 


NORTON LABORATORIES 


I N Cc oO R P oO R A JT JE D 
LOCKPORT NEW YORK 
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This carton has 


“SHELF APPEAL” 


Th padaee hasn't 


/4 \OUR PRODUCT 
PACKAGED FOR 


SHELF APPEAL? 


Proper packaging is of prime importance in 


modern merchandising. ‘Shelf Appeal” at 
the place where your product meets the 


public means SALES. 


This is why the leaders in the Drug Industry 
prefer the added brilliance that A. C. M. 
Clay Coated Cartons give to their product. 
They have found A. C. M. Cartons mean 
SALES. 


Write us and we will have one of our expert 
consultants give you his opinion and sug- 
gestions for improving the shelf appeal of 
your product-—no obligation, of course. 


CARTON MAKERS TO THE DRUG INDUSTRY 


AMERICAN 
COATING MILLS INC. 


CARTON DIVISION 
ELKHART, INDIANA 


ATLANTA, GA 
William Oliver Building 


























. COLLAPSIBLE 
TUBES & 
& 


BOTTLE 
SPRINKLER 
TOPS 







ONE 
SMART 
SALESMAN 








Our experience of more than fifty years in 
designing and manufacturing the collapsible 
tubes used for many famous products 1s at 
your service. We cordially invite you to con- 
sult with us on your tube problems Your in- 
quiries will be given sympathetic consideration 


He may be a high-powered man, that sales- 
man of yours. No doubt he puts across your 
story in great shape . . . gets your product in the store... 
gets the dealer all enthused about it. 

But about the time your salesman finishes with a dealer, along 
comes another salesman . . . for a competing firm. He’s no slouch 
either. He has a good story too. 

How can you keep up the dealer’s enthusiasm for your product | 
in the face of constant competition? How can you keep him sold? ine ; MOT MT 


Answer! By stimulating consumer interest in your product at pon il iat = 
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WHITE METAL MFG. CO. 
W. C. RITCHIE ano COMPANY HOBOKEN NEW JERSEY 


the point of sale — by giving it a package that makes people reach 


for it — ask about it — choose it in preference to competing items. 


scenes erpnscen se ty : 


If you are interested in obtaining such a package, Ritchie can 





====- 


help you. Write for full information re- 
garding our designing service. Tell us 


the nature of your packaging problem. 


b reesss 353-5555 





WRITE FOR FREE BOOKLET 


Now in preparation, a valuable, informa- 
tive brochure on modern packaging. De- 
scribes the Ritchie organization in detail. 
Important to every merchandising, adver- 
tising and sales executive with a packaging 
problem. Write now and reserve your copy. 






































New York Office: Chicago Office: Detroit Office 
47 BALTIMORE AVENUE, CHICAGO 3 
" : - : ; f F. L. Butz Charles A. Rindell, Inc. R. M. Stevenson 
New York Philadelphia Detroit Minneapolis 393 Seventh Ave. 64 West Randolph St. 506 Donovan Bidz 





Cincinnati Los Angeles St. Louis Ft. Wayne 
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BOTTLES and JARS 


@A full line of bottles and jars always 





in stock for immediate delivery. 


@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


i|| @ Lotion bottles—many very attractive 
designs for your immediate use. 
| | 
| 
| 


@ Bottles and jars with and without 
caps. Let us quote on any size order 
for any type of bottle or jar. 








HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 









GLASS PRODUCTS OF EVERY DESCRIPTION® 








ODS®e 

















u 


for eye icdine for deodorants for nail for 
washes applicator etc polishes nose drops 
(patented) (patented) 


NEW DROPPING PARTS 
AND APPLICATORS 


Glass Products offers these sparkling, smart looking 
closures for your preparations. Every cap and fitting 
is carefully matched and guaranteed to give you com- 
plete satisfaction. We manufacture a complete line of 
glass containers, closures,’ rods and other specialties. 


Write for complete literature and samples. 


Glass PRODUCTS CO. 
AV a oe ae ee - ©  - 9 e - 


Chicage, I L. A. Barber Aclanta, Ga 
E. Marx Company 43%. Portland Ave. Warren M. Curry 
O08 W. Washington St rooklyn, N. Y. 2895 Peachtree St. 


PIPETTES @ NIPPLE DROPPERS @ BOTTLES @ 








@CAPS @ PERFUME BOTTLES @PERFUME RODS@DENTAL & CORN R 
SdOuU ANV SdVD STVIA@SYOLVOIIddV HSI1Od TIVN @S3ILLIdId 
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Modern manufacturers 


demand SHEFFIELD TUBES 
« « « Our TWO modern plants 


assure you of speedy deliveries. 


Write us for further information 


NEW ENGLAND 
COLLAPSIBLE TUBE COMPANY 
Chicago New London, Conn. New York 











IN BRAZIL.... 


& rasil Perham isla 


—is the only publication devoted exclusively 
to the Toilet Goods, Perfume and Cosmetic 
Industry in Brazil. 


Official Organ of..the Association of the 
Brazilian Perfumers. 


Circulating in all-South American Republics. 


Send for advertising rates and for 
sample copy. 


& 


CAIXA POSTAL 2894 


RIO DE JANEIRO - BRAZIL 
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IN WINDOW DISPLAYS 


the royal color of Maryland Blue 
stands out—attracts attention to 
your product. 


IN OPEN DISPLAYS 


—amid competing products—- 
Maryland Blue identifies your 
product—helps to insure repeat 
sales. =, 


~~ 
] 


ON THE COUNTER 


rich Maryland Blue inspires con- 
fidence in the quality of your 
product—stirs the desire to buy. 


a 
. , 
ann 
tw ws 


AND IN THE HOME 


Maryland Blue constantly adver- 
tises your product—serves as a 
reminder to buy again. 


BLUE will give your 
product Extra sales advantages .. . 


SMART, COLORFUL PACKAGES naturally appeal to the window dresser 
when he is “making up” a window—to the merchant when he is arranging 
his open displays—to the clerk who stands a few bottles near the cash 
register to stimulate extra business—and, best of all, to the consumer who 
wants modern, attractive merchandise. Which explains why products packed 
in Maryland Blue Bottles are so well thought of by retailers—so often find 
their way into displays—and gain for their manufacturers the sales. success 
which many famous products packed in Maryland Blue now enjoy. 

EAD in the column at the left the ad- in which it is packed. Maryland Glass 

vertising and sales advantages of Corporation, Baltimore, Maryland. New 
Color. Then, if this matter seems to be York Representative: 270 Broadway, New 
worth investigating, we'll be glad to send York City. Pacific Coast Representative: 


samples. In requesting samples, please tell Owens-Illinois Pacific Coast Company, San 


us the nature of your product and the sizes _ Francisco. 


i ae en 


Maryland Green Tint and Flint Bottles are of the same high quality as Maryland Blue 








4\C PACKAGES 


, Mills offer the widest 


range of packaging papers available 





C 
5 


from any one source today. No 
matter what your paper needs may 
be, we can either supply them 
efficiently and economically, or 
tell you who can. Write for “Case 
Histories of Packaging.” You will 
find it both interesting and in- 
structive. No charge. 














FOR DRUG ¢€ 


RIEGEL PAPER CORPORATION 








NEW BOOKS __| | Rivista Italiana 


ON MERCHANDISING delle Essenze 
9 


. , Seventeenth 
DOLLAR dei Profumi Year of Publication 


MAKERS = 


197 Sales Ideas That Worked e delle Official Organ a 
of the Fenachimici 














By George T. Eager Piante officinali 


The subtitle of this book is ‘‘197 Sales Ideas that 
Worked,”” and that is exactly what it is. No wordy > 2 ° 
discussion of merchandising and marketing. Just 197 Director: Dr. E. Fenardli 
page or less-than-page long stories, describing what 
business men have done to move goods. These are Producers of Aromatic Substances 
said to be true stories of actual experience and although f » Pap ; oe 
names are not mentioned they have an unmistakable Jo erfumery 
air of realism. At any rate, here are presented 197 Manufacturers of Articles used in 
ideas, some of which are bound to be applicable to the the Perfumery Trade: 


problems of other businesses. ‘janis es . : 
Editorial This is the Periodical in which to 
197 pages Cloth $2.00 Cfiee Advertise effectively in Italy. 








= —§—$$— Vj Make Use of its Advantages. 
1a 


THE DRUG and COSMETIC INDUSTRY . ‘ 
101 West 31st St. Book Dept. New York City S. Vincenzo Sample Copy and Tariff on Request. 
N38 -- Milano -- P. O. B. 850 -- Tel. 31-216 
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THE CAP 


ee, =“ 


The Duo Oval, Design Patent No. 90023 


@ After all the care in preparation, as well as expense and 
sales effort, of getting your product to market, who does the 
talking for you at the point of sale? Nine times out of ten the 
only word spoken for you at the retail counter is by that invisi- 
ble salesman—effective glass packaging! He’s fighting for your 
interests constantly at the vital spots where your sales are in- 
itially made—and continues to build repeat orders after your 
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Handsome double-shell 
CASEAL, with tin or 
aluminum liners. Lith- x 






my ographed with indivi 
ual designs or in plain 
f = colors. 
\ 
‘ ihn 








product leaves the store. See that he attracts through “smart- 
ness” and “tone”. See that he delivers a convincing message of 
quality and convenience. You can be sure that he will, if you 
place all problems of containers, closures, label and carton de- 
sign as well as shipping cases in the competent care of the 
Complete Packaging Service offered by 

OWENS-ILLINOIS GLASS COMPANY, TOLEDO, OHIO. 


NS-ILLINOIS 
ners and 


The Drug and Cosmetic Industry 


Losuris. 


Apr. ’36: 38, 4 


















NEWS 


Companies 
Affiliated Products Bought 


H. S. Howard, president of the Amer- 
ican Home Products Corp. has announced 
that American Home Products Corp. has 
acquired the property and business of 
Affiliated products, Inc., Chicago. Affil- 
iated Products, Inc., was formed in 1930 
by the merger of Louis Philippe, Inc., 





H. S. HOWARD 


Neet, Inc., and Hopper-Kissproof, Inc. 
and its subsidiaries. The next year the 
corporation acquired the Curran .Labora- 
tories, Inc., and in 1932, J. Lyman Pratt, 
chairman of the board of Affiliated Prod- 
ucts, Inc., bought control of Konjola, Inc. 
Alvin G. Brush, who was elected chairman 
of the American Home Products Corp. last 
June, is president of Affiliated Products, 
Inc. 


Katchurin Loses Ergoapiol Case 

The New York State court of appeals 
has ruled that Philip Kachurin and the 
American Pharmaceutical Co., New York, 
are guilty of infringement of the trade- 
mark, ‘Ergoapiol.””. The Martin H. 
Smith Co. first brought suit against the 
American Pharmaceutical Co. about three 
years ago, charging that the sale of a prod- 
uct called ‘‘Ergot-Apiol,” was an infringe- 
ment and unfair competition. The judg- 
ment of the supreme court dismissing the 
complaint, was upheld by the appellate 
division last spring, the presiding justice, 
Francis Martin, writing a strong dissent- 
ing opinion. The court of appeals has now 
supported Justice Martin’s 
opinion. 


dissenting 


R. L. Watkins Co. Replaces Goods 

The R. L. Watkins Co., Cleveland, has 
informed druggists in the flood areas that 
it will replace all merchandise of its man- 
ufacture that has been damaged in the 
flood at no cost to them. 
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Helfrich Laboratories of Canada 
Helfrich Laboratories of Canada, Ltd., 
has been formed with offices in Toronto at 
690 King St. West. 
maintains a fully equipped laboratory for 


There the company 


the manufacture of private label cosmetics. 
Frederick C. Wilckens, vice-president and 
general manager of the newly-formed com- 





J. H. HELFRICH 


pany, left for Toronto March 29. For the 
time being he will continue to be in charge 
of sales for the New York laboratories, 
dividing his time between New York and 
Toronto. 





FREDERICK G. WILCKENS 


The Helfrich Laboratories were founded 
by J. H. Helfrich in Chicago in 1922. In 
1930 the New York laboratories were es- 
tablished under the management of W. F. 
Mr. Wilckens has been with 
Helfrich since the formation of the New 


Zimmerman. 


York branch. 


Amithol Takes Over Icthyol 

The Amithol Products Co., Detroit, is 
taking over the business formerly known 
as American Icthyol Products Co. and 
Sole Amithol Co. 
manufacture ‘“‘amithol.” 


The new company will 


Squibb Leases in Cleveland 

E. R. Squibb & Sons have leased the 
entire first floor of the Corlett Building, 
located at 1923 East 19 st., Cleveland. 
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Hall & Ruckel Buys “Dew” 
Hall & Ruckel, Brooklyn, have pur- 


chased the American and Canadian in- 
terests of Marion Lambert, Inc., St. Louis, 


” 


makers of “Dew” deodorant and “Dew 
manicure products. Richard Ulmer of 
Hall & Rucker will act as general manager 
of the combined companies. The man- 
ufacturing and distributing headquarters 
of Marion Lambert will be transferred to 
New York. 

Dr. Speer Joins Searle 


G. D. Searle & Co., Chicago, has an- 
nounced that Dr. John H. Speer has 





JOHN H. SPEER 


He will 
devote his time to problems connected 
with organic chemistry. 


joined its research department. 


Pierre Jean Robiquet's History 

A most attractive book giving a short 
history of Pierre Jean Robiquet has been 
published by The New York Quinine & 
Chemical Works, Brooklyn, N. Y. The 
history, which was prepared by Professor 
F. D. Dains, professor of chemistry, Uni- 
versity of Kansas gives a most interesting 
sketch of the life and accomplishments of 
the discoverer of codeine and narcotine. 

The book finishes with a quotation: 
“The work of Robiquet is distinguished by 
the number and diversity of subjects in- 
vestigated ; the carefulness of his analytical 
processes, the exactness of the experiments, 
the keenness and originality of his views, 
and the value and interest of his results, 
both for pure and applied science.” 


New Vice-presidents of Clapp 

E. J. Fitzpatrick, sales manager and 
W. J. Roehl, assistant sales manager, have 
been appointed vice-presidents of Harold 
H. Clapp, Inc., Rochester. Both will con- 
tinue in the managerial posts which they 
have held for the past year. 





U. S. Stoneware Expands 

The U. S. Stoneware Co., New York, 
has moved to larger quarters in the Lincoln 
Building, 60 East 42 St. 
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PRICE’S triple pressed STEARIC ACID is used 


PREPARED FROM by naps manufacturers - - finest toilet prepa- 
rations, shaving creams and toilet soaps. 
THE FINEST Of guaranteed English manufacture, it is highly 
MATERIALS AND crystalline and white in color. 
Melting point is 130°-133° Fahrenheit. 
ENTIRELY FREE World famous for its unvarying uniformity in quality. 


Packed in slabs of about one inch thickness in 
FROM ADULTERANTS double hae bags with a third protective inner bag 


forming a muslin liner. 


O R Quotations for carloads or less upon application to exclusive American Representatives: 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 
r BOSTON LOS ANGELES 
rer aee tc Bids, 131 State Street 742 So. Hill St. 














\ Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 


Thymol Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zine Oxide French Olive Oil Irish Moss 




















MANUFACTURED BY PRICE'S OF LONDON, ENGLAND 
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ADVERTISEMENT—This entire page is a paid advertisement. 
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ALLOHUL NEWS 











A Monthly Series of Technical Articles for Chemists and Executives 


1936 





ETHYL ALCOHOL PRODUCTION 





(moving twelve-month averages, 1935=100) 


Production 1936 1935 
1000 January 13,179 12,290 
proof Jan.-Dec. 193,415 

gals. December 17,190 

Ww iver als 
1000 January 12,594 11,435 
proof Jan.-Dec. 196,198 
gals. December 15,113 





RUBBING ALCOHOL LABELS MUST 
SPECIFY KIND OF ALCOHOL CONTAINED 


Purchasers of of rubbing alcohol gener- 
ally expect to receive ethyl alcohol, but 
recent investigations have disclosed that 
many people have inadvertently bought 
substitutes. 

One of the substitutes which is used 
frequently is isopropyl alcohol. When 
this, or any other substitute for ethy)] 
alcohol, is used, the label of the package 
must so clearly indicate the fact that the 
consumer cannot be easily misled. Mis- 
leading labels are banned by the Food 
and Drugs Act. 

The Chief of the Administration has 
stated that the recent actions do not de- 
pend on proof of harmful effects from 
isopropy] alcohol. “It is not known 
whether harm does result from its exter- 
nal use,” he said, “but Federal courts 
have repeatedly stated that one of the 
purposes of the Food and Drugs Act is to 
enable purchasers to buy foods and drugs 
for what they really are.” 


ASSAYING OF THE OFFICIAL 
LODINE-DIDE SOLUTIONS 


The following method as outlined in 
the Journal of the American Pharma- 
ceutical Association, 24, 756-8, 1935, is 
offered as overcoming certain defects of 
the U.S.P. X assay: 

Titrate 5 cc. of the sample with 0.1 N 
alkaline potassium arsenite using a 
starch indicator. Then add 50 cc. of con- 
centrated hydrochloric acid and 5 cc. of 
chloroform. Cool well and titrate with 
0.05 N potassium iodate till the chloro- 
form is colorless. 

The potassium iodide may then be cal- 
culated from the difference in ce. be- 
tween the amounts of potassium iodate 
and the potassium arsenite solutions 
used. It is said that this method gives 





results comparing favorably with those 
obtained by the U.S.P. method. 


Prepared Monthly by the U. 





U.S. 1. MARKS (TS SIXTEENTH SUCCESSIVE 
YEAR OF ANHYDROUS ALCOHOL PRODUCTION 





Pioneer Developments Plus Long Experience in Manufacturing 
Result in Product of High Quality and Uniformity 





In the year 1920, U.S.I. began the production of anhydrous alcohol on a 
large scale and for the first time made this product available at a price which 
allowed its economical use as a general industrial solvent. Prior to that time 





WHAT DOES ALCOHOL PROOF MEAN? 
HERE 1S SIMPLIFIED EXPLANATION 


Proof Spirit, Proof and Wine Gallon 


As all Government alcohol taxes are 
based on the “proof gallon,” it may be 
helpful to the alcohol buyer to have de- 
fined clearly the relation between the 
“proof” and “wine” gallon. 

A “U.S.” or “wine” gallon is an exact 
measure of liquid bulk—231 cubic inches, 
and in alcohol calculations, a standard 
temperature of 60° F. is ordinarily 
adopted. 

Proof spirit is defined by Sec. 3249 
Revenue Statutes as an alcoholic liquid 
(spirits, liquor, etc.) which contains half 
its volume of alcohol of specific gravity 
0.7939 at 60° F. This latter is absolute 
or 100% alcohol. Here, it will be noted, 
temperature is particularly mentioned. 
Proof spirit is designated as 100° Proof. 

A proof gallon is one US. gallon of 
proof spirit measured at or calculated to 
60° F. Its composition closely approxi- 





mates— 
Absolute alcohol 42.48% by weight 
Water 51.52 by weight 
100.00 
or 
Absolute alcohol 9.5000 gal. 


Water 0.5373 gal. (See below) 
1.0000 gal. 


(Continued on next page) 


Proof Spirit 


anhydrous ethyl alcohol had been pre- 
pared in small quantities only for special 
purposes. 

U.S.I. has not only pioneered in the 
development of a process for the manu- 
facture of anhydrous alcohol, but it has 
also established a widely known reputa- 
tion for the high standard of the U.S.I. 
product. The development of the exclu- 
sive patented manufacturing process in 
the laboratories of this Company has 
been followed by unceasing efforts to 
improve the process in order to obtain 
the highest quality material at the low- 
est cost. Today anhydrous alcohol is sold 
at a price only slightly higher than that 
of the 190 proof grade. 


As Chemical and Solvent 

Anhydrous alcohol of known quality, 
at a reasonable price, has been of two- 
fold benefit to industry, for it is both a 
solvent and a chemical): 

As a solvent, the outstanding features 
of Anhydrous Alcohol are: economical 
cost, good solvent power (especially in 
conjunction with ester solvents) and 
mild non-residual odor. 

As a chemical, Anhydrous Alcohol is 
used in the manufacture of pharmaceu- 
ticals, fine chemicals and dyes—and in 
syntheses, where the ethy] group is re- 
quired. Here, the alcohol actually enters 


(Continued on next page) 








THIS MODERN TYPE TRUCK with a specially designed wood and steel body for carrying heavy 
alcohol and chemical drums has recently been placed in service at the Baltimore plant of U.S.I. 
The truck is a cab-over-engine model, one which permits a shorter wheelbase and still allows the 
necessary platform length. Thirty-one 54 gallon drums can be carried on the platform and an 
additional four drums on the tailgate making a capacity of approximately 1,900 gals. 


S. Industrial Alcohal Co. 
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(Continued from preceding page) 
the reaction and is entirely changed in 
identity. 

Some chemical reactions requiring 
alcohol will not take place in the pres- 
ence of water. Others go forward more 
rapidly, giving higher yields when an 
alcohol free of water is used. In these 
cases, Anhydrous Alcohol is most de- 
sirable. 

Most authorized denatured alcohol for- 
mulas can be supplied in the anhydrous 


grade. 
ALCOHOL PROOF DEFINED 


(Continued from preceding page) 

Alcohol and water, when mixed to- 
gether, contract in volume. In regard to 
proof spirit, this can be graphically illus- 
trated as follows: 












ABSOLUTE PROOF 
ALCOHOL WATER SPIRIT 
a : 
1007~T 100 * 
cc cc 
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Reference tables on alcohol usually 
carry, in parallel columns, correspond- 
ing values for percentage by weight and 
by volume. 

Proof readings are always double the 
percentage by volume; thus 100° proof 
is 50° by volume, and 190° proof is 95% 
by volume. Absolute alcohol is 200° 
proof, or 100% by volume. 

Pure and denatured alcohol are al- 
ways sold by the U.S. or wine gallon— 
and in the case of tax-paid pure alcohol, 
the tax is assessed on a proof gallon 
basis, i.e. $2 per gallon of 100° Proof. If, 
therefore, pure alcohol of 190° Proof is 
sold, every gallon contains 1.9 proof gal- 
lons and the tax is 1.9 x $2, or $3.80 per 
wine gallon. 

The Tralles hydrometer, reading di- 
rectly in per cent by volume, is standard 
for simple alcohol-water mixtures where 
no great accuracy is required, and for 
more exact readings, separate spindles 
with narrow ranges are employed. Pre- 
cise determinations are made by pyk- 
nometer, and the specific gravity derived 
therefrom referred to standard tables 


60°F | | 


| 





ALCOHOL TEST METHODS 
REVISED FOR U.S. P. XI 
This is the second of a series of articles 

dealing with the revised methods of test- 

ing ethyl alcohol as given in the U. S. 

Pharmacopoeia; Eleventh Edition. 





The methods of testing for the 
more common impurities and dena- 
turants in ethyl alcohol, as outlined 
in the U.S. Pharmacopoeia have been 
revised for the Eleventh Edition 
which becomes effective June 1, 1936, 
for both Ethyl Alcohol 95% and 
Ethy] Alcohol Absolute. 

Under the methods of testing the 
95% grade, modifications have been 
made in the determination of acidity 
and for the presence of aldehydes 
and methanol. The test for acetone 
has been broadened and now in- 
cludes other ketones, isopropy] alco- 
hol (formerly under a separate test) 
and tertiary buty] alcohol. 

Given below is the second install- 
ment of the new U.S.P. XI specifica- 
tions: 

ETHYL ALCOHOL 95% 
Fusel Oil Constituents: 
Mix 10 cc. of Alcohol with 5 cc. of dis- 
tilled water and 1 cc. of glycerin, and al- 
low mixture to evaporate spontaneous- 
ly from clean odorless absorbent paper: 
no foreign odor is perceptible when the 
last traces of Alcohol leave the paper. 


Organic Impurities (Amyl Alcohol or Non- 

Volatile Carbonized Organic Impurities): 
Allow 25 cc. Alcohol to evaporate spon- 
taneously in a porcelain dish, carefully 
protected from dust, until the surface 
of the dish is barely moist: no red or 
brown color is produced upon the addi- 
tion of a few drops of sulphuric acid. 


Aldehydes (and Other Organic Impurities): 
Place 20 ce. of Alcohol in a glass-stop- 
pered cylinder that has been thorough- 
ly cleaned with hydrochloric acid, then 
rinsed with distilled water and finally 
with the Alcohol to be tested. Cool the 
contents to approximately 15°C. and 
add, by means of a carefully cleaned pi- 
pette, 0.1 cc. of tenth-normal potas- 
sium permanganate, noting the exact 
time of addition. Mix at once by invert- 
ing the stoppered cylinder, and allow to 
stand at 15°C. for five minutes: the 
pink color must not entirely disappear. 


The balance of the Methods of 
Testing for Ethyl] Alcohol will be re- 
produced from the U.S.P. XI in the 
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which show the alcohol content by weight 
or volume as desired. 

All readings must be made at, or cor- 
rected to 60° F. and adjusted to water 
at 60° F. 





| TECHNICAL DEVELOPMENTS 





The items in this column are gathered 
from many varied sources. Further infor- 
mation on any of them may be obtained by 
writing to U. S. I. 

U S | 
Free acetic acid can be obtained by dissolving 
Sodium Diacetate in water. It is suggested 
that it can be used as a substitute for Citric 
and Tartaric Acids in effervescing medicinal 
salts, as a means of obtaining strong acetic 
acid and normal sodium acetate from one 
source, and as means for producing porous 
gypsum, concrete, etc. 

U S I 
Dyes made from camphor have been suggested 
as a possibility. In experiments conducted 
with the object of discovering new outlets 
for natural camphor, safrol has been con- 
verted to aminodihydrosafrol, and it is said 
that after diazotization of this intermediate 
and coupling, there has been produced a wide 
range of brown, orange, and scarlet dye- 


stuffs. 
U S \ 


Glass may be etched by anyone by using an 
aluminum stencil and a new etching cream 
which is sold in collapsible tubes. The proc- 
ess requires little time and no special equip- 
ment. Trade marks, names or monograms 
can be applied by this means to any glass 
surface, according to the manufacturer. 

U S | 
The antiseptic properties of Bergamot Oil have 
been recognized for some time, particularly 
in certain European countries, and it has 
been in general use for this purpose in parts 
of Italy. Now comes the announcement that 
the oil has been placed on the market in pure 
form as well as in mixtures for use in ear, 
nose and throat infections, gynecology, ob- 
stetrics, sepsis, diseases of the mouth and 
skin as well as for general surgery. 

U S | 
A small capacity homogenizer has been placed 
on the market recently. It. is reported suit- 
able for use in the dairy industry, food 
processing, and the production of pharma- 
ceuticals, cosmetics, lacquers and other 
products. It is further described as having a 
capacity of 25 gallons per hour. All parts 
which come in contact with the products are 
of stainless steel. 

U S ! 
As a possible remedy for infantile paralysis, 
one investigator has suggested the use of 
vitamin C. While early results of experi- 
ments are not conclusive, and human sub- 
jects have not been used in the tests, it is 
reported as “probable” that vitamin C may 
possess therapeutic power in experimental 
poliomyelitis. 

U S ! 
Zinc or zinc alloy dust has been used in con- 
junction with oxygen and a spraying me- 
dium for the treatment of tuberculosis, 
wounds, and as an antiseptic for suppurat- 
ing wounds, a recent report states. A special 
spraying apparatus, covered by a British 
patent, is used in combining the dust with 
the medium and oxygen 





U.S. INDUSTRIAL ALCOHOL Co. 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL ALCOHOL 


SPECIALLY DENATURED-A/l Formulas e 
SOLOX -The General Solvent 


ETHYL ALCOHOL 


COMPLETELY DENATURED-A/l Formulas e 
u.S.1. Pyro Brand DENATURED ALCOHOL 
PURE (190 PROOF) TAX PAID—TAX FREE 


U. S. L.—U. S. P.-Ethyl ¢ WEBB’S-Ethy/ 


ANHYDROUS: Denatured e 


ABSOLUTE: Pure 
© SUPER PYRO Anti-Freeze 


Executive Offices: 60 East 42nd Street, New York, N.Y. Branches in all Principal Cities. 























Norwich Percolate 

Having completed its fiftieth year of 
service, The Norwich Pharmacal Co. has 
published the March issue of “The Nor- 
wich Percolate’”’ as its Golden Anniversary 
Issue. Under the able editorship of Alice 
Coulter, assistant advertising manager of 
the company, this issue is both very beau- 
tiful and extremely interesting. Articles of 
interest to the trade are written by Wil- 
liam G. Peckham, president of the com- 
pany; Turner F. Currens, Guy L. Mar- 
sters, Oliver W. Benedict, Frank L. 
McCartney, and Dr. M. W. Stofer, vice- 
presidents of the company. Other articles 
are: An interview with Dr. J. P. Snyder 
and Dr. D. M. Copley in which they tell of 
> the Norwich antiseptic; 
articles by Thomas A. Brennan and Alice 
Coulter, of the company; an article by 
Lawrence C. Gumbinner, of the company’s 


“Parahydrecin,’ 


advertising agency. A most interesting 
feature entitled “‘Looking Ahead’’ gives 
the opinions of many leaders of pharmacy 
regarding what is ahead for the drug store. 


Sharp & Dohme Gives Drug Store 


A complete model drug store has been 
presented to the Temple University School 
of Pharmacy by the Sharp & Dohme Co. 
of Philadelphia. Presentation of the 
model store, one of the best equipped and 
modern in the country, was made by 
John S. Zinsser, president of Sharp & 
Dohme Co. 


Vaniva Advertises No-Kap Feature 

Vaniva Products Co. Inc., is launching 
an advertising campaign in both consumer 
and trade media. Local radio advertising 
in New York and Providence is already 
under way and will be backed up by news- 
paper lineage in various cities. The cur- 
rent copy stresses the beneficial properties 
of Vanivin and the fact that Vaniva is the 
first shaving cream to adopt the ‘‘No- 
Kap” closure. 


Lan Clamore Cosmetics 

Harold E. Lancaster, for the past 
eighteen years chief chemist and perfumer 
for Marshall Field & Co., Chicago, has 
announced the formation of a new com- 
pany, the Lan Clamore Cosmetic Labora- 
tories, located at 350 N. Clark St., that 
city. The company, of which Mr. Lan- 
caster is president and executive manager, 
will manufacture private label cosmetics. 


Lehn & Fink Companies Merge 

Lehn & Fink Products Co. plans to 
absorb its wholly owned subsidiary, Lehn 
& Fink, Inc. and Lysol, Inc. The new 
company will be known as Lehn & Fink 
Products Corp. A. S. Hinds & Co. and 
Pebeco, Inc. have already been absorbed. 


Apr. ’36: 38, 4 


Merck Appoints Johnstone V. P, 


Merck & Co., Inc., has announced that 
Henry W. Johnstone, formerly plant man- 





HENRY W. JOHNSTONE 


ager, has been appointed a vice-president 
of the company in charge of operations. 


Schieffelin Holds Convention 

Schieffelin & Co.’s annual convention 
for salesmen, department heads and offi- 
cers was recently held in New York. W. J. 
Schieffelin, Jr., president of the company 
presided at the annual banquet held at 
the Hotel Commodore. The speakers were 
William L. Brower, retired vice-president 
and director and Governor David Sholtz of 
Florida. 


Merkel Joins Fischbeck 

Charles Fischbeck Co., Inc., New York, 
announces that Kenneth W. Merkel, form- 
erly in business at 50 Church st., that city, 
has joined with that company, bringing 
to his new association the business form- 
erly conducted under his own name. 

Edward Trippe, whose association with 
the Fischbeck organization was announced 





EDWARD TRIPPE 


in our last issue, began his association with 
the company on April 1. He works out of 
New York, covering Philadelphia and con- 
tacting the metropolitan trade. 


Guerlain Moves 
Guerlain, Inc. has announced the re- 


moval of its office to 444 Madison ave., 


New York. 


The Drug and Cosmetic Industry 


Vicks Gets Injunction 

The United States District Court at 
Philadelphia has issued an order requiring 
Louis E. Krouse and Meyer Luber, co- 
partners in the Main Cut Rate Drug 
Store of Manayunk, Pa., to show cause 
why it should not be adjudged in con- 
tempt of court for violation of a permanent 
injunction prohibiting the sale of prepara- 
tions that are falsely labeled as Vicks 
Vapo-Rub. 


Squibb Appoints Hardt 


Robert A. Hardt has been appointed 
manager of the pharmaceutical sales divi- 
sion of E. R. Squibb & Sons, with head- 
quarters in New York. He has been a 
member of the Squibb sales department for 
ten years, first as a salesman, then as Chi- 
cago branch manager and recently as pro- 
fessional field supervisor of the North- 
western and Middle Western sales divi- 
sion. He is a former secretary of the 
Nebraska State Board of Pharmacy. 


Schnefel Bros. Corp. Formed 

Schnefel Bros., Inc., and the Schnefel 
Bros. Investment Co. have merged as 
Schnefel Bros. Corp., Newark, N. J. This 
concern will continue to make the man- 
icure implements and nail preparations 
previously manufactured by Schnefel 
Bros., Inc. The officers of the company 
are: Max Schnefel, president; Carl 
Schnefel, treasurer; John J. Casey, sales 
and advertising manager, first vice-presi- 
dent; Herbert O. Deininger, second vice- 
president and secretary. A $30,000 addi- 
tion has been made to the factory. 


Allied Industrial Alcohol Corp. 


The Allied Industrial Alcohol Corp. has 
been organized and is preparing to offer all 
formulae of specially and completely de- 
natured alcohol, solvents and allied lines. 
Walter Trautman is president and general 
manager of the new company. He has 
been associated with the General Indus- 
trial Alcohol Co., of which he was organ- 
izer, president and general manager; the 
W. H. Barber Industrial Alcohol Co., and 
the Jefferson Distilling and Denaturing 
Corp. all principally of New Orleans. 
Frederick B. Eisman of St. Louis is vice- 
president and L. R. Ripley is secretary and 
treasurer. The plant is located at Kane, 
Van Brunt and Irving Streets, Brooklyn 
and the headquarters and sales offices are 
in the Chrysler Building, New York. 





J. R. Watkins Co. in England 

The J. R. Watkins Co., Winona, Minn., 
will, in the near future, open a branch in 
England for the manufacture of perfumes 
and other toilet preparations. 
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FOR TOILETRIES * COSMETICS * PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U. S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 

€ terated strength, tested, true-to-name and quality. Our complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 
decided economy. 





Deolated Almond HenasoapShampoo HOPKINS’ FACTOLAC 
Meal Indian Gum 

Balsam tee r — aya) @ For the preparation of permanent 

Bonscin Gum ree emulsions of both fixed and volatile oils. 


Chalk (Precip.) Irish Moss i 
Chinese Shavings Lavender Flowers Insures complete homogeneous mixture 
Cuttle Fish Bone Olibanum of oils and water without trituration or 
Gum Arabic Orris Root special apparatus. An ideal emulsifier. 

Gum Tragacanth etc., etc. 


HOPKINS’ NEUTRAL WHITE EGYPTIAN HENNA 


SOAP @ Consists solely of choice Egyptian 
@ Powdered, granulated. Contains no leaves. Laboratory tested, absolutely 





soap bark, free alkali, free acid or heavy unadulterated. Milled on slow-stone 
metals. Totally free of rosin, sugar and grinders assuring intactness of full color- 
foreign matter. Snow white. ing content. Purely vegetable. 


“Quality is remembered 


long after price is forgotten” 











FREE ON REQUEST 


SAMPLES, PRICES AND PRICE 
LIST OF HOPKINS’ CRUDE 
BOTANICAL DRUGS AND LAB- 
ORATORY BASIC SPECIALTIES. 














J.L.HOPKINS & COMPANY 220 Broadway new yYorRK 
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unusual, silky texture. 


substitute. 
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/ THERE IS NO SUBSTITUTE FOR | 


P77 ZAVARG 


The Standard for 50 Years 


Italian Tale is, and always has been, the recognized 
: standard in the cosmetic industry. In France, as in other 
countries, users of tale turn to Italy, where the natural 
rockstone produces a superfine product. [t combines in 
the highest degree the features most desired. It has an 


The world’s leaders use only Italian Tale. There is no 


~ CHARLES MATHIEU imcorroraren 


Exclusive representatives of the Italian Producers 
foe LepeRTYS7.. NEW YORE. W. Y. 






































Vick Chemical Expanding 

The Vick Chemical Co. has made plans 
for the expansion of its production facili- 
ties in Greensboro, N. C. L. Richardson, 
president of the company, has announced 
that a separate laboratory for the exclusive 
production of “Vicks Medicated Cough 
Drops” will be constructed. The new 
laboratory will be a two-story brick build- 
ing, with 15,000 square feet of floor space, 
equipped with specially built mixing, filling 
and packaging machinery. 


The United Drug Co., Ltd., Toronto, 
Canada, announces the election of the fol- 
lowing officers: chairman of the board, 
G. A. Evans; president, J. R. Kennedy; 
vice-presidents, I. W. Smead, B. D. Ross; 
treasurer, A. T. Byrne; secretary, B. D. 
Ross; assistant-secretary, L. H. Johnston. 

The new officers of the Louis K. Liggett 
Co., Ltd., Toronto, Canada, are as follows: 
president, E. H. Waldruff, vice-presidents, 
J. B. Mason, I. W. Smead, B. D. Ross; 
treasurer, A. T. Byrne; secretary, B. D. 
Ross; assistant secretary, L. H. Johnston. 


Universal Pharmaceuticals Formed 

A new company to be known as Univer- 
sal Pharmaceuticals, Inc., 450 Seventh 
Ave., New York, has begun the distribu- 
tion of B-99, an industrial germicide, and 
of B-9, an antiseptic and germicide to be 
sold to consumers. L. H. Cooper, form- 
erly with Cooper-Vossler, Inc., New York 
is president of the new company. B. E. 
Allison is vice-president and S. S. Casper 
is secretary. 

“Battle for Purity” 

The Atlantic Refining Co., Inc., Phila- 
delphia, has issued a_ booklet called 
“Battle for Purity.’”’ The booklet tells of 
the advanced, scientific process which the 
company uses in the manufacture of pure 
white mineral oil from selected crudes. It 
is illustrated with many interesting photo- 
graphs. 


Alcohol Booklet 
American Distilling Company’s New 
Booklet “Alcohol for Industrial Purposes” 
is the title of a new catalog issued by the 
American Distilling Company. Covered 
in metallized paper and a fine-looking job 
throughout, the booklet gives the formulas 
of all the specially and completely de- 
natured alcohols, regulations for the pur- 
chase and use of alcohol and technical 
data. Special solvent chemicals made by 
the Kessler Chemical Corp. are also de- 
scribed and space is left for memoranda 
and notes about changes in regulations. 


Vantine Buys D’Orsay 


A. A. Vantine & Co. have taken over the 
business of D’Orsay. No announcement as 
to future plans have thus far been made. 
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Dr. Pacini Turns Labs. Over to Son 


Dr. August J. Pacini has resigned the 
position of president of the Pacini Labora- 
tories Inc., Chicago, of which he is the 
founder. He has become the president of 
the board and will be succeeded by his son, 
Albert E. Pacini, as president. The latter 
recently was successful in isolating the 
Hobson anti-infective factor from wheat 
germ oil. 


Vivaudou Wins Decision 


Victor Vivaudou has won a decision 
against Vimay Chany, Inc., Los Angeles, 
which prohibits that company from using 
the name ‘“‘Prince de Chany” in the sale of 
perfumes and toilet preparations. The 
California Superior Court for Los Angeles 
with this decision upholds his claim to the 
trade name “Prince de Chany.” 


Hopkins Affiliates with Murray & 
Nickell 

Announcement has been made of the 
affiliation of J. L. Hopkins & Co., New 
York, and the Murray & Nickell Mfg. Co., 
Chicago. J. L. Hopkins & Co. will main- 
tain a complete line of its botanical crude 
drugs at the Chicago plant and warehouses 
of the Murray & Nickell Mfg. Co., J. L. 
Hopkins & Co. will act as eastern pur- 
chasing agent for the western concern. 


Standard Drug Co. to Exhibit 


At the Great Lakes Exposition to be 
held in Cleveland this summer the Stand- 
ard Drug Co., Cleveland, will exhibit an 
ultra-modern $25,000 drug store. 


Hummel Chemical Moves 

Hummel Chemical Co., New York, has 
taken larger office space at its present 
address, 90 West St. 


Continental Can Buys Armour 

Continental Can Co., New York, has 
purchased the can-making facilities of 
Armour & Co. in Chicago. The cans for 
Armour & Co. will continue to be supplied 
from this unit. 


New Owens-Illinois Plant 

Owens-Illinois Pacific Coast Co. will im- 
mediately break ground for a modern 
glass container manufacturing plant in 
Oakland, California. The buildings, com- 
prising a five furnace glass melting and 
forming department, packing room, mold 
shop, warehouses, carton manufacturing 
department, compressor plant and factory 
office, are to be erected on a twenty-two 
acre tract of land recently acquired by the 
Company at Fruitvale and Alameda 
Avenues. 

Owens-Illinois Pacific Coast Co., a sub- 
sidiary of Owens-Illinois Glass Company, 
began operations on the Pacific Coast in 
May 1932. The Company has manufac- 
turing plants at San Francisco and Los 
Angeles, and has sales offices in San 
Francisco, Los Angeles, Portland, Seattle, 
and Salt Lake City. Approximately four- 
teen hundred people are employed. 

Construction of the new plant is under 
supervision of P. D. Burtt, Vice-President 
of Owens-Illinois Pacific Coast Co. The 
buildings will be of concrete and steel 
(non-combustible mill type) construction 
with complete automatic sprinkler system. 
The plant proper will cover approximately 
nine acres which will leave ample room for 
future expansion, and will be ready for 
operation early in 1937. An interesting 
feature of the new plant, will be the use of 
glass blocks in parts of the structure. 
Glass wool will be used for insulating and 
sound proofing the shops and buildings. 
Glass fibre air filters will be extensively 


used. 
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Colgate Elects Adamson Treasurer 

George F. Adamson has recently been 
elected treasurer of the Colgate-Palmolive- 
Peet Co. succeeding the late L. C. Proesch. 
He began working for Colgate & Co. fifty 
years ago and, since the merger of Colgate 
& Co. and the Palmolive-Peet Co. has 
been assistant manager. E. N. Felio has 
been elected general credit and collection 
manager of the company. 


M. M. & R. Contest Being Judged 
Slogans submitted in the $2,000 Fortieth 
Anniversary Contest of Magnus, Mabee & 
Reynard, Inc. are now in the hands of the 
judges whose decisions will be announced 
shortly. The contest was conducted in 
celebration of the company’s fortieth year 
as suppliers of essential oils and balsams. 


No-Kap—Prize Winner 

The winner of the Wolf Award for a 
package interpreting consumer conven- 
ience is reproduced in this issue in an ad- 
vertisement of the National Collapsible 
Tube Co., who produced it for Harriet 
Hubbard Ayer’s Sun Cream. The package 
is notable for its ““No-Kap” closure, for 
which a license for manufacturing has been 
issued to the National company. 


Hoffmann-La Roche Merchandising 


Dr. Louis Klein, promotion director of 


Hoffmann-La Roche, Inc. has announced 
the formation of a merchandising division 
under the direction of E. Walton Bobst. 
Special sales representatives have been 
located in New York, Philadelphia, and 
Chicago. Representatives will be sent to 
other cities as the organization progresses. 


Lehn & Fink Takes Neva-Wet 


Lehn & Fink is marketing a spot-resist- 
ant, water-repellent liquid through a 
newly-formed subsidiary, Neva-Wet Bot- 
tling Corp. 


Wilshire Withdraws Licenses 

Wilshire Laboratories, New York, an- 
nounce that shipments will be made from 
their own laboratories of the following den- 
tal creams: D. D.S., Sheray, Royal Crown, 
Dr. Sacks, Royal Blue, Dent-Pure, Scien- 
tific, Her Majesty, Claysell; and of tne 
following shaving creams: Tally-ho, Pine 
Tree, Sheray Lather, His Majesty, Para- 
mount, Palm & Olive, Sportsman, Mi-Pal, 
Claysell. 

The announcement 
brands were formerly 
Wilshire Laboratories 
Rex Laboratories, Crown 
and Pete Meyer. 


states that these 
manufactured for 
under 


Laboratories, 


license by 


The 
states further that these 
longer supply these brands, as Wilshire 
Laboratories have withdrawn the license 
and are now manufacturing all merchan- 


announcement 


firms can no 


dise themselves. 
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People 


Heuisler Elected Board Chairman 

At the annual meeting of the Emerson 
Drug Co., Baltimore, Philip I. Heuisler 
was elected chairman of the board and 
J. Edward Murray was made president of 
the company. At the same time Walter 
W. White made chairman of the 
executive committee and vice-president 
and F. C. McCormack was made second 
vice-president and secretary. 


was 


Albert Verley’s Symphony 
A composition for full symphony or- 
chestra called, ““Cloches dans la vallee’’ the 





DR. ALBERT VERLEY 


work of Dr. Albert Verley was given its 
world premier by the St. Louis Symphony 
Orchestra, under the direction of Wladi- 
mir Golschmann on February 7. 


Dr. Parran to Head Health Service 

Dr. Thomas Parran, Jr., Health Com- 
missioner of New York State has been 
nominated surgeon-general of the Public 
Health Service by President Roosevelt. 
He is an assistant surgeon-general of the 
Public Health Service but has been on 
leave of absence early in 1930 when 
Governor Roosevelt asked that he be lent 
to New York State. As surgeon-general 
he would succeed Dr. Hugh S. Cumming 
who retired February | after serving for 
sixteen years. 


Marshall Mundheim Marries 
Maria Luisa Gonzales 

daughter of Dr. and Mrs. Rafael Gonzales 
Rincones of Caracas, Venezuela, was mar- 
ried to Marshall Mundheim, March 5, at 
the home of the bridegroom’s parents, 
Mr. and Mrs. Samuel Mundheim in New 
York. Mr. Mundheim is vice-president of 
Lightfoot Schultz; Jacquet and Antoine. 


Rincones, 
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House Appointed Zonite Ad. Mgr 


W. C. House has been appointed adver- 
tising manager of Larvex, Annette’s and 
Zonite Sales Corp., New York. He was 
formerly vice-president of the Alfred P. 
Zabin advertising agency and was at one 
time associated with Fletcher & Ellis, Inc. 


Thomas Sheffield, Jr. 

Mr. and Mrs. Thomas Sheffield have 
announced the birth of a son, Thomas Jr. 
Mr. Sheffield who is the advertising man- 
ager of New England Collapsible Tube 
Co., Chicago, was one of the trophy win- 
ners in the squash raquets tournament held 
at the Lake Shore Athletic Club, that city. 


Curry Returns to South 

Warren M. Curry, southern representa- 
tive for Innis, Speiden & Co., New York, 
has returned to the south after a short 
visit to that city. E. A. Smith of Innis, 
Speiden & Co., went south with Mr. 
Curry, planning to spend about a month 
in that territory. 


McConnell Takes Vacation 

D. H. McConnell, Jr., president of 
American Perfumers’ Laboratories and 
Hinze Ambrosia, Inc., and vice-president 
of Allied Products, is now in Jamaica on a 
vacation trip. 


Schwartzman Joins Wrisley 

Dudley Schwartzman has joined the 
Allen B. Wrisley Co. He will work with 
C. B. Robbins, manager of the eastern 
sales, in the New York territory. 


Revson Returns from Bermuda 

R. F. Revson of R. F. Revson Co., New 
York, has returned from a two weeks trip 
to Bermuda. He was accompanied by 
Mrs. Revson. Mr. Revson sees indica- 
tions that Bermuda will establish its own 
cosmetic industry. 


F. J. Stokes to Mexico 

F. J. Stokes, president of the F. J. 
Stokes Machine Co., Philadelphia, is on a 
six weeks trip through Guatemala and 
Mexico. He is accompanied by Mrs. 
Stokes. 


John H. Moore to Bermuda 

John H. Moore, president of London 
House, Ltd., New York, sailed March 20 
for a vacation in Bermuda. He was ac- 
companied by Mrs. Moore. 


Murray Weiss Joins Leigh 

Murray C. Weiss has been appointed 
sales and advertising manager of Leigh, 
Inc., New York. He was formerly con- 
nected with Betty Wales Fruit Cosmetics. 
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DISCOVERY IS THE REWARD 
OF AN OPEN MIND « « « 


OR OVER 30 YEARS the J. T. Baker Chemical Co. has played a leading role 

in the development of C. P. chemicals. As a pioneer of measured purity, 
Baker was the first to manufacture Laboratory Chemicals with an exact analysis 
on the label. Thus, the trade name “Baker’s Analyzed” was born. 

Today, Baker’s Analyzed Reagents are nationally known. The foremost analyt- 
ical and research chemists herald Baker’s Analyzed as representing the acme of 
quality. The esteem in which these chemicals are held reflects untiring research, 
advanced technique and initiative. It justifies Baker’s exacting policy of stead- 
fastly striving for higher and higher degrees of purity. 

It is this background which has enabled Baker Chemists to discover new 
and improved methods in applying this chemical technique to the tonnage con- 
trol of pharmaceutical and medicinal chemicals. 

This important and far-reaching Baker development has outmoded many 
old standards of fine chemical quality. It has placed new emphasis on maxi- 
mum purity rather than minimum standardized purity. 

Already the superior qualities of Baker pharmaceutical and medicinal 
chemicals have attracted the attention of the most discriminating buyers of the 
country. The record of Baker’s testers, then buyers, reads like Who’s Who in 
America. Another market has discovered the significance of the name Baker. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 624 South Michigan Blvd. 








Baker’s fine chemi 
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A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 


Alkali Bromides 
Potassium lodide 
Magnesium Oxide 

Cream of Tartar 


Bismuth Subcarbonate— 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt. 
Lead Acetate 
Salicylates 


cals | 
































































































HE dependability of 
Monsanto products used to 
allay human suffering is well 
recognized in the pharmaceu- 
tical industry. For more than 
thirty years the Monsanto 
name has been synonymous 
with quality. Constant re- 
search and continuous im- 
provement of manufacturing 
processes have maintained 
Monsanto leadership. 


You will find it profitable to 


build Monsanto quality into 
your own finished products. 


Monsanto Lhemical Lompany 


St.Louis U.S.A. 


Brown Marx Bldg. 
BIRMINGHAM 


378 St. Paul St., West 
MONTREAL 


R.C.A. Bidg., Rockefeller Center Tribune Tower Everett Station 
NEW YORK CHICAGO BOSTON 


373 Brannan Street 


SAN FRANCISCO 


Midland Building 
CLEVELAND 


Johnston Building 
CHARLOTTE 





OUT OF THE 
PRODUCTS LIST: 


* 
Acetanilid U.S. P. 


Acetphenetidin U.S. P. 
(Phenacetin) 


Ammonium Benzoate 
U.S. P. 


Aspir Gran 


Aspirin (Acetyl! Salicylic 
Acid U.S. P.) 


Aspirin Starch Granulations 
10%, 16% and 20%. 
Also pink and green 10%. 


Benzoic Acid U.S. P. 
Caffeine U.S. P. 

Chioral Hydrate U.S. P. 
Chioramine U. S. P. 
Glycerophosphates 
Methyl Salicylate U. S. P. 


Phenol U. S. P. 
(Carhbolic Acid) 


Phenolphthalein U. S. P. 
Phosphates 

Saccharin Monsanto U.S.P. 
Salicylic Acid U.S. P. 


Sodium Salicylate U.S. P. 





«.-and many others. 











Tysdal Returns to Chicago 

E. M. Tysdal, mid-western representa- 
tive for Ungerer & Co., Inc., and Th. 
Goldschmidt Corp., has returned to Chi- 
cago after visiting his principals in New 


York. 


Butz Resigns from Waterbury 

Fred L. Butz for the past thirty years 
direct representative and manager of the 
New York office of the Waterbury Paper 





: 5 
FRED L. BUTZ 





Box Co. resigned April 1. For the present 
he will maintain his office at 393 Seventh 
ave. until he announces his future plans. 
Mr. Butz has many friends and is well 
known in this industry through his long 


years of association with it. 


Associations 
A. Ph. A. to Meet in Texas 


Arrangements have been completed for 
the meeting of the American Pharmaceu- 
tical Association in Dallas. Texas, during 
the week of August 24 to 29. Walter D. 
Adams will serve as the local secretary and 
Sam P. Harben as chairman of the com- 
mittee on arrangements. The meeting 
will be held while the Texas Centennial 
Exposition is in progress. 


Sutton, Convention Chairman 

George Z. Sutton of the Stokes & Smith 
Co., Philadelphia, is chairman of the con- 
vention committee of the National Paper 
Box Manufacturers’ Association which 
will be held at the Traymore, Atlantic 


City, May 16 to 20. 


Chicago Spring Banquet 

The Chicago Perfumery Soap and Ex- 
tract Association will hold its Spring 
banquet April 21 in the Drake hotel, Chi- 
cago. William H. Schutte, of the William 
H. Schutte Co., is chairman of the enter- 
tainment committee. 


Apr. ’36: 38, 4 


Harsfall Heads Calif. Assn. 


The following officers were elected at 
the annual meeting of the California Cos- 
metic Association: H. Harsfall of Ivoral 
Hollywood, president; Maurice Goldman, 
Max Factor Sales Corp., vice-president; 
J. M. Clark, Charm Products Co., 2nd 
vice-president; Davis Factor, Max Factor 
& Co., Inc., secretary; F. A. Fetsch, Cal- 
ifornia Cosmetic Corp., treasurer. In 
addition to these officers, the following 
were elected to the board of directors: 
H. Clyde Balsley, Katherine MacDonald 
Co.; Frank Overton, Overton Laboratories; 
Andrew Norman, Merle Norman, Inc.; 
and William Nassour, Castilian Products 
Co., Inc. 


Flavoring Extract Meeting 

Flavoring Extract Manufacturers’ Asso- 
ciation will hold its annual convention at 
the Hotel Pennsylvania, New York, on 
June 1, 2, 3. At the first meeting of the 
Entertainment Committee, Frank Green, 
of National Aniline & Chemical Co., was 
appointed chairman of the Golf Commit- 
tee: G. C. Colemen of Armstrong Cork 
Products Co., was appointed in general 
charge of entertainment; Dr. Clarke E. 
Davis, of Virginia Dare Extract Co., was 
appointed in charge of ladies’ entertain- 
ment. B. J. Gogarty, of Commercial Sol- 
vents Co., is Chairman of the Entertain- 
ment Committee. 


Perfume Importers Protect Marks 

The Perfume Importers’ Association has 
obtained several convictions for violation 
of the trade-mark law in the series of suits 
it has instituted to protect the perfumes 
manufactured by clients from the sale of 
under their brand 


imitation products 


names. 


T. G. A. Trade-Mark List 

During the convention of the Toilet 
Goods Association at the Hotel Biltmore, 
New York, May 26-28, a directory of more 
than 30,000 registered and unregistered 
trade-marks and trade names in the per- 
fume, cosmetic and toilet soap industries 
will be issued. This is the first publication 
of this kind to be issued since 1931. 


Sonneborn Heads Oil Assn. 


Rudolph G. Sonneborn was elected 
president of the Oil Trades Association of 
New York at its annual business meeting 
held at the Waldorf-Astoria March 24. 


N. W. D. A. Spring Meeting 

The National Wholesale 
Association will hold its Spring meeting in 
St. Louis, at the Jefferson Hotel, April 
23 and 24. 


Druggists’ 
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Dan Nealon Says---- 


Hig Higdon, Phoenix Flame’s 
No. 1 Pyromaniac reports that 
Messers Farrell and Sinclair are still 
whooping it up in the good old 
fashioned way. 


Mitch (Golden Peacock’s adman) 
Warren, and other local sports at- 
tended the National Field Trials at 
Grand Haven, Tennessee. Mitch 
has recently added a registered stud 
to his fast growing stable of saddle 


horses. 


Minor F. Williamson, Chicago 
advertising expert, dropped in for 
a brief visit, graciously stimulating 
great interest in the National 
Toilet Company’s after-noon diver- 


sions. 


Mr. and Mrs. Bert (Golden 
Peacock) Fisk, celebrated their 
seventeenth wedding anniversary 
this past Ides of March. A pleasant 
time was had by all. 


Albert (Wurzburg Bros.) Glazer 
gave the folks at the packaging show 
a treat. Who was with him at the 
Chicago show last year when they 
were requested to withdraw from a 
tavern? Was ever the bums rush 
more delicately implied» 


Lawton Luckey has recently been 
promoted to office manager for 
Golden Peacock. Congratulations 


are in order. 


Sonneborn’s Brand & Janeck have 
pronounced our local ale quite pas- 
sable. — Mr. & Mrs. F. G. (Phoenix 
Cap) Brinkmeyer, stopped in to say 
howdy last week. — Messrs. Branch 
& Senior of Florasynth were in town 
last month. — M. A. Carso and 
Albert Glazer thumbed a ride up 
from Memphis but had to take the 
train back. 


Paris, Tenn. April 2. 
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THE NEW JERSEY ZINC COMPANY 


160 FRONT STREET, NEW YORK 
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You can trust 


¢ ATLANTICS 
1 WHITE , 
OILS 


Making a U.S.P. Carbonizable Substances Test 
in the Atlantic Laboratory 





Exactine laboratory standards guarantee Atlantic 
White Oils to be of unvarying high quality and 
free from contamination. Such precautions recom- 
mend these oils to manufacturers of pharmaceu- 
tical, cosmetic and industrial specialties. Atlantic 
White Mineral Oils are the best science can make. 

Where a U.S.P. oil is required, Atlantic recom- 
mends one of the series of ATREOLS ranging in 
viscosity from 80 to 345 sec., S.U. at 100° F. You 
will appreciate the tasteless characteristics of these 
oils. By making color measurements, you will note 
that they have less color than pure water. 

ATLANTIC ODNOL is also a U.S.P. mineral oil, 
refined in America from Russian crude. The vis- 
cosity is 335 to 345 sec., S.U. at 100° F. 

Atlantic also offers ATLANTIC ULTROLSs, 50 to 90 
sec., S.U. at 100° F., for non-U.S.P. uses, and 
several grades of ATLANTIC PETROLATUM U.S. P. 

Write for our booklet, “Battle for Purity,” and 
liberal samples for your own tests. 


THE ATLANTIC 
REFINING COMPANY 


Specialty Sales Department 


Ge as. 


PRAMMAL ETE a 


Cine oni 


‘ ae 
\ PRRBRALE TH Ay 


Sire ax 


260 South Broad Street, Philadelphia, Pa. 
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Eleventh Drug Dinner 
For the eleventh successive year the 
attendance at the Annual Dinner of the 
Drug, Chemical and Allied Trades Section 
of the New York Board of Trade has been 
greater than the attendance of the year 
before. This year the official attendance 
was slightly over sixteen hundred men. 
The grand ballroom of the Waldorf- 
Astoria Hotel in New York City was prac- 
tically filled with only a little space left 
available in the second tier of boxes. 
Those in attendance at the dinner in- 
cluded the leading executives of the houses 
making the great majority of the drugs, 
cosmetics, chemicals and allied products in 
this country. No longer is the dinner re- 
stricted to the trade of New York and its 
environs, these leading executives coming 
from all parts of the country and giving 
the dinner a place of national importance. 
Before the dinner, the general reception 
was held as well as many receptions in 
suites and rooms of a large number of com- 
panies attending the dinner. During this 
period a great deal of contacting was done 
by those at the dinner. Also following the 
dinner, the many receptions were held in 
the rooms until long after midnight. 
Following the dinner, Chairman of the 
Drug, Chemical and Allied Trades Section 
James C. Chilcott delivered a brief report 
and introduced the toastmaster of the 
evening, Ray A. Whidden, President of 
Bauer & Black. Mr. Whidden introduced 
all those seated on the dais and also intro- 
duced the speakers of the evening. ‘Merle 
Thorpe, Editor of Nation’s Business and 
Charles H. March, Chairman of the Fed- 
eral Trade Commission. 


Armin Varady, Inc., Formed 

A new company, Armin Varady, Inc., 
8 So. Michigan Ave., Chicago, has been 
organized to sell Varady of Vienna face 
powder, face cream and oil of youth, man- 
ufactured in Cleveland. The president and 
treasurer of the new company is F. V. 
Horton, vice-president of Sellers Service, 
Inc., Chicago, and formerly with the 
Stack-Goble Advertising Agency. The 
vice-president and secretary is John H. 
Schrieffer, formerly a member of the Chi- 
cago advertising staff of Chain Store Age. 


Dr. Guenther Lectures 

Dr. Ernest Guenther, chief research 
chemist of Fritzsche Bros., Inc., New 
York, has returned from New England 
where he delivered a series of illustrated 
lectures on the production of essential oils. 
During his talks Dr. Guenther showed five 
reels of colored motion pictures taken by 
him in the essential oil producing centers 
of the United States and foreign countries. 
Two lectures were given at the Massachu- 
setts College of Pharmacy and a third was 
attended by chemists from the Massachu- 
setts Institute of Technology and Harvard 
University. 
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Better Quality 
at a Saving! 


Soap to the layman means simply something with 
which to make a lather. 


To the dentifrice manufacturerJit canYmean a 
calamity if the chemical or physical characteris- 
tics vary the slightest. 


No one soap can suit the needs of the many 
formulas used. That is why POWCO Brand 
Neutral Soaps, made from refined edible 
oils, cover a wide range “of titres,*etc., for; your 
especial needs. 

& 


If you have a new product or an old one we can 
supply just what you want. 








CONTRASOL 


For Sun-tan Preparations 


Cosmetics containing Contrasol had a big, 
successful season last year. Indications are 
for a larger demand this year. In such items 
use a material that has been technically 
and consumer tested—Contrasol. 


Due to increased production, prices have been re- 
duced to the following: 


Single pounds $5.00 
5 per lb. 4.50 
10 Be Seuss 4.25 
25 ee ee ee 4.00 
50 6e ee ee 3.90 
100 ee ee 6 3.75 
Contracts (details 3.65 
on request) 
F.0.B. N. Y. C. 


14 Ib. trial lots for $1.50, parcel post prepaid. 
$1.75 in Canada, and foreign countries. 


R. F. REVSON CO. 


91 Seventh Avenue New York 
Cable Address: Coschems 
Specializing in 
Chemicals for the Cosmetic Industry 








UMS 


SUPERIOR QUALITY 





VISCOMETER 
TESTED GUMS 








Our large quantity production and our close sell- 





ing margin make it possible for you to buy 
standardized air floated POWCO BrandJNeutral 
Soaps of better quality and at a saving. 


We specialize in the 
following Gums in all 


grades, Whole and 
Powdered: 
Tragacanth 


Karaya 
Arabic 











John Powell & Co., Inc. 


114 East 32nd Street New York City 


Tested Quince Seed & 
Powdered Neutral Soap 
* Concentrated Shaving Cream Base 














Direct connections in 
*€ country of origin 


FRANK-VLIET CO., Inc. 


160 Water Street 


New York, N. Y. 
Telephone: JOhn 4-1915—1916 
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West Coast News 


Mrs. Factor Moved Home 

Mrs. Max Factor, wife of the inter- 
nationally known makeup artist, was re- 
moved to her home recently from the 
Cedars of Lebanon Hospital, Los Angeles. 
Mrs. Factor was badly cut and bruised in 
an automobile accident which occurred 
some time ago. 


Marsek Breaks Leg 

Dr. Frederick Marsek, the polo playing 
cosmetic manufacturer of Hollywood, 
suffered a broken leg while taking a diffi- 
cult jump at the Riverside Club in Los 
Angeles, and will be confined to his home 
for several weeks. 


Nethercutt Recovering 

J. B. Nethercutt is recovering from a 
recent operation at his home in Santa 
Monica, Calif. 


Albek Returns 

Albert Albek of the Albek-Felton organ- 
ization of Los Angeles, returned recently 
from a business trip through northern 
California. While in the north he made 
his headquarters at his San Francisco 
office at 512 Washington st. 


Nassour Back from Vacation 

A. Nassour, President of the Castilian 
Products Corp. of Hollywood, has just re- 
turned from his annual winter sojourn at 
Palm Springs. 


Merle Norman Expanding 

Work has just been started on the addi- 
tion to the beautiful Merle Norman Lab- 
oratories at Santa Monica, Calif. This 
new building will increase the manufactur- 
ing and laboratory space more than 6000 
sq. ft. 


Regulatory 
Mead Johnson Cleared by F. T. C. 


The Federal Trade Commission has dis- 
missed its case against Mead Johnson & 
Co., Evansville, Ind. in which that Com- 
pany was charged with illegal practice in 
efforts to maintain the resale price of its 
products. Dismissal was ordered on the 
grounds that the practice had been discon- 
tinued and that it had been employed 
without the knowledge of responsible 
officials. 

Kentucky Unfair Practices Law 
The signature of Gov. A. B. Chandler 


has made the Unfair Practices Bill, re- 
cently passed by both houses of the Ken- 
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tucky legislature, a law. The act which 
applies to the sale of merchandise for gen- 
eral use or consumption, provides that 
persons who engage in cut-throat competi- 
tion by selling below cost or engage in 
unfair trade practices shall be liable to 
prison terms up to six months, fines of 
$100 to $1,000, court injunctions and civil 
damage suits. 


Armand Case Argued 


The petition of the Armand Co., Inc., 
Des Moines, Iowa, asking the United 
States Circuit Court of Appeals of the 
Second District, located in New York City, 
to vacate the Federal Trade Commission’s 
cease and desist order against Armand was 
recently argued in New York. In Jan- 
uary the Armand Co. reopened its fight to 
be allowed to maintain resale prices by 
obtaining an injunction against the Fed- 
eral Trade Commission. This is the first 
time that an attempt has been made to 
vacate a F. T. C. decree in a circuit court 
of appeals. 


Digitalis and Ergot Packing 

The Food and Drug Administration has 
announced that after June 1, when the 
new United States Pharmacopoeia becomes 
effective, digitalis and ergot must be pre- 
served “under all conditions of storage and 
transportation in waterproof and airtight 
containers.” 


Tobacco Advocates Cosmetic Taxes 

Hugo Mock, Counsel for the Toilet 
Goods Association has called attention to 
an editorial appearing in the United States 
Tobacco Journal advocating that the cos- 
metic business be taxed instead of the 
tobacco industry. 

The editorial reads: 

“Why—if the Government needs the 
money—doesn’t it tap some virgin field? 
There comes to mind, as an industry man- 
ufacturing strictly a luxury product, yet 
whose sales run into hundreds of millions 
of dollars a year; an industry which has 
been practically untouched by taxation; an 
industry on which an excise tax would be 
just as ‘painless,’ if not more so, than that 
on tobacco; an industry where taxation 
would not hit poor and rich alike, as the 
tobacco tax does, but on which the burden 
would be equally distributed according to 
the capacity to buy; an industry whose 
products have a flexible retail price and 
which can easily absorb and hide a tax, 
unlike cigars and cigarettes which sell at 
fixed retail prices; an industry, in short 
like the cosmetics and toilet articles busi- 
ness! “Suppose the Government would 
exempt, from such a tax, the cheaper 
necessities like inexpensive brands of soap 
and tooth pastes, etc. The tax, then, 
might be one cent on every twenty-five 
cents of retail value, What an enormous 
new income Uncle Sam would then secure 


from the sale of face and talcum powder, : 
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lipstick and rouge, manicure products, 
‘beauty parlor services,’ perfume, mouth 
washes, hair tonics and expensive soaps, 
and the multitude of other luxuries on 
which America spends countless millions 
of dollars. 

“Let the Government, if its need for 
money is real and its policies of taxation 
fair, go to this source for a huge new field 
of income. “But let it leave the tobacco 
business alone!” 

It is pointed out that three leading ° 
tobacco companies paid the following divi- 
dends during 1935: 

American se Chis icees $26,000,000 
Liggett & Myé¢rs Tobacco Co. . 17,000,000 
R. J. Reynolds Tobacco Co... . 30,000,000 

Mr. Mock has made public the following 
letter which he wrote to Philip Lottman, 
of the United States Tobacco Journal: 

“Having been privileged to read your 
editorial in the United States Tobacco 
Journal of Saturday, March 14th, 1935, 
entitled ““Tap Another Purse, Uncle Sam,” 
I desire to make a few comments on your 
suggestion to the Government to “leave 
the tobacco industry alone and to turn to 
the cosmetic industry for additional 
needed income.” 

“Are you aware that cosmetics already 
pay a Federal excise tax of 10% besides 
numerous special State sales and excise 
taxes. 

“Ts this exactly a fair and just thing to 
do to single out a small and not too pros- 
perous industry for additional taxation in 
the hope of diverting same from your own 
industry? 

“Is it because you have discovered that 
one brand of cigarette is less acid, that 
another is free from cough, and that a 
third is a great digestive aid, that you feel 
called upon almost as a religious duty to 
shield the tobacco industry from further 
taxation regardless of who is hurt? 

“That your industry is both clever and 
powerful must be admitted when I con- 
sider that in one short generation you have 
been able to convert all of America’s young 
womanhood into chronic smokers. 

“Once you did this to the candy indus- 
try—‘“Reach for a cigarette instead of a 
sweet.”” Now it is the cosmetic industry 
which is to be the object of attack. 

“Isn’t this a bit over-bold, when the 
sales of one tobacco company are greater 
than that of the entire cosmetic industry 
and its dividends larger than all of the 
profits of the cosmetic industry combined? 

“Obviously you will reply that the mis- 
statements and false advertising of the 
tobacco industry have nothing to do with 
the tax question. I think they have, and 
I have mentioned this advertising because 
it is one of the things which have made the 
tobacco industry so big and perhaps so 
vulnerable. 

“This approach to our representatives in 
Congress on the part of the tobacco indus- 
try is neither fair nor good strategy. Do 
you think it is?” 
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“Hidden Color!” 


Your Face Powder Is No Better Than Your 
COLOR DISPERSION 


‘‘Micronized’’ 
Cosmetic Colors 


1—Pre-grinding Unnecessary 
‘*Micronized”’ colors, with no preliminary grind- 
ing, mixed and bolted in the same manner as 
3—Non-bleeding you now use for your face powder, will show no 
undistributed color even under strong magnifica- 
tion. With the use of ‘‘Micronized”’ colors, you 
5—Economical eliminate one of the most costly and trouble- 
some steps in the manufacture of face powder 
and effect continued uniformity of every batch. 


2—Assures 100% Dispersion 


4—Gritless 




















‘“‘Micronized’’ Cosmetic Colors—selected and tested for purity— 
are available in Earth and Lake types to 
match any shade 





WHITTAKER, CLARK & DANIELS, INC. 


Established 1890 
260 West Broad way New York City 








...106,500 square feet 
of SUPERFINE BEESWAX!! 






Visit our plant and convince yourself that we do produce a 100% sun-bleached beeswax. Our 
facilities include 142 bleaching racks, each 150 x 5 feet, enabling us to produce 70,000 pounds 


of K. K. pure beeswax per month. 


@e SUN-BLEACHED AND YELLOW BEESWAX 


SA Y-V IL be 
KOSTER KEUNEN iéxe‘s% 
NEW YOR K 


IN THE MIDDLE WEST: WALTER H. JELLY & CO., Inc., 412-420 N. WESTERN AVENUE, CHICAGO, ILL. 
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F. D. A. Appropriation Restored 
The Senate has passed the Department 
of Agriculture appropriation bill after re- 
storing to the Food and Drug Administra- 
tion appropriation the amount cut from 
the budget recommendations by the house. 
Thus the total appropriation for the ad- 
ministration will be $2,579,837. 


Financial 


Colgate Earns $4,141,720 

The Colgate-Palmolive-Peet Co. has an- 
nounced that its net earnings for 1935 were 
$4,141,720. This is an increase of $397,- 
613.17 over the earnings for 1934. 


Heyden Earns $504,831 

The Heyden Chemical Corp. and sub- 
sidiaries, report a net profit for the year 
ended Dec. 1, 1935, of $504,831, after de- 
preciation, Federal taxes, etc., equal after 
7 per cent. preferred dividend require- 
ments to $3.22 a share (par $10) on 149,997 
shares of common stock, excluding shares 
in treasury. This compares with $482,646, 
or $3.07 a common share in 1934. 


McKesson Earns $2,115,410 

Net profits of McKesson & Robbins, 
Inc. for the year ended December 31, 1935, 
totaled $2,115,410, an increase of 22.9 per 
cent. over the net profits for 1934. 


Monsanto Earns $3,843,390 

Consolidated net earnings of Monsanto 
Chemical Co., St. Louis, for the year 1935 
amounted to $3,843,390. The earnings 
for 1934 were $2,771,629. 


Norwich Earns $721,867 

The Norwich Pharmacal Co. reports a net 
profit of $721,867 for the year 1935 as 
compared with $793,638 for the previous 
year. 


United Drug Earns $1,604,518 

United Drug Co., Inc., Boston has re- 
ported a net profit for 1935 of $1 504,518 
as compared with $1,833,960 in 1934. 


Zonite Loses $146,956 


A report of the Zonite Products Corp. 
and subsidiaries for the year ended 
December 31, 1935 shows a net loss of 
$146,956 after depreciation, interest, loss 
on the wine and liquor division, federal 
taxes and other deductions including $10,- 
589 for prior years’ taxes paid in 1935. 
This compares with a net loss of $164,390 
in 1934 
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Dow to Increase Stock 

A special meeting of the stockholders of 
the Dow Chemical Co., Midland, Mich., 
will be held April 21, 1936, to amend the 
company’s articles of incorporation by in- 
creasing the authorized shares of non par 
value stock from 1,000,000 to 2,000,000, 
and to authorize 60,000 shares of 5% 
cumulative preferred stock. 


Sharp & Dohme Surplus Less 

The balance sheet of Sharp & Dohme, 
Inc., Philadelphia, as of December 31, 
1935, shows total assets of $10,511,985 as 
compared to $10,648,600 on December 31, 
1934. The earned surplus was $627,581 
against $693,325 at the end of the previous 
year. 


Obituaries 


Stanley P. Jadwin 

Stanley Palmer Jadwin, president and 
treasurer of O. H. Jadwin & Sons, Inc., 
New York, died suddenly at Brunswick, 
Ga., March 19 at the age of fifty-nine. He 
had been an official and director of several 
of the largest drug manufacturing com- 
panies in the United States He was a 
former president of the Sterling Remedy 
Co., and the Wyeth Chemical Co., and 
had served on the boards of the Bayer Co., 
and American Home Prod::cts. 


Leon Givaudan 

Leon Givaudan, president of Givaudan- 
Delawanna, Inc., New York, and head of 
all other subdivisions of the Givaudan 
organization died March 25 at his home in 
Paris. He founded the present interna- 
tional Givaudan organization about forty 
years ago when he was a student of chem- 
istry in Zurich, Switzerland. He later 
transferred his activities to Geneva and 
during the war set up a branch in Lyons, 
France. In 1924, he started manufactur- 
ing in the United States and a few years 
later added another factory in Palermo, 
Italy. 

Associated with been his 
brother, Xavier Guivadan, and his 
nephew, Andre Givaudan, who will now 
undertake the direction of the parent com- 
pany and its international affiliates. 

In 1932 Mr. Givaudan was made an 
officer of the Legion of Honor as a tribute 
to his contribution to the science of chem- 
istry. 


him have 


John G. Ham 

John G. Ham died at his home in White 
Plains, N. Y. on March 10 at the age of 
seventy. Prior to his retirement twelve 
years ago, he had been for forty years ad- 
vertising manager of the Centaur Co. He 
is said to have been primarily responsible 
for making Castoria a nationally known 
product. . 
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Mrs. Lucy G. Magnus 


Mrs. Lucy Gartrell Magnus, widow of 
Percy Cecil Magnus, founder of Magnus, 
Mabee & Reynard, New York, died March 
23 at her home in the Fifth Avenue Hotel, 
that city. She was seventy-two years old. 
Mrs. Magnus was born in La Grange, Ga., 
daughter of Brigadier General Lucius J. 
Gartrell. She was a former president of 
the Georgia Society of New York, a mem- 
ber of the Daughters of the Confederacy, 
and a communicant in the Protestant 
Episcopal Church, Surviving her are 
three sons, P. C. Magnus, J. B. Magnus, 
and R. B. Magnus, officers in the Magnus 
company; two daughters, Mrs. Helen 
Magnus Horton, and Miss Elizabeth 
Gartrell Magnus, and five grandchildren. 


Isaac Van Saun Hillier 


Isaac Van Saun Hillier, for fifty years 
active in R. Hillier’s Son Corp., New York, 
died at his home in Cranford, N. J., March 
8, at the age of seventy-three. He was a 
grandson of Richard Hillier who founded 
the business in 1861. He entered the em- 
ploy of the company in 1878, was admitted 
to partnership in 1882, was made secre- 
tary-treasurer in 1887 and became presi- 
dent in 1924. He retired from active 
business in 1931 because of ill health. 


Edwin A. Gilliland 

Edwin Adelbert Gilliland, vice-president 
of the McKesson-Berry-Martin Co., Nash- 
ville, Tenn. died March 23 at his home in 
that city, after an illness of several months. 
He was sixty-three years old. He went to 
work in 1893 for the Spurlock-Neal Whole- 
sale Drug Co. and had become vice-presi- 
dent of the company at the time that it 
was taken over by McKesson. 


Jean Patou 

Jean Patou, well-known French fashion 
expert and president of Jean Patou, Inc., 
perfumes, New York, died suddenly at the 
age of forty-seven in Paris on March 8. 
After having achieved world fame in the 
dressmaking business, he organized in 1930 
the perfume company of which he was 
president. 


George S. Brewster 

George Stephenson Brewster, a director 
of the U. S. Industrial Alcohol Co. died of 
a heart attack March 11 at the Jekyll 
Island Club, Georgia. He was sixty-seven 
years old. 


George D. von Hofe 

George Dietrich von Hofe, vice-presi- 
dent of Jordeau, Inc., South Orange, N. J., 
died March 29 while en route by train with 
members of his family from St. Peters- 
burg, Fla., to his home in South Orange. 
He was seventy-six years old. 
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Potter's Therapeutics, Materia Medica and Pharmacy 
—Scott, 997 pp 

Properties and Uses of Drugs—Rusby, 823 pp... .. 
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Yes, Nature is abundant — but to the perfumer 
she gives reluctantly. Moreover, her products are 


costly...and not always certain in quality or price. 


Givaudan Laboratories today are supplying 
odors that not only duplicate Nature’s best efforts 
but surpass them in uniformity — all at a cost which 
Nature in her most generous mood could never 
equal. Are you profiting by the independence and 


economy that Givaudan products can give you? 


DELAWANNA INC. 


80 FIFTH AVENUE, BREW YORK. N. Y 
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Lilac well deserves the tremendous popular- 
ity it enjoys. For it is one of the most re- 
freshing and appealing of odors. Givaudan, 
too, deserves its reputation for creating the 
finest, most faithful reproductions of the 
living lilac odor . . . reproductions that are 
known and admired in every part of the 
perfume world. 


Are you seeking a high quality ready-to- 
use Lilac perfume for your whole line of 
toilet waters, extracts, creams or powders? 
Givaudan has an infinite variety of ex- 


cellent, low-priced, all-purpose odors to 
choose from. 


Are you seeking a basic Lilac oil around 
which to build up new creations? Givaudan 
offers you Lilas Fleurs No. Vil—an odor 
known everywhere as being the most faith- 
ful reproduction yet achieved. _Lilas Fleurs 
No. 31, more moderately priced, meets a 
similar demand. 


For Lilac odors—true to the flower, for 
every purpose, in all price ranges—see 
Givaudan. 


GIVAUDAN 


DELAWANNA INC 
80 FIFTH AVENUE, NEW YORK, N. Y. 


Philadelphia Cincinnati Detroit 
Chicago Seattle 


Baltimore 
Havana 


Vallas 
M ontreal 


Los Angeles 
San Francisco 


Branches: 
New Orleans 




















Package Omnibus, by Creative Journals, Ltd., Lon- 
don, England, 300 pages 30/ but 25/ to subscribers 
to “Shelf Appeal.”’ 

This is a reference book to everything to do with 
packaging. The editors have devoted two years to this 
first edition, and the finished job is well worthy of their 
efforts. The prime aim of this work is to give its 
readers a straightforward working knowledge of pack- 
aging materials. Thumb indexing of the various sec- 
tions carry such titles as “Materials and Containers,” 
“Printing,” “Machinery,” “Transport,” Photo-Elec- 
tric Cell,” “Patents & Copyrights,” “Display.” Sec- 
tions are well illustrated to show not only examples of 
good packaging but latest developments in handling 
and packaging equipment. 


How To Protect Business Ideas, by William H. 
Leahy, 157 pages, Harper & Brothers, New York, 
$2.50. 

Presented here for the first time is the whole story of 
how to obtain and use to the best advantage trade- 
marks, patents, copyrights, labels and kindred proper- 
ties. Anyone wishing to promote ideas or suggestions 
dealing with any one of a number of fields—merchandise, 
machines, formulae, processes, designs or advertising— 
will find this new volume an invaluable handbook of 
advice and suggestions for the protection of his legal 
rights and privileges. Mr. Leahy writes with authority 
as he reviews each year the legal aspects of the owner- 
ship of more than two thousand ideas and suggestions 
connected with projects of a large manufacturing 
company. 


Inorganic and Theoretical Chemistry, by F. Sher- 
wood Taylor, 832 pages, The Chemical Publishing 
Co. of New York, Inc., $6.00. 


The purpose of this work is to present within a 
reasonable space the facts and principles needed for a 
sound foundation in inorganic chemistry. The book is 
arranged in accordance with the periodic table, the 
first eight chapters dealing with the fundamental prin- 
ciples of chemistry while the remaining eighteen chap- 
ters describe the properties of elements and groups of 
elements. Many of the most recent developments in 
chemistry are given space in this work, which is au- 
thoritative, yet not too difficult to read. 
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INDUSTRY'S BOOKS 


Any book reviewed in this section can be purchased 
direct from THE DRUG AND COSMETIC INDUSTRY 


at regular publisher's price. 
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Organic Chemistry, by F. Sherwood Taylor, 586 
pages, The Chemical Publishing Co. of New York, 
Inc., $6.00. 

In this new textbook of organic chemistry, it has 
been the author’s object to provide a book from which 
the reader can at once easily gain a grasp of the essen- 
tial principles and logical structure of the subject, and 
at the same time find, compactly and accessibly col- 
lected, all essential significant facts about the commoner 
organic compounds. 


The requirements of the medical student have been 
given first place in deciding upon the matter to be 
treated, and accordingly, the treatment of the carbo- 
hydrates, alkaloids and proteins is quite full. 





Why Bring That Up, by Dr. J. F. Montague, The 
Home Health Library, Inc., New York, 130 pages 
illustrated price $2.00. 

At last here is a priceless little book for everyone who 
has ever even dreamed of taking a sea voyage—and 
haven't we all. The fear of mal de mer is here dispelled. 
It can be definitely predicted as to time and place, 
leaves no ill effects and further stirs the pilosophy more 
than any other, so why worry about it. Furthermore, 
it can be prevented to a great extent with common 
sense in regard to eating and drinking. So if you are 
now preparing for a sea voyage, or expect some day to 
take one, get a copy of Dr. Montague’s book as each of 
its sea-green pages are as good as its title. 


Diseases of Women, by Harry S. Crossen, M.D., 
F.A.C.S., and Robert J. Crossen, M.D. The C. V. 

Mosby Company, St. Louis, 999 pages illustrated $10. 

This work is standard on the subject. It has been 
going on for thirty years and is now in its eighth edition. 
The new material in this edition has been furnished 
largely by Dr. Robert J. Crossen. This textbook pre- 
sents the gynecologic knowledge of today arranged sys- 
tematically for teaching purposes. The great develop- 
ment of knowledge concerning hormones and their rela- 
tion to the genital tract has released a flood of light on 
gynecologic problems. This extensive new knowledge 


is here presented clearly, and its practical applications 
are made in the various departments of gynecology. 
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Wraps an Entire Line of Products 
in a wide variety of sizes 


For plain or 
printed transparent 
wrapping 
or 


Printed paper Wrappers 








A LOW COST MACHINE 


with high production capacity 





This modern machine has won wide favor among package goods 
manufacturers, because of its comparatively low cost, its high pro- 
duction capacity and the wide range of sizes it can wrap. 


Accommodates packages from 112” to 12” long; 1” to 5” wide; 


4,” to 34%” high. A similar model wraps larger packages in the fol- sap mont 
; ” ; : ; ; is 
lowing range: 5” to 12” long; 744" to 342” wide; 1” to 414%” high. Orin Gauze 


Wraps packages in plain or printed transparent material or foil 
in roll form, making large savings in the cost of this material in 
sheet form, as used for hand-wrapping. 

If printed paper wrappers are used, the machine is equipped with 
sheet-feed mechanism. When printed transparent material or foil 
is used, the machine has an electric-eye registering device which 
locates the printing accurately on the package. 

Equipped with automatic stop so that it will not operate unless 
there are packages being fed to it. Automatically resumes wrapping 
when a new supply of packages comes through, thus eliminating 
waste in wrapping materials. 

Speed—60 to 75 per minute, depending on size of article 
wrapped. 

The FA offers a splendid opportunity to modernize your wrapping 
equipment at extremely low investment cost. 


Write for Particulars. 





PACKAGE MACHINERY COMPANY 


Springfield, Massachusetts 


. 


NEW YORK CHICAGO CLEVELAND ra ee Sec ee ee eee 
LOS ANGELES - MEXICO, D. F., Apartado 2303 he FA is adjustable for handling a wide range of sizes 
Peterborough, England: Baker Perkins, Ltd. 


Melbourne, Australia: Baker Perkins, Pty., Ltd. 


PACKAGE MACHINERY COMPANY 


Over 200 Million Packages per day are wrapped on our Machines 
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PRODUCTION FORUM 


PLANT UTILIZATION 


It has always seemed to us that the drug 
industry is too content to depend for its 
more expensive crude drugs, on wild, un- 
controllable sources. It would be just 
about as uneconomic for the essential oil 
people to depend upon the collection of 
wild flowers for essential oils and flavoring 
materials; or the flower seed growers to 
depend upon hill billies to collect flower 
seeds every fall. One reason is, of course, 
that no one manufacturer is a large enough 
consumer of any particular drug to make 
it profitable for him to grow it himself; the 
other is that some drugs are still too com- 
mon and too cheap. But recent advances 
in organic chemistry and the interest 
shown in bacterial and enzymic reactions 
as factors in the production of various 
chemicals, as well as the interest of in- 
dustrialists, including Henry Ford, in the 
utilization of plant material as a basis for 
industrial products, lends substance to the 
opinion that the drug industry might well 
begin to think about controlling its basic 
materials through cultivation and 
hybridization. 


raw 


We all know that in every instance cul- 
tivation increases the production of flow- 
ers, fruits and vegetables. It is, therefore, 
logical to assume that the same thing is 
true of all crude drugs. Many of them have 
already been cultivated with such results. 
We realize of course one of the discourag- 
ing factors that has held up what appears 
to be a perfectly logical development, is the 
time required for certain drugs to reach 
commercial maturity. But this should 
Nor should the fact, 
that many wild crude drugs can still be 
bought cheaply, hold us back from a care- 
ful study of the possibilities of controlled 


not be a deterrent. 


cultivation. 

In England experiments have been made 
on the forced production of forage crops 
under artificial conditions, and tentative 
reports indicate a possibility that it might 
be cheaper to produce forage crops this 
way than out of doors. If such a pos- 
sibility is worth the research being given 
to the production of a cheap material like 
cattle food, it certainly is not cock-eyed to 
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By Francis Chilson 


Production Engineer 


say that crude drugs deserve as much 
study. 

It is not only for the production of crude 
drugs that such a plan is worth investiga- 
tion, but, by hydridizing as is done in the 
case of flowers, it might be possible to pro- 
duce new drugs with new properties. We 
should take a leaf from the flower grower’s 
book. Perennials have been converted 
into annuals and vice Tropical 
plants have been made to endure arctic 
cold; large flowers have been made small; 
small flowers large. Colors unknown in 
nature have been produced. Plants have 
been developed which will resist the 
diseases to which their parent stocks were 
prone. In cultivating and hybridizing 
crude drugs we might well be able in time 
to increase yields considerably; we might 
be able to produce new alkaloids and other 
extractives; we might be able, on the other 
hand, to control or reduce the tendency of 
particular plants to produce undesirable 
extractives. 


versa. 


It would take a lot of money to estab- 
lish the plantations. But we don’t have 
to go so far. The flower people already 
have established plantations in so many 
parts of the country and, indeed, of the 
world that they are able to reproduce the 
natural conditions under which any plant 
grows. It is perfectly possible that con- 
tracts could be arranged with these flower 
people to undertake the cultivation and 
hybridization of crude drugs. They know 
how to do the job already; many of the 
plants they grow are in fact crude drugs 
All they would 
have to learn is the nature of the desirable 


from our point of view. 


properties we wish to enhance. Seed grow- 
ers have the facilities for producing numer- 
ous generations of plants without inter- 
ruption, and, hence, are able to hybridize 


in a comparatively short time without 
having to wait for recurrent growing 


seasons. 

Meanwhile a greenhouse, in which any 
condition of climate, soil or moisture can be 
reproduced, might be a useful adjunct to 
the larger research laboratories. 
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SLUGGING AND PELLETING 


It is interesting to note the amount of 
work being done on the slugging process as 
a means of eliminating granulating and 
drying in the manufacture of tablets. Con- 
siderable work has been done on this 
process in Germany. F. J. Stokes has 
done a lot of work on it. We have been 
playing around with the idea for a couple 
of years. Originally employed as the best 
means of making aspirin granulations, the 
process embraces the idea of taking a 
mixed powder and compressing it dry to 
form cakes or slugs, which are subsequent- 
ly ground, lubricated and compressed into 
tablets. This process eliminates wet mix- 
ing, drying and screening. Slugging presses 
are simply rotary tablet presses with large 
punches and dies. In the work we have 
been doing with one of the big concerns we 
used a pelleting machine. No one can say 
at this time which is the best apparatus. 

Pelleting machines are capable of con- 
siderably higher production than rotary 
presses, but they generate more heat, and, 
those with which we have worked, are not 
easy to clean. Moreover, they require 
special dies to compress tablet materials. 
However, as they have been used for pel- 
leting a great variety of dry, crystalline 
and fairly sticky chemicals, we should be 
foolhardy to say at this time that they are 
not the best machines for the purpose. 

In the experiments referred to, we took 
the worst possible case, a tablet containing, 
tinctures and resinous extracts, which 
normally requires thorough wetting, gran- 
ulating and prolonged drying. The tinc- 
extractives were 
absorbed in part of the tablet base. The 
whole lot was mixed for about fifteen 
The pul- 
verized material was pelleted, ground, 


tures and adhesive 


minutes and then pulverized. 
lubricated and compressed. No drying 
was necessary. Detailed analysis of the 
material after pulverization showed a com- 
pletely uniform mix that checked exactly 
with the formula. 

This is a very quick, simple process. We 
believe it can be applied to all tablet 
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Standardize on 


Your Pumping Requirements 





Rotary Liquid Pumps 
for thick or thin fluids or semi-fluids— 
creams, ointments, syrups, oils, acids, alco- 
hols, etc. Built of metals to withstand 
corrosion and for long service life. 


Centrifugal Pumps 
non-clogging, leak-proof, compact, wide 
range of capacities. 


Vacuum Pumps 
for high vacuum in evaporation, distilla- 
tion, drug extraction, ampule exhausting 
filling and other processes. 


Wet Vacuum Pumps 
exhausting to 29.5” of absolute with wet 
vacuum of any percentage. 


with 


BEACH-RUSS PUMPS 


There's a suitable unit for all your needs, be it for handling any of 
the wide variety of liquids or vacuum processing. This means sav- 
ings not only in direct pumping costs but in flexibility of service 
and the expense of stocking replacements. 


Thousands of Beach-Russ Pumps are daily proving their operating 
economy, with minimum up-keep expense. They meet the max- 
imum demand in capacity, pressure, temperature and chemical re- 
sistance. The drug and cosmetic industry recognizes that. You too 
can well afford to install Beach-Russ 
Pumps wherever they are needed. 














Rotary Air Compressors 
for agitating or elevating liquids by air 
pressure, atomizing machines, etc. 


Write for Bulletin No. 46 


BEACH-RUSS COMPANY 
56 Church Street New York, N. Y. 











Acid Pump 





Rotary Liquid Pump High Vacuum Pump 











Let us show YOU what they can do! 





Made in Capacities from 
small laboratory sifting up 
to 5000 Ibs. per Hour. 


ABBE TURBINE SIFTERS 


are used by Yardley, Pepsodent, Lady Esther, Norwich Pharmacal, Grove Lab- 
oratories, Colgate-Palmolive-Peet, Bourjois, Parke-Davis, Rawleigh, McKesson 
and Robbins and hundreds of other manufacturers of drugs and cosmetics. 


THEY GIVE YOU 
SPEED — CAPACITY — VERSATILITY 
DUSTLESS OPERATION — QUIETNESS 
LOW SIFTING COST 
LOW FIRST COST 


Our Testing Laboratory at Your Service 


to demonstrate on your material exactly what the Abbé Turbine Sifter can do 
for you. There is no obligation—just arrange for a test on your products. 


ABBE ENGINEERING CoMPANY 
56 CHURCH ST. NEW YORK, N. Y. 
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masses whether they are normally made 
wet or dry. 

The utility of the method is apparent 
from a brief review of the basic factors of 
tablet making. Mixing, the first opera- 
tion, is essential to secure proportioning of 
the ingredients and uniform dosage in the 
finished tablet. Dry mixers do this fairly 
well; pulverizers do it better. Although 
some people cling to the belief that it is not 
possible to secure a uniform mix without 
soaking the lot, analyses to date do not 
substantiate this. As a matter of fact 
analyses of two samples taken from the 
same lot after pulverization and after wet 
mixing did not show any difference at all. 
There may be a few cases where the addi- 
tion of water initiates a chemical reaction, 
but we don’t recall any at the moment 
which could not be handled in some other 
way. Wet mixing or wet granulating as it 
is sometimes called, probably goes back to 
the days when mixers were so crude and 
slow that there was no other way of mixing 
tinctures and resinous extracts except by 
thoroughly wetting or massing the whole 
lot. As a matter of fact there is no urgent 
reason why all tablet materials cannot be 
introduced in a dry state:—tinctures and 
resinous materials being taken up in starch 
or tale beforehand. But the first opera- 
tion and one of the most important is mix- 
ing, whether it is done in a mixer, wet or 
dry, or in a pulverizer. 

The rest of the operations of granulating, 
drying and lubricating are necessary in 
order to make the tablet press function 
properly. Dry, more or less adhesive 
powder, will not flow readily into the dies 
of a tablet press, so it is necessary to gran- 
ulate and lubricate in order to convert the 
powder into a free flowing material. When 
special processing is necessary to make a 
particular machine work properly, the 
machine and the method may be scruti- 
nized with some interest. We have made 
tablets without granulating the powder— 
which was fairly adhesive too—but not on 
a rotary press and not with any degree of 
speed. The trouble is that the head of a 
roatry press revolves too rapidly to permit 
A different 


construction might overcome this, but as 


uniform feeding of the dies. 
yet this is not in sight. It would be a fine 
thing for all concerned if we could take dry 
powder, add lubricant and compress at 
once. But that’s too easy. 

Although it is commonly claimed that 
the binding solution added to the tablet 
mass is necessary in order to keep the tab- 
let from crumbling and capping, we won- 
der how true this is. When certain ma- 
terials that tend to soften from the heat of 
compression are used as binder, the truth 
of this belief is more readily apparent. 
But we are beginning to wonder how many 
are like that. Binding solutions do of 
course form the granulations and help 
them to maintain their form during subse- 
quent processing. But when the granula- 
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tion is broken up under pressure in the die, 
we wonder how much adhesive effect the 
usual binders have. Ordinarily when you 
examine gums in a dry state you will ob- 
serve that they are friable and brittle and 
not in the least adhesive. Likewise, when 
the water has evaporated from a mucilage, 
the residuary solid matter is also dry and 
brittle. So long as it is not broken up it 
will adhere, but 

promptly vanishes. 
question is, whether the binder serves any 
useful purpose after the granulation drops 


it is, adhesion 


The point we wish to 


when 


into the dies on the tablet press? It seems 
to us that in most cases, once the granula- 
tion is broken up its adhesiveness and 
binding power comes to an end. The tab- 
lets we made from fine powder did not have 
any binding agents of any kind and the 
finished tablets appears to be as strong and 
capable of withstanding rough handling as 
any other. If the slugging process becomes 
generally accepted, it would facilitate 
matters if no gums or binders had to be 
Such conditions, however, do not 


if they 


added. 
hamper the process in any way 





are made dry, the slugging process being 
predicated upon dry handling entirely. 

At this writing an insufficient amount of 
work has been done on the general applica- 
tion of the slugging process to say def- 
initely that it can replace all other meth- 
ods. But the thing looks good and the 
work being done by various investigators 
on different kinds of tablet masses should 
supply the answer in the very near future. 
Meanwhile, all of you can take a hand in 
the experimenting. . 


AUTOMATIC POWDER FILLER 
Do you require a filling speed of 150 
boxes of powder per minute? If you do 
get in touch with Pneumatic Scale Corp., 
Norfolk Downs, Mass. They have the 
machine to do it. We saw these machines in 
operation in a famous face powder plant, 
for the needs of which, they were de- 
veloped. We clocked them and we can 
give personal testimony as to their speed. 
They were doing a nice, clean job too. 
Each machine is equipped with three filling 
augers. They register the boxes under the 
filling stations and eject them automa- 


FRONT VIEW OF PNEUMATIC SCALE FILLER 
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Something NEW in Tablet Coating Pans! 


The new electric direct drive stand for copper or galvan- 
ized iron tablet coating and polishing pans is the first i im- 
portant departure in the design of such pans in many years. 

The new Colton Direct Drive Coating Pan is a complete 
self contained unit having its own direct drive mechanism 
mounted on the base, thus eliminating all belts and shaftings 
and making a pan much quieter in operation and very much 
easier to operate. The shape of these pans and the angle 
at which they are set are correct to give finest results in 
coating and polishing and are based on Arthur Colton’s many 
years of experience of building such equipment for the drug 
industry. 

These pans are made of copper or galvanized iron in a com- 
plete range of sizes and capacities to suit your requirements. 
Polishing pans can be lined with canvas at a small extra cost. 


Send for our new circular 


THE NEW ELECTRIC DIRECT 
DRIVE STAND 


ARTHUR COLTON 
COMPANY 


No. 4 STAND WITH COPPER PAN 2620 East Jefferson Ave. Deiroit, Michigan GALVANIZED IRON PAN 

















NEW 


ERTEL CAPPER @ Filter Out Sales Resistance with 


@ The Ertel Hand Cap- 


Sigrue ce | the ERTEL ASBESTOS DISK FILTER 









a ae _ without a 

ilowatt of electricity to 

pay for. Bs Built in sizes to handle any production. Send us a sample of your 
"a $9.15. to liquid and let us prove what an Ertel Asbestos Disk Filter can do. 







buy. Efficient in per- 
formance. Fast. Posi- 
tive. Get one and try 
it yourself. Comes com- 
$9.75 plete with one chuck. 
PATENT Otter size chucks easily 
APPLIED interchangeable. Send 
FOR sample of cap with 
order. 























Also Manufacturers of 


@ Neutral Asbestos Filter Sheets, Pumps, 
Portable Mixers, Glass Lined Tanks, 
Jacketed Tanks, Portable Bottle Fillers 


Vacuum or Gravity, Alleghany Stainless 
Steel Tanks. 


ERTEL corporation 


Dept. B., 120E.16St. New York, N.Y. 
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tically. Although the output of these 
machines is far greater than is required for 
ordinary needs, they are not so expensive 
that they cannot economically be used for 
moderate production. Manufacturers sell- 
ing the chains and the five and ten will! 
find that these machines are money savers. 


oH ELECTROMETER 

Wilkens-Anderson Company have an- 
nounced the COLEMAN pH _ Electro- 
meter which features facuory sealed glass 
and calomel electrodes, already prepared 
for use. Overall accuracy of .05 pH is 
claimed for this direct reading instrument 
and use in both low and high pH range 
make it of interest to the drug and cosmetic 
manufacturer. Being self-contained, it may 
be taken directly to the vat or mixer and 
pHtests run in the plant on oily, turbid, 
colored, gaseous or viscous materials. 

All the features of the glass electrode 
have been retained. Mounted, without 
ground joint or agar connections, these 
electrodes are truly ready for use, without 
careful preparation. |Wilkens-Anderson 
Company are located at 111 N. Canal 
Street, Chicago, and have prepared a de- 
scriptive booklet, WACO CATALYST, 
which pictures the instrument es well as 


giving a most impressive list of users. 


VACUUM SYSTEMS 


How tight is your vacuum system? We 
used to think a system which would lose 
only about five or six inches overnight with 
the valves closed and the pumps shut off 
was pretty tight. It was rather a shock to 
us to learn from Howes of Beach-Russ that 
a system which loses more than three 
inches in seventy-two hours is positively 
loose. He should know, having been a dis- 
tillation engineer for about ten years and 
identified with vacuum pumps practically 
all his life. 
in hooking up vacuum pumps, which is to 
place an expansion tank on the intake side 
of thepump, between it and the condenser, 
to take out a good deal of the moisture in 
the vapor which ordinarily gets through 


Howes also gave us a good tip 


the condenser. 

This vapor, whether of water or alcohol, 
impairs the efficiency of most pumps tre- 
mendously because a good many of them 
have an oil seal only at one or two points 
in the pump cylinder. Beach Russ pumps, 
incidentally, have oil seals at four points 
and are so arranged that vapor, gas or air 
exhausted through the pump do not. agi- 
tate the oil reservoir, and hence, do not 
emulsify the sealing medium. 

The way to check your vacuum system 
is to go over ever inch of it with a lighted 
candle when it is under the highest pos- 
immeasurable 


sible Even an 


porosity in a valve casting will cause the 


vacuum. 


candle flame to lean toward the leak. 
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UNIVERSAL MILL 

Over in England, where things have a 
habit of happening in spite of the English, 
there is sold a more or less universal mill 
and emulsifying machine. If this machine 
will do half the things claimed for it, it 
would make a fine addition to your plant. 
We’re inclined to believe it can; first, be- 
cause the outfit sponsoring it invented one 
very successful machine, the Abbe Tur- 
bine Sifter; and second, the English have 
a habit of being conservative about claims. 

As a pulverizer it is said that this 
machine will reduce sugar to 150 mesh in 
one pass. It has been used for grinding 
glue, egg yolk, cocoa, casein, pitch, shellac, 
and dried tissues, all of which are bad 
actors. It has also been used for color and 
pigment grinding, blending face powder. 

As an emulsifier it has been used for 
liquid emulsions of various kinds, cream 
and ointments. It is said to be non-clog- 
ging, dustless and exceptionally easy to 
clean. It operates on the pinned dise 
principle, which is Greek to us, but at all 
events the machine looks very clean-cut 
and compact. It resembles an ordinary 
centrifugal with a feeder on top and having 
a conical bottom. A jolly looking outfit, 
by Jove! Drop us a line if you want 
further dope. 


POWDER FILLER 


National Packaging 
Newtonville, Mass. invites you to send for 
literature on their line of powder fillers. 
At the Packaging Show they exhibited a 


Machinery Co., 


new semi-automatic model, filling ten cent 
sizes, which was operating at a speed of 
fifty a minute. A novel feature of this 
machine was the drum magazine from 
which it was feeding its own drums, thus 
eliminating the need for an operator. 


NEW TABLET PRESSES 


Kux-Lohner Machine Co., 2145 Lexing- 
ton St., Chicago, whose tablet presses we 
described a month or two back, have asked 
us to call your attention to the fact that 
they are old hands at the game, having 
been building tablet presses of all types for 
the past fifteen years. For a long time 
they made a specialty of building presses 
for turning out odd shapes and unsuual 
sized tablets. One of the most interesting 
and difficult of these applications was to 
produce on an automatic rotary press, 
compressed sticks seven inches long and 
seven sixteenth inches square. Send for 


their new booklet. 


NEW LABELER 

New Hoboken, 
N. J., introduced at the packaging Show a 
new labeling machine, emboyding prin- 


Jersey Machine Co., 


ciples, which we think, will carry it far. 
In the first place it is a semi-automatic unit 
that can be made fully automatic simply 
by adding the necessary accessories to the 
basic unit. In the second place it applies 
glue all over the surface of the label. In 
the third place the vacuum pick-up which 
takes the label out of the magazine, not 
only carries it over the glue roller, but 
presses it down on the bottle, thus avoid- 
ing all transfers and interruptions. In the 
fourth place the machine is simplicity it- 
self, the total cost of parts for a complete 
change-over from one size to another, 
being from five to fifteen dollars complete. 
The machine exhibited at the show was 
operating on panel bottles, but we are in- 
that be obtained for 


three-side and wrap-around labeling. 


formed parts can 





BACK VIEW OF PNEUMATIC SCALE FILLER 


The Drug and Cosmetic Industry 


527 























‘(AlLovAltrtn! 


“These plans of the bottling plant seem 
all right, but why not call in an engineer of 
The Karl Kiefer Machine Co? Those peo- 
ple have been planning and equipping bot- 
tling plants for more than 35 years— 
they've worked with such concerns as 





Large and small concerns use this service Hiram Walker, Chas. H. Phillips Chem. 
and can meet competition at a profit in- Co., Plough, Bristol-Myers, Campana, 
stead of ata loss—the difference in having Andrew Jergens, McKesson & Robbins, 
the right equipment, properly arranged Two-In-One! 


“*Let’s get their ideas and suggestions. We may 


be overlooking several little points now that will 
be a big hindrance to economical production 


and efhiciently used. 





afterward. 
For any problem in cleaning, “Kiefer is familiar with all the latest equipment 
filling, closing, conveying, packag- and methods. Incidentally, chey build a darned 


good line of bottling machinery—not everything we 


ing bottles—filtering and pumping 
need, but I understand they are frank and sincere 








—CALL ON KIEFER in their recommendations all the way through.”’ 
THE KARL KIEFER MACHINE CoO. 
A. J. Sterling M. C. Finn .C. Kelly P. Jorgense 
225 Broadway, Room 1209 10 High St. Cincinnati, Ohio 222 W. Adams St. 311 California St. 
New York City Boston Chicago San Francisco 








ih REBUILT 
SE | oir nie CAPPER 
Priced for Immediate Sale PORTABLE CA PP ER 


Tube Fillers—motor driven. piston, gear, worm 
and pressure type, Colton, Stokes, and 
Rodgers. 

Closing and Clipping Machines—single and 
combination types. 

Combination Tube Filling, Closing and Clip- 
ping Machines. 



























Tightens all screw 
caps securely, making 
4 every bottle absolutely 

leakproof. 

Handles up to J100 
Caps per minute, 

Caps bottles equally 
well on conveyors, 











Automatic Jar Fillers. Kiefer Visco Fillers. = pease age Fat 
tic é ables. travs ; xes, 
Bottle Filling Equipment and Bottle Washers. ROSES, TERYS BRE DOE 
Compact, self con- 
Copper Kettles, jacketed. q tained and easily port- 
able. 


Tablet Machines—single punch and rotary 
type, Colton and Stokes. 
Dry Powder Mixers and Sifters, J. H. Day Co. 
National & Ermold Labeling Machines, Mixers 
and glass-lined Tanks. 
Conveyor Tables, Bucket Elevators, Sifters and 
. Screens. 
* Also other items too numerous to mention. 


Our Warehouse is in New York City 


Send us your inquiries today. We can 
save you money! 


STEIN —BRILL 


CORPORATION 


Agent for George G. Rodgers Co. 


187 Varick St. New York, N. Y. 
Cable Address: —Bristen Tel. WAlker 5-6892-3-4 





Noiseless motor, oper- 
ated from any light 
socket. 

Low in cost, ]prac- 
tically no upkeep. 


< Free Trial > 


Send for Large New 
Catalogue 








Fitters Tanks 
MIXERS LABELERS 


Fitters Pumps 






















39 West 60th St. COlumbus 5-2686 New York, N. Y. 
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ADJUSTABLE WRAPPER 


The floods which have been raising the 
devil generally throughout New England 
paid the Package Machinery Co. at 
Springfield an unwelcome visit. Appar- 
ently it didn’t cause them to lose their 
stride any because we heard that the boys 
came to work in boats and kept right on 
going. 

At the packaging show this company 
was on hand with their, new adjustable 
wrapping machine. What impressed us 
most about this machine was its degree of 
adjustability. Adjustability in the usuat 
sense means within a definite and fairly 
narrow range, but this machine will wrap 
a wider range of sizes than any we’ve seen. 
We were going to say anything from a stick 
of chewing gum to a suitcase, It isn’t 
quite that adjustable, but it has all the 
adjustability that any manufacturer in 
this trade needs. We liked the fact that 
the machine can be adjusted in a matter of 
minutes from one to another size without 
taking it all apart and without requiring 
the replacement of a lot of accessories. 
Another thing that we liked is the very 
evident, fine workmanship and ruggedness 
of construction. In looking it over we got 
the impression that it would certainly take 
all the abuse you care to give it. The 
machine will handle either heat or glue 
seal wrapping or a combination of both. 
We don’t know of any other machine of its 
class priced more reasonably. This com- 
pany specializes in all kinds of wrapping. 
So when you think of wrapping write to 


Package Machinery Co. 


SEND FOR A COPY 

The Karl Kiefer Machine Co., Cin- 
cinnati, is distributing to the trade a new 
catalog called “Vacuum Filling Machines.” 

The various Kiefer machines are illus- 
trated and described in an interesting 
manner. A display of a few of the many 
nationally known products which are 
bottled on the Kiefer Automatic Rotary 
Vacuum Filling Machines is shown. In 
the list are included medicines, cough 
syrups, liquors, liniments, shampoos, lo- 
tions, emulsions, antiseptics, inks, polish, 
sauce, extracts and shoe polish. 

Views of representative installations are 
shown, including such well-known plants 
as Sharp & Dohme, Campana Corpora- 
tion, Hiram Walker & Sons, Inc., Bristol- 
Myers Co., Hoffman-La Roche, Taylor 
Grape Juice Co., McKesson & iohdaes, 
Inc., Curtice Bros. Co. 


LAB MIXER 


Chemical Publishing Co., 173 5th ave., 
New York is selling a variable speed, non- 
sparkling stirrer for chemists use for $10. 
It clamps to a ring stand, has a monel 
propellor and can be used for dissolving 


and emulsifying operations in a beaker. 
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KIEFER FILTERS 

The importance of complete filtration in 
merchandising, is strongly emphasized in a 
new catalog just printed by The Karl 
Kiefer Machine Co., Cincinnati, under the 
title, “Karl Kiefer Filters.” 

Says the introduction: ““You, of course, 
appreciate the value of making the finished 
package of your product as attractive as 
possible so it will stand out among the 
many others in the highly competitive 
market of today. Therefore, you give 
much thought to the consideration of a 
bottle that is readily recognizable and 
easily remembered. 

“What about the product itself Surely 
it is the best that you know how to make, 
but does it reflect the high quality that 
you are trying to emphasize? Is it erystal- 
clear) Does its sparkle tell of clean and 
careful manufacture? Or is all this lost in 
a repelling, murky appearance) Is there 
a haze? Are there traces of foreign matter 
that partial filtration has not removed) 
You cannot afford to be satisfied with such 
a product. 

The introduction then points out that 


Your customers are not lg 


only real filtration will give the clearest, 
cleanest product possible, and that The 
Karl Kiefer Machine Co. not only makes a 
complete line of various types of filter- 
masse filter, paper sheet filter, cloth filter 
and asbestos filter, but offers a laboratory 
service which will make tests of a man- 
ufacturer’s product to determine which 
filter will best do the work and do it most 
economically, 

The catalog, attractively printed in wine 
and black, and bound in a rich wine cover 
printed in gold and black, illustrates and 
describes the Kiefer line of filters in great 
detail, and is no doubt as interesting and 


complete a filter catalog as any published. 


DRAINING CONDENSATE 

The Drainator made by the Coe Man- 
ufacturing Co., Painesville, O., is a very 
clever substitute for the steam traps or- 
dinarily used to remove air and condensate 
from jacketed vessels, pipe lines, etc. As 
you know, air and condensate in steam 
jackets or drying coils act as insulators and 
inhibit the rate of heat transfer consider- 
ably. To remove both air and condensate, 
traps employing floats or thermostatic 
elements are used. These devices contain 
moving parts actuated by these elements 
and their action must of necessity be inter- 
mittent as they can only function when 
controlling conditions are right. The Coe 
Drainator is continuous in operation and 
contains no moving parts whatever. It is 
a very simple device and is put in the line 
just as a trap is mounted. It utilizes the 
thermodynamic properties of steam and 
hot water to cause condensate to regulate 
its own flow through an orifice of fixed size. 
By a clever baffling arrangement air is 
eliminated, and the rate of air elimination 
accelerates as the amount of air in the 
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steam increases. As there are no moving 
parts to wear out the device requires no 
repairs or maintenance, and a sight glass 
on the outside of the device makes its 
operation visible at all times. A number 
of them are installed in the trade and from 
all we hear they are doing a good job. 


REGULATING VALVES 

Alpha Steam Specialty Co., 15 Park 
Row, New York has an interesting line of 
float valves, pressure control devices and 
reducing values. The valves of this com- 
pany are noteworthy for simplicity and 


compactness. Send for literature. 


ENVELOPE FILLER 


Transwrap Machine Corp., 313 Hudson 
st., New 
cently which makes and fills cellulose 
The cellulose 


York, introduced a machine re- 


envelopes simultaneously. 
is drawn from a roll and formed around a 
mandrel. By means of a heated roller, the 
strip of paper is formed into a tube. This 
is drawn down, crimped and heated sealed 
Lower still the material to be packaged is 
deposited through the mandrel into the 
envelope. It lowers again and is crimped 
and sealed once more. Simultaneously 
the crimped section is divided by means of 
a cutter into two sections, one forming the 


top seal of the envelope just filled, the 


{ 





_~ CO 
i 0 


ENVELOPE FILLER 


other forming the bottom of the envelope 
about to be filled. Attachments have been 
developed for filling powder, counting tab- 
lets and feeding larger objects such as lip- 
stick cases, rouge boxes or powder puffs. 
The machine operates at an average speed 
of 75 per minute and it is very economical 
to operate not only because of its produc- 
tion speed, but also because by making its 
own envelopes out of cellulose tape a con- 
siderable economy is effected over methods 
that require a regular envelope. The unit 
is sturdily built and reasonably priced. 
Brand names can be embossed in the 
crimped edges of the envelopes. 


529 

















New Remington Memorial Laboratory of 
Philadelphia College of Pharmacy and Science 
INSTALLS 





STOKES EQUIPMENT 


Semi-plant scale equipment—vacuum stills, vac- 





uum shelf dryers, percolators, tablet machines, 
drying closets, drug mills, mixers, coating and 
polishing pans, tube fillers, etc.—, made by the 
F. J. Stokes Machine Company, will be used by the 
students at the Philadelphia College of Pharmacy 
and Science in their undergraduate and research 





courses. Complete Tablet Making Plant. Equipment 
includes “‘E’’ Tablet Machine, electrically- 
This equipment exemplifies the same new and im- Miter. Wier tnd Tltor ond Miser ah essa 
proved designs that have been embodied in the 
regular Stokes plant models during the past few 
years. During the depression the entire Stokes 
pharmaceutical line was modernized to render the 
type of service which its engineers knew—from over 


40 years’ contact with the field—was required. 


We maintain an advisory service on pharmaceuti- 





cal manufacturing problems. Our recently ex- 


panded laboratory staff includes an expert tablet Tablet Conting and: Pulicliien: Sasiamiae tae 
= - cludes direct motor-driven Laboratory Coating 
maker and coater, as well as chemical engineers. Pan and interchangeable Polishing Head. 


All the facilities of this demonstration laboratory 
and those of our complete plant are available to our 
customers. Consult us on your manufacturing and 





equipment problems. 


STOKES 


Pharmaceutical Equipment 








Tablet Making Machines Percolators and Extractors Emulsifiers 
Granulating Mixers Bottle Washers Suppository Molds 
Oscillating Granulators — Recovery a — Taber® Bee eg es Pica ge oa 

: Le t 

Coating and Polishing Pans pparatus Ointment Mills 
Drying Closets Vacuum Pumps Capsule Molds 
Drug Mills Special Machinery Capsule Fillers 
Bal! and Jar Mills Tube and Jar Fillers a — 

3 k é acuum Dryers 
Sifters and Mixers Powder Fillers Water Stills 
Tablet Triturate Molds Jacketed Kettles Conveyors 


SEND FOR CATALOG 33-T 


FJ§toKes MACHINE COMPANY 


Pharmaceutical Equipment Since 1895 Extraction and Percolation. Equipment in- 


cludes stainless steel direct motor-driven Vac- 
uum Still with Agitator, Vacuum Pump and 


5932 Ta bor Road Olney P.O. Philadelphia, Pa. Condenser, Vacuum Shelf Dryer and stainless 


steel circulating and pressure type Percolators. 
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Eliminate them ALL 
with the 














WESTITE HERMETIC CLOSURE 
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STRONGER® | 
pg 





You may not be as hard 
hit by “‘leaker’’ losses as 
the manufacturer who 
had over a half-million 
tubes returned in a year 
because of seepage or 
corrosion. But whatever 
your seepage losses are, 
they are now avoidable. 


Ask for a sample tube, 
Westite sealed, and our 
booklet “Security for all 
Products Packaged in 
Collapsible Tubes.” 


“Leaker’ Losses 





are Un necessary 


ae 


Dollar Losses 





To the President: Tube closure seepage may 
seem like a production problem only—but when 
you look at it from the angle of preventable 
dollar losses—and now they are preventable— 
you will want to know all about the Westite 
Hermetic Closure. Ask your Production men 
to investigate. 


To the Sales Manager: When made sales are 
unmade and resales prevented by avoidable 
closure seepage in your tube-packaged prod- 
ucts it becomes a problem close to your 
department. Why not suggest to the Produc- 
tion Department that they find out all about 
this new Westite Hermetic Closure as it ap- 
plies to your products, especially if you have an 
export business. 


To the Production Manager: There was a time 
when closure seepage losses just had to be 
tolerated—but not now. Let us explain how 
with the leakproof Westite seal you can turn 
those “leaker” losses into profits. You may 
even be able to do it with your present tube 
closing equipment. Let us tell you how. 


FIStoKes MACHINE COMPANY 
Packaging Equipment Since 1895 
5932 TABOR ROAD OLNEYP.O. PHILA., PA. 
New York Office: 103 PARK AVE. 
Los Angeles Office: Cincinnati Offices 
4990 MELROSE AVE. 230 WILMUTH AVE, 
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DAY RO-BALL 
— Stabilized — 


Gyrating Screen 














14. Sizes 
2to 5 Separations 
INCORPORATES—The DAY Super- 


Active Ball Cleaning Device—One Point 
Lubrication—A Tried and Proved Screen- 
ing Principle—Inspection Ports that can 
be Removed and Replaced while Screen is 
Operating—Special Tail End Compound 
Bearings that Eliminate Drag Link on 
Tail End of Machine. 





ODE S:iMPROVED 

5 WORLD 

Liii] LABELER 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 














An exclusive feature with the DAY Ro-Ball “Stabilized” 
Gyrating Screen is the DAY Super-Active Ball Cleaning 
Device as illustrated above. This consists of a coarse mesh 
ball retainer screen which provides eight rebound points for 
each ball compartment. The balls rebounding against these 
eight points produce an evenly distributed vibration over the 
entire screen cloth, resulting in longer life for the screening 
cloth (particularly where a very fine cloth is used) as the wear 
is distributed over the whole surface of the cloth instead of a 
few lines of contact. The extra action caused by these eight 
evenly distributed rebound points will keep the cloth open and 
free, resulting in more efficient screening. 


Whether your Screening Problem be large or small— 
coarse or fine—wet or dry—Investigate the DAY 
Ro-Ball ‘‘Stabilized’* Gyrating Screen. 














Tue J.H. Day Company 


Factories and Principal Offices 
CinCINNATI, . Onno. 
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Economic Machinery Company 
WORCESTER, MASS. 


Makers of complete line of automatic und 
semi-automatic labelers. 
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LIQUIDATING SPECIAL PURCHASES 
FROM FOUR DISCONTINUED PLANTS 


Lazelle Perfumers @# Druggist Research Labs. 
Manhattan Chem. Co. # DeNovo Cosmetics 











Karl Kiefer, Pneumatic Scale, U. S. Fowler Vacuum and 
Gravity Fillers. 

Colton No. 1 Suppository Press—Colton automatic Filler, 

Closer and Clipper. 

Day, Ross 2'4 to 40 gal. Pony Mixers—Day, Ross Invincible 
Mixers. 

Day, Stokes, and Stokes & Smith Powder Fillers—World, 
National, Ermold Labelers. 

Colton and Stokes Single and Rotary Tablet Machines—in 
all sizes. 

Day and Gedge Gray Sifters and Mixers, 15 to 2000 Ibs. 
capacity. 

W. & P. 100 gal. Jacketed Mixers—Ross 30 gal. Jacketed 
Mixer. 

Straub, Raymond, Williams Hammer Mills—Mead Mills 
No. 1 and No. 2. 

Kettles, Filter Presses, Coating Pans, Stills, Conveyors, 
Cappers, Tanks. 


Send for complete lists of new and reconditioned 
equipment. 


Each Machine Guaranteed 
Re-conditioned Good-as-New 


“See First arse: 








419 Lafayette St 


hinery Corp. New York City 


ment 


First Mac 


roha 





















TWO MIXING ACTIONS 
AT A SINGLE PRICE 


The patented “*Lightnin"’ double Mixing action 
is a great money saver. The rapid bottom-to- 
top turnover plus the slow rotation completely 
eliminates **dead spots.** Does not swirl. The en- 
tire solution is in motion at the same moment. 
No time wasted running mixer to get stubborn 
spots mixed. Mixing, blending, tinting, coloring, 
suspending and compounding accomplished in 
minimum of time. 

Direct drive models for lighter fluids, Gear-Drive 
models for thick viscous products, Angular 
Off-Center models for fixed installation on 

large tanks. Propellers and shafts of any ma- 

terial you desire. Any type motor. 


Let our engineering staff help you with 
your mixing problems. 


















Representatives in all 
principal cities 

New York Office— 
368 Broadway 
















“Lightnin’’ Geared 
Drive Heavy Duty 
Portable Mixers. 14 to 
10 H.P: 100 R.P.M. 
to 800 R.P.M. 

Direct Drive Portable Mixers available 
in sizes from 1/6 tol0 H.P: 850 R.P.M. 
to 3400 R.P.M. 


MIXING 















“Lightnin” Angular Off-Center,Mixers 
for fixed installations on large size 
tanks. Sizes 2 to 50 H.P. and larger. 






EQUIPMENT CO. 


INCORPORATED 
1042 GARSON AVE., ROCHESTER, N. Y. 





MODERNIZE with 
MANTON -GAULIN 
Two-Stage Homogenizer 


No plant is completely equipped without one of 
our homogenizers. They eliminate compounding 
troubles and vastly improve the quality and ap- 
pearance of your products. Many oils and medi- 
cines are made more effective therapeutically and 
much more palatable by homogenization. 


Creams, ointments and liquid and semi-solid 
emulsions of all kinds are made more stable and 
more appealing in appearance. Suspensions such 
as milk of magnesia are made more stable. Medi- 
cines, solutions and other liquids are made clearer 
and more uniform. 


If you want to make fine products, 
make them with an M-G Two-Stage 
Homogenizer. Many sizes available. 





The Manton-Gaulin 


Manufacturing Co., tnc.. 
EVERETT :: MASS. 




















20-21 Park Row 
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TRY IT FOR 
10 DAYS--FREE! 


If you say the word—we'll send you a KINEX portable screw 
capper to use in your plant for 10 days—with no obligation to 
buy it—with ‘‘no strings’* of any kind. 


You can install it and give it any test you desire. Test for 
uniform tightness of any size screw cap you use—watch its 
efficient, smooth, unbelievably fast operation—see how easily ° 
it works with either trays or conveyor belts—check the time and 
labor it saves. Add up all the advantages—then determine if 
you can afford not to keep it. 


LOW PRICE—The KINEX costs so little to own that handcap- 
ping is obsolete-expensive. 

ENDORSED—The KINEX is rugged, foolproof—backing by 
exacting experience in leading drug and cosmetic 
plants everywhere. 





Send for full details 
TODAY! 


THE LUDCKE CORP. 
40 North Beacon Street 
Watertown . . Mass. 





THE 


KINEX 


PORTABLE 


SCREW CAPPER 




















REBUILT 
EQUIPMENT 


SPECIAL 
my oo ga te gee ee FROM NEW YORK CITY 
OF THE McCOY LABORATORIES. LATEST 
TYPE. EXCELLENT CONDITION. 
2—McDonald ‘‘Weeks’’ type Labelers. 
2—Ayars =e Counting and Filling Machines, adjust- 
able for bottles pone Suen extra dies. 
1—Colton Tablet Stacker. 
1—Package Machinery Co. type 
Wrapping Machine. 
1—Package Machinery Co. Sample Wrapper. 








“AA”? Wax or Cellophane 











Also available at our Newark, N. J. shops: 
1—Pneumatic Scale ‘‘Enlar. red Samco”’ 11-spout Vacuum Bottle 
Filler. USED THREE WEEKS. NEW Cc CONDITION. 
1—KarI Kiefer 4-spout tray type Vacuum Filler. 
5—World, Ermold and National Labelers. 
1—Colton No. 10 worm type Paste Filler for jars and cans. 
Tube Filling, Closing and Clipping Equipment. 
avy, Powder Sifters and Mixers, lab. size to 4000 lb. capacity. 
—J. H. Day Emulsifiers, 12, 24 and 50 gals. capacity. 
onal a double unit Powder Filler and Weigher. 
3 —J.H. Day and Stokes auger type Powder Fillers. 
> —J.H. Day Pony Mixers, 8 and 40 gallons. 
—Arthur —— No. 414 single punch Tablet Machine, up to 114” 
dia. ta 
1—F. J. Stokes ‘‘T’’ Tablet Machine, makes up to 114” dia. tablets. 
NEW CONDITION. 
3—Coombs Gyratory Riddles or Sifters. 


MISCELLANEOUS—Kettles, Drug and Ointment Mills, Filters, 
Filter Presses, Grinders, Mixers, Coating Pans, Glass Lined Tanks, 
Portable Agitators, Water Stills, Pumps, Boilers, etc. Send for 
printed list. 


What have you for sale? 


Consolidated Products Company, Inc. 


Telephone: Barclay 7-0600 New York, N. \ 
Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 





Send us a list. 
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PRESERVATIVES 


AND 


ANTISEPTICS 

















As preservatives and antiseptics we offer the esters of p-hydroxybenzoic acid, of which Tegosept M is the 
methyl ester and Tegosept P the propy! ester. 


The amounts recommended in the following table are based on the experiences we have had with these 
preservatives and antiseptics during the past six years. This information can therefore be considered very 
reliable. 

MATERIAL TO BE CONCENTRATION OF 


MATERIAL TO BE CONCENTRATION OF | 

















mixture. 


some other solvent. 


PRESERVED PRESERVATIVES | PRESERVED PRESERVATIVES 
Tegosept M _— Tegosept P | Tegosept M Tegosept P 

Agar Emulsions............. 0.04-0.08 ...... ReiaRaCN os oa tye oe 0.2 
Almond Lotions. .... Orr 0.15 + 0.05 eS O1-5085 = (nsss5 
Aluminum Chloride Solution. 0.1 -0.15 ~~ ...... Milk Preparations........... 0.25 + 0.05 
Carragheen (Irish Moss)...... 0.1 -0.2 or 0.15 Milk, Skimmed, Solution... .. 02 + 0.1 
Casein Emulsions............ 0.25 + 0.1 Mouth Washes, Antiseptic. .. 0.26 + 0.14 
Cod Liver Oil Emulsions..... 5 i. ane WAUCHRGES 206 e.occosirsincs is OOS Se 
CREAMS: OIL SOLUTIONS: 

A ere 0.1 15% Vegetable Oils..... ...... 0.15 

5-10% Fats.............. 0.12 30% Vegetable Oils.....  ..... 0.3 

16-20% Fats............. 0.15 Ointments, Greaseless....... ore 0.1 

Over Some Fats..0655.....0 woes 0.2 -0.25 Ointments, Fatty........... 0.2 + 0.1 
Creams with Lecithin, Seaton ene ea ONS akeck. 

Cholesterin, and hormones. . 0.25 + 0.05 EES ann eine et ee ee 0.13 + 0.07 
Drug OSE ee eee 0.15 or 0.2 | Powder Mixtures........... ae 
ene Om ere. le, S| 1 | Prophylactic Jellies......... 0.075 + 0.075 
PND. <3 nob onde nas 0.1 + 0.05 Quince Seed Preparations... 0.1 -0.2 — ...... 
Eye drops or washes. . 0.06 + 0.03 | SSS gre ena 0.1 + 0.05 
Flavor Emulsions. Ree ce kh Uy ll | Gitte cs onc cceciencvcscaue 0.1 + 04 
Gelatin Solutions... . votes 0.1 oe | hese: Mediate... <<<... 05 +095 
Glycerin Jelly or solution... . 0.15 : 
Gums, Solutions............ 0.1 -0.13 —..... | Starch Solutions............ 0.1 + 0.05 
Gums, Powdered a ee ee 0.15 ae 0.05 Suppositories eee as arketn cire trainer 0.15-0.5 + 0.1 -0.2 
Hair Preparations........... OAs seas Syrups, Cough. . oeer-, 006-015 —...... 
Hydrogen Peroxide......... 0.1 -0.15 —....... Tea Infusions............... 0.14 + 0.05 
Injection Solutions.......... 0.052 + 0.028 ToothiPastes.... .. 0.5. 006..% O4-08 i ....5. 
Irish Moss Preparations....... 0.1 -0.2 — ...... | Maes 5b ods aces 0.1 + 0.04 


Procedure:—Tegosept M and Tegosept P should be dissolved by boiling for three minutes in the water 
which is ordinarily used in the preparations. They may also be incorporated by first dissolving in alcohol or 
When a preparation contains oils and fats, dissolve the preservatives in the warm oil 











147 Waverly Place 


New York 


Th. Goldschmidt Corporation 


515 S. Fairfax Ave., Los Angeles @ 325 W. Huron St., Chicago e 80 Boylston St., Beston @ 512 Washington St., San Francisco 
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Violet Odors 


Mohammed once remarked that his 
superiority over other men could be com- 
pared to that of the violet perfume over all 
other scents. Other ancients such as The- 
ophrastus, Ovid and Pliny have mentioned 
the violet in their writings, and so through 
the ages this flower has held its popularity 
and today enjoys a prominent place in 
many toilet articles. 

The absolute flower oil is very expensive 
—being extracted by maceration or by the 
use of volatile solvents and yielding such a 
small amount of essential oil that is more 
of a curiosity than a standard item for the 
use of the perfumer. The flowers are 
usually cultivated in the olive groves (see 
front cover, Feb. 1935 issue of this maga- 
zine) and are picked during March and 
April. 

To the writer’s knowledge there has 
never been a chemical analysis made to 
determine the constituents of the natural 
oil, but there has been such a rapid de- 
velopment in the synthesis of aromatic 
chemicals that the task of developing a 
violet scent has been made much easier. 

One of the first synthetic .ingredients 
available was Ionone, which in the early 
days of its manufacture was so expensive 
that it was sold in solution. Alone this 
product does not resemble the aroma of 
violet, nor does any of its derivatives such 
as alpha-ionone, beta-ionone, or methyl 
ionone, except that these ketones produce 
the same unusual characteristic of deaden- 
ing the sense of smell temporarily as is the 
case with natural violet. The real value of 
the ionones in violet scents is obtained only 
when used in combination with other ma- 
The absolute flower oil most 
necessary in the fabrication of a violet 
scent, is cassia which blends well with 
ionone and which is the nearest flower oil 
we have to the violet aroma. Jasmine is 
also useful in small quantities as is also 
rose oil. Orris concrete is next in import- 
ance, this product being obtained from the 
roots of Florentine iris. The use of orris 
concrete in conjunction with the ionones 
assists in developing the soft unusual deep 
scent of the natural flower. Other ingre- 
dients of importance are ylang ylang, 
heliotropine, methyl heptine carbonate, 
anisyl acetate, aldehyde Cy», laurinic, rho- 
dinol, sandalwood East Indian, berga- 
motoil and guaiac wood oil. Much depends 
upon the use for which the finished prod- 
uct is intended. For example, heliotropine 
should not be used in violet scents for 
lipsticks due to its tendency to produce 
smarting of the skin. A small amount of 
vanillin can be substituted in this instance, 


terials. 
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PERFUMERS’ SHELF 


thereby improving the taste and eliminat- 
ing the stinging sensation. 

Fixation of violet perfumes can best be 
accomplished by the use of such products 
as musk ketone, musk ambrette, oleoresin 
of orris, benzoin, oak moss, and tolu, and 
with products such as sandalwood, costus, 
civet, and guaiac wood. These should be 
varied according to the type of product 
to be perfumed. 

Altogether it might be said that not only 
is the violet composition valuable for use 
alone, but it also finds an important place 
in the fabrication of fancy bouquets. Many 
of the popular perfumes of today contain 
violet specialties which, in conjunction 
with other materials, produce new and 
interesting creations. When you are de- 
veloping a perfume bouquet for your new 
line, try a violet composition to give your 
odor new life and delicacy. 





Boronia Oil 


A bit of interesting history comes to 
light in the recent offer to the trade of a 
Boronia odor. We remember several 
years ago when Boronia oil was offered by 
an Australian producer as a curiosity, and 
advertised at that time in THE Druc 
AND CosMETIC INDUSTRY. 

True oil of Boronia has, as we recall, a 
refreshing green note with a suggestion of 
orange. It was priced very high—around 
$1,200 a pound. Not much attention was 
paid to the product here and do not believe 
any was sold. Suddenly it disappeared 
from the market altogether and everybody 
forgot it until recently when word went 
around that two of the leading French per- 
fumers had taken all of the production of 
the oil. Someone has told us that it gives 
a lovely note to lavender. 


“| wonder if an Old Shoe odor wouldjbe" popular.” 
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ISCO 


PropuCcTs HAVE YOU TRIED 


hice ile Fan 


in your FACE, TALCUM and BABY POWDERS? 


You'll like its uniform whiteness, consistent firmness, slip, without shine—and its correct degree of 
lustre. 


In your FOOT POWDERS—try ISCO Silver Talc in a mix of either Boric or Salicylic Acid. 


ISCO Silver Tale comes from America’s purest deposit. You cannot buy better. 


See us for LANOLIN—cosmetic grade, high absorbing qual- BEESWAX—sunbleached, superior white and 
ities. refined. 
STEARIC ACID—triple pressed; saponified; low ZINC OXIDE—French process, from Societe des 
iodine number. Mines et Founderies de Zinc de la Vieille Montagne. 
AQUAPHIL—Lanolin absorption base. Made en- CERESINE WAX—Pure white and yellow. 


tirely from derivatives of Adeps Lanae. 


= BOSTON e PHILADELPHIA 

7 OF = CHICAGO e CLEVELAND 

: Pao at 'GLOVERSVILLE, N. Y. 

E | 2: L | B: 13 RF. ) ‘5 Tt. R: E. E r U- IN: E: iw ‘Y.O:R:K? Factories at Jersey City, N. J., 


and Niagara Falls, N. Y. 

















EQUIPMENT IN STOCK 


SHERWOOD —Ready for Immediate Shipment 


1—15A Stokes Powder Filler, motor driven. 


| 2—Stokes & Smith Powder Fillers, motor driven, with 
and without conveyors. 
a 


5—Pebble Mills—various sizes. 

8—100 gal. Aluminum steam jacketed Kettles. 

T j ; 2—80 gal. Aluminum steam jacketed Kettles. 
an-= e 1—Kiefer 12” plate and frame bronze Filter Press. 

1—Sperry 12” 5-plate Aluminum Filter Press. 

The Finished Sun Tan Jelly, 1—U. S. 2 spout Vacuum Filling Machine. 

Crystal Clear and Transparent. 1—Colton worm type Tube Filling Machine. 


5—Collapsible tube Closing Machines. 


5—Day Rapid Sifters No. 1 to 3 belt and motor drive 
Tan-Jel is a mixture of hydrocarbons, 1—Day 000 Ointment Mill with force feed. 


solidified by special process*, under license 9—16" and 20” Schutz-O'Neill Pulverizers. 
from Prof. Harry Taub of New York. 3—80 qt. Read 3-speed Mixers, motor drive. 
1—Hobart 6 qt. 2-speed Mixer, motor drive. 
1—Read 8 qt. 2-speed Mixer, motor drive. 
1—Day 9x34” 3-roll water cooled Mill. 
It’s Different 2—Day dry powder Mixers: 25, 100, 400, 600 Ibs. 
2—Pfaudler 50 gal. closed Tanks with agitators. 
Tan-Jel is absolutely free from metallic 5-~tib gol. chased Glace bial Maite. 
substances. 2—U. S. 60 spout rotary Bottle Rinsers. 
1—Precision 2-4 gal. steam Water Still. 
Write for sample and prices 2—Day 15 gal. Pony Mixers. 


This product has instantaneous consumer 
appeal. 





4 complete line of used rebuilt and guaranteed 


SHERWOOD PETROLEUM CO., inc. | Process Equipment. Send us your inquiry. 


Bush Terminal Bldg. #1 Brooklyn, N. Y. Wanted: IDLE EQUIPMENT—Send us your list 
hed a pened ate LOEB EQUIPMENT SUPPLY CO. 
*Patents pending 620 W. Lake St. (Tel. Monroe 5602) Chicago, Ill. 
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FOR THE THE WELL GROOMEL es eeu, MAN 


FOUGERE ALPINE-—s12.004 POUND 


A refreshing odor of sweet fern especially prepared 
for after-shaving lotions, talcums and toilet waters. 


FOUGERE SAVOIE~—s«.25 7. BOR eG. @2) 
A more moderate priced Fougere for shaving 


fob a -No ect Mod eRe ME-Tolos oF 





EAU DE COLOGNE TRIPLE~—ss3.00 A pounp 
This well-known product is popular both here and 
abroad. Unexcelled for toilet waters and after- 
shaving lotions. 


LAVENDER PYRMONT-~=ss:50 a pounp 


An English type oil. A finished product for use in 
soaps, shaving creams and powders. Due to the 
present high cost of natural lavender oil, manufacturers 
will find it to their advantage te specify Lavender 
; Pyrmont as it has been especially devised to give 








the highest results at a moderate cost. 








© 


These valuable synthetics are among the principal 
constituents of the odors used in men’s toilet requisites. 


COUMARIN SCUR 


Has long been one of the outstanding Rhone-Poulenc 
specialties. Now being manufactured by du Pont 
ona large scale under the same improved process. 
Sold in two forms, large and small crystals. Careful 
re-crystallization assures absolute purity and freedom 
from chemical by-odors. 


COUMARIN F SCUR 


A new synthetic which approximates more closely 
the natural sweetness and warmth associated with 
the Tonka Bean. Although similar to ordinary Coumarin, 
it possesses a finer and more delicate aroma and 
' flavor. Ata slight additional cost, Coumarin F may 
be substituted in any case where Coumarin is now 
used, giving to fine compositions a more natura] 
effect hitherto unobtainable. 





)~ 








When writing for samples be sure to use your firm's letterhead 


E. I. DU PONT DE NEMOURS & CO.., INC. 


Organic Chemicals Department 


Fine Chemicals Division Wilmington, Delaware 


AGENTS FOR SOCIETE DES USINES CHIMIQUES RHONE-POULENC 





THE COMPOUNDERS’ CORNER 


Water Absorption of Ointment Bases 

An important point in evaluating bases 
for use in salves and cosmetic preparations 
is their ability to take up and hold water. 
A recent article in Pharmaceutica Acta 
Helvetiae describes a method for measur- 
ing this water-absorbing power and then 
describes the effect of various additions in 
increasing absorption. 

The procedure is simple and involves 
incorporation of the maximum amount of 
water in the melted base, cooling, separa- 
tion of the water given up and then deter- 
mination of the amount of water still held 
by the base. The ‘“‘water number’”’ is the 
amount of water held divided by the 
weight of the base, multiplied by 100. 

Various samples of petrolatum gave 
water numbers from 9.3 to 15.6. The ad- 
dition of spermaceti increased the absorp- 
tive power, with maximum effect at 5%. 

Cetyl alcohol increased the water num- 
ber of petrolatum considerably, the opti- 
mum amount being 4%. At this concen- 
tration, water numbers varied from 38.9 
to 51.5, depending upon the variety of 
cetyl alcohol (and petrolatum) used. 

Lanolin gave an unusual result in that 
water numbers of mixtures of petrolatum 
and lanolin containing from 5 to 15% of 
the latter were identical in every case, 
namely 78.6. It is thus unnecessary to add 
more than 5% of lanolin to petrolatum to 
increase the water absorbing powers of the 
mixture. Lanolin itself gave a water num- 
ber of 475 but aging in a refrigerator re- 
duced the water number to only 185.7. 

A combination of 4% cetyl alcohol, 10% 
lanolin and 86% petrolatum mentioned in 
the Swiss Pharmacopoeia showed a water 
absorbing capacity ranging from 81.8 to 
108.3. with various samples of white 
petrolatum. 

Hydrogenated peanut oil showed a 
water number of 75.4 which was increased 
to 170.3 by the addition of 1% of cetyl 
alcohol. With 3% of cetyl alcohol, a 
maximum value of 185.7 was reached. 
Combinations containing large amounts of 
water were quite hard. Lanolin had only 
slight effect on the water absorbing capac- 
ity of hydrogenated peanut oil. 

The efficiency of cetyl alcohol in this re- 
spect was further illustrated with lard 
whose water number was increased from 
7.5 to 244.9. by the addition of only 3%. 
Lanolin increased the water number to 
112.8. 
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Ten per cent. of beeswax increased the 
value of a sample of lard from 9.3 to 26.6. 
lowered water 


Wax in larger amounts 


absorption. 


Face Powders 

A face powder must primarily remove 
“shine” from the skin and cover minor 
imperfections, but it is not possible to 
formulate a single powder which will be 
suitable for all skin types. An oily skin, 
for example, will require a powder with 
high absorbing and covering powder but 
with comparatively little adhesion while 
the dry skin with little “‘shine’’ requires a 


‘i 


more transparent but adhering 
powder. The grade of the powder, 
whether heavy, medium or light is judged 
by the covering power. The powder 
should be fine and uniform in its composi- 
tion to permit color to be evenly dis- 
tributed; color is obviously important for 
matching skin tones. The best types are 
generally well balanced formulas made 
from only a few ingredients. 

Zinc oxide, titanium dioxide and kaolin 
are the basic powder ingredients for cover- 
ing power. Other materials confer slip, 
flocculence, absorption and adhesion. Talc 
gives slip to a mixture and also decreases 


more 


“She has indigestion of the face—her skin food doesn't agree with her.” 
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Perfume Notes 
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Grape Aroma 


A true grape aroma is obtained with Agfa Methy! Anthranilate.” Whether in perfumes or 
in flavors, our product has been preferred for years because of its freedom from bi-odor. 


For creams and face powders containing the orange blossom note Di Methy! Anthranilate 
is recommended because it does not discolor as does Methyl] ,Anthranilate. As with our Methy] 
Anthranilate, its aroma is clean, fine and free from bi-odor. 


Better Face Powders 


The women of this country are always looking for something better in face powders. Re- 
gardless of what is claimed for creams and lotions, it is the face powder which adds the finishing 
touch in the beautifying process. No beautifying process is complete or perfect if the powder 


used leaves a powdery effect on the skin. The ideal powder removes shine, covers minor 


blemishes, gives a smooth, velvety surface—the skin you love to touch type—without giving 


the impression of excessive make-up. In order to achieve this, powder must be as smooth as 
possible, must have extraordinary covering power and great adherence. 


No raw material ever offered can produce these qualities as well as Face Powder Base Z. 
This delightfully soft, smooth chemical body has been acclaimed by women wherever it has 
been tested. The cosmetic manufacturer desiring to market a better product can do so by the 


use of Face Powder Base Z. 


Lilac for Spring 


As the season of Lilacs approaches, we call your attention to Agfa Flower Oil White Lilac. 
Its aroma matches that of the natural bloom. 
So many of the successful perfumes of today contain Lilac as an ingredient that recom- 


mendations for its use cannot be encompassed in so small a space. Now is the time to examine 
the odor which has gained recognition throughout the world for its excellent quality and reason- 


able price. 
Samples are at your disposal and suggestions regarding your particular problem if you 


desire. 
For creams we recommend White Lilac K. 


AGFA AROMATICS DIVISION 


General Drug Company 
170 Varick Street New York, N. Y. 
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opacity, while zinc and magnesium 
stearates as well as certain powder bases 
increase the adhesion of the powder. Small 
additions of fatty materials such as cold 
cream, lanolin, petrolatum, etc. also in- 
crease adherence, but these are usually 
present only in body and medicinal pow- 
ders. Precipitated chalk and magnesium 
carbonate are very important for giving a 
powder bulk and absorbing power. They 
are also important vehicles for color and 
perfume. A completely satisfactory pow- 
der is very difficult to make without the 
use of some starch. Microscopic investiga- 
tion has shown that the finest natural rice 
starch is far superior from the point of 
view of particle size and shape to other 
starches. 

With the selection of the proper formula, 
the real problem of mixing begins. Ordi- 
nary body powders may be mixed by prim- 
itive means, but even white face powders 
require repeated sifting and milling to 
assure uniform distribution of the com- 
ponents. Not only must color be uniform- 
ly distributed, but all materials must be 
mixed intimately: an imperfectly mixed 
powder applied to the skin will only adhere 
partially and in a short time on the skin 
the balance of the ingredients will be 
altered. Each of the primary raw ma- 
terials must be sifted before use to elim- 
inate small lumps. The complete mixture 
is then passed through a mill which simul- 
taneously mixes and grinds and is then 
sifted again. Color is either mixed with 
all the other ingredients or is mixed only 
with a part of them. The latter procedure 
seems preferable, resulting in perfect dis- 
persion of color in a small mass which can 
then easily be mixed with the rest of the 
batch. 

Various types of colors used in powders 
include natural pigments such as ocher, 
umber, sienna, iron oxide, etc. of various 
shades; lakes, which are harmless, soluble 
aniline colors precipitated on barium or 
aluminum bases; water soluble dyes; syn- 
thetic oxides or ochers which far surpass 
the natural products in strength and bril- 
liance. The inorganic pigments are 
cheaper but are generally inferior to the 
lake pigments in strength and brightness. 
Water soluble dyes should be avoided as 
far as possible because they are likely to 
bleed on the skin or on the inside of the 
They 


necessary to obtain a certain shade and 


box. should be used only when 


then only in very small amounts. In com- 
bination with other face powder ingre- 
dients this small amount of dye will form 
a weak lake which is not as fast as the usual 
lakes but which can still be used without 
fear. Chemically prepared ochers and 
oxides are practically pure oxides or hy- 
drates of iron 4 to 5 times stronger than the 
natural products and entirely free from 
hard, sharp particles. Organic pigments 
in a large range of bright colors are also 
available. 
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The first chemical requirement of the 
perfume used in the powder is that it must 
not discolor the powder. In addition, it 
should be reasonably lasting. In some 
cases the perfume is of a heavy distinctive 
type which is satisfactory to those women 
who do not use other perfumes. Or the 
perfume matches other items in the line. 
The best products, however, have a deli- 
cate and subtle odor which seems to blend 
with any other perfume used in other cos- 
metics. Oils which are known to cause 
skin irritation should be avoided as much 
as possible. Perfume may be incorporated 
in the powder either before or after the 
mixing of the ingredients. In some cases 
the perfume is sprayed on the mixed 
powder which is then mixed and sifted 
again; at other times the perfume is in- 
timately mixed with one of the absorbing 
ingredients (precipitated chalk) which is 
then processed in the usual way. Concen- 
tration of the perfume ranges from .5 to 
2.5%. 

Various formulas are given to suggest 
the composition of a typical face powder. 
Excessive amounts of covering agents 
should not be used since these make the 
face powder too visible on the skin. A 
powder with good covering power consist: 
of titanium dioxide 30, colloidal kaolin 
200 g., zinc stearate 50, rice starch 200, 
precipitated chalk 50, talc 470 and about 
25 parts of pigment mixture. An adhering, 





invisible powder consists of rice starch 150, 
talc 230, zinc oxide 50, colloidal kaolin 
350, magnesium stearate 150, precipitated 
chalk 50 and zinc stearate 50. 

Compact powders enjoy varying degrees 
of popularity, depending upon fashion and 
the type of make-up in favor. Loose pow- 
der is often carried, but so many loose- 
powder compacts are completely unsatis- 
factory that many women turn to cake 
powder for repair work. Compact powder 
has definite advantages in that dusting is 
at a minimum and there is very little loss. 

The cake should not be brittle and break 
easily, nor should it flake, yet powder must 
be easily rubbed off onto a puff. At one 
time the so-called “‘poured’”’ cakes were 
common. These consisted of a certain 
amount of plaster of Paris mixed with the 
usual face powder ingredients. Water was 
mixed with the powder to make a mixture 
which could be poured into forms, allowed 
to set and then dried. The plaster con- 
tent, however, has no cosmetic value and 
the tendency is toward products having 
little or no binder. Moreover, those prod- 
ucts which contain tragacanth or some of 
the newer fatty materials used as binders 
are not likely to clog the pores. Kaolin is 
especially valuable in providing strength 
to the cake, the colloidal variety being 
particularly effective. A compact powder 
free from binder consists of tale 370, col- 
loidal kaolin 260, rice starch 340, zinc 
oxide 50, (or 25 titanium dioxide and 25 
zinc stearate). Another formula without 
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colloidal kaolin contains tale 350, starch 
350, finest bolus alba 100, magnesium car- 
bonate 100, precipitated chalk 50, col- 
loidal aluminum hydroxide 20 and titan- 
ium dioxide 30 along with a little traga- 
canth mucilage. A formula free from 
starch and binder consists of tale 450, col- 
loidal kaolin 320, magnesium carbonate 50, 
precipitated chalk 30, titanium dioxide 50 
and zinc stearate 100. 


Diglycol Stearate 

Diglycol stearate is a hard wax-like 
solid, practically odorless and _ tasteless 
which disperses in hot water to form a 
cream or milky fluid according to the pro- 
portions used. Whatever the concentra- 
tion, however, the dispersions are com- 
pletely neutral and can always exercise 
their full beneficial effect on the skin. As 
an example, a mixture made with 10% of 
diglycol stearate and 90% water is a 
cream of the vanishing type while a prepa- 
ration consisting of 3% of the solid and 
97% of water is stable, milky emulsion. 

More important than this, is the fact 
that diglycol stearate is a neutral emul- 
sifying agent for oils and waxes and can be 
used in the formulation of a variety of 
cosmetic creams whose formulas are given 
below. Technique of manufacture is 
simple, the stearate being heated either 
with the oily or the watery constituents 
and the other components then stirred 
into the mixture; in some cases, all the 
ingredients can simply be heated together, 
stirred and allowed to cool. 

As a non-alkaline, soap-like thickener, 
the compound can be effectively used in 
toothpastes and is valuable in connection 
with greasy salves. These preparations 
can be made washable by the incorpora- 
tion of a small percentage of diglycol 
stearate. This versatile synthetic can be 
used as a protective coating for tablets 
which must be protected from the action 
Diglycol stearate 
dissolved in hot alcohol is sprayed on the 
product which is then tumbled in hot 
barrels to obtain uniform distribution and 


of moisture in the air. 


remove solvent. When the product is put 
into water, the coating disperses and per- 
mits the active ingredients to dissolve. In 
addition to being neutral, the stearate has 
been proven non-toxic by tests. 

A cold cream made with this emulsifier 
consists of diglycol stearate 12, petrolatum 
9, paraffin 6.5, mineral oil 14, glycerine 3, 
water 55.5 and perfume to suit. Melt the 
first four items at 75° C. and stir to a homo- 
geneous solution. Now slowly add the 
water at the same temperature and stir 
thoroughly. Allow to stand until bubbles 
have come to the surface and stir slowly 
until cold. Add perfume mixed with 
glycerine at about 40° C. 

A brushless shaving cream contains 14 
parts of diglycol stearate, 6 parts of 
stearic acid, 1 part of mineral oil, 5 parts 
of glycerine and 74 parts of water. 
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In the extraction of the active ingredients from natural 
products, uniformity is of utmost importance. Over fifty 
years’ experience in production of these products has 


UNIFORM QUALITY 


resulted in perfection of superior methods of scientific 
control. You get the protection of this control when 
you use NORWICH ingredients in your finished products, 


THE NORWICH PHARMACAL COMPANY * NORWICH, NEW YORK 








Established 1910 


ISKING 


IMPORTERS and EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 


Buying and Selling Agents for Manufacturers 
and Wholesalers in All Parts of the World 


Alkaloids Kaolin Naphthalene 

Camphor Synthetic Lanoline Quinine 

‘ ac ig cop Lithol Rosin, Powdered 
amphor Natura Mv Tyr By Meee : : 

Chalk Precip. U.S.P. faigaesia Calcined Sal Aemmnnainc, Lump 

U.S.P. Spermaceti 

Cocoa Butter Sa aE Pa 

Cod Liver Oil agnesia Carbonate Sulphur Precip. 

Gelatine U.S.Pp. Manna Thymol 

Haarlem Oil Mannite Wax—Bees, U.S.P. 

Halibut Liver Oil Menthol Witch Hazel 

Kamala Mineral Oil U.S.P. Zinc Oxide U.S.P. 


Heavy Russian 


Sole U. S. Representatives for 
Shipkoff’s OTTO OF ROSE 


CHAS. L. HUISKING & CO. 


INCORPORATED 
CHICAGO BRANCH 155 VARICK ST. 
561 E. ILLINOIS ST. NEW YORK, N. Y. 

















A UNIFORM 
LANOLIN 


for Druc and Cosmetic Purposes 
(Anhydrous and Hydrous, U. S. P.) 


Every chemist and buyer knows how 
essential it is to use uniform and pure raw 
materials. 
NIMCO LANOLIN is made from care- 
fully selected wool greases. We have de- 
veloped a method of refining NIMCO 
LANOLIN which removes all impurities 
and which retains in the lanolin all the 
valuable oxy and isocholesterins. 
This is your assurance that creams and 
ointments made with NIMCO LANOLIN 
will not turn dark and rancid with age. 
NIMCO ABSORPTION BASE for those 
who prefer this type. 
Write today, on your firm’s letter- 
head, for experimental sample. 


N.I. MALMSTROM & CO. 
147 LOMBARDY ST., BROOKLYN, N. Y. 
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ADVANCING THERAPY 


Bactericide from Maggots —A potent 
bactericide was collected from surgical 
maggots of the species Lucilia sericata by 
S. W. Simmons, reporting in the Journal 
of Bacteriology. During growth, the mag- 
gots were washed with a water spray and 
the solution tested. It would kill pyogenic 
organisms in heavy suspensions in five to 
ten minutes; it is non-viable and not de- 
stroyed by autoclaving 20 minutes at 20 
pounds pressure. Organic material has 
little effect and the active ingredient re- 
tains its potency when desiccated. 

Is Phenolphthalein Harmful—The 
answer is an emphatic ““No” by Professor 
Zoltan v. Vamossy of Hungary who intro- 
duced phenolphthalein as a laxative in 
1902. In an article in the American 
Journal of Digestive Diseases and Nutri- 
tion he describes how the laxative effect 
was first discovered and the first tests 
that were made.. The material was not 
put into general use until very extensive 
animal and clinical experiments had been 
made. According to Prof. Vamossy, who 
has followed data on phenolphthalein from 
the very beginning, there have been no 
cases in which definite toxicity has been 
proven for normal dosages, reactions oc- 
casionally noted being due entirely to 
allergy. 

Cancer Control and Sulfur Com- 
pounds—A report made by the staff of 
the Lankenau Hospital Research Institute 
of Philadelphia in the American Journal 
of Cancer seems to indicate possibilities in 
retarding the development of cancerous 
growths. Cystine disulfoxide was in- 
jected subcutaneously daily in experiments 
made with grew more 
slowly, did not as a rule become so large 
and the mice tended to live longer although 


mice. Cancers 


they were not cured. 

Magnesium Trisilicate as an Antacid 
--A study of 
antacids and adsorbents is described in 
the British Medical Journal by Dr. N. 
Mutch who gives a table of sixteen natural 
and synthetic silicates. 

After 
author selected synthetic magnesium tri- 
silicate, MgoSigOgnH,0, as the most effec- 
tive of the silicates of magnesium from a 
therapeutic point of view. The slowness 


magnesium silicates as 


preliminary experiments, the 


of the reaction is the clinically interesting 
factor. The duration of useful antacid 
action is approximately equal to that re- 
quired for gastric digestion and to the 
usual interval between successive meals. 


The trisilicate thus offers the possibility of 


a sustained antacid therapy on a reason- 
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ably spaced system of dosage. Hydrated 
silicia is produced by its interaction with 
the gastric juice and is itself a powerful 
adsorbent for many substances, including 
shellfish poison and pepsin. The pepsin 
so adsorbed is still available for the pur- 
poses of digestion. In the small intestine 
the contents are subjected to the adsorp- 
tive action of hydrated silica and a propor- 
tion of unsplit magnesium trisilicate. The 
adsorptive powers of the latter cannot be 
exhausted quickly and are therefore avail- 
able throughout the whole of the intes- 
tinal tract. In fifteen cases of chronic 
peptic ulcer the dosage of magnesium tri- 
silicate was kept low in the hope that a 
sufficient acid-free and pepsin-free zone 
might be established locally in the ulcer 
crater, without there being any necessity 
of neutralizing the gastric contents as a 
whole. Clinical results were encouraging. 

In order to test action in 
quantities, single doses varying from one 
drachm to one ounce of the powder were 
given to 12 volunteers without the pro- 
duction of any kind of symptom. Daily 
doses ranging from | to 3 drachms were 


excessive 


given over a period of a month without 


noticeable effect. There were no objective 


signs of disturbance and no malaise or 
otherobjective symptoms of ill health. 

Prevalence of Vitamin A Deficiency 
—Describing results obtained by studying 
a group of children in Iowa, P. C. Jeans 
and Z. Zentmire report in the Journal of 
the American Medical Association on wide- 
spread vitamin A deficiency. Using a test 
for ability to adapt to the dark as a means 
for detecting vitamin A adequacy, they 
found that 26% of a rural group and 53% 
of a village group of Iowa children pre- 
sented evidence of a vitamin A deficiency; 
in an urban group the proportion for the 
higher economic level was 56%, for a mid- 
dle level 63% and for a low economic level 
79%. Of the 78 village and rural children 
who were deficient in vitamin A and who 
continued under observation, all except 
three developed normal dark adaptation 
after a period of vitamin A or carotene 
ingestion. 

Treatment of Acne—Dr. Charles H. 
Lawrence has deduced further evidence 
that acne in general is a result of endocrine 
imbalance occurring most often at puberty. 
Thirty cases were treated with antuitrin-S, 
an anterior pituitary-like hormone, injec- 
tions of 2 cc. being given on alternate days. 





“I like the capsules because | can see the vitamins.” 
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MYSORE GOVERNMENT 


Sandalwood 
-- Oil - 


Distilled from 
Santalum Album 
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CANS AND CASES 


Agents for the 
United States and Canada 


W. J. BUSH & CO. 


(Incorporated) | | | | 














Essential Oils 
New York 


Chicago National City, Calif. Montreal 












BUY WITH 
CONFIDENCE 


STEARATE OF 
MAGNESIA 


Light, Great Adhesiveness. Pure 

hite, Immeasurable Fineness. 
Heavy if desired. Dusts out 
under the puff like the finest 
pollen. Made to satisfy most 
exacting requirements. 


STEARATE OF 
ZINC 


Odorless, Impalpable. Pure 
White. Water Resisting. Great 
Adhesiveness. Light or Heavy as 
desired. Highest standard of a 
ity and Uniformity. 
Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Franciseo 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
Telephone SUnset 6-1337-4797 


MAGNESIUM 
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CHEMICAL PRODUCTS CO. 


55 =33rd Street Brooklyn, N. Y. 








JL X OIL) 
A-A -BRAND 
incest Nedicinal $uality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 





Write us for quotations 
For Spot Delivery or direct shipment from Norway 











BRODR. AARSAETHER * 
AALESUND , NORWAY 


P.R. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 





























ROSEBANK, STATEN ISLAND, NEW YORK, N.Y. 
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In the majority of patients, improvement 
has been apparent in from two to four 
weeks, and maximum benefit has been ob- 
tained in from twelve to sixteen weeks. 
Two patients have shown slight relapses, 
beginning four and six weeks after treat- 
ment was stopped and responding prompt- 
ly to the resumption of treatment. No 
difference is apparent between the two 
sexes as regards response to treatment. 





Ten patients are regarded as cured, since 
their acne has not reappeared after two 
Eleven are 
only 


months without treatment. 
much improved and seven show 
moderate improvement, partly because of 
insufficient treatment and partly because 
of slow response. One patient has dropped 
out of the series and another has just 
begun treatments. 

Nupercaine Ointment in the Eye— 
Minnich used the commercial nupercaine 
ointment, which contains one per cent. of 
the anesthetic base in hydrous wool fat and 
petrolatum, for the relief of pain from in- 
jury to the eye in 105 cases. Within three 
to five minutes following application of the 
ointment to an injured eye there was 
usually entire relief from pain, relief which 
persisted more or less completely for 
twenty-four hours in the majority of in- 
stances. In none of the 105 cases was 
there the least indication of an injurious 
effect from the ointment on the cornea; all 
patients continued to work at their usual 
occupations. 

Vitamin C and Skin Pigmentation— 
Hoff shows that many pathological pig- 
mentations of the skin are connected with 
a deficiency of vitamin C and can be 
administration of this 
various 


counteracted by 
substance. He summarizes the 
conditions that result in pigmentation and 
shows the cause of vitamin deficiency in 
these cases; in these, and in other instances 
where the cause is less clear, the patholog- 
ical condition is cleared up by administra- 
tion of vitamin C. 

Vitamin D— Discovery of a new type of 
vitamin D in fish oils and synthesis of the 
new vitamin in the laboratory were an- 
nounced before the American Institute of 
Nutrition. The new vitamin D has been 
found to be much more potent than the 
older type in preventing rickets in poultry, 
and its presence in fish oils was discovered 
by Drs. Charles E. Bills and O. N. Massen- 
gale, in collaboration with Miriam Impo- 
den and Helen Hall of the Mead Johnson 
& Co.’s research laboratory at Evansville, 
Ill. Dr. Bills and his coworkers then pro- 
ceeded to prepare the new substance by 
irradiation of 7-dehydrocholesterol. Work- 
ing independently in the Department of 
Biochemistry of the University of Chicago, 
Drs. E. M. and F. C. Koch also prepared 
the vitamin from a cholesterin derivative. 

Both the old and the new vitamins D 
cure rickets but the irradiated ergosterol 
product seems to be more effective for rats 
and human beings while the new product 
is most active for poultry. 
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Tolysin plus Phanacetin—These tab- 
lets consist of a mechanical mixture of 
tolysin, 3! grains and phenacetin 1144 
grains. The purpose of the preparation is 
to combine a slowly-acting analgesic-anti- 
pyretic with prolonged effect, represented 
by tolysin, with a rapidly-acting but 
evanescent analgesic-antiyretic such as 
phenacetin and thus to give immediate and 
prolonged relief of pain and prolonged re- 
duction of febrile The 
preparation is suggested for use in condi- 


temperature. 


tions where pain and fever are associated 
and is a semi-specific for bone and joint 
pain. The Calco Chemical Company, 
Bound Brook, N. J. 
Cholmodin contains .1 
oxycholic acid and .05 gram of aloes. The 
preparation acts on both the upper and 
lower bowel. Deoxycholic acid, a pure bile 
acid, increases tonicity and promotes 
peristalsis in both the jejunem and ileum. 
It also hastens the hydrolysis of aloes into 
emodin which activates the colon. The 
preparation is recommended for the treat- 


gram of de- 


ment of acute and chronic constipation. 
Riedel-de Haen, Inc., New York, N. Y. 
Pernoston—Each tablet 
secondary butyl bromoallyl 
Pernoston-Sodium is a 10% 


contains 3 
grains of 
malonylurea. 
solution of the sodium salt of this com- 
pound. The tablet preparation is a safe 
but powerful hypnotic rapidly absorbed, 
changed and destroyed by the body. It 
produces sleep of 6 to 8 hours duration 
without causing “hang-over.”’ It is sug- 
gested for use in the treatment of insomnia 
and restlessness. The sodium compound 
is a rapidly acting hypnotic; intravenous 
injection brings sleep within 3 to 5 min- 
utes. It is to be used in convulsions of 
eclampsia and tetanus, the treatment of 
cocaine and strychnine poisoning, and in 
manic and depressive states. Same man- 
ufacturer. 

Cerocol is colloidal cerium oxalate in 
tablet form and is suggested for use in the 
treatment of sea, air and train sickness, 
etc. Coates and Cooper, Ltd., London. 
Nerm Antiseptic Jelly consists of 
tannic acid 5.0, monochloro-m-xylenol .5, 
glycerin 2.0, eucalyptus oil, citronella oil, 
pulegium oil and lavender oil each .24 and 
tragacanth jelly to make 100. The jelly 
is intended for use as a non-greasy applica- 


tion for burns, scalds, cuts, abrasions, 
insect bites, etc. Allen & Hamburys, 
Ltd., London. 

Brom-Nervacit contains potassium 


bromide 4, sodium phosphate .1, diethyl- 
barbituric acid .33, phenyl-dimethylpyra- 
zolone .67, alcohol 7.5, saccharin .02, 
tincture aurantii .1, tincture cinchona .1 
and distilled water to 100.0. It is a tonic 
for all nervous disorders, epilepsy, neu- 
rasthenia, hysteria, neuralgia, dementia 
praecox, areriosclerosis. Brom-Nervacit, 
Ltd., London. 

Hydronal is aluminum hydroxide with 
a strong peptizing action. Quality is kept 
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uniform by standard neutralization tests 
with N/10 HCl at 98.4°F. On contact 
with gastric secretions gelatinization be- 
gins and absorption and neutralization of 
the remaining hydrochloric acid takes 
place. Indicated in hyperacidity and gas- 
tric ulcer. Bayer Products, Ltd., London. 
Camphochin is a sterile ethereal oil 
solution containing 3% of basic quinine 
and 2.5% of camphor. It is used as a pain- 
less intramuscular or intragluteal injection 
in bronchopneumonia, bronchiectasis, ete. - 
Karl Max Besch Pharmaceutica G.m.b.H., 
Berlin-Wilmersdorf. 
tablet contains co- 
caffeine .05 g., 


Codalgin—Each 
deine phosphate .01 g., 
phenacetin .25 g., phenyldimethylpyra- 
zolone .25 g. It is used for grippe, mi- 
graine, head and tooth aches and rehu- 
S. Ballin, Frankfurt, a.M. 

Epokan Merck contains in each tablet 
or ampoule .03 g. of pyrazine carbonyl 
hydrazide, .03 g. of l-ephedrin cumarin 
carbonate and .0002 g. of pseudotropine 
benzilic hydrochloride. It is indicated for 
use in asthma and asthmatic conditions. 
The dose is 2-3 tablets or 1-2 ampoules 
subcutaneously or intravenously depend- 


matism. 


ing upon the severity of the case. 


New Medicines 


Argidal is said to be a 5% solution of 
silver hexamethylene tetramine acetyl- 
salicylate with a silver content of 0.2 
per cent. The solution possesses an acid 
reaction, pH 4.95, and keeps unchanged 
for a long time. It penetrates easily into 
tissues where formaldehyde is liberated, 
the irritant action being less than in the 
case of silver proteinate. A preparation 
with a similar chemical basis has already 
been used under the name of Argolaval 
Liquidum Concentratum, which consists 
of a solution of silver nitrate hexamethyl- 
ene tetramine prepared by means of cyclic 
amines and with a strength corresponding 
to a 1% silver nitrate solution. Owing to 
the acidity of Argidal the formaldehyde 
action is claimed to be more effective than 


in the case of the alkaline Argolaval. 
Boehringer. 


Epokan has been introduced for symp- 
tomatic treatment of all forms of asthma 
and is offered in tablets and ampoules, 
each containing .03 g. pyrazolone car- 
boxylic acid hydrazide, .03 g. ephedrin 
coumarin carboxylate and .0002 g. pseudo- 
tropin benzilic acid ester hydrochloride. 
These three ingredients mutually supple- 
ment the specific activity of each. The 
first stimulates the heart and respiration; 
the second is an anti-spasmodic and 
soothes the central nervous system; the 
third ingredient acts like atropine in an in- 
tensified degree while being less poisonous 
and resulting in fewer subsidiary effects. 
Epokan is intended for use both as a 
and for treating actual 
It is administered either 
subcutaneous or intra- 


Merck. 


prophylactic 
asthmatic cases. 

internally or by 
venous injection. 
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CHEMICAL PERMANENTS 


We understand that subscribers may write to you for help in 
solving their problems and we wish to avail ourselves of this priv- 
ilege. Can you give us a formula for a compound to be used in con- 
nection with a permanent wave pad for beauty shops in which heat 
is generated from water dampened felts or flannels coming into con- 
tact with the chemical? In other words, we are considering a ma- 
chineless permanent wave supply and would like whatever informa- 
tion you could give us on this subject. St. Louis. 

Years ago there used to be a permanent wave product on the 
market called ‘““Vapor Marcel’? which used ordinary lime to 
secure the heat required for permanent waving. In many cases 
this was extremely unsatisfactory and the process now in use is 
considerably modified. Our best advice in this case is to stay 
away from this problem. Broad patents have been issued to the 
originators of the present process and you will only get into 
trouble by using their method. Moreover, the process is the 
result of investigations carried out over a period of years by very 
skiliful chemists. 


HORMONES 


In the October issue of the DruG AND Cosmetic INDUSTRY you 
mentioned the use of hormones in an article about acid creams. 
Will you please supply me with further information such as which 
hormones are used and in what form they are applied? I should 
also like to know to what extent these hormones are supposed to have 
an actual effect on nerves or blood vessels. Chicago. 

We are now gathering material which will in time lead to an 
elaborate study of the effects of hormones in cosmetics. Mean- 
while, such information as we have indicates quite definitely 
that hormones can be absorbed by the skin when they are 
present in suitable preparations. A group of investigators has 
reported indications of success in the treatment of acne by means 
of injections of pituitary-like hormones. Whether hormones may 
be safely used indiscriminately in cosmetic products is open to 


question. 


DEPILATORIES 


Will you please tell us where we can obtain the chemicals sodium 
and barium stannite listed under depilatories in the Drug and Cos- 
metic Catalog? Minneapolis. 

As far as we know, these chemicals are not available com- 
mercially as such. They are easily prepared, however, by treat- 
ing stannous chloride with sodium hydroxide in the correct 
amount. The precipitate is thoroughly washed and then treated 
with the exact amount of either sodium hydroxide or barium 
hydroxide. The use of these products for depilatories may be 
limited, since we have seen both foreign and American patents 


covering these materials when used in depilatories. 


MISCELLANY 


We would like a little information on the following points which 
we feel you will be able to furnish. First, the name and address of 
any concern handling lip-stick, rouge and vanity cases (unfilled) 
in small lots. Second, the use and purpose of iso-cholesterol in cos- 
metics. We recently received a request for information about this 
but can find no data upon is uses and properties when compounded 
in cosmetic formulas. Buffalo. 

We are sending you the names of companies which can supply 
you with cases in small quantities. [socholesterin is one of the 
active emulsifying agents in absorption bases. When mixed to 
the extent of 5 to 10°% with certain grades of petrolatum it makes 
a base which can emulsify up to 300% of water. These absorp- 
tion bases are popular but are best obtained from the regular 
manufacturers because of the little tricks in compounding which 
make them tricky to manufacture. 
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READERS’ 


Inquiries must be addressed department on the 
letterhead of firms. Inquiries from private 


CLEANSING CREAM 


We are having trouble with a cleansing cream which we are de- 
veloping and that you will help us out of our difficulties. We are 
enclosing our formula and a stamped envelope for your reply. This 
cream seems to have the right amount of oil in it but will not rub 
into the skin smoothly. It leaves a white deposit on the skin which 
gels worse as the cream is rubbed in. Detroit. 

The stearic acid in your formula is obviously causing the 


a¢ 


difficulty you describe. Cut down the stearic acid to about ; 


wi] 


¢ 


and use beeswax instead and you will have a satisfactory cream. 


COLD CREAM 


I am writing in the hope that you can help me solve a problem I 
run into occasionally. One of my products is a cold cream; it is a 
product with very fine color and tecture but some batches undergo 
changes on standing. The product loses its creamy white color and 
takes on the appearance of an unemulsified liquefying cleansing 
cream. Boston. 

Your formula may be at fault, but more likely you are not 
adhering to a uniform manufacturing procedure. At some point 
in the manufacture or in the storing your emulsion has broken up 
and water has separated from the cream. Paraffin is also oc- 
casionally responsible for the dull appearance of the product. 
We suggest that you use the following formula and the outlined 
procedure. Spermaceti 3.25, beeswax 14.50, mineral oil 50.00, 
borax 0.75 and water 31.50. Melt the oil, beeswax and spermaceti 
at 55 to 60° C., stirring slowly until a clear solution results. 
Meanwhile dissolve the borax in the water and bring the aqueous 
solution to the same temperature. Slowly add the borax solu- 
tion to the mixture of oil and melted waxes, stirring very vig- 
orously until the mixture is completely emulsified. Stir slowly 
until cold. Perfume dissolved in a little mineral oil withheld 
from the batch may be stirred into the cream at 30 to 40° C. 
Fill when cold. 


DESENSITIZER 


One of our correspondents sends the following important in- 
formation. 

“May I present an open letter to the manufacturers not to be 
in too much of a hurry to produce a supply of Dr. Hartman’s 
dental desensitizer as given in the February issue of the Drug 
AND Cosmetic [Npustry, because of the greatly varying results 
obtained by dentists throughout the country. 

“The New York and Chicago areas gives favorable reports of 
60-98 success while the Detroit area reports a scattering range 
of 10-98°% success, showing that there is something wrong with 
the formula, technique or both. 

“An accurate formula is as follows: 

U. S. P. crystallized thymol, 114 parts by weight 190 
proof ethyl alcohol, 1 part by weight anesthetic grade sul- 
furic ether, 2 parts by weight. 

“The technique should be worked out in minute detaii with 
the dentist and exact procedure with varieties recorded. Co- 
operation between the manufacturer and the ethical dentist will 
bring about a solution of this problem.” W. G. Jackson. 
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QUESTIONS 


individuals cannot be considered. This service 
is limited to the trade only. 


CLAY PACK 


Have you any proven formula that will dye eyebrows and eyelashes? 
Something that is harmless and will last at least a few weeks. I am 
also having trouble with a clay pack formula and have not yet been 
able to develop just the product I want. Brooklyn. 

Hair dyes are an art in themselves and any effective formulas 
are closeiy guarded secrets. In addition, no effective dye can 
really be said to be 100% safe. We suggest that you use a good 
We are enclosing a formula for a clay pack 
with which you can experiment. Kaolin 42, kieselguhr 10, 
glycerin 5, water 42 and perfume 1. Heat the water and glycerine 
to 75° C., add the dry materials and mix thoroughly. Mix until 
homogeneous, or for about 2 hours. 


mascara instead. 


MOUTH WASH 


We are making a mouth wash which gives us trouble by clouding 
and by throwing down a light precipitate after standing two or 
three weeks. Flint, Michigan. 

The only satisfactory way to make the formula given in your 
letter is to chill it almost to the freezing point before you filter 
it. The cloudiness is very likely due to the flocculation of the 
eucalyptus oil which would also cause the oil separation to which 
you refer. We have made a product very similar to yours by 
keeping it in a tank for three weeks before chilling. After that it 
gave no trouble. 


SMELLING SALTS 


We are planning to bottle smelling salts and would appreciate it 
very much if you would send us a formula. Cleveland. 

Smelling salts consist of lumps or cubes of ammonium car- 
bonate, impregnated with an appropriate perfume; or glass beads 
saturated with an ammonia solution containing perfume. The 
perfume must naturally be of a type not destroyed by ammonia. 
We suggest that you get in touch with one of the perfume com- 
pounders who can give you a suitable product. Because of the 
many difficulties in making a perfume stable to ammonia, you 
would find that troubles would soon be overwhelming if you 
undertook the compounding of the perfume yourself. 


NAIL POLISH 


We manufacture a cream nail polish using nitrocellulose dis- 
solved in amyl acetate and acetone, with dibutyl phthalate as a 
plasticizer. We have considerable trouble, however, with streaking 
when this polish is applied to the nails. Would it help to grind this 
polish in some kind of a mill? Louisville. 

Color.is obviously the cause of your trouble. You did not say 
what type of color you are using, but an oil soluble dye will give 
the most satisfactory results. Dissolve the dye completely ‘n 
the solvent mixture before you add the nitrocellulose. In this way 
you will get uniform distribution of color which is difficult to 


obtain otherwise. 
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ALCOHOL TASTE 


We have been having trouble lately with one of our alcohol ship- 
ments, and as subscribers to your valued magazine we would ap- 
preciate your help. We paraffine the inside of barrels used to ship 
a 50° alcoholic “high wine’ and by a mistake some stearine was used 
in the paraffine coating. In the course of the trip to destination some 
of the said stearine was dissolved in the alcohol and if water is added, 
this stearine is precipitated. No matter how often we filter the solu- 
tion the stearine keeps on precipitating. Is there any way of pre- 
cipttaling or eliminating by some other method the stearine without 
changing the odor or taste of the alcoholic solution? This high wine 
has its own peculiar flavor, used for drinking purposes and it is 
absolutely essential that this flavor remain unimpaired. The case is 
similar to whiskey, once the flavor is lost the product is worthless. 
We mention this fact to make it clear thal rectification will not solve 
our problem, due to the fact that the product would be changed to 
alcohol, thereby ruining its value for the specific purpose for which it 
was made. Havana, Cuba. 

Since you cannot rectify this material there are only two ways 
of accomplishing what you wish to do and we cannot guarantee 
that either will work. One is to chill the material almost to the 
freezing point before you filter it. This should cause all the 
stearine to solidify, making its removal by filtration easy. The 
second would be to treat the material with some chemical such as 
an alkali, after which a flocculent such as egg albumen might be 
used to clarify the solution, but there is always the danger of 
impairing the flavor when chemical means are employed. In 
either case you should experiment with a gallon or two before you 
attempt to run the whole batch. 


FEMININE HYGIENE 


We make an antiseptic, effervescent feminine hygiene tablet con- 
taining bicarbonate of soda, tartaric acid, gum arabic, boric acid, 
oryquinoline sulfate. Users say this is slightly irritating and does 
nol completely dissolve. We are thinking of replacing the gum with 
saponine to secure a better foaming agent and which will aid the 
tablet in dissolving quicker. 

Apparently the insolubility of which you complain is due to the 
formation of sodium borate by the reaction of boric acid and 
sodium bicarbonate. Boric acid and borax are both only slightly 
soluble. We’d suggest eliminating the boric acid and increasing 
the tartaric acid as this will give you quick solubility without 
residue. We don’t see that the gum arabic is at fault one way or 
another as it is probably only used as a binder for the tablet. We 
question the use of saponine in this connection as it is poisonous. 
It is not our opinion that yours is not an effective product in any 
case. Of course it is not absolutely certain that antiseptics and 
spermaticides are essential in such products, as some investigators 
are of the opinion that solutions that change the pH of the secre- 
tions are sufficient. Oxyquinoline sulfate, like most of the quinine 
salts and their derivatives, is said to be more or less irritating. 
However, many famous products contain one or the other of 


What is your opinion? 


these salts. 


LIQUID CREAM 


We are having a few complaints of irritation from a liquid cream 
containing peach kernel oil, mineral oil and water. The emulsifier 
we use is about 2% of coconut oil soap in solution. The perfume we 
use comes from a reliable oil house and they assure us it will not 
irritate. We are using 1% oz. of perfume to a gallon of cream. We 
wonder whether the emulsifier could be causing the irritation? 
Chicago. 

Since coconut oil soaps do occasionally cause irritation to 
sensitive skins, the emulsifier can be suspected. Peach kernel oil 
is also sometimes held to be responsible for trouble of this kind. 
Why don’t you use the straight oil itself on the skin of several 
people and answer this question definitely for yourself. There are 
several emulsifiers available for making liquid emulsions and we 
are sending you the names of several suppliers. 
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PURE OTTO oF ROSE 
~ BATZOUROFF & CO. 


(Established 1845) 
SOFIA, BULGARIA 


Modern Distilleries at 


Rahmanli 


Kalofer 


Karnare 
Karlovo 


| SOLE DISTILLERS BY 
| VACUUM PROCESS 


Quality is our first consideration. We have 
always supplied the finest Otto of Rose it 
is possible to produce. 


| Georce Luepers & Co. 


| New Yo New York we 3 San Francisco Montreal | 








| 


Used by the Principal Consumers Here and Abroad | 
SOLE AGENTS | 








_falba— 


REG.U.S.PAT.OFF. 


ABSORPTION BASE 


THE HEART OF LANOLIN 


Our records, and those of 
many of the hospitals, show 
how valuable ‘‘Falba’’ is to 
the skin. 


Send for free booklet on 
FALBA (Absorption Base) 


PFALTZ & BAUER,wc. 


300 PEARL STREET NEW YORK CITY 
LOS ANGELES CHICAGO 
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E5SWAK 


PURE WHITE ¢ EXTRA QUALITY 
U.S. P. and 100% PURE 


OVER 84 YEARS OF CONTINUOUS BUSINESS 
IN THE UNITED STATES—ESTABLISHED 1852 


THEODOR LEONHARD WAX CO., Inc 
HALEDON. PATERSON, N. J. 
Long Distance Telephone: SHerwood 2-1444 
Full stocks carried by our Western 
Representatives, Albert Albek, Inc., 515 


So. Fairfax Ave., Los Angeles, Cal., and 
512 Washington St., San Franc isco, Cal. 


Western Distributor: 
A. Cc. DRURY & CO., Inc. 
219 E. North Water St. 
Chicago, II 














Mc KESSO 


| Representing 
| 
| 


—| 


E. |. du Pont de Nemours & Co., Inc. | 


SYNTHETIC CAMPHOR | 
| U. S. P. XI 


Hawaiian Pineapple Company 


) «-CHRRIC ACID uc. 


| Isdahl & Co., Ltd., A/S 


COD LIVER OIL 


Solvay Sales Corporation | 


| ALKALIES | 


Stafford Allen & Sons, London, England | 


DIGITALIS LEAVES 








(ALLEN) 
Acetanilid Menthol 
Benzoates Lycopodium 
|| Chromic Acid Paradichlorbenzene 


Chloroform U. S. P. & Tech. 


| McKESSON & ROBBINS, INC. 


|| NEW YORK @ BRIDGEPORT e@ MONTREAL | 


Quinine Sulphate 
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| HAVE YOU received your sample of 


“eds whe 


for Creams, Powders, Perfumes 


j and practically every other type of 
cosmetic preparation 


Write for your sample today! 


| ; 
| Compagnie Parento, Inc. 
| Executive Offices and Laboratories 


| CROTON-ON-HUDSON, N. Y. 


NEW YORK DETROIT LOS ANGELES CHICAGO SAN FRANCISCO PORTLAND, ORE. SEATTLE 
| 
COLOMBES, FRANCE LONDON, ENGLAND 


TORONTO, ONT. CANADA 


| | | COMPAGNIE PARENTO, LTD: 





A 


IMM T NTMI II ISIS ITI MI MITT IVA MI MIS I TOMI NTO oo ooo ae 


os aaals 


816 First Ave., New York 





BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 


FOR QUALITY 
RAW MATERIALS 





BEESWAX, Sunbleached and Yellow 
Refined, U.S.P. 


GUMS, Tragacanth, Karaya, Arabic, 
etc. 


LANOLIN, Anhydrous U.S.P. and B.P. 
STEARIC ACID, Triple Pressed Fancy 
QUINCE SEED, Persian, Recleaned 


and all other cosmetic 
raw materials 





ewe eTddddeverldedll 


| 





THE WILSON LABORATORIES 


4221 So. Western Ave., Chicago, III. 
also 


Samples on request 
Drexel Bldg., Philadelphia 
869 Folsom St., San Francisco 
1807 E. Olympia Blvd., Los Angeles 


Write for complete stock list. 


WALTER H. JELLY & CO. 


Weave le levee ePwewedeererele 





619 Clark Ave., St. Louis INCORPORATED 
a 412 N. Western Avenue Chicago, Illinois 
Bee wTTToTTewww dred eee eww eeVeeeee) 
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PURCHASING DEPARTMENT 


MARCH MOVEMENTS 





Up 





Anise Oil Ic 

Gum Arabic, White No. 1 2c 
Seconds 2c 

Balsam Tolu 9c 

Citronella Java 3c 

Coriander Oil 50c 

Dill Oil Seed $1.00 





Guaiac Gum 30c 
Isopropyl Alcohol 5c 
Kamala 3c 
Lycopodium 10c 
Methyl Cinnamate 35c 
Mullein Flowers 10c 
Myrrh Gum 8c 





Pennyroyal Oil 35c 
Psyllium Seed, French 114c 
Saffron American 18c 
Santonin $2.50 

Senega Root Ic 

Vanilla Beans, Bourbon 15c 





Down 





Bay Oil 5c 





Agar No. 1 2c 
Acetone Pure 1c 
Arnica Flowers 3c 


Benzoin Gum, Sumatra Ic 
Bergamot Oil 10c 

Cajuput Oil 2c 
Cananga Oil, Native 15c 
Carnauba Wax No. 1, 3c 
Cassia Oil 15¢ 
Chamomile Roman Ic 
Citric Acid Ic 

Cumin Seed, Morocco 34¢ 
Dandelion Root Ic 





Gamboge Gum 2c 

Golden Seal Root 10c 

Henbane Leaves Ic 

Iceland Moss Ic 

Ionone 75c 

Lemon, California 30c 
Italian 20c 

Lemon Grass Oil 8c 

Linaloe Oil, Mexican 10c 

Linalyl Acetate 25c 

Menthol 10c 

Olibanum Gum Tears Ic 

Orange Oil, W. Ind. 15c 

Italian 10c 





Papain 5c 
Peppermint Oil 5c 
Phenylacetaldehyde 15c 
Potassium Citrate lc 
Rhubarb Root HD Ic 
Sabadilla Seed 1c 
Saffron Valencia 50c 
Sarsaparilla Root, Honduras 5c 
Mexican lec 
Sodium Citrate le 
Stramonium Leaves Ic 
Valerian Root Ic 
Vetivert Oil, Bourbon 50c 
Wormseed Oil 5c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926 — 100. 




































































1929 1930 


1931 


1932 


TT TET 
100 pe as 
| | | | Bas eeee | 
T | 0 +++ } 4 
\ Lome See sleelele a | 
| Bane <0 an MITT TTT | | | 
CT] See 
| | ators fae we 
\ BUSROARORORAOAROREE 
‘ a CELLLLL LEE ELE LL LL 
JFMAMJJASONOJFMAMJJASONO 
1933 (1934 i935 1936 


: 15 Botanicals—Weighted Price Index. 1926— 100. 



























































MM TI 
iin 
MEET SSUES EGG a OOOOGHOP os SOOT OUI 
SSI TT 
TTT WUT TE 
1929 1930 1931 1932 1933 1934 1935 936 : 


548 


The Drug and Cosmetic Industry 


Four changes in the components of the 
cosmetic raw material index resulted in an 
increase from 71.8 in March to 72.8 in 
April. Gum arabic increased from 24 to 
26 cents, balsam tolu rose from 36 to 45 
cents, menthol declined to $3.65 and 
stearic acid was off 1% cent to 101%. Al- 
though the first crop of gum arabic was 
larger than that of the year before, there 
existed uncertainty regarding the second 
collection which is now under way. 


The botanicals index was also somewhat 
lower, registering 82.6 for April as against 
82.9 in the previous month. Agar was 2 
cents lower and rhubarb declined 1 cent 
while balsam tolu increased from 36 to 45 
cents. A conservative gain in total vol- 
ume of transactions in this market was be- 
lieved to be a forecast of a more active 
demand during the Spring months. 
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50 Raw Materials—Weighted Price Index. 1926 — 100. 
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The Drug and Cosmetic Industry index of 50 commodity prices de- 
clined somewhat, the figure for April being 66.8 compared with 67.6 in the 
previous month. All the component indexes were in part responsible for 
this lower figure. In summation of the market as a whole it should be 
pointed out that prices were easier but not weak. A somewhat smaller 
demand from consuming channels encouraged the competitive factor so 
that declines noted were for the most part of this nature. 


15 Essential Oils—Weighted Price Index. 1926— 100. 


Numerous changes in essential prices 
resulted in a net decline in the index of 1.5, 
the April figure being 49.1. The two in- 
creases were in anise which was one cent 
higher, and in citronella which rose 3 cents 
to 30 cents. Bergamot decreased from 
$1.75 to $1.65, cananga lost 15 cents to be 
quoted at $2.50, cassia declined from $1.25 
to $1.10, lemon oil continued its down- 
ward trend to $1.20 and peppermint de- 
creased from $2.15 to $2.10. 
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15 Medicinal Chemicals—Weighted Price Index. 1926 -:= 100. 
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to 73.6 compared with 74.2 for March 
1936. Only three items were lower, citric \ 
acid declining from 28 to 27 cents, men- 
thol was 10 cents lower and mercury was | 
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The medicinal chemical index declined | | 
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quoted at $1.00 a flask lower. Manufac- 
turers of citric acid sprang a surprise by | | 
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reducing quotations which had already 
been at a record low for many months. 
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GARDENIA 4013 





A marvelous creation with that 
genuine true-to-the-flower 


note at a very attractive price 





|| POLAK’S FRUTAL WORKS, Inc. 


Chicago San Francisco 


Los Angeles 350 West 31st Street © New York, N. Y. Vancouver 



































THE MEDICAL FORMULARY 
and PRESCRIPTION MANUAL 


a Treatise on Prescriptions and Prescription Writing 
By MORRIS DAUER, Ph. G. 
Chief Pharmacist at Kings County Hospital, 
Borough of Brooklyn, City of New York 


Approved and adopted by the Department of Hospitals, 
City of New York 


Price $3.50 


Please send remittance with order 
VAGINAL JELLY | | rece sata Seton 


You can do a million dollars infyearly busi- 














ness without owning a single machine or the 
employment of labor. Let us outline our 
methods that set you free from all production 





worries. Confidential and complete service. 
Conveniently located in the Metropolitan 
District. Consult us—without obligation, of 


course. 


Also Headquarters for Drugs, Chemi- 
cals, Essential Oils and Allied Products 








Shampoo and Bath Oil Perfumes 


We have developed two interesting new odors for soapless 
shampoos and bath oils: Shampole, for shampoos; Bainole, 
for bath oils. Samples will be sent upon request, together 


EHRMANN-STRAUSS CO., Inc. with suggestions for improving soapless shampoos and bath 
903 West Houston St., New York oils. 
Van Dyk & Co. 


Incorporated 1904 
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IF ITS A DRUG - WE HAVE IT tii on 














550 The Drug and Cosmetic Industry Apr. 736: 38, 


_ 











PEPPERMINT OIL 


The advance in this item a month ago 
has been offset by a current decline which 
placed the price range for natural material 
at from $2.10 to $2.40 per pound and re- 
distilled at from $2.35 to $2.65 per pound. 
Demand has been reported as poor and 
insufficient to maintain a rising market. 

It is quite possible that the bulletin 
recently issued by the United States De- 
partment of Agriculture on peppermint 
and spearmint oils may have had some 
effect on the price position. This bulletin 
stated that the production of peppermint 
and spearmint oils in 1935 was almost four- 
fifths larger than the amount produced in 
1934— 1,169,000 pounds in 1935 as com- 
pared with 653,000 pounds in 1934. It 
was more than one-half larger than the 
average production of 757,000 pounds for 
the preceding five years, 1929 to 1933, 
according to this report. 

Acreage was reported at 37,474, 49 per 
cent. greater than the 1934 acreage of 
25,220 and 9 per cent. smaller than the 
5 year 1929-33 average of 41,060 acres. 
Yields per acre of oil in 1935 averaged 20 
per cent. higher than those of the previous 
year and 70 per cent. higher than the 5 
year average 1929-33. 

This report, however, failed to draw 
attention to the low menthol content of a 
good part of the crop which only averaged 
40 per cent. menthol and therefore was 
below U. S. P. requirement. Peppermint 
oil meeting the full requirements of the 
Pharmacopoeia is not as plentiful as this 
report would indicate. The very fact that 
the yield of oil per acre was 70 per cent. 
higher than the five year average 1929-33, 
is to a large extent responsible for the low 
menthol content. 


CITRIC ACID 


In spite of the fact that this item had 
been selling at the most attractive prices 
in many years manufacturing consumers 
were forced by competitive conditions to 
reduce prices an additional cent per pound. 
This movement came on the trade as a 
surprise not only because of the already 
favorable price position but also because 
of the approach of the larger consuming 
season. 

The spot market is now quoted for 
U.S.P. material crystal and granular, in 
barrels at 27¢ per pound. Powder in 
barrels is 2714c. Prices are F.O.B. New 
York, for prompt shipment only, no con- 
tracts being entered. 

The following citrates were also reduced 
lc per pound and are now offered at the 
following schedule: 


Potassium Citrate, U.S.P. 
Granular 250 Ib. bbls. 37¢ 


50 lb. cans 39¢ 


per lb. 
per lb, 
Sodium Citrate, U.S.P. X 

Granular 250 lb. bbls. 291 per Ib. 


50 Ib. cans 3114c per lb. 
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CITRUS OILS 


The feature of this market is a further 
decline of 30c per pound in the spot price 
of California lemon placing this item at 
$1.00 per pound. This was accompanied 
by a smaller decline in price for Italian oil 
which now ranges from $1.20 to $1.75 per 
pound as to brand. 

This movement was more or less ex- 
pected by the local trade because new 
crops were pressing on the market and the 
outlet for Italian oil is small due to League 
of Nations sanctions. 

Italian orange oil also showed further 
weakness, extending the recent declines 
and now being offered at $2.20 to $3.00. 
There was no change in price for American 
orange. 

Bergamot sold lower by 10c at a range 
of from $1.65 to $1.90, completing the 
picture of weakness in the citrus oils as a 
whole. News from Italy indicated that 
the bergamot Consortium is likely to be in 
fact government control of production and 
price from the factory to the exporter. 

General reports in the daily press indi- 
cate the possibility that, because of pre- 
occupation of Europe with the Rhine 
movement, and the desire to placate Italy 
in the event of trouble there, sanctions 
against Italy will shortly be withdrawn. 

This brought up the question as to what 
effect such a development would have on 
the Italian citrus oils. The general con- 
census of opinion was that prices will 
advance, at least for a time. European 
sanction countries used up all available 
supplies of oil on hand before sanctions 
became a fact. There will undoubtedly be 
a rush to buy as soon as restrictions are 
withdrawn. 

Europe is said to have taken California 
oil only because they could not get the 
Italian but on an even price basis the 
latter would be preferred, primarily be- 
cause the oil is stronger and has a higher 
citral content. 

It was doubted, however, that in view of 
world production of orange oil in particu- 
lar, removal of sanctions would have any 
long standing effect on prices. 


CITRONELLA OIL 


Prices on citronella oil continued to be 
exceptionally favorable for consumption 
and with the larger consuming season 
approaching buyers would be wise to cover 
requirements. The lowest prices to pre- 
vail in many years are now current and it 
hardly seems possible that there could be 
further reactions. As a matter of fact 
Java oil has turned firmer during late 
trading and an advance of 3c per pound is 
noted on spot. This places the item at a 
range of from 30c to 35c per pound as to 
quantity. Ceylon oil continues at the low 
prices previously prevailing. 


The Drug and Cosmetic Industry 


ROSE OIL 


All the previous efforts to eliminate 
overproduction in Bulgarian rose oil seem 
to have met with little success. Produc- 
tion in 1935 was considerably larger than 
the previous year and the quality is said to 
be exceptionally good. 

The 1935 production was about 2,400 
kilograms as compared with 1,743 in 1934. 
Since exports amount to an average of 
1,500 kilograms yearly, stocks in the 
hands of the banks which control the mar- 
ket are increasing and now amount to 
about 5,000 kilograms. The problem has 
become further complicated, however, by 
the fact that purchasers are beginning to 
complain of the oil carried over from pre- 
vious crops. This oil, while not inferior in 
any way, is not as good as the very fine 
production from the 1935 crop. 

Further efforts are being made to cor- 
rect conditions in Bulgaria. Since the 
monopoly of Bulgarian rose oil production, 
as exercised indirectly by the State-owned 
Agricultural and Cooperative Bank, did 
not prove beneficial to the industry, the 
system has been adjusted to a semi-mo- 
nopoly. Under the new system private dis- 
tillers and merchants may operate under 
the control of the bank. The prices of the 
commercial concerns must conform to the 
bank’s quotations, and private exporters 
must include, to a proportion of at least 
50 per cent., oil purchased from the bank’s 
stocks, in filling orders from abroad. 

The commercial firms are now endeavor- 
ing to persuade the bank to reduce its 
prices by about 20 per cent., as the quota- 
tions which the bank now maintains are 
considered too high in the commercial 
markets. Although bank officials admit 
that a reduced price would increase the 
volume of sales, they are reluctant to take 
the loss involved, since the bank’s stocks 
probably amount to some 5,000 kilograms. 

It is 
authorities have planned to gradually re- 
duce rose acreage and encourage the culti- 


also reported that Bulgarian 


vation of certain species of chrysanthe- 
mums from which pyrethrum insecticides 
are obtained. The Valley of Roses is said 
to be very well suited to the production of 
pyrethrum flowers, and it is added that 
seed now in stock will be distributed 
throughout the area next spring. 


CAJEPUT OIL 


Import duty on this item has been re- 
duced 50c per pound under the terms of 
the tariff treaty recently enacted between 
the United States and Holland. Quota- 
tions on U.S.P.[X material were therefore 
lower at a range of from 52c to 60c per 
pound. No open change in the price on 
technical oil has been made as yet. 
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VANILLA BEANS 


For over 75 years the recognized 
source of supply 





*‘Look for the Symbol of Standardization”’ 


GUMS 


Arabic Tragacanth Karaya 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


55 Vandam Street New York 
Represented in Chicago by A. C. Drury & Co., Ine. 











ABBOTT Quality 
DRUGS AND 
CHEMICALS 





= ANESTHETICS 


Procaine Hydrochloride . . . Benzocaine 


= ANALGESICS 
Cinchophen . .. Neocinchophen 


= ANTISEPTICS 


Acriflavine . .. Chloramine 


= HYPNOTICS 
Barbital .. . Phenobarbital 


= ALKALOIDS AND DRUG EXTRACTIVES 
Berberine ... Colchicine . . . Ephedrine 
... Hydrastine 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 











VORAC 
MARCHES ON 


VORAC NAIL POLISH 
and all its affiliates 


TRANSPARENT POLISH — CREME POLISH 


Superb Quality — Enticing Shades 
a 


All Types of REMOVERS 
* 





NAIL CONDITIONER 
Takes out the Ridges 


e 
NAIL NOURISHER 
Prevents dry and brittle nails — Restores natural oils 
& 


NAIL POLISH FOUNDATION 
A base for Nail Polish and added beauty 


Write for information 


THE VORAC COMPANY 


Specialists in Lacquer Making 


NEWARK, NEW JERSEY 

















Memphis, Tenn. Los Angeles, Calif. Export Dept. ” 2 % 
Union Ave. 4665 Hollywood Blvd. New York, N. Y. 526-30 Light St., Baltimore, Md. 
Mr. Thomas F. Lilly Dr. A. Katz 35 Water St. 


Let us make 
the kind of 


TOILETRIES 
& COSMETICS 


you'll be proud to call 
Your Own 


Let us manufacture, bottle, label, and ship (if desired) 
your own private brand of cosmetics, toiletries, drug sun- 
dries or dry packaged chemicals. We are qualified to 
manufacture for you, since we have been producing our 


own products successfully for many years. By entrusting 
production to us, you are assured of quality, depend- 
ability, and speed. We have large alcohol permits. . . 
modern high-speed equipment, large plant. . . quick 
access to rail, water and truck transport. 


You can rely on our experience and sincerity to produce 
your product as conscientiously as if it were our own. 


Your reply will be kept in strict confidence. 


EDWARD ROSEMAN, President 


ADDE Inc. 
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GUM ARABIC 


The first collection of gum arabic in the 
Sudan—Nov.-Dec. is reported as twice as 
large as last year. Remunerative prices 
which prevailed throughout the year en- 
couraged the gum trade. Unit values for 
the first 11 months of 1935 were well above 
those which prevailed during the cor- 
responding period of 1934. 

The second crop is now being collected 
and the future trend of prices is likely to 
depend on the results of this second crop. 
Should this collection also be exception- 
ally large a decline in price will most likely 
result. However, the element of uncer- 
tainty regarding this second collection is 
present so that leading suppliers advise 
coverage of at least a part of requirements 
at current levels. If second crop collec- 
tions are good costs can be averaged by 
additional buying. Total production must 
last until the end of the year. 

Demand for this gum on the spot mar- 
ket was narrow throughout the trading 
period under review although prices for the 
most part remained firm as the statistical 
position of the first crop collections failed 
to weaken the primary market. In spite 
of the heavy collections from the first crop 
it was said stocks in the Sudan at the close 
of November 1935 were not heavy as large 
shipments effected late in the year were 
sent abroad on a consignment basis. 


GUM TRAGACANTH 


This item is quite firm on spot at pre- 
vailing levels. The number | gum is cur- 
rently selling at from $1.25 to $1.30 per 
pound with number 2 at from $1.15 to 
$1.20. Recent developments, however, 
would indicate a possibility of a rising 
market for this material. 

The Persian Government, it is said, has 
finally stabilized their currency. This will 
mean a 20 per cent. to 22 per cent. increase 
in the price of gums from that source. 
Late cables received show that prices for 
shipment have already been affected and 
this has already strengthened the trag- 
acanth market here as this gum comes 
almost entirely from Persia. 

The lower grades of gum tragacanth 
have already been advanced since the cur- 
rency stabilization. These grades come 
from the southern part of Persia and the 
crop is collected later than for the numbers 
1-2-3 grades. The higher grades come in 
the Spring and Fall and mostly all of the 
last crop has been shipped. Hence the 
present spot market has not as yet re- 
flected the true shipment position but 
when replacements from the new crop are 
necessary importers will have to pay from 
20 to 22 per cent. more. 
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COD LIVER OIL 


This item was quite firm on spot at 
prices which ranged from $24.00 to $26.00 
per barrel for oil of quality. This was a 
reflection of the position in Norway where 
the rise has been attributed to the not 
entirely satisfactory results of the Lofoten 
fishing, although results of fishing to the 
north have been good and have resulted in 
a total output of oil which is a head of that 
a year ago. 

Total production in Lofoten up to late 
March, according to official reports, 
amounted to 1,822 barrels of crude oil as 
compared to 2,490 barrels in the same 
period of 1935 and 3,113 for the similar 
period of 1934. Total results of all fishing 
in the country, however, compare very 
favorably with results for the past few 
years so that it seems difficult to fully 
appreciate the attitude taken by the pri- 
mary market shippers. 

Total results of all fishing in the country 
in 1936 totaled so far some 7,557 barrels 
of crude oil as compared to only 5,249 
barrels in 1935 and 6,567 barrels in 1934. 

It might be pointed out that prices for 
quality oils at present levels are favorable 
when comparisions are made with 1934 
and 1935. This is the season of the year 
when the price position is most favorable 
as the tendency is to advance toward late 
Summer and early Fall when the heavy 
buying for Winter requirements is in full 
swing. 


BALSAMS 


Small stocks of Tolu in the hands of most 
dealers and higher prices and absence of 
offerings from the primary market have 
strengthened this market materially.Prices 
for this grade of material on spot were 
therefore advanced rather sharply placing 
the market range at from 45c to 48c per 
pound. Copaiba, Peru and South Amer- 
ican balsams were without price change. 

It is reported that prices offered for 
balsam of Copaiba on the foreign markets 
were so low that Brazilian natives would 
not produce the balsam during 1935. What 
was produced was consumed by the local 
pharmacies. According to information 
available, there were no exports of copaiba 
oil during the last six months of 1935. 


SANTONIN 


Prices on this item were raised to the 
basis of from $37.00 to $39.00 per pound 
and the market was free from the competi- 
tive influence which resulted in sharp re- 
ductions several months back. Demand 
is now expected to show definite improve- 
ment with the arrival of the Spring 
quarter. 
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ERGOT 


Buyers of this item continue to be very 
cautious in making commitments at the 
high prices which still prevail. The sup- 
plies in all markets have rarely been more 
conservative than at present. Further- 
more, the speculative interests which ob- 
tained control of the crop some months 
back seem to be well financed and entirely 
capable of sitting on what stocks are still 
available for shipment. At least there has 
been no indications of any tendency to 
offer more freely. 

The spot market for U.S.P. ergot ranged 
from about $2.00 to $2.25 per pound. 
Buyers have been warned that some ergot 
is being offered that is from two to three 
years old. 


GUM BENZOIN 


The price unsettlement that was current 
during recent weeks has continued with 
further reduction for Sumatra material 
being noted. Good quality gum was 
offered at 17c per pound and suggested 
competitive influences at work in this 
market. Siam gum, however, remained 
steady throughout the period under review. 


CASCARA SAGRADA 


Previous exploitation of this item on the 
Pacific Coast and high labor costs resulted 
in a serious underproduction last season. 
It was previously stated that price for this 
material would likely double itself before 
the situation could be cleared up and the 
current tendency would seem to bear out 
this contention. 

It is now further stated that the peel is 
late and will not be out until June this 
year. Should the price trend continue it 
is most likely that buyers will turn to buck- 
thorn bark as a substitute. Buckthorn is 
currently selling at from 5c to 6c per 
pound as compared to cascara at from 
11% to 13% per pound. 


PSYLLIUM SEED 


Another advance was noted in this item 
making the spot market range from 9c to 
10c per pound. Underproduction of 
French seed is now having its effect. 
Stocks on this market were plentiful and 
business inactive so that importers paid 
little attention to conditions in France. 
Now, with some improvement in demand, 
it has been necessary to make replace- 
ments. Dealers are said to have paid as 
much as 10c for shipment. It looks like a 
generally advancing market for this item. 
The Plantago or blond seed, however, con- 
tinues to sell at from 6c to 7c per pound. 
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|KUX AUTOMATIC CONTINUOUS 


=3 | Rotary Tablet Presses 
wre a 2066s RUGGED CONSTRUCTION 
Single and Double Action 
ELEVEN MODELS 


Compressing Tablets—Powdered and 
Granulated Materials - up to 3’ Diam. 


SPECIAL PRESSES BUILT TO ORDER 
Deferred Payment Plan Available 
Write for Particulars and Prices 


_ Kux-Lohner Machine Co. 


2145 Lexington St. Chicago, Ill. 











Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 
LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 

e 


Your inquiries are invited 











ALKALOIDS 


Emetine 

Ephedrine 

Scopolamine 

Theophylline 
Quinine 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 


Arecoline 
Atropine 
Brucine 
Caffeine 








CREAM and OINTMENT BASES 


ALMECERIN (for fatty creams) 
CEFATIN (for greaseless creams) 


P. F. { for liquid creams and 
R. F. skin lotions 


For samples and formulae write to 


ALCEFA LABORATORIES 
115 Broad Street New York 


CREPE WADDING 


KIMPAK is unexcelled for protection of liquids. Meets all Postal 
regulations. Comesin rolls, sheets and pads of various thickness. 
Economical. Write on your letterhead for free sample portfolio. 


KIMBERLY-CLARK CORPORATION, Neenah,Wis. 


Sales Offices: 8 South Michigan Avenue, Chicago; 
122 East 42nd St., New York City; 510 West Sixth St., Los Angeles 

















Floral and Aromatic Raw ices 
Perfume Oils, Turtle Oil 100% 


JASMAL ESCAROM 
SG; 


Price: $12.00 per Ib. 
TRADE MARK 


HIGH GRADE JASMIN COMPLEX 


Sweet—Flowery—Tenacious 
IDEAL FOR ALL PURPOSES 


Sample upon request 


in SEEBACH Co 


920 Broadway, New York 

















SEYDEL CHEMICAL CO. 
Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 











Purified 


Cosmetic Colors 


(First Producers of Certified Colers) 


H. KOHNSTAMM & Co., INC. 
83-93 Park Place . . , New York 


ESTABLISHED 1851 
Philadelphia 


Chicago Los Angeles 
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All purpose creams, Soapless shampoos, Color rinses, Eye 
lotions, Lipsticks, Tooth paste, Mouth washes, Nail gloss, 
After abaya lotios= Hs shaving creams, Face 
- s, Cream powders, Nail 

s, Acne lotions, Eczema 

nent waving fluids, Lubri- 





cating “enet a p ointments, Skin toning 


lotions, ites Y creams, Nail polish re- 


d_ softeners, Deodorants, 
Freckle lotions, Baby 
s, Cream rouges, Taleum 
tions, Preventive creams, 
powders, Foot powders, 
Shampoo liquids, Hand 
epellents, Liquid creams, 
Brilliantines, Hair tonics, 
otions, Bath perfumes, 
Shaving creams, Kpilating 





Modern Cosmetics 


Formulation and Production 
BY FRANCIS CHILSON 


101 West 31st St., New York City . Paitin meets 
| This is a book intended for use by the manufacturers 
Please send me at once “Modern Cosmetics’ for which I enclose of cosmetics and covers the technology of that sub- 
sis dollars, ject. Its point of view is frankly commercial, yet it 
| contains much valuable information for the derma- 
tologist. It considers all the various forms of cos- 
metics, except solid toilet soaps, from face powders 
i y, to depilatories, and contains much interesting infor- 
si hin Seas * mation on the materials used in cosmetics and on 
their formulas. Chilson is evidently completely 
versed in the subject and writes with intelligence 

and honesty.” 

If after 24 hours examination I wish to return “Modern Cos- —From a review in February 1936 issue of 
metics”’ it is understood that my money ($6.00) will be refunded “Archives of Dermatology and Syphilology.’» 

at once, on publisher’s receipt of the book. Price $6.00 
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Cosmetic 
Certified 


COLORS: ¢e::itis2 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for,any cosmetic or toilet 


purpose. 


oz 
Chlorophyll 
* 


INTERSTATE COLOR CO., INC. 


Saponine 








7 Beekman Street New York City 








BENZOL PRODUCTS COMPANY 
237 South Street, Newark, N. J. 


Manufacturers of Fine Chemicals 


ANTISEPTICS 
OXY-QUINOLIN BASE 


Oil soluble 


OXY-QUINOLIN SALTS 


Water Soluble 





GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 
Business Established in 1869 

METAL 


LABELS + cnscsss tronsves 


SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years. 


* JOHN HORN, 837 Tenth Ave., New York City | 


j (Sample booklet of labels sent to 
RESPONSIBLE MANUFACTURERS) | 
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-— A $1,000,000 MARKETS] 


For Solo’s extra indelible creme rouge... 
packaged under your own label, or in bulk 
... very emollient... retains odor... soothing 
action ... absolutely pure ... all shades... 
prevents chapped lips... inexpensive. Ask 
for sample. 


Solo Laboratories produce almost 
every type of quality cosmetic. 


[== SOLO LABORATORIES, Inc. 


347 W. Austin Ave. Chicago, Illinois 

















GUMS 
Arabic, Tragacanth, Karaya 
Powdered in our own mills under 
laboratory control 


VISCO GUMS 


for wave set solutions 


SULPHONATED OILS 


for Soapless Shampoos 


JACQUES WOLF &Co. 


MANUFACTURING CHEMISTS AND IMPORTERS 
PASSAIC. N. JJ. 











PEERLESS .aa 


Precipitated 


Calcium Carbonate-U. S.P. 


Extreme Purity—Unfeiling Uniformity 


Complete range of deutties trom Heavy to extra 
light “‘Featherwate” grade 


PEERLESS WHITE LIME CO. 
Taylor & Duncan Ave. St.Louis, Mo. 








LET US SOLVE YOUR 


COLO re PROBLEMS 


ANILINE COLORS 


For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 


COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 
We also carry a full line of CERTIFIED FOOD COLORS 


LEEBEN CHEMICAL Co., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 
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The 
Manufacturing 


Chemist 

























..a leading authority 


on the manufacture of 


TOILETRIES & PHARMACEUTICALS 
COSMETICS SOAPS DRUGS OINTMENTS 





Contributors include 












Subscription 
10/- 


per annum 


Post Free 


H. W. AVIS 
A. H. PETTINGER 
F. G. HOBART 
T. McLACHLAN 
J. S. REMINGTON 
F. H. SEDGWICK 
M. S. TIMMS 
F. ZERNIK 
E. CHARLES 
E. BONTCHEFF 





KURT LARSEN 
L. $. MALOWAN 
C. |. B. VOGE 
H. S. REDGROVE 
J. G. DRUCE 
R. BUSHBY 
J. DAVIDSOHN 
BERTRAM C. SAVILLE 
L. E. CAMPBELL 
J. A. AUGUSTIN 





























































Published by 


Leonard Hill Limited 
17 Stratford Place, London, W.1, England 
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Professional 


Service 











FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 


BIOCHEMISTS 
SPECIALISTS IN VITAMIN ASSAYS 





FoRMULATION AND STANDARDIZATION 
or MEDICINAL OR CosMETIC 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass’n Consulting Chemists and 
emical Engineers 








LAWALL & HARRISSON 
Charles H. LaWall Jos. W.E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
egal Testimony 
214 South 12th Street Philadelphia, Pa. 









| A |Z. H,POLACHEK 
YOUR IDEAS 534 GROAN 
TRADEMARK ev EEDA id 
REG. PATENT ATTORNEY POF ENGINEER 
WHAT IS YOUR INVENTION? 


Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 

















Classified 








Rates—All classifications $1.00 | 
an issue for 20 words or less; 
| additional words 5c each, } 
|| Payment must accompany || 
| order. Add 10 cents if replies | 

are to come to a box number | 
| and be forwarded. | 








Situations Wanted 








Private Label 





MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, Private Formulas. 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments. 
Correspondence solicited. 





COSMETIC LABORATORY and Chemist's serv- 
ices are available for the manufacture of pharma- 
ceutical and cosmetic preparations. Daran, 101 
Fifth Ave., New York, N. Y. 





Machinery for Sale 





PEASE LABORATORIES, Inc. 
Chemists, Bacteriologists, Pathologists 


Cosmetic, Druc AnD Foop ProsBLems 
ComPLIANCE WITH OFFICIAL REQUIREMENTS 
Spectat ANIMAL TESTING FOR PHARMACOLOGIC, 
Toxic or Sxin IRRITATING PROPERTIES 
New Propuct DEvELOPMENTS 


39 West 38th Street :: New York 








H. A. Sem, Ph. D. E. B. Port, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Drugs 


Proprietary Medicines Special Formulas 
Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 








FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 3ist Street New York City 
Phone CHickering 4-0487 


Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 533 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





ONE AUTOMATIC COLTON tube filling, double 


sealing and clipping machine with motor. High 
Production. Guaranteed to suit your needs. Com- 





plete $690. Universal Airplanes, 139 Emerson 


Place, Brooklyn, N. Y. 





GUARANTEED REBUILT MACHINERY for 
Chemical, Pharmaceutical and Drug, Cosmetic, 
Soap and Allied Industries We buy your surplus 
equipment for cash. Stein Equipment Corp., 426 
Broome St., New York, N. Y. Telephone, Canal 
6-8147. 





Situations Wanted 





CHEMICAL ENGINEER, Organic, well-known 
foreign university, diversified experience; iast 10 
years as director in complete charge of U. S. plant 
of well-known French cosmetic and perfume man- 
ufacturer (production laboratory, creating, buying, 
etc.) Speaks four languages. Best references. Age 
39. Box 1027 DRUG AND COSMETIC IN- 
DUSTRY. 





CHEMIST (Young Woman) college degree. Cos- 
metic manufacturing experience. Position desired 
with a firm where faithful service and precision as to 
detail are required. Salary nominal. Box 1047 
THE DRUG AND COSMETIC INDUSTRY. 











MODERNIZE YOUR FORMULAS 
Cosmetics Improved 
Raw Materials Developed 


JOSEPH KALISH, Chemist—101 W 31st St. N. Y. 
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REGISTERED PHARMACIST, 26, six years di- 
versified retail training. Competent salesman, cap- 
able assistant in manufacturing, desires position 
with progressive organization. Box No. 1058 
DRUG AND COSMETIC INDUSTRY. 





YOUNG CHEMIST, 5 years, laboratory experience 
with nationally advertised toiletries and pharma- 
ceuticals house desires position as assistant. Box 


1059 DRUG AND COSMETIC INDUSTRY. 





CHEMIST (young woman) B. 8. 
Illinois. Organic and analytical. Experienced in 
formulation and production of cosmetics. Reason- 
able salary. Available July Ist. Box No. 1060 


DRUG AND COSMETIC INDUSTRY. 


University of 


The Drug and Cosmetic Industry 





YOUNG MAN wishes position as Purchasing 
Agent. Six years experience purchasing packages, 
raw materials and factory supplies for drug and 
cosmetic manufacturer, ete. Excellent references. 


Box 1062, DRUG AND COSMETIC INDUSTRY, 





LARGE MANUFACTURER of Rouge, Lipstick 
and Puffs wishes Los Angeles or California repre- 
sentative. Prefer someone now calling on Cosmetic 
trade. Commission. Box 1050 DRUG AND 
COSMETIC INDUSTRY. 





YOUNG MAN, GRADUATE CHEMIST, Fully 
experienced in Laboratory, Plant and Supervisory 
phases of cosmetic and pharmaceutical manufactur- 
ing, desires position. Box 1051 DRUG AND 
COSMETIC INDUSTRY. 





CHEMIST, 25 years experience in the manufacture 
of cosmetics, toilet preparations, compounding 
flower oils, flavoring extracts and_ proprietary 
medicines. Desires connection with alert man- 
ufacturer, needing intelligent production super- 





vision or origination. Box 1052 DRUG AND 
COSMETIC INDUSTRY. 
PRODUCTION MANAGER and COSMETIC 


SPECIALIST, B.Se., M.Se., M.D., desires position. 
Past six years complete charge production,{purchas- 
ing, compounding research for large manufacturer of 
perfumes and cosmetics. Contributed to numerous 
publications. Best references. Box 1055 DRUG & 
COSMETIC INDUSTRY. 





Business Opportunities 





CANADIAN MANUFACTURER of high stand- 
ing desires exclusive distribution for Canada of 
specialties: Pharmaceuticals, Cosmetics, Perfumes. 
Organized for manufacturing and distribution. Box 
No. 1061 DRUG AND COSMETIC INDUSTRY. 





AMIDOPYRIN or Pyramidon substitute in 500 kg. 
lots wanted against cash. Offers with samples to 
‘Box 587F,’’ Strand House, London, W. C. 2. 





COMMERCIAL 
rates. 


FINANCING at reasonable 
Accounts receivable or plant and machinery 
as security. Liberal advances. Non-notification. 
Quick action. Confidential. Box No. 1057 DRUG 
AND COSMETIC INDUSTRY. 





FOREIGN MARKET: India, Malaya, Dutch 
East Indies, Siam, China. Excellent opportunity 
for manufacturer of medium priced line, strongly 
scented to build business here. Complete line of 
cosmetics desired. Facilities for receiving in bulk, 
repackaging and sales representatives. Com- 
municate full details for discussion. Box 1046 


DRUG AND COSMETIC INDUSTRY. 





AROMATICS AND ESSENTIAL OIL SALES- 
MEN wanted for Mid-West territory. Box 1035, 
DRUG AND COSMETIC INDUSTRY. 
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e are in a position to supply the 


VITAMIN F CONCENTRATE 


or the 


: PLYMOUTH CRYSTAL “E” MINERAL OIL 





with the necessary Vitamin F Concentrate content. 


M. W. PARSONS, IMPORTS 


AND PLYMOUTH ORGANIC LABORATORIES, INC. 
55 Ann Street New York, N. Y. 
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L. SONNEBORN SONS, INC. 


REFINERS OF WHITE MINERAL OIL AND PETROLATUM 
Refineries: Petrolia and Franklin, Pa. 


NEW YORK LOS ANGELES CHICAGO 
88 Lexington Avenue 215 West 5th St. 400 West Madison St. 
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